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THE BEST VALUE IN CD-ROMS 


The Illoild's Best 
Digital Phntogiaphs i 

• Coffee-table book and 
companion CD-ROM 

• 120 high-resolution royalty 
free images 

• Accompanied by inspirational 
quotes 

• Selected from Corel 
Professional Photos, the world's 
leading photo CD-ROM 
collection 



-OREL 



COLLECTION 


• Each of the four coffee-table 
books and CD-ROMs in the 
collection contains over 
3,000 images 

• Available as a collection or 
sold separately 

• The images were selected 
from the annual Corel World 
Design Contest 

• Learn techniques from the 
pros 






We ship FedEx standard overnight shipping 

1 - 800 - 359-0322 

Call 24-hours a day 
Or order via Internet! 
INFO@INSIGHTD.COM 


the Corel $2,000,000 World Design Contest and win! (September to March) To receive i 
id copy of the contest rules and an entry form please call: 1-013-720-0026 ext. 3000, 
Document #1004. To lease a message please call: 1 -613-720-0026 ext. 01609. 


GajTtoY 

• 10,000 "drag and drop" 
or "cut and paste" clipart 
images (6,000 in color) 

• Includes an easy-to-use 
Visual Clipart Manager 

• Unlimited uses— 
brochures, newsletters, 
presentations, reports, 
invitations, memos, ads, 
and more 

• Windows and Macintosh 
versions available 
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PHOTOS 


• 100 razor-sharp 
photographs in the Kodak 
Photo CD format 

• Royalty free and ready for 
color separation 

• Can be converted to a 
variety of file formats 

• Screen saver utilities 
included 

• Hundreds of categories to 
choose from—and more 
each month 

• PC and Mac compatible 
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1-613-728-3733 














Quick and Powerful Diagrams! 


■!"! COREL 

1-613-728-3733 


"Mix and match" 
the face, body 
and clothing 
symbols to create 
fun characters. 
CorelFLOW was 
so easy to use, 

made our family 


We planned the layout 
of our house using the 
floorplan, furniture 
and landscaping 
symbols included in 
CorelFLOW. It was 
fun and saved us a lot 
of money! 


• 2,000 "drag and drop" 
symbols 


• 1,000 clipart images 

• 1,000 photo images 

• 100 TrueType fonts 

• Automatic symbol 
connectors 


I scored points with my 
teachers when I used 
CorelFLOW for school 
projects. Clipart, photos 
and symbols added flair 
to my homework. 


STAPLES $RQ-99* 

The Office Superstore W W 

1 - 800 - 333-3330 
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The Award Winning 
Graphics and Publishing Team! 


Ideal Entry-Level Graphics 
CorelDRAW 3 is so easy to use! With 
'^7 precision type control, amazing special effects and 
powerful illustration tools, CorelDRAW 3 is the ideal 
BBBv entry-level graphics package. CorelDRAW 3 includes 
||PJ CorelCHART, Corel PHOTO-PAINT, CorelSHOW, 

"J CorelTRACE and Corel MOSAIC. 

• 250 fonts • 14,000 Clipart 

Images b Symbols 

Powerhouse Graphics 

CorelDRAW 4 is the complete graphics solution. With 
all the power and modules of CorelDRAW 3, CorelDRAW 4 
also includes dozens of new artistic and technical k 

enhancements, an object-oriented animation module, OCR JL 
capabilities and multi-page layout. 

• 750 fonts • 18,000 Clipart 


Hot News! 
CorelDRAW4 wins 
Editor's Choice mid 
Usability Award. 


Complete Graphics & Publishing Solution 
CorelDRAW 5 combines the graphics power of 
CorelDRAW and the advanced publishing capabilities 
of Corel VENTURA 5 within an integrated user 
interface. CorelDRAW 5 has all the modules of 
CorelDRAW 4 plus a revolutionary color management 
system, major gains in speed and performance, and 
hundreds of improvements. 

o 825 fonts • 22,000 Clipart 

Images b Symbols 











The new leader in photo-editing 



Corel PHOTO-PAINT 5 Plus includes a powerful color management system and all the tools you will need to paint, edit and 
retouch your images. With dynamic special effects such as mesh warp, swirl, pinch and 3D perspectives, and the ability to 
import or scan photos, creating your own design is easy with Corel PHOTO-PAINT. 
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Productivity! 


• Load and edit partial images 

• Enter text directly on screen 


• Corel MOSAIC 

• Corel CAPTURE 


Creativity! 

• Over 50 image enhancement filters 

• Precise photo-retouching 
® Amazing special effects 

• Create your own palettes and 
brushes 


Easy to Use! 

• 1,000 photo images 

• 10,000 clipart images 

• 100 TrueType and Type 1 fonts 

• Intuitive user interface 

• Comprehensive documentation 



$149" 

CD-ROM Version 


COMPUSA 


1-800-C0MPUSA 

1-800-266-7872 


Visit any of our 
stores or call 

toll-free number. 






























Saturday, 
it’s a fun, colorful 


for your annual 
family picnic. 


The new Canon BJC-4000 
is a kick to have around 
the home or office. It lets 
you print sharp black and 
white output at speeds that 
are faster than most lasers, 
which is perfect for your 
business. While its vibrant 
color is simply perfect for 
any labor of love. For even 
more details on the afford¬ 
able Canon BJC-4000 or 
the name of your nearest 
Canon dealer, just call us 
at 1-800-848-4123. And then 
get yourself the kind of 
color printer that’s right 
in step with all your needs. 

Canon 
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Its a Game of Inches. 


ENERGY 





And Some Just Don t Measure Up 



NEC 4FGE 

Microprocessor-based, digitally controlled 15-inch color monitor 

Estimated Street Pride $ V 5 5 

And sdme find it difficult to handle. 

That they agree on (EPA Energy Star, 

VESA DPMS, No CFG, SWEDAC M PR II). 


The DX1 7F AND OTHER MAG 
I NNOVlSION MODELS ARE AVAILABLE 
AT BEST VALUE PRICES FROM: 

Arlington 

(Computer 

Product/, inc. i-bgd-54b-5ig5 


That’s true. 

So WHY PAY FOR LESS 127 SQUARE 
INCHES LESS)? 

YOU WON'T FIND THAT HERE. 


m*FlEX 



PC Connection 



1 -BQG-B46-GG04 

1 -BGD-927-3 1 92 

1 -SGD-SGP-7547 

1 -BBB-494-4CDW 












Meet the mouse as individual as 
YOU ARE. HOUSEMAN 0 SENSA. 
Comfortable natural design. 
Eliminate double clicking. 

Assign all double clicks to 

A SINGLE CLICK. 

Compress tedious point and click 

COMMANDS TO THE TOUCH OF A BUTTON. 

Comes in two textures you’ll want 
TO TOUCH and four luxurious shades. 
Plug and Play ready. 

MouseMan also comes in 

classic LogiGray. ' 

TO RECEIVE PRODUCT 4yB»i 

INFORMATION BY FAX, 

CALL 1 - 800 - 245 - 0000 , 

ext. 4028. 
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Hooray for Hollywood? 

Thrill to the new CD-ROM games that combine cinematic flash and 
arcade-style interactivity. Film studios and software developers are 
betting that the mix of innovative technology and familiar celebs will win 
multimedia a lead role in your home entertainment activities. But first, it 
has to pass the audition in your living room. By Jeremy Schlosberg 


101 Keeping your PC fit 

Meet 18 programs for the well-stocked PC medicine cabinet that speed 
data retrieval, boost storage capacity, delete unneeded files and perform 
invaluable checkups to leave your PC in the pink. By Ed Perratore 

110 Hide and go chic ◄- 

Spice up your home decor with furniture that comfortably holds PC 
equipment for work or play, then stylishly conceals it the rest of the day. 
We’ll show you 12 pieces that are out-of-sight. By Ellen Frankel 

116 Open sesame! 

“Web browser” software knows the magic words that unlock the trea¬ 
sures of 9,000 information sites on the Internet. Surf with us as we ex¬ 
plore the best ways to mesh with the “Net” at home. By Charles Bowen 



132 Start spreading the news... 

Extra! Extra! Read all about it: Desktop publishing software makes 
it easier than ever to produce eye-catching newsletters that keep 
friends and family up to date. By Maryann B. Brinley 

h o m e f r o n t 

17 From the Editor 
37 Letters 

47 Ask Dr. PC -- 

PC conflict resolution; European power; the fax on call waiting 

buyer’s guide 



56 

64 

143 



Hot Stuff! ◄- 

“Fine-toon” your screen; a ’60s flashback; magnifying glasses for your games 

Best Buys 

A free PC packing service; discounts for disc counts; software samplers 

Consumer Lab 

Our jury members do the math on the three top-selling spreadsheet 
programs and calculate which features add the most value. 

)to illustration by Chris Gould; illustrations from top: Jeff Berlin; Chip Wass 










software reviews 


79 Fun and Games 

Panzer General jars the Eastern front; Space Simulator shoots for the 
stars. Plus: ESPN Baseball Tonight, The Mask, Flash Traffic and more. 

169 Kid Raves ◄-- 

Chalk up the Aladdin CD-ROM’s success to genie ology; four stars for 
Morgan in ancient Greece and the Rabbits at Home. Plus: Professor Iris, 
Ozzie’s World, CyberBoogie, ColorForms and more. 

179 Home Library 

Sports Illustrated for Kids’ CD-ROM wins fans of all ages. Also: 
America’s Civil War, History Through Art and Coral Reef. 

education 



155 

161 

165 

d o 
183 


Preschool - Grade 3 ◄- 

See how “junior” versions of grown-up games and other software let 
kids personalize the desktop and foster a sense of belonging at the PC. 

Grades 4-8 

PC dictionaries aren’t the last word for inspiring a love of language, 
but they’re effective. Here’s how to put them to work for your kids. 

Grades 9-12 

Take our quick review of word-processing software features and help 
teens get the most from their classroom notes at study time. 

-it-yourself 

Nuts + Bolts 

Installing a second hard drive is a first-rate solution for your PC 
growing pains—just follow our step-by-step instructions. 




191 Hobbies + Lifestyles ◄-- 

Focus on photography software to perfect your picture-taking technique. 

personal productivity 
199 Financial Adviser 

Don’t go it alone when figuring out a financial strategy: Rely on these 
four software packages with hints, help and how-to’s from the experts. 

203 Working at Home 

Can’t get to the PC that has the file you need? No problem—as long as 
you have one of the remote-control software packages we explore here. 

resources 

209 On-line Connections ◄- 

Join the chats in the TV forums, where the stars’ fans come out in droves. 

217 Bookstore ◄- 

Reviews of The Multimedia Home Companion, Playing in the Digital 
Funhouse and Outrageous PC FX. 

252 Finishing Touch 

Faith Popcorn: There are big changes in store for the way PCs are sold. 

















Alexandre Patty had a rather distinctive approach to descending a 
staircase. Since lie obviously preferred doing things the hard way, he probably 
wouldn’t have been interested in faxing with Delrina WinFax PRO. 



Given tke ckoice ketween using an 
elevator or your kead to go down a 
fligkt of stairs, you’d prokakly opt for 
tke easier way, rigkt? So if you’re not 
already faxing witk tke award-winning 
WinFax™ PRO 4.0 fax software, you 
skould ke. Because it is, quite simply, 
tke easiest and most convenient way 
to send and receive faxes. By faxing 
witk your PC, you’ll save countless 
trips walking to tke fax mackine. And 
WinFax PRO makes sending a fax 
fromwitkin 
any Windows 



application as 
easy as print¬ 
ing a document. Il'dIl, 

Organizing sent and received faxes 
takes just a couple of mouseclicks, and 
you can even sckedule a fax transmis¬ 
sion for a specific date and time in 
tke future. So visit your local dealer 
today, or call 1-800-631-8125 to 
upgrade or to order WinFax PRO, 
tke world’s kest-selling fax software. 
Anytking less is sure to ke a keadacke. 


Year after year, Delrina WinFax PRO has won nearly every major industry award - for features like fax autoforwarding, remote 
retrieval and handy graphics tools, including one that lets you add your own signature. You also get dozens of ready-to-use cover 


pages, OCR, group faxing, drag-and-drop addressing, and you can even have a document faxed to some and 
e-mailed to others. No wonder PC/Computing recently said, “The best fax software just got a whole lot better."' 


DelrinM. 














AT 720 x 720 DPI, THE 
INK JET WILL 







EPSON STYLUS COLOR 
BLOW YOU AWAY. 




The High Definition 
Epson Stylus Color InkJet. 

Dazzling color. Near photographic reproduction. 
That’s what sets the High Definition EPSON Stylus 
COLOR ink jet printer apart from other personal ink 
jets. As the world’s first and only 720 x 720 dpi ink jet, 
it prints over five times more dots per square inch 
than the HP DeskJet 560C. And more dots means 
better looking charts, graphs, pictures and text. Yet at 
under $600, it’s amazingly affordable. 



Ci Nobody believed that this level of 
quality could get to this price point. W 

—BIS Strategic Decisions 


The EPSON Stylus COLOR not only prints bril¬ 
liant color, it also prints razor-sharp black & white. 
And its unique software driver lets you make on¬ 
screen color adjustments, then returns you to your 
application faster. The Epson Stylus COLOR blows 
every other personal ink jet off the page. When you see 
it for yourself, you’ll be blown away, too. For informa¬ 
tion, visit your EPSON dealer or call the number below. 


EPSON 


1-800-Buy-Epson 

Ext. 3163 


© 1994 EPSON America, Inc., 20770 Madrona Ave., Torrance, CA 90503. For dealer referral or warranty details, call 1-800-BUY-EPSON (1-800-289-3776). In Canada, call 
1-800-G0-EPS0N. For Latin America, 1-305-265-0092. 





- *Your daughter created a 

playbook for the high school 



And 


Even if you don’t have an artistic bone in your body, you’ll be drawing all kinds of neat stuff in no time. The kind of stuff you would only be able to 
create by spending a small fortune on several different drawing programs. And get this, with Visio Home you won't actually be drawing a thing. 


Introducing Visio® Home. It’s the essential, all-in-one drawing tool for your home PC. With 
it you can create just about anything you can think of. Even the stuff your dog might dream 
up. How is this possible, you ask? Visio Home is jam-packed with 30 stencils and over 900 
pre-drawn SmartShapes? All you have to do is drag and drop shapes from stencil to page and 
you’re done. It’s fun. It’s easy. [And isn’t life a little better when things are fun and easy?] 
Normally you’d need stacks of drawing programs to do everything Visio Home does. But for just 
a few bucks and a few minutes of your time, you’ll be creating maps, science projects, floor 

plans, calendars-you name it. So there really is 
something for everyone in the family. If you’re not 


held by Shapeiv 
ademark of Micr< 
n. All rights rese, 
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family tree. Your son drew a 




football team, 
the dog added 



[ The Smith Family ~] 


a sleeping loft to 


problem. Using Visio Home is cake. Choose a shape from 
the stencil. Drag it and drop it on your drawing page. 
Type to add text. And you’re done. In technical terms: 
Drag. Drop. Done. And if you ever need any help just 
click on the right mouse button. Pretty nifty stuff, huh? 


his place. Okay, you helped the dog. 



completely, totally, unequivocally satisfied, 
there’s a 60-day money-back guarantee. You 
and Visio Home. The possibilities are endless. 


Here’s the deal. Normally, Visio Home 
sells for $79! Now it’s only $49! To order 
or get the name of the nearest reseller, 
call (800) 457-3335, ext. X24. Do it now. 





































Compatible with IBM/Windows. Macintosh version coming soon. 
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Disney’s Animated StoryBook 
“The Lion King”on CD-ROM 


With the click of a mouse, the wonder of “The Lion 
King” comes to life. Your child can control the action of the 
story and interact with the characters through narration, 
animation, sound effects and songs as they virtually step into 
the Pride Lands to feel the drama firsthand. 

It’s a classic Disney tale enhanced by 
the power of CD-ROM, providing a unique 
experience to share time after time, creating 
your own Circle of Life. 


Afree'The Lion King mouse pad 
included for a limited time. 

©DISNEY 









from the 

editor 



To the rest of the world, it must seem like Hollywood is the capital of 
America. We approach leading entertainers as if they were royalty (and, 
these days, treat the movements of the Royal Family as prime-time enter¬ 
tainment). Like paparazzi, we chase after the “inside story” about stars and swallow every tid¬ 
bit of gossip we can get, whether from The New York Times or the National Enquirer. 

Our passions extend beyond Tom Hanks, Julia Roberts and the other actors we feel we 
know personally from their performances. We gobble up news about the people behind the 
scenes. Tabloids cover the business deals made by Hollywood studio 
heads as fervently as The Wall Street Journal does. People probably 
know as much about Jeffrey Katzenberg as they do about A1 Gore. 

When Hollywood talks, people listen. And as computers challenge 
TV and video for your home entertainment dollars, the buzz in the en¬ 
tertainment industry is interactivity. Studios are racing to link with 
software developers and bring the excitement of the movies to multime¬ 
dia products. Turn to this month’s cover story, “Hooray for Holly¬ 
wood?” (page 88) to find out how these two very different businesses 
are pooling their talents. Will it mean a glamorous new genre of enter¬ 
tainment that appeals to a wide audience of computer owners? Or will 
the innovations merely make committed computer gamers happy while the rest of us just 
keep heading for the multiplex? In this deal, you hold the cards. 

We believe it’s an important element of all HomePC stories to separate hype from reality 
in matters that affect you. We do it when we review products and challenge the manufactur¬ 
ers’ and developers’ claims about what their products can do. And we also do it by let tin g 
you know that computing, while easier than it used to be, still isn’t all that easy. 

Take the Internet, for example. Everyone’s writing and talking about the vast wealth of in¬ 
formation on the “Net” these days, but not spending quite so much time telling you how to get 
to it. Contributing editor Charles Rowen, who wrote this month’s story on using the Inter- 

Interactive games make you a ‘player’ in Hollywood net j page 11 l 6) ’ 

* confesses that 

“The Internet has always scared the heck out of me,” even after logging thousands of hours on 
commercial on-line services. But Bowen conquered his fear and was rewarded with hours of fun. 
He shares his discoveries and the easiest (but still not easy) ways for “Netphobes” to get started. 

It doesn’t take a genius to figure out why some people are technophobes. I’m sure that by now 
many of you have come perilously close to giving the new computer (or multimedia kit, or sound 
card, or printer, or CD-ROM) you received at holiday time a swift kick because it’s not doing 
what you expected it to do. Trust me, I know. I’m totally dependent on my computer, but I’ve 
still contemplated tossing it out the window after attempting complicated software installations. 

We’d like to know more about the types of computing problems you’ve run up against. In 
this month’s survey, following page 224, we ask a few questions about the products you bought 
during the holiday season and what it’s been like to use them so far. You can help us help you 

Photograph by Danuta Otfinowski March 1995 HOMEPC 17 








Mayo Clinic Sports Health & Fitness CD-ROM combines Mayo C 
expertise with interviews of professional athletes from the ESPN a: 
find information on general fitness, anatomy, nutrition, exerci 


Or, consult with the 
you're looking for a 
right answer - Mayo Clinic Sports 


"Personal Trainer" to develop a personal fitness program. Sc 
well rounded approach to health and fitness, there's only o 
Clinic Sports Health and Fitness. 




by sending in your responses, 
which will also qualify you for an 
upcoming prize drawing. In a fu¬ 
ture issue, we’ll talk about the 
problems and frustrations you de¬ 
scribe and offer possible solutions. 
(Congratulations to Allen Stewart 
and Kathy Preston, who each won 
a 17-inch Mag Innovision monitor 
in the random drawing of Decem¬ 
ber survey responses.) 

The information you provide by 
answering our monthly surveys 
gives us valuable insight into your 
home computing experiences. In the 
October survey, for instance, we 
asked you to tell us about your 
problems shopping for a variety of 
consumer products (on a scale of 1 
to 5, with 1 being the hardest, 5 the 
easiest). You told us you feel the 
most difficult computer products to 
shop for me add-on devices (sound 
and video boards and cards, disk 
drives and so on), with a mean 
shopping difficulty score of 2.9. You 
saw monitors and printers as the 
easiest purchases. The most difficult 
non-computer product to shop for? 
You said a house; the easiest was a 
telephone. And how did shopping 
for a computer compare to shopping 
for other products? Well, you rated 
it the same as shopping for a cellu¬ 
lar phone, and far more difficult 
than buying a TV or VCR. 

Over time, computers will surely 
become easier to use. At the winter 
Consumer Electronics Show in Las 
Vegas, Bill Gates, the founder and 
CEO of Microsoft, unveiled Bob, 
the software program with a “so¬ 
cial interface,” which aims to make 
it both fun and easy to get things 
done on your computer (see Hot 
Stuff! in the February 1995 issue 
of HomePC for a closer look at the 
program). It’s a good indication of 
software makers’ direction. 

Next month, HomePC takes you 
to the year 2005 to show you 
where experts believe the home 
computing revolution will go next. 
One thing is clear: Wherever it all 
leads, the twists and turns will 
make fascinating cinema verite. • 
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Ellen Pearlman, 
Editor-in-Chief 
















Surround Yourself with Vivid 3D 
Sound At Your PC. 

Award-winning Vivid 3D™ sound 
enhancement systems from NuReality 
add a new dimension of realism to 
multimedia sound. With patented 
srsC# 3® technology, Vivid 3D 
I products cre- 
e amazingly 
lifelike 3D 
nd from 
only 2 speakers! 
I The Vivid 3D 
family includes the affordable Vivid 


3D™ system which is ideal for real¬ 
istic game playing, the versatile 

Vivid 3D 
I Plus™ 
which fea¬ 
tures pow¬ 
erful 
controls 
the sophis¬ 
ticated Vivid 3D Pro™ which 
incorporates a built-in amplifier. 

Compatible with All Sound Boards 
and Applications. 

Vivid 3D products are fully compat¬ 
ible with the Sound Blaster/AdLib 


standard and work with all 8-bit, 16- 
bit and wavetable sound cards. You 
can install Vivid 3D products in min¬ 


is without any software. What’s 
>re. Vivid 3D products give you the 
full effect of 3D 
sound from any 
mono, stereo or 
encoded audio source. 
And with prices start¬ 
ing under $100, Vivid 3D 
fit into your budget as easily 
they fit into your computer system. 
To order 
your free* 
demo CD 
or for more 
information, 
call NuReality at I-8OO-5OI-8086. 
NuReality, 2907 Daimler St., Santa 
^na^ CA 92705-5810. Telephone: 
711-442-1080, Fax: 714-852-1059. 


Now available at: 



COMPUSA EUSK-TEK 


*This specially recorded CD recreates the experience of 3D sound from any CD 
player. The demo CD is available for a $5.95 shipping and handling charge which 
can be fully credited toward the purchase of a Vivid 3D system. This offer applies 
only to Vivid 3D products purchased direcdy from NuReality. International orders 
do not include freight charges, duty or VAT. 























Perfectly 

Easy 


It’s Perfectly Easy 



Now you can enter 
almost anything 
into your docu- 


clicks of the 
mouse. It’s that 
easy with an HP 
ScanJet Scanner 
and PerfectOffice. 
You can add 
photos, clip art, 
pages of text and 
more in just sec¬ 
onds. HP and 
PerfectOffice make 
it easy to create 
powerful commu¬ 
nications and get 
more done faster. 


Some office tasks are 
easier than working with 
HP ScanJet Scanners 
and PerfectOffice™. 

Lunch, for example. 

With HP ScanJet Scanners and 
PerfectOffice™, the new integrated 
office suite from WordPerfect®, 
almost anything — photos, logos, 
clip art, images, reports, letters, 
backdated company material, 
clippings — can be added to your 
document in seconds. So you can 
forget cutting and pasting, rekeying 
text, and having to send time-sensi¬ 
tive projects to outside resources 
for completion. 


Working with an HP ScanJet 
Scanner and PerfectOffice you can 
easily create powerful documents 
and presentations right at your desk. 

Okay, so you’ll have to lift 
a finger. 

That’s about all the effort it takes 
to develop more effective commu¬ 
nications. In literally two or three 
clicks of the mouse, you can insert 
pictures or paragraphs directly into 
your document. You don’t even 
have to leave PerfectOffice. Both 
HP ScanJet Scanners and 
PerfectOffice use the TWAIN inter¬ 
face, allowing you to scan from 
inside your application. There are 
no cumbersome commands to 














learn. No extra steps to slow you 
down. Just follow the prompts and 
click. That’s all there is to it. 

Plus, HP ScanJet Scanners and 
PerfectOffice support many other 
OLE-compatible software packages. 

Scanning was designed to 
make your life easier. Not 
more difficult. 

HP ScanJet Scanners together with 
PerfectOffice. It’s the perfectly 
easy solution to getting more done 
faster — and creating better 
communications at the same time. 


For a FREE demo disk 
and solutions brochure, 
or for more information 
about HP ScanJet Scanners, 
call 1-800-SCAN JET, 
ext. 8811.* 


For more information 
about PerfectOffice, call 
1-800-451-5151. 


HEWLETT® 

PACKARD 


— 


easily add color photos 


add words without tuvina 

i 


create better 
communications 


— 


shorten turnaround times 

get more 
done faster 














Their OWN 

Electronic Books ! 


Kids’ imaginations 
go wild as they 
create interactive, 
electronic books! 















































I very child has stories. Thousands of them. Now you can watch with delight as your child's OWN 
I stories come to life on-screen as interactive, electronic books! 

Imaginations soar when kids use the powerful tools in Imagination Express to produce action-packed, 
interactive electronic books and beautiful printed works. Imagination Express inspires lots of fun and 




laughter as kids select background scenery, choose and animate characters, plan the plot, 
write the story, narrate the pages, add music, record conversations, and attach 
silly or scary sound effects to create amazing adventures. 

And the fun is just half the story... Working 
with Imagination Express, kids develop 
important language arts and writing skills, too! 

As a special introductory offer, Imagination 
Express now comes with 2 CD-ROMs—doubling 
your child's storytelling power! 

Kids of all ages and abilities 

create everything from simple picture books to elaborate multimedia productions 
as they explore the "Destination: Neighborhood" and "Destination: Castle" 
CD-ROMs. The storytelling possibilities are endless! 

For Macintosh and Windows CD-ROMs. Additional Imagination Express 
"Destinations" will be available soon. 


watch and explore 
their stories on-screen, or print 
them to share with family and friends. 


Imagination Express and other Edmark software titles are available at Best Buy, 
CompUSA, Computer City, Egghead Software, Electronics Boutique, Elek-Tek, 
Fry's Electronics, Imaginarium, LearningSmith, Micro Center, Office Depot, 
Price-Costco, Software, Etc., Wal-Mart and other retail locations. 

For more information about Edmark or our products call us at 1-800-691-2986. 


^Edmark. 
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JetForm* BizForms™ will: v^-r *• ^ 

• Streamline Your ~ ™ | 

► Lower Your Costs 

• Increase Your Sal 


There's no need to sink your cash into a 
I sive supply of preprinted forms. With 
I BizForms™ every form is instantly ■ 


expen- 

JetForm 

I BizForms™ every form is instantly available! 
Simply output your completed form to any Windows® 
supported laser, ink jet or dot matrix printer, or fax 
directly to your customers from your PC! 

BizForms is like having your own business 
printshop right inside your PC! With over 100 forms 
and stationery in more than 40 major categories, 
BizForms gives you the major business, operational 
and marketing forms used by small and home busi¬ 
nesses in America. 

With BizForms it takes just minutes to personal¬ 
ize forms like these... 

• Time Sheets • Invoices and 
Statements • Job Proposals • 

Purchase Orders • Expense 
Reports • Packing Lists • 

Mailing Labels • Letterhead and 
Envelopes • Gift Certificates • 

AND MUCH. MUCH MORE! 


JetForm BizForms™ 

• Saves You Time 

• Saves You Money 

• Gives Your Business 



_ _Risk Free--30.Dajf Money Back Gj 

V[Q| I want big savings on all my busint 
I CO! form needs. Please send me JetF 


the special price of jus 
Method of payment: 

□ Check/Money Order □ MC □ Visa □ Am Ex 


o-risk trial basis at 
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We’ve raised the 
standard again. 



The all new interface is more inter¬ 
active than ever. You can make your 
own multimedia show with the 
Editing Room™. No one else has it! 

This is more than a new edition, it’s a new eveiything. It’s 
new sights, new sounds and new ways to explore the world. 
It’s the most amazing encyclopedia anyone’s ever published. 
And it’s already here. Also available For the Macintosh®, Pentium™ 
Processor and Sega CD™. 

The new 1995 Comptons Interactive Encyclopedia. 
It’s more than anyone can put in writing. 

Compton’s 
NewMedia 
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Five ways So 
multimedia kit 


your kids' 


Your kids will 
get scholarships. 

Multimedia kits from Creative 
Labs include all you need to 
turn a PC into an outrageous 
educational system—speakers, 
a CD-ROM, a Sound Blaster" 
sound card, and lots of the 
hottest software. Your rug rats 
could become rocket scientists 
overnight. In Sound Blaster 
Digital Schoolhouse,™ you get 
the most popular educational 
software. Like Kid Works 2, 
Stradiwackius, and The Cruncher. 
Suddenly, math and reading are 
cooler than Beavis and Butthead. 




2 


You'll become 
■ smarter and 
maybe get a 
better job. 


Getting a Sound Blaster upgrade 
kit for the kids means you learn 
along with them. Tackle Eagle Eye 
Mysteries or Wing Commander. 
Browse through the talking New 
Grolier Multimedia Encyclopedia 
to sharpen your mind. When the 
boss overhears you drop a key 
fact— boom! —that corner office 


3 Use financial 
■ software to make 
shrewd investments. 

More than just fun and games, 
Sound Blaster Edutainment 
CD™ 16 kit includes smart 
software too. Like Quicken Deluxe, 
the financial software you use to 
manage spending and analyze 
holdings. With Creative VoiceAssist™ 
and Creative Talking Scheduler " 
your computer will obey voice 
commands or remind you of 
chores. Like counting the money 




Of course, all Sound Blaster multimedia kits provide 100% Sound Blaster compatibility, technical! 






und Blaster 
s help pay for 
education. 



Invest all the money you saved in a T-bill. 

With all Creative Labs upgrade kits, you get the best hardware and the coolest 
software for hundreds less than if purchased separately. Sound Blaster Digital 
Schoolhouse gives you the best educational titles. Sound Blaster Edutainment 
CD™ 16 includes educational software plus hot games like Rebel Assault -42 titles 
in all. Both come with stereo speakers, a double-speed CD-ROM drive, and 
the Sound Blaster 16-bit sound card. There’s even a Sound Blaster Edutainment 
EZ™ 16 available as a single-slot external drive solution. 



4 . 


You stay home 
more often, so 
you save money. 

When multimedia joins the family, 
nobody leaves the house. Hours 
are spent with SeaWolf, Links , 
and 3D Dinosaur Adventure. 
Instead of going to the movies, 
you’re making movies. Mom’s 
got the mike. Billy has the joy¬ 
stick. Dad’s playing Woolly Bully 
on the keyboard. You’re silly. 
You’re happy. You haven’t spent 
a dime in months. 



Sound Blaster Digital Schoolhouse'" 

Sound Blaster 16 stereo sound card 
Double-speed internal CD-ROM drive 

Includes these educational titles: 

Kid Works 2 
Spell It 3 
The Cruncher 
Stradiwackius 

Peter Pan: A Story Painting Adventure 

Eagle Eye Mysteries 

Gus Goes To CyberTown 

The New Grolier Multimedia Encyclopedia 

Speed 

3D Dinosaur Adventure 

Plus nine other software titles! 


Sound Blaster Edutainment CD" 16 

Sound Blaster 16 stereo sound Card 
Double-speed internal CD-ROM drive 
Stereo speakers 

Includes these popular titles: 

Rebel Assault 
Links 

SSN-21 SeaWolf 
Wing Commander 
Pagan: Ultima VIII 

The New Grolier Multimedia Encyclopedia 
3D Dinosaur Adventure 
Aldus PhotoStyler SE 
Quicken Deluxe CD-ROM 

Plus 32 other software titles! 



elp, and easy installation. So visit your nearest Creative Labs dealer. Or call 1-800-998-5227 Ext. 106. 


CREATIVE - 
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WHEN YOU BUY A COMPUTER , 




home, don't overlook the most obvious 
component: The monitor. Computer 
companies will frequently include a 
low-quality monitor, which makes a 
complete system easier to buy. But 
a lot harder to live with. 


Nokia is Finland's largest 
multinational company, and the 
leading brand of monitors in 


Nokia 17" 447L multimedia monitor. 
With a .28 mm dot pitch flat square 
tube and maximum resolution of 1024 
x 768 at a refresh rate of 75 Hz, 
the 447L is the caliber of display 
usually enjoyed by graphics profes- 


If you chose your monitor as carefully as the sionals. In fact, Nokias have been named a 


*When used together with an appropriate graphics card. 17" CRT yields a diagonal picture size of 15.75". Manufactured and designed in Finland in an ISO 9001 approved environment. 
©1994, Nokia Display Products, Inc. EuroPallette, Valuegraph, and FullScreen are trademarks of Nokia Display Products, Inc. E-Mail: bynokia@aol.com. 












1 PC Magazine Editors' Choice and an Experts' 
Pick in Windows Sources. So the 447L is par- 
| ticularly suitable for the graphics-rich programs 
families tend to run. The 447L also features front 
' panel solid-state screen adjustments and stereo 
j powered speakers under the bezel—ideal for 
I multimedia software. Which brings us to the 
j most important consideration. 

M Children now spend long hours with their 
m young eyes just inches away from monitor 
Greens. Here the 4471 shows its real value. Its 
emissions control has earned Sweden's MPRII 
certification—one of the strictest standards in 
I the world. Its ergonomics reduce eyestrain and 
fatigue, and demonstrate real user-sensitivity* 
The environmental values of Finland (where 


RESOLUTION 640x480 800x600 1024x768 


the system: From no CFCs or formaldahyde in the 
materials (which eliminates harmful gases) right 
down to using recycled 
paper in the packaging. 

Not only is the 447L 
friendlier to users, it won't 
clash with the furniture 



Nokia makes speakers tor 
German luxury cars, so adding 
them to the 447L was easy. 


the 447L is made) 
show throughout 


either-thanks to the EuroPalette™ choice of colors. 
And with its suggested retail price of $699*? 
it won't even disturb the family budget. 

So look into the 447L. After all: It's a decison 
your family will be looking into for years to come. 
Call 1.800.BY NOKIA for the location of the 
dealer nearest you. 


NOKIA 

Connecting People 














Keep in touch with 
HOMEPC editors through 
America Online 



Ask hardware, software and online questions and share 
valuable insight into your own PC experiences. America 
Online provides a perfect forum for you to communicate 
interactively with HomePC editors and other readers. 

Through America Online, the nation's fastest-growing 
provider of consumer online services, subscribers can access 
current and back-issue editorial content from HomePC. 
Post messages for editors, find out about the best children's 
software, and access the latest product reviews. 

You'll get all the information you need to use your PC 
for entertainment, education, finance and personal 
productivity. All at the 

A . touch of a button. 


HOMEPC 


Contact HomePC editors through the America Online interactive area using the editor's 
first name followed by HPC. America Online members can reach HomePC by selecting 
Keyword from the GoTo menu and typing HomePC, or clicking on the Departments 
button of the welcome screen, then clicking on the Newsstand button and then on 
HomePC. If you would like information about America Online, call 800-827-6364. 


HOMEPC 


Vice President/Group Publisher: 

E. Drake Lundell 
Publisher: Dan Schwartz 
600 Community Drive, Manhasset, NY 11030 
516-562-5750; Fax: 516-562-7665 
Associate Publisher/West: Gene Bums 
2800 Campus Drive, San Mateo, CA 94403 
415-525-4466; Fax: 415-525-4446 
Eastern Regional Manager/Mid- 
Atlantic/Southeast: Pete Beckenbach 
3 Park Avenue, New York, NY 10010 
212-592-8436; Fax: 212-592-8444 

516-562-7717 

Northern California: Carla Daiss 
2800 Campus Drive, San Mateo, CA 94403 
415-525-4465; Fax: 415-525-4446 
Account Executive: Guy Zerega 
516-562-7706 

Southern California: Catherine Davenport 
1849 Sawtelle Boulevard, Suite 650, 

Los Angeles, CA 90025 

310-473-9641; Fax: 310-477-3615 

Account Executive: Ted Olczak 

516-562-7718 

New England: Gina Ciampa 

300 Fifth Avenue, 5th Floor, Waltham, MA 02154 

617-487-7512; Fax: 617-487-7599 

Account Executive: Patricia Berg 

516-562-7717 

Midwest/Texas: Rick Burish 

225 North Michigan Avenue, Suite 2516, 

Chicago, IL 60601 

312-946-6600; Fax: 312-565-5943 

Account Executive: Ed Rogers 

516-562-7722 

Northwest: Sharon Moss 

320 108th Avenue, Bellevue, WA 98004 

206-688-9956; Fax: 206-451-4797 

Account Executive: Guy Zerega 

516-562-7706 

The HomePC Connection/Classified Advertising: 

516-562-7173; Fax: 516-562-7665 
Sales Representative: Robbin Siegel 
600 Co mm unity Drive, Manhasset, NY 11030 
Customer Service/Display Advertising/ 

Space Reservations: 

516-562-7661; Fax: 516-562-5196 
Manager: Fay Gelles 

Senior Advertising Coordinator: Denise Foley 

Executive Assistant: Judy Condon 

Croup Production Manager: Anthony L. Strianse 

Production Manager: Janet Schneider 

Director of Business Planning 

and Circulation: Harold Buckley 

Associate Circulation Director: Kathleen Shay 

Newsstand Manager: Peter J. Birmingham 

Business Manager: Ken Gallagher 

Senior Research Manager: Michael P. DeMilt 

Marketing Manager: Mary Zagrobelny 

Art Director: Hanna J. Packer 

Director of Human Resources: 

Jeanne Jarvis-Meara 

Conference Croup Director: Peter Brunold 
Director of Customer Service: Georgette Ross 
Vice President/Manufacturing: 

Stephen J. Grande 

Product Development Manager: Nancy Trespasz 
Columnist & Strategic Adviser: Mark Stahlman 
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NEVER GET LOST AGAIN! 


"IF YOU DON'T HAVE IT, GET IT" -Byte 


k Find any street in the country with the blink of an 
r eye. Print detailed maps of any city, town or off-the- 
beaten-track boondocks in the entire United States. 
Search for locations by placename, zip code, telephone 
exchange or street name, and zoom in and out with ease. 
CD-ROM for Windows and Macintosh. JJQyy Q(^[y $79 DIRECT 


DON'T LEAVE HOME WITHOUT GLOBAL EXPLORER" -pc/com Vut m g 


k Explore the earth with the most detailed world atlas 
F ever produced-a virtual computer globe more than 
260 feet around! Includes topographic maps of the 
world and street maps of 100 major cities. Call up 
fascinating descriptions of historical, cultural, social and 
geographic features, and travel the world on a network of airline 
routes. CD-ROM for Windows, ^jgyy ONLY $59 DIRECT 


•CD-ROM TITLE OF THE YEAR!"-gSL, 


Take the guesswork out of planning 
your next trip! Map’n’Go links 
computer technology with detailed 
travel information-maps covering 1 
million miles of roads; listings of hotels, inns and campgrounds; 
restaurant reviews; and sightseeing attractions throughout North 
America-complete with multimedia pictures and narration. Once 
you’ve planned your trip, Map’n’Go prints out a personalized map 
of your route oriented in the correct direction of travel! Includes a 
128-page, full-color North America road atlas-absolutely free! 
CD-ROM for Windows. QNLY $49 DIRECT 


Pick up these packages today at your favorite retail store! 

Or direct from DeLorme at 1-800-452-5931, ext. 8199 

30-day money-back guarantee on direct purchases 


Fire up the world's most detailed and fun, fascinating and practical mapping 
software on your computer-and plan your next trip, locate an old flame or 
explore the whole world! 


NEW! 
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O.K, O.K. so maybe the “Q” 
does stand for Quigly. But the 
fact still remains that families 
really do get into their Quantex 
systems. Quantex offers you 
incredible performance. All the 
latest features and proven tech¬ 
nology. Plus the newest easy-to- 
use software packages like 
WordPerfect Main Street. 

Whether if s for business, enter¬ 
tainment or education, Quantex 
makes it exciting, easy and afford¬ 
able. Just what the Quigly s and 
you are looking for. Quantex. 
The latest household word. 



pentium 


QUANT EX 

Microsystems, Inc. 







Quantex. 

The Latest Household 

Word 






04860X2/66 $1699 


■ Intel DX2 66MHz Processor 

■ 8MB RAM, 128KB Fast Cache 

■ 540MB 12ms IDE Hard Drive 

■ 3.5” 1.44MB Floppy Drive 

■ 64-Bit PCI Bus Graphics Engine w/ 1MB 

■ PCI Local Bus IDE Controller 

■ 15” Digital ,28mm Flat Color Monitor 

■ 11-Bay Mid-Tower Case 

■ 101-Key enhanced keyboard & Mouse 

■ 14,400 Baud Fax/Modem w/software 

■ Quad-Speed CD-ROM Drive (600KB/Sec) 

■ 16-Bit Stereo Sound Card w/Speakers 

■ MS-DOS & Windows for Workgroups 3.11 

■ Quicken Special Edition financial manager 

■ CD Discs: Compton’s Interactive Ency¬ 
clopedia 95, Dragon Lore, Mayo Clinic 
Family Health Book, Card Shop Plus Deluxe, 
and WordPerfect MainStreet Select 

■ Prodigy, CompuServe and America On-Line* 





Some software packaging may be cosmetically different than 
pictures shown. Main Street Select includes Works, Infocentral, 
Grammatik, Random House Webster’s School & Office 
Dictionary, Wallobee Jack “The Lost Lionardo". 'One months 
free trial membership to Prodigy, CompuServe and America 


























QP5/75 $1999 


■ Intel 75MHz Pentium™ Processor 

■ 8MB RAM, 256KB Fast Cache 

■ 850MB 10ms IDE Hard Drive 

■ 3.5” 1.44MB Floppy Drive 

■ 64-Bit PCI Bus Graphics Engine w/ 1MB 

■ PCI Local-Bus IDE Controller 

■ 15” Digital .28mm Flat Color Monitor 

■ 11-Bay Mid-Tower Case 

■ 101-Key enhanced keyboard & Mouse 

■ 14,400 Baud Fax/Modem w/software 

■ Quad-Speed CD-ROM Drive (600KB/Sec) 

■ 16-Bit Stereo Sound Card w/Speakers 

■ MS-DOS & Windows for Workgroups 3.11 

■ Quicken Special Edition financial manager 

■ CD Discs: Compton’s Interactive Ency¬ 
clopedia 95, Dragon Lore, Mayo Clinic 
Family Health Book, Card Shop Plus 
Deluxe, and WordPerfect MainStreet Select 

■ Prodigy, CompuServe and America On-Line* 

QP5/100 $2449 


The home is where the heart is. And Quantex wants to be at the 
heart of your home. You’ll cheer the smooth video performance, 
applaud the colorful animation, and dive deep into a sea of 
information with a Quad-Speed CD-ROM. Smiles will spread 
wide, as crisp sound streams through stereo speakers and on-line 
services come alive. Quantex has made these multimedia sys¬ 
tems easy for everyone in your house to use and share-to bring 
your family closer together! 

Dad just finished using Quicken for tax tips that’ll help pay for 
the family trip Mom’s planning with the Everywhere USA 
Travel Guide. Soon she’ll check the kid’s health records with 
the Mayo Clinic Family Health Book and whip up a “Thank 
You” card for her office party with CardShop Plus Deluxe. 
After that, the kids are going to play Dragon Lore-after all, 
they were able to get their homework done faster (and better) 
with CIE ‘95 and the great software in WordPerfect Main 
Street, featuring Works, Infocentral, Grammatik, Random 
House Dictionary and lots more! 

A Quantex Multimedia system is designed to be a member of 
the family for a long time. One-Year Free Parts and Labor 
plus One-Year On-Site service means that we’ll fix it free! 

Add our 30-day Money Back Guarantee plus toll-free techni¬ 
cal support for as long as you own your Quantex, so you know 
that you can rest assured. You even have the option to extend 
your system’s protection with the 4 year GE Service Protection 
Plus plan. Give one of our sales reps a call for full details. 


0UAN1E X 

Microsystems, Inc. 

1 - 800 - 644-4670 



400B Pierce Street, Somerset, NJ 08873 


(Line. Call for details regarding Quantex's money-back guarantee, warranty, and 4-year on-site service option. On-Site Service may not be available in certain remote areas. All 
umed items must have a Return Merchandise Authorization (RMA) number and must be in original packaging. The cost for returned freight is not included with any Money-Back 
arantees; shipping charges are non-refundable. Prices and product descriptions subject to change without notice. Quantex Microsystems cannot be responsible for errors in typog- 
ihy or photography. Due to volatility of prices, Quantex does not offer a price protection policy. The Intel inside Logo, IntelDX2, and Pentium are trademarks of Intel Corporation. 
Bie of the names or trademarks shown herein may be the property of other companies. Screen images simulated. Quantex 1995. All Rights Reserved. 










$ 299 



Now you can please all the 
people all the time. The 
HP DeskJet 540 printer has 
something for everyone in 
your family. 

• Easy, snap-in-and-print 
color with the optional 
HP Color Kit. 

• Quiet, compact and durable. 

• Simple and easy to use. 

• Clear, sharp, 600 x 300-dpi 
black & white. 


Prints on everything from 
legal-size to postcards. 
Compatible with all the 
popular software. 


HP Printers 

Whp I HEWLETT® 
mLrJk PACKARD 















letters 



Take a Quicken inventory 

Your December 1994 Financial 
Adviser column makes much ado 
about the home-inventory module 
in Intuit/s Quicken Deluxe 4 for 
Windows, I can only hope that 
version 4 offers a restore option 
for the user’s home-inventory 
data in the event of a fire or some 
other emergency, because Quick¬ 
en Deluxe 3 does not, I can’t say 
enough good things about the rest 
of the program, but I felt ripped 
off when my hard drive crashed a 
few months ago and I was unable 
to restore all my home-inventory 
information. 

I will not consider upgrading 
until I can confirm that the new 
Deluxe 4 version of Quicken offers 
the home-inventory restore option. 

Dan Mays 
Davenport, Iowa 
via America Online 

Editor's reply: Quicken Deluxe 4 
for Windows offers both a backup 
option and a restore option. In ad¬ 
dition, an official at Intuit told us 
that even if you don't back up 
your files, if a message appears on 
your screen telling you that your 
home-inventory file has been cor¬ 
rupted, you can call Intuit's tech¬ 
nical support line and simply 
make arrangements to send back 
the corrupted file. The company 
says it will restore the missing in¬ 
formation at no cost to you. The 
Intuit representative also told us 
that it is possible to restore this 
data in Quicken Deluxe 3 using 
DOS, but that some people found 
the method too confusing. 


Dive into the archives 

The first issue of my subscription 
contained two letters to the editor 
that mentioned articles I had 
missed but wanted to see—“Back¬ 
up! Backup! Backup!” from No¬ 
vember ’94, and “Memory Not In¬ 
cluded” from December. I intended 
to send a message on America On¬ 
line to inquire how to get copies of 
the articles, but found that I could 
just download them from your 
forum on AOL. What a great ser¬ 
vice! I’m hooked. Any other way of 
subscribing to a magazine and 
communicating with the editors is 
like living in the Dark Ages. 

Susan Robins 
Van Nuys, Calif, 
via America Online 

Doc gets a second opinion 

As a new subscriber, I really like 
what I’ve seen in my first two issues. 
Some of the hints and how-to’s you 
give are very helpful! 

However, in your December ’94 
issue, your Dr. PC attempts to tell a 
reader how to boot to DOS instead of 
Windows. I believe the instructions 
are vague at best, and would confuse 
a beginner. Plus, it isn’t necessary to 
enter the DOS editor to edit autoex¬ 
ec.bat or config.sys ; any ASCII-for- 
mat word processor is just as good. 

Besides, if someone tries that 
with a system prior to DOS 4— 
that is, typing edit at the DOS 
prompt—they’re likely to be in a 
world of trouble when they find 
they are unable to leave the DOS 
edit program without rebooting! 

Bill Dortch 
Paris, Tenn. 

Dr. PC's reply: In recent DOS ver¬ 
sions, the editor command is an ex¬ 
cellent tool for editing system files. 
Often, it's easier for people to figure 
out this too! than to save a word 
processing file as plain ASCII text. 

I agree that the DOS edlin, or 
ed, command, which was the text 
editor prior to DOS Version 5, is 
really confusing. Any'one with an 
older system who is familiar with 


Logo art by Coco Masuda 


his or her word processing program 
can try saving a file as “ Text,” 
“Text Only” or "ASCII. ” If you can 
clearly read what you saved using 
the DOS type command, you've 
saved it correctly. 

If you have a version of DOS later 
than 5, try the edit command and 
see how you like it. 

More ink on printers 

In your evaluation of printers 
(Consumer Lab, January 1995, 
page 171), you did not indicate 
speed in either pages per minute 
(ppm) or characters per second 


consumer lab 



(cps), nor did you indicate the 
average life expectancy of the ink 
and toner cartridges, which is 
sometimes rated as cost per page. 

When buying a printer, the 
prices of the printer and the media 
(ink, toner), the speed in pps or 
cps, and the cost per page are key 
factors. These considerations, of 
course, must be balanced against 
print quality and the reputation of 
the manufacturer regarding service 
and reliability. 

James M. Colvin 
Menomonie, Wis. 

I recently received your January 
issue and couldn’t put it down! 

I was particularly interested in 
the Consumer Lab on printers. I 
purchased a Canon BJ-200e with 
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More 

Facts. 

More 

Fun! 

It’s like being let loose in a 
new car showroom! The 
Ford Simulator 6.0 gives you 
access to the options, leasing 
and purchase prices for 1995 
Ford and Lincoln-Mercury 
vehicles. Plus the challenging 
Lake Wakatonka driving game. 
Simply fill out and return the 
order form below. Any ques¬ 
tions? Call toll-free 
I-800-322-I786. 


The Ford Simulator 6.0 software 
program requires an IBM or com¬ 
patible PC with 640K RAM and 
or SVGA color graphics. 

Ordering Information Qtv. Total 

Iff DOS VGA 

Capabilities $7.00 x _ — $ 

Windows VGA 

Capabilities $7.00 x _ — $_ 

»□ CD ROM SVGA 

Capabilities $9.00 x _ = $_ 

Enclosed is my check or money order for 

$_made payable to Ford Simulator. 

Available for U.S. and Canadian shipments 
only. Canadian shipments please add $2.50. 
Return order form and payment to 
Ford Simulator, P.O. Box 6216, Dearborn, 
MI 48I2I-62I6. 

Please bill my C] VISA IT MasterCard 


CARD NUMBER 

/ / _ 

EXPIRATION DATE SIGNATURE 


NAME ON CARD 


STREET ADDRESS 




my Compaq computer system, and 
was somewhat surprised that this 
printer was given such a high over¬ 
all rating by your testers, for two 
reasons: First, my printer refuses to 
print envelopes—despite several 
hours on the telephone with both 
Compaq and Canon technical sup¬ 
port, and then finally sending the 
printer to a repair center after only 
five months. No one yet has been 
able to correct this problem. Sec¬ 
ond, I consistently find that the ink 
smudges. If you touched the ink on 
this letter with damp hands, it 
would probably still smudge, even 
though it’s a few days old. 

Thank you for publishing such 
an enjoyable magazine! 

Mary H. Bell 
Simpsonville, S.C. 

Fueling up for a launch 

HomePC is the most informative 
computer magazine I have ever 
had the pleasure of reading. By 
guiding me in finding software, 
you have given me the ammunition 
I need to start my own business at 
home. As long as you continue to 
print such informative issues, I will 
enjoy reading your magazine. 

Bobby Belle 
Phoenix, Ariz. 

Software tips are tops 

I am not a novice to computing, 
and find software reviews far more 
valuable than information on how 
a computer works. I have enjoyed 
your first few issues and look for¬ 
ward to many more. I find the in¬ 
formation to be meaningful rather 
than technical like that in other 
[computer] publications. Keep the 
software reviews coming! 

Steven J. Lewis 
Williamsburg, Va. 
via America Online 

Bring the whole family 

We would like to thank you for 
producing the best computer mag¬ 
azine we have ever read. My hus¬ 
band is finishing up a degree in 
computer systems technology, and 
I am back in college working on a 
business administration degree. We 
have a 486DX/33 IBM-compatible 


computer with a CD-ROM drive. 
So far I have learned WordPerfect, 
Quattro Pro, Paradox and MS- 
DOS, and [the computer] has been 
invaluable, enabling me to do my 
homework at home. 

We especially appreciated the 
January story on businesses built 
around the home computer be¬ 
cause my husband is interested in 
starting a consulting and/or re¬ 
pair business.We’d love to see 
more articles on that subject. 
After reading your magazine, 
we’re also getting more curious 
about the Internet. Maybe some¬ 
day we’ll check that out, too. 

Our children—a girl, 12, and a 
boy, 10—use the PC to play games, 
do their homework, and create 
cards and posters with the graphics 
program. Your magazine has some¬ 
thing for everyone in our family. 

Christina Willow 
(Address not given) 

Windows pains 

I am enjoying my HomePC sub¬ 
scription very much. Ask Dr. PC 
and Nuts + Bolts have been the 
sections most helpful to me so far. I 
eagerly look forward to each issue. 

There is one thing that concerns 
me, though: I notice that much of 
the software now on the market is 
usable only if one has Windows. 
That leaves me out, and I am won¬ 
dering if in the near future I will be 
forced to install Windows in order 
to stay in operation. Hope not! 

Harvey Headley 
Louisville, Ky. 


How to contact us: 

We want to hear from you! Send your 
letters to: 

Letters to the Editor 
HomePC 

600 Community Drive 
Manhasset, NY 11030 

You can also fax your comments to 
us at (516) 562-7007 or send electronic 
mail to HomePC on America Online or 
to homepc@aol.com using any other 
on-line service. 

Please include your name, address 
and phone number. All correspondence 
becomes the property of HomePC and 
may be edited for length and content. 
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Science Project #3 


will always be plenty of new and innova¬ 
tive software for you to explore.) 

A computer that’s here to grow. 


Apple’s “plug-and-play” philosophy of 
personal computing is unique. 

Need a printer? Just plug one in. Need 
more storage space? Just plug in a new hard 
drive. It’s easy to expand your Performa’s 
capabilities, today, tomorrow or years down 
the road. (You 
can even add 
the sizzling new 
PowerPC™ chip.) 


Computer technology isn’t frozen in 
time. If you’re thinking of getting a home 
computer, it’s only natural to worry about 
how long that computer will last. 

That’s why Apple designed one with 
everything you need now and everything 
you’ll want later: Macintosh” Performa? 


A computer that’s here to stay. 


First of all, a Performa will always 
be able to do what it can do today. Which 
is to say, just about everything. 

It comes with up to 21 programs pre¬ 
installed. Right out of the box, Performa 
makes it easy for your kids to write reports 
and for you to bring work home from the 
office or balance a household budget. 

When you want to do new things, you 
can choose from thousands of business, 
educational and fun programs. (More 
schools and homes use Apple’ computers 
than any other brand, which means there 


Every Macintosh 
Performa is well stocked. 
This one comes with 
a color monitor, a 
fax/modem, lots of soft¬ 
ware and a CD-ROM 
drive. Not to mention, 
of course, a future. 


So you don’t have to worry 
about a Performa becoming 
obsolete. You don’t have to worry about 
service and support, either—a full year of 
in-home service and a lifetime of toll-free 
telephone support are included. 

In other words, a Performa will last at 
least as long as a frozen meat loaf. Which, 
as you know, is a long, long, long time. 


Performa <i 


Pot an authorized Apple retailer, call 800-538-9696, e 

































When all else fails, 



Voted most reliable by 3-to-1 


np 

I here are three types of computer us- 

1 ers: those who have lost data due to a 
power problem, those who are going to, and 
those who have protected themselves against 
the inevitable surge, blackout or brownout 
with the most reliable UPS they can buy: 
Back-UPS by APC. In fact, editors and users 
alike agree that if your system demands 
absolute reliability, you can depend on APC 
Back-UPS. 

According to a study by Bell Labs, 
undervoltages represent the overwhelming 
majority of power problems likely to hit 
your computer. The question is not if a 
failure will occur, but when. Whether due to 
construction, wiring, weather, other office 


equipment, or accidents, power problems 
are as inevitable as death and taxes. That’s 
why you need instantaneous battery 
backup power from the Back-UPS to pre¬ 
vent data loss, hard disk crashes, and hard¬ 
ware damage. 

If you’re concerned about lightning, 
rest assured that when measured using the 
ANSI/IEEE 587 Category A test wave, 
Back-UPS are superior to virtually all 
separate surge suppressors. Surge 
performance is even backed 
by a $25,000 Lifetime 
Equipment Protection 
Guarantee. 


Starting at 
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Back-UPS prevail 



TAll other brands of UPS die regularly in this 
lightning prone environment. My APC won’t 
pie!" said Paul Sisilli, Systems Analyst, City of 
Port St. Lucie. “With other brands, users don’t 
find out until it is too late. The power 
interruptions here are very hard to live with. 
The other brands are dying off. Typically they 
last just beyond their warranty period. My 
Back-UPS is going on three years...no other 
brand is as reliable.” 



Don Truax knows first hand about Back-UPS 
reliability: “It ought to be against the law to 
buy a computer without an APC Back-UPS 
2S0.1 recently had a direct lightning hit right 
outside the house...my computer never blinked. 
Each morning I get a surge down the line and 
both APC’s hate it - they simultaneously 'holler 
‘n clamp’ while my ‘Brand T quietly steeps in. 
I've relegated that unit to non-critical 
household stuff like my VCR.” 



Andrew Wargo, Manager at Baxter Land 
Company, tried two other brands before Back- 
UPS. “One lasted a few days, a second one 
went up in smoke after 48 hours, a third lasted 
less than 24 hours! I then bought my Back- 
UPS for less than half of what I had paid for 
the others. We’ve purchased three more Back- 
UPS and for the past 14 months they've been 
just hummin’ away on the same power line that 
was eating the other brands alive!” 


If you’re protecting a network server, a 
communications interface port (on models 
Back-UPS 400 and higher) provides the 
security of an automatic shutdown to all 
major OS including NetWare, Windows, 
Windows NT, LAN Server, LAN Manager, 
LANtastic, SCO Unix, OS/2, Banyan Vines, 
AppleShare/System7 and more, so your data 
is safe whether the system is attended or not. 
(PowerChute software and interface kits 
sold separately.) 

And since data processed on networked 
clients needs protection too, the $ 13 9 Back- 
(JPS 280 provides an economical solution 
for all your LAN workstations. And if you 
have a new green PC, the price is even better 


Hr 


More than... 

mi 

Satisfied Users 


APC has won more awards for performance 
and reliability than all other UPS vendors 
combined...including five consecutive LAN 
Times Readers Choice awards... 


PC World 

Top 20 
Upgrade 


ReseBsfews 



can be hard... if you wait for the next storm 
to roll through. But discovering how afford- 



Free Power Solutions Handbook 

What are the myths and musts of PC protection? What are the 10 most common 
power protection mistakes? The top tips for adding reliability to your LANf Get 
your FREE copy and find out! 


I~~l YES! I'm interested in trading up a competitive or older 
UPS to a Back-UPS. Please send Trade-UPS info. 

I~1 No! But I would like a FREE Handbook. 

, Name _Title:_ 

Vyi Company _ 



Street/City/State 


IB 


AWARD-WINNING FEATURES 


Instantaneous backup power beats 
blackouts and brownouts 

Unmatched lightning (tested to ULI449) 
and surge protection for maximum 
hardware safety 

Network-grade line conditioning and EMI/ 
RFI filters prevent glitches 

LAN Interface (on Back-UPS 400 and up) 
provides automatic shutdown to all major 
OS: Windows, NT, NetWare, LAN Server, 
LAN Manager, LANtastic.Unix, OS/2, 
Vines, AppteShare/System7 and more. 

Site diagnostics automatically spot missing 
ground and reversed polarity, two common 
miswirings which usually require an 
electrician's visit to diagnose. 

Option switches allow you to customize 
transfer voltage and alarm settings. 

Test Switch for ongoing peace of mind. 

2 year warranty and full safety approvals 
including IS09001. 

525,000 Lifetime Equipment Protection 

Hot Swappable, User Replaceable Batteries 
reduce service time, costs by allowing safe 
removal and replacement of exhausted 
batteries, while your system stays running. 



NERICAN POWER CONVERSION 

I00-800-4APC 

PE (+33) 64625900 / ASIA/PACIFIC FAX: (+813) 5295-1989 
ICA FAX: 401-789-9771 / CompuServe: GO APCSUPPORT 
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When all else fails, 


Starting at 

$ II9 


Hp 

I here are three types of computer us- 

1 ers: those who have lost data due to a 
power problem, those who are going to, and 
those who have protected themselves against 
the inevitable surge, blackout or brownout 
with the most reliable UPS they can buy: 
Back-UPS by APC. In fact, editors and users 
alike agree that if your system demands 
absolute reliability, you can depend on APC 
Back-UPS. 

According to a study by Bell Labs, 
undervoltages represent the overwhelming 
majority of power problems likely to hit 
your computer. The question is not if a 
failure will occur, but when. Whether due to 
construction, wiring, weather, other office 


Voted most reliable by 3-to-1 



equipment, or accidents, power problems 
are as inevitable as death and taxes. That’s 
why you need instantaneous battery 
backup power from the Back-UPS to pre¬ 
vent data loss, hard disk crashes, and hard¬ 
ware damage. 

If you’re concerned about lightning, 
rest assured that when measured using the 
ANSI/IEEE 587 Category A test wave, 
Back-UPS are superior to virtually all 
separate surge suppressors. Surge 
performance is even backed 
by a $25,000 Lifetime 
v Equipment Protection 
gk Guarantee. 
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Back-UPS prevail 



Andrew Wargo, Manager at Baxter Land 
Company, tried two other brands before Back- 
UPS. “One lasted a few days, a second one 
went up in smoke after 48 hours, a third lasted 
less than 24 hours! I then bought my Back- 
UPS for less than half of what I had paid for 
the others. We’ve purchased three more Back- 
UPS and for the past 14 months they've been 
just hummin’ away on the same power line that 
was eating the other brands alive! ” 


I “All other brands of UPS die regularly in this 
i lightning prone environment. My APC won’t 
t ate!’’ said Paul Sisilli, Systems Analyst, City of 
I Port St. Lucie . “With other brands, users don’t 
i find out until it is too late. The bower 
I interruptions here are very hard to live with. 

• The other brands are dying off. Typically they 
! last just beyond their warranty period. My 
L Back-UPS is going on three years...no other 
J brand is as reliable. ” 


Don Truax knows first hand about Back-UPS 
reliability: "It ought to be against the law to 
buy a computer without an APC Back-UPS 
2S0. I recently had a direct lightning hit right 
outside the house...my computer never blinked. 
Each morning I get a surge down the line and 
both APC’s hate it - they simultaneously ‘holler 
‘n clamp’ while my ‘Brand T’ quietly sleeps in. 
I've relegated that unit to non-critical 
household stuff like my VCR.” 


ft If you’re protecting a network server, a 
8 communications interface port (on models 
Back-UPS 400 and higher) provides the 
Isecurity of an automatic shutdown to all 
major OS including NetWare, Windows, 
1 Windows NT, LAN Server, LAN Manager, 
IsLANtastic, SCO Unix, OS/2, Banyan Vines, 
|AppleSh are/System 7 and more, so your data 
'is safe whether the system is attended or not. 
|(PowerChute software and interface kits 
sold separately.) 

And since data processed on networked 
^clients needs protection too, the $139 Back- 
iUPS 280 provides an economical solution 
Bor all your LAN workstations. And if you 
shave a new green PC, the price is even better 
...nr ... at $119 for the new Back- 

MAPE IN ups 200. 


Discovering how essen¬ 
tial Back-UPS protection is 



1250 


Green PCs, small desktop systems 
Desktop systems, LAN nodes, POS 
Desktop 486, 386 systems, servers 
Tower 486, 386 systems, servers 
Heavily configured systems, CAD/ 
CAM workstations 


Multiple systems, longer runtime 
applications 

Multiple systems, LAN hubs, 
small minis, telecom equipment 


$119 

$139 

$199 

$254 


$359 

$529 


$689 
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-pc Satisfied Users 

APC has won more awards for performance 
and reliability than all other UPS vendors 
combined...including five consecutive LAN 
Times Readers Choice awards... 


PC World 

Top 20 
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can be hard...if you wait for the next storm 
to roll through. But discovering how afford¬ 
able it has become is easy... 

Call today and find out (the easy way) 
why more than 2,000,000 satisfied users 
bank on Back-UPS from APC. With more 
awards than all other brands combined, 
field-proven reliability, and a two year war¬ 
ranty, Back-UPS are power protection you 
can purchase with confidence. 



AWARD-WINNING FEATURES 


Instantaneous backup power beats 
blackouts and brownouts 

Unmatched lightning (tested to UL1449) 
and surge protection for maximum 
hardware safety 

Network-grade line conditioning and EMU 
RFI filters prevent glitches 

LAN Interface (on Back-UPS 400 and up) 
provides automatic shutdown to all major 
OS: Windows, NT, NetWare, LAN Server, 
LAN Manager, LANtastic,Unix, OS/2, 
Vines, AppleShare/System7 and more. 

Site diagnostics automatically spot missing 
ground and reversed polarity, two common 
miswirings which usually require an 
electrician’s visit to diagnose. 

Option switches allow you to customize 
transfer voltage and alarm settings. 

Test Switch for ongoing peace of mind. 

2 year warranty and full safely approvals 
including IS09001. 

$25,000 Lifetime Equipment Protection 

Hot Swappable, User Replaceable Batteries 
reduce service time, costs by allowing safe 
removal and replacement of exhausted 
batteries, while your system stays running. 


AMERICAN POWER CONVERSION 

800-800-4APC 

: EUROPE (+33) 64625900 / ASIA/PACIFIC FAX: (+813) 5295-1989 
AMERICA FAX: 401-789-9771 / CompuServe: GO APCSUPPORT 
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Aptiva". The new multimedia 
family computer from IBM. 


The IBM Aptiva family 
of home computers 
has the power, spacious 
hard drives (up to 
727MB), and multime¬ 
dia capabilities to be all 
things to all members 
of your family. 

With Aptiva’s double-speed CD-ROM 
drive and resources like Compton’s Interactive 
Encyclopedia™, your kids can stay ahead 
of the class. Using Aptiva’s data/fax modem, 
they can even make quick excursions on 
the Internet to the databanks of America’s 

foremost universities. 
Meanwhile, manage 
your finances pain¬ 
lessly with Quicken® 
(included with every 
Aptiva). Or make 
short work of files 
you bring home from 
the office. 

All work and no 
play doesn’t suit you 
or the Aptiva. Explore 
the latest 3-D game 
worlds with Aptiva. 

Or play music CDs 
while you work in 
another program. 




IBM* 



Better yet, create your own music in 
Aptiva’s recording studio. 


It’s so easy to use. 

With IBM’s exclusive Rapid 
Resume™ technology, you won’t 
have to wait for your PC to “boot up.” 

When you turn it on, your Aptiva quickly 
restarts with your Windows™ files and 
applications open exactly the way you left 
them. And because the Aptiva 530 system 
comes with voice recognition capability, you 
can talk to your PC. Use your voice instead of 
the keyboard or mouse to navigate through 
Windows and other Windows-based programs. 


We’re always here, whenever you need 
us. When you buy your new Aptiva from IBM 
PC Direct™, your computer is supported by 
IBM Help Ware® service and support, 24 hours 
a day, 7 days a week. And that means a 30-day, 
no-hassle moneyback guarantee 1 and a 3-year 
limited warranty (1 year for monitor and pre¬ 
installed software) with IBM Express Mainte¬ 
nance™ anywhere in the U.S. 

Call us today. 

Your Aptiva awaits. All 
have to do is call IBM PC 
Direct. We’ll help you 
decide which Aptiva 
is perfect for you and 
your family. 


“ At 

you ■ff 

St 


To order call today! 

1800 426-7255 

Enter source code 4840. 

















You’ll feel right at home with it. 


The Aptiva 530 system 

*2398 


issii 

II us, we're open 8am-10pm Monday-Friday, 
p-5pm Saturday (Eastern Standard Time), 


Aptiva 












Ex f»lor e the Internet! 





Five Hour Free Trial! 1 

Dial By Modem 1 -800-365-4636, Press return until you get a prompt 
At Username, enter J01NDELPH1. At Password, Enter HPC395 


Delphi Internet 1 " offers you full access to the 
Internet and now you can explore this 
incredible resource with no risk. You get 5 
hours of evening and weekend access to try 
it out for free!* 

V° n ‘n s 

Use Delphi Internet s S 
mail gateway to exchange ( 

messages with over 30 million 14,400 

bps 

people at universities, ^ V*** 

companies, and other online 
services such as CompuServe® and MCI Mail®. 
Download programs and files from all over 
the world using FTP or connect in real-time 
to other networks using Telnet. You can 
also meet people on the Internet. Internet 
Relay Chat lets you "talk” with people all 
over the world and Usenet News is the 
world's largest bulletin board with over 
20,000 topics! 

To help you find the information 
you want, you'll have direct access to 
powerful search utilities such as Gopher, 
Hytelnet and WAIS. If you aren't familiar 
with these terms, don’t worry; Delphi Internet 
has expert online assistants and a large 
collection of help files, books, programs, and 
other resources to help get you started. 

Over 850 local access numbers are 
available across the country. Explore Delphi 
Internet today. You'll be amazed by what 
you discover. 



Attention Current Internet Users: See what DELPHI can offer you! Stock quotes, Grolier's Encyclopedia, 
newswires, and hundreds of other services are just a few keystrokes away. Telnet to delphi.com and enter 
the username and password above for a free trial. 

Questions? Call 1-800-695-4005. 
Send e-mail to INF 0 sdelphi.com 


DELPHI 







I 11 just bought a 
multimedia 
upgrade kit with a 
CD-ROM drive and a 

‘Driver’ runs me off 

sound card. I followed 
the hardware-installa¬ 
tion instructions, but 
when I turn on my 
computer to load the 
driver software, my 
screen remains blank 
and I hear five beeps. 
What gives? 


HOME REMEDIES 
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hard and floppy-disk drives, the 
keyboard, the mouse and all your 
add-on cards—needs its own set of 
resources. If your newly installed 
sound card uses a resource that is 
reserved for another component in 
your system, it could trigger the 
problem you describe. 

My guess is that your sound 
card is trying to use a resource that 
is assigned to one of the cards al¬ 
ready in your system. First, remove 
the sound card from your computer 
and try restarting the PC. If it boots 
up without all the beeps—and I 
suspect it will—you’re ready to 
play detective. Sit down with a pen 
and paper and the manuals for 
your sound card and your PC. 

Check the sound 
the road card manual for a 
list of the re¬ 
sources the card requires. Then 
look in the PC owner’s manual to 
see if those resources are used by 
anything already inside the PC. 

If you prefer, you can take the 
list of resources your sound card 
needs and call your PC maker’s 
technical support line for help. 
Usually, the support staff will be 
able to tell you which resources are 
in conflict with your computer, 
and how to change the sound-card 
settings to solve the problem. 

When you find a conflict, your 
sound card manual will also tell you 
how to change the settings. For ex- 


A lf I’ve said it 
once, I’ve said it 
a thousand times: 
Don’t forget to keep track of your 
system resources. 

Everything in your computer 
uses resources, which give the PC’s 
components the elements they need 
to run properly. Resources include 
interrupt request lines (IRQs), I/O 
port addresses and memory ad¬ 
dresses. Each component in your 
computer system—including your 



YOU CAN USE 
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ample, you may find your sound 
card is set for IRQ 6, but your flop¬ 
py-disk controller already uses that 
interrupt. Change the sound-card 
setting to another acceptable IRQ 
listed in the manual—5, 11 or 15, 
for example—that’s free in your PC 
and all should be fine. 

For more information on hook¬ 
ing up a multimedia upgrade kit— 
and some tips on dealing with 
those cursed resources—see Nuts + 
Bolts in the October 1994 issue of 
HomePC. 


Q l’m about to 
embark on a 
trip to Europe. Will I 
be able to use my 

Continental divide 

computer and printer 
abroad? 


4 Not necessarily. 
In the United 
States, computer 
equipment is built to run on 110 
volts of electricity at a frequency of 
60 hertz (Hz); that’s what comes 
out of the socket in your wall. In 
Europe, however, power is com¬ 
monly supplied as 220 volts at a 
frequency of 50 Hz. 

All computers fit into one of 
three broad categories that deter¬ 
mine whether you can use them 
abroad and, if so, what kind of 
adapter you’ll need to do it. Check 
with the makers of each piece of 
equipment—PC, printer, modem 
and so forth—to see if the compo¬ 
nent is “voltage and frequency in¬ 
dependent,” “voltage dependent 
but frequency independent” or 
“voltage and frequency dependent.” 
Machines that are “voltage and 


Illustrations by Chip Wass 











frequency independent” generally 
run on voltages between 110 and 
240, and at frequencies between 47 
Hz and 63 Hz. Sometimes, such 
equipment has a switch on the 
back, near the power cord connec¬ 
tor, that toggles between 110 volts 
and 220 volts. Other machines sim¬ 
ply sense the incoming power and 
adjust their needs accordingly. 

For this type of equipment, all 
you’ll need is a simple outlet con¬ 
verter, which enables the wall out¬ 
lets to accept your computer’s 
power cable; outlet designs vary 
from country to country. Alterna¬ 
tively, you can buy a new power 
cable for your equipment when 
you reach your destination. While 
the end of the cable that plugs into 
the wall may vary in shape, the 
end that plugs into your equip¬ 
ment is universal. 

If your equipment is “voltage 
dependent but frequency indepen¬ 
dent,” it will run at 110 volts and 
handle frequencies of either 50 Hz 
or 60 Hz. For this type of equip¬ 
ment, you’ll need to buy a step- 
down isolation transformer, which 
converts the European voltage 
from its normal 220 volts to the 
110 volts your computer requires. 
When buying one, ask the sales 
assistant if it’s properly grounded 
and make sure it’s rated to supply 
50 percent more wattage than 
your computer needs (check your 
computer’s manual to determine 
the necessary wattage). For exam¬ 
ple, if you need 200 watts, get a 
step-down transformer that can 


handle 300 watts. You should also 
make sure it has multiple connec¬ 
tors, or prongs that will plug into 
the wall outlets in the country or 
countries you plan to visit. 

If you have equipment that is 
“voltage and frequency depen¬ 
dent,” leave it home. Computer 
equipment rated to run only at 
60 Hz can’t be converted to run 
safely at 50 Hz. 

A simple outlet converter should 
cost about $10 to $15, while a step- 
down transformer may cost $100 or 
more. Whatever type of equipment 
you have, and whether or not it 
works in Europe, have a great time 
while you’re there. 
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I Is there a way 
, to make 
Windows icons for my 
DOS programs so that 

I think icon, I think 


that will appear right below the 
icon on your Windows desktop. 

The Working Directory field 
asks you to tell Windows the di¬ 
rectory in which you want to 
work. Enter the directory that 
contains the program—for exam¬ 
ple, C:\msword —so that when 
Windows opens a window for that 
particular program, it will first 
switch to that directory. 

Under Command Line, enter 
the command you’d type to run 
the program from DOS. If you 
want to run Microsoft Word in 
DOS and the program is in the 
directory C:\msword , enter 
“ C:\msword\word.exe .” If you 
need help locating the command 
that launches the program, click 
a the Browse button on the right- 


hand side of the Program Item 
Properties window to call up a list 


I can launch them 
from Windows instead 
of looking up the DOS 


A S, 
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Sure. First, you’ll 
need to open a 
Lprogr am -group 
window on your desktop to tell the 
computer where to put the new 
icon for your program. If you want 
to put the icon in the Applications 
group, for example, simply go into 
Program Manager and click twice 
on the icon called Applications. 

Go to the File menu at the top 
of the screen and choose “New.” A 
pop-up window will ask whether 
you want to create a new Program 
Group or Program Item. Select 
Program Item and click on OK. 

Next, you’ll see a window called 
Program Item Properties, which 
will ask you to fill in the following 
information fields: Description, 
Working Directory, Command 
Line and Shortcut Key. 

Type the program name in the 
Description box. This is the name 


of possibilities. 

Don’t bother entering a Short¬ 
cut key, which just allows you to 
launch the application by selecting 
a custom-defined key- 
iCOVl board combination. 

At this point, if you 
click on OK, you’ll get a generic 
icon that will run your program. 
To attach a more colorful icon, 
click on the Change Icon button 
in the Program Item Properties 
window. If you find an icon that 
you like among the choices you 
see there, click on it once, then 
click on OK. 

If you don’t see an icon you like 



there, you’ll notice a message that 
directs you to a list of icons assem¬ 
bled for Program Manager. 

Finally, if there aren’t any icons 
in that group that strike your 
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They deliver full, lifelike sound 
from a compact design. From the 
screeches of a prehistoric pterodactyl 
to the softest passages of a song, the 
special built-in amplifier and equalizer 
deliver robust lows and sparkling 
highs even at low volume. 

And magnetically shielded Media- 
Mate speakers work with all multimedia 
hardware. Dual input allows you to 
hear two sources (such as your 
computer plus a musical instrument) 
simultaneously. 


A multimedia system can be a fan¬ 
tastic adventure for entertainment and 
games, as well as a valuable tool for 
education, business presentations or 
professional MIDI applications. So 
don’t shortchange yourself on your 
speakers. Call for the name of a dealer 
near you, and hear an ear-opening 
demonstration. 

11-800-444-BOSE Ext. 500 I 


Better sound through research . 


Today, CD-ROM discs are engineered 
with high quality sound. To fully enjoy 
it, you need multimedia speakers made 
by a company that really knows sound. 
Speakers like the new MediaMate™ 
computer speakers from Bose? 







fancy, click on the Browse button, 
which opens a window containing 
a list of files that Windows thinks 
might contain icons. Double-click 
on any file in the list, and you’ll 
see the icons associated with it on 
your screen. To select one, click on 
it once, then click on OK. 


0 


Some time ago, 


V rny system 


crashed. I think 



mouse won’t work 

when I boot the already looks like one of the correct 

lines, chances are the program that 
computer. I get a tells your computer how to use 

your mouse— 

Get me out of this mousetrap the mouse driv 


message that says 


C:\Mouse\Mouse\Sys.” 


However, I can 


start the mouse- 


driver program from 


the DOS command 


er—was moved, 
removed or corrupted. Try re-in¬ 
stalling the mouse driver using the 
driver disks that came with the 
mouse. If you don’t have them, 
contact the company that makes 
the mouse and ask for a new set. 


Q: 


want to be 


line. Help! 


Ai 


You may be the 
victim of a simple 
Lypo. Your mouse 
driver, usually found in the config.sys 
file, which your computer reads each 
time it starts up, is not loading—and 
the system’s showing you an error 
message to let you know. 

Your config.sys file probably 
contains one of the following lines: 
device=C:\mouse\mouse\sys or 
devicehigh=C:\rnouse\mouse\sys. If 
I’m right, that backslash between 
“mouse” and “sys” should be a pe¬ 
riod. In other words, the line should 
read device=C:\mouse\mouse.sys or 
devicehigh=C:\mouse\mouse. sys. 

If the line in your config.sys file 


able to view 
video clips on my PC 

I’m tired of slow-motion video 

at normal movie 
speed. Do I need a 
graphics-accelerator 
card, or will a double¬ 
speed CD-ROM drive 
do the trick? 


work with single-speed CD-ROM 
drives, so you’d assume a double¬ 
speed drive should be plenty fast, 
right? Not necessarily. 

As the double-speed CD-ROM 
drive—and, slowly but surely, the 
quadruple-speed drive—becomes 
the popular choice of buyers, dis¬ 
tributors of movies on CD-ROM 
will begin encoding their video to 
require these faster standards. At 
the very least you’ll need a dou¬ 
ble-speed drive; quadruple speed 
will put you ahead of the curve for 
the future standard. 

The second issue to consider is, 
as you say, the video-graphics ac¬ 
celerator card (also referred to as 
a video card or video-adapter 
card). A video card controls your 
computer’s video display—also 
known as the monitor. The better 
your graphics adapter, the better 
the image you see. 

When you’re ready to add your 
video card, check the owner’s 
manual for your computer and 
look up what type of “bus stan¬ 
dard” it uses. Standards include 
PCI, VESA Local Bus, ISA and 
EISA; you’ll need to buy a card 
that will work with your comput¬ 
er’s standard. 

Next, consider the video for¬ 
mat. Today, most movies are en¬ 
coded in a format called AVI, so 
one option that will work is to get 
a video card that supports AVI 
technology. But a relatively new 
standard for movie encoding used 
in home computers, called MPEG, 
is now gaining 
steam in the 
market, so you 
might also check out an MPEG 
video adapter. And if you want to 
protect your computer from the 
possibility of obsolescence, you 
could buy an AVI card that can 
be upgraded to support MPEG 
standards in the future. 


a: 

ilR 


let’s start 
nth that CD- 
-ROM drive. Most 
current movies and video clips 
produced for playback on home 
computers have been designed to 
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If you’ve ever thought about desktop publishing, 
but didn’t know what it was, or what it could do 
, foryou, you can’t afford to ignore this FREE offer... 
If you don’t already use Serif PagePlus - the #1 
selling desktop publisher - now’s your chance. For 
a limited time you can get the world’s 
easiest DTP, for FREE! The Serif 
Free* Software Offer has been 
extended due to incredible 
demand, and there’s another 
250,000 copies available! 

PagePlus Intro is the little 
brother to PagePlus 3.0 - described 
by Windows Magazine as “caviar for the 
price of tuna” - our $99 power-packed rival to 
Aldus PageMaker. PagePlus Intro is ideal for those 
new to Windows and DTP and is super-friendly 
and flexible. And Intro is one of the PagePlus 
family of award-winning, best selling publishing 
and graphics products. 

Intro gives you everything you need to get 
started quickly and easily. In no time, you’ll design 
high quality, graphics-packed flyers, letterheads, 
ads and newsletters. And get great results on any 
dot-matrix, ink-jet or laser printer - in color or b/w. 
’ And you’ll find out that DTP is real fan too! 

What’s the catch? There’s no catch... PagePlus 
Intro is simply the easiest way to find out about 
Desktop Publishing. And once you’ve used one 
value-packed Serif product you’ll want the rest! 

Get PagePlus today, and you’ll join over 500,000 
enthusiastic Serif customers world-wide. Call NOW 
for your FREE* PagePlus Intro!!! 



call mow m ft mm mu 
mu mmmm §mm - 

mm msmto 

24-Hour Toll-Free Value Line, Open 7-Days. 
Please Quote Code - HMPC035 



* There is a non-refundable $7.95 shipping and admin charge. Please have your credit card ready: Visa, MasterCard, Amex and Discover accepted. You need Windows 3.1 and 2Mb RAM 
Serif and PagePlus are trademarks of Serif, Inc. Aldus and PageMaker are trademarks of Aldus Corp. All other trademarks acknowledged. Please mail checks or money-orders to Serif PO Box 
803, Nashua NH 03061. (603) 889-8650 and fax (603) 889-1127. PagePlus Intro can be collected free from Serif in Nashua - call for details. Offer limited to the first 250,000 US/Canada 
callers, one copy per household only. Please allow up to 28 days for delivery. PagePlus 3.0 is $99 and the Publishing Suite is $199 available from Serif and all fine retailers. 













Q The telephone your modem to ignore interruptions 
such as the call-waiting signed. Most 
company told Hayes-compatible modems are set to 

hang up if they’re interrupted for 
me my fax modem longer than 1.4 seconds. The typical 

call-waiting tone 

Call waiting: Give me the fax lasts for 1.5 sec- 


won’t work if I 

have call waiting. 

Is this true? 

A Sort of. In fact, 
your modem will 
work, but the in¬ 
coming fax documents may be in¬ 
terrupted by the beep you hear 
when a call comes in and the line 
is in use. Back in our June 1994 
issue, we talked about disabling 
call waiting before dialing out, but 
if your modem receives an incom¬ 
ing call (or a fax), you can’t block 
the signal that says you’re receiv¬ 
ing a second call. 

You can, of course, install a sec¬ 
ond telephone line. Or, you can tell 


, so increas¬ 
ing your modem’s tolerance for these 
interruptions will help. 

Check your modem’s documen¬ 
tation for instructions on how you 
can change the settings that deter¬ 
mine when the modem discon¬ 
nects. If you have a Hayes-com¬ 
patible modem, the manual most 
likely refers to this setting as the 
S10 register. • 



NOTE: Last month’s col¬ 
umn included an item 
about the floating-point 
calculation bug in the 
Intel Pentium chip. After 
we went to press, Intel 
announced it will replace 
any customer’s Pentium 
chip free on request. Call 
Intel at (800) 628-8686 for 
more information. 


Dr. PC was assisted this month by 
Andy Feibus, Michele K. Hugelmeyer 
and Chris Oggerino. 

Do you have a question for Dr. PC? 
You can mail it to Ask Dr. PC, 
HomePC, 600 Community Drive, 
Manhasset, NY 11030, phone it in 
to (800) DOC-IS-IN, fax it to (516) 
562-7007 or post it to the doctor at 
HomePC on America Online. 



P Sit up. Lock up. Grab the stick. 
Pull the trigger. Blastthe 
Zurtrons. Escape mfk 

through hyper- 

space. Then cool * 

down with some hot * 

O jazz. Feel | 

the sound? The 
rush? The riffs? No? 


You need a set of 
YST-M5 powered 

monitored speakers. tgK | 
I Hungry for more? Just 
i add a YST-MSW10 

powered subwoofer. 

: Call 1-800-333-4442 for the 

I '? launch base near you. Tell 
; , 'em you're power hungry. 

















Now you can use your computer 
to draw a smile. 



ir use your PC to 
r draw smiles, laughs and 
even hard-to-draw things like 
affection and appreciation. All 
you need is Gift Maker, the i 
software that lets you easily create 
one-of-a-kind, personalized presents 
that draw the most wonderful 
responses no 
matter what 
the occasion— 



birthdays, holidays, school celebra¬ 
tions, or the company picnic. 

Here's how it works: First, pick from 
*^over 35 gift items 
mugs to mousepads to 
teddy bears and more. Next, start 
designing. Use Gift Maker's 300 
templates, 30 different type¬ 
faces, and 500 graphic images. 

Even include your own photos 
or graphics. When you're finished, 
follow the interactive ordering screen 



that automatically totals the order and 
gives you the choice of 
sending in your com¬ 
puter file directly by 
modem or on disk. Within days, the 
gift you created is on its way back 
to you or to the "gift-getter," 
complete with card and gift wrap. 

So if you're looking for a way to 
create custom gifts guaranteed to 
get them grinning, there's only one 
conclusion to draw: Gift Maker. 


The Easy Way to Create Personalized Gifts 






Apple Peripherals 


Until recently, most people could afford to express their ideas in exactly 
one shade: black. But with the immensely affordable Apple” Color StyleWriter* 2400, you can explore your ideas in living color, whether you’re 
creating a marketing proposal, a neighborhood newsletter or (if you happen to be in 6th Grade) a report on Australia. This ink-jet printer 
prints at 360 dots per inch resolution, adding impact to your workwith sharp-looking text and solid, vibrant colors. Your transparencies turn 
out crisp and vivid. And thanks to Apple’s unique ColorSync* technology, the piece of your pie chart that looks fuchsia on-screen will still 



Apple Color StyleWriter 2400 











be fuchsia in your document. We’ve also included 64 Thidfype*fonts (more than most printers in this price range), so you can say what you 
need to say the way it needs to be said. If your office space is limited, you’ll appreciate the compact industrial design of the Color StyleWriter 
2400. If, on the other hand, you work in a group, Apple’s ColorShare" technology makes it easy to share your color printer over an Ethernet, 
TokenTalk’ or LocalTalk" network. All this, and the Color StyleWriter 2400 costs only a little more than a black- 
and-white printer. Which means you can now afford to print in periwinkle and chartreuse, if you’re so inclined. 


Apple® 






h o t s t u f f ! 

COOL PRODUCTS AND THE LATEST TRENDS 

BY THE EDITORS OF HOMEPC 



old cartoon style and panache to do? Try a Windows 
screen saver. Asymetrix presents Rocky & Bullwinkle 



Dull PC? It just needs fine ’tooning 


and the Pink Panther ($24.95, floppy; $39.95, 
CD-ROM); LSG spotlights Betty Boop ($39.95, 
floppy). The first two deliver full-screen video, 
and all three include PC wallpaper, sound effects 
and surprise visits from the clever characters as you 
work. Bullwinkle might call them “antihistamine” fea¬ 
tures. (Nothing to sneeze at, you silly moose.) 
Asymetrix, (800) 370-8994, (206) 462-0501; 
Lifestyle Software Group, (800) 289-1157, 
(904) 825-0220. 




































IMAX theaters, which show tantalizing 
movies on towering screens, are the 
latest rage from Hollywood. If your 
town doesn’t have one yet, look into 

Specs for big-game hunters 

i-glasses, a PC-screen-enhancing de¬ 
vice you can use at home. Don the 7-oz. 
helmet ($799) and, if a game uses NTSC-convert- 
ed VGA data, you’ll see the images as you would 
on an 80-inch screen. Now that’s entertainment! 
Virtual VO, (800) 646-3759, (206) 382-7410. 


Ever get the urge to tell Alex Trebek you’d 
like Interactive Games for $50? Here’s your 
chance: Buy Jeopardy! on Windows CD- 
ROM and rise to the challenge of 5,000 an¬ 
swers (you supply the questions, of course). 

OK, smart Alex; give Vanna a turn 

For the same price, considerably less than it 
takes to buy a vowel, spin the Wheel of For¬ 
tune Windows CD-ROM and tackle 5,000 
word puzzles. Each disc includes original 
video of Alex and letter-turner Vanna White 
in their respective games and get-ups. 

Sony Imagesoft, (800) 922-7669, 
(310) 449-2320. 




Want to see every inch of your favorite 
stars on your PC screen? Digital’s Full- 
Video upgrade cards ($299) and kits ($699) 
promise TV-quality, full-screen playback of 

Next up: the made-for-PC movie? 

games, as well as films like Top Gun, now 
available for FullVideo viewing on CD-ROM. 

Digital Equipment, (800) 344-4825, (508) 
493-5111. 


March 1995 HOMEPC 






Do your kids have a nose for news? What 
On Earth, now available in some schools 
and open to home subscribers this month, 
will send a kid’s-eye view of current events 
from the Reuters news service straight to 

Get your kids to click on the news 

your Mac or Windows PC. Kids get six sto¬ 
ries a day, five days a week, and can click 
for text, video, sound and glossaries. Your 
cable company carries the signal to comput¬ 
ers; prices had not been set at press time. 
Ingenius, (800) 772-6397, (303) 267-5800. 


Wliat On Earth 




Using the trackball on your notebook 
computer isn’t exactly the cat’s 
meow, but people on the go can’t af¬ 
ford to stop every few minutes to un- 

This laptop mouse strikes a cord 


tangle the long tail of a mouse. So get 
your hands on Mouse2Go ($59.95). The 
package combines a short-cord, high- 
resolution Windows mouse with a small 
mouse pad that attaches to the side 
of your laptop, offering full¬ 
screen cursor coverage. 
How’s that for staying 
ahead of the rat race? 
Merritt Computer Prod¬ 
ucts, (214) 339-0753. 


It’s a dog-eat-dog world, but sometimes you 
have to stop to smell the roses—or, in this case, 
the fire hydrant. P.A.W.S., the ultimate cartoon- 
canine simulator ($49.95, Windows CD-ROM, 
Macintosh CD-ROM), lets you lead a dog’s life. 

Disc gives you a new leash on life 

Bury bones, chase the neighborhood cat or check 
out the Anatomy of a Dog to see just what 
makes you tick; whatever pooch pastime you 
choose, you’ll have a howling good time. 

Voyager, (800) 337-4989, (914) 591-5500. 
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Experience 
the Magic. 
Lfoe the 
Adoentune. 


L ong ago, in a Land of Five Kingdoms, the 
amulet known as The Hand was shat¬ 
tered into five pieces and hidden through¬ 
out the Far Reaches. Dark magic spread 
and the evil wizard 
Torlok began his reign of terror 
and suffering. 

Now, the fate of the Five 
Kingdoms rests on Lathan, the 
last of the Argent Kings. Help 
him fulfill ancient prophecy as 
you set out on an interactive 
adventure like nothing before. 

From the creator of Dragon’s Lair™ 
comes an all new fantasy adventure. 

With epic animation and a lush score 


from musicians who are best known for their song 
arrangements written for Walt Disney Feature 
Animation; it’s an incredible experience for the 
entire family. 

Different story line each time you play. 

• Over 57,000 hand-painted 
animation cels are captured 
in full-motion video making 
this a stunning visual journey. 

' Professional voice actors 
bring the story to life. 

• Simple point and click controls, 
with multiple difficulty levels 
make play equally thrilling for 
players of all levels. 



Now Available for DOS CD-ROM* 




















If Woodstock ’94 made you long for 
love-ins and flower children, flash back 
to Haight-Ashbury in the Sixties ($50, 
Windows CD-ROM, Macintosh CD-ROM). 

Yippie! A ’60s time capsule on CD 

Dig the music from Jefferson Airplane 
and the Grateful Dead, chats with Tim¬ 
othy Leary and Allen Ginsberg, and lots 
of photos and videos. And don’t forget 
to put flowers in your hair weave. 
Compton’s NewMedia, (800) 862-2206, 
(619) 929-2500. 


Computer viruses, beware: The Superhuman Samurai 
Syber-Squad is out to eradicate you. The cartoon cast from 
the popular Saturday-morning TV show is now invading 

Learning about viruses need not be a strain 

your PC with the Computer Safety Fun Kit ($25, Win¬ 
dows). The program includes a history of common and in¬ 
famous viruses as well as Samurai screen savers and the 
Gigabutt-kicking Coloring Book. Take that, Michelangelo. 

Touchstone, (800) 531-0450, (714) 969-7746. • 


Ever wonder if you have what it takes to be the 
next Einstein—or, for that matter, the next 
Forrest Gump? I.Q. Test for Windows ($14.95, 
Windows; $19.95, Windows CD-ROM) can 
help you analyze your acumen. The program 


No game today? Take a brain check 

features an introduction on intelli¬ 
gence, a complete I.Q. test and a 
detailed explanation of test scores. 
Answers are included—but we 
know you’re too smart to cheat! 

Virtual Entertainment, (617) 
449-7567. 
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One extra large helping of urban reality, 
served up on a silver platter. 



CITY 2000 Drop this silver platter in your And forget buying add-ons: the CD 

CD-ROM drive and feast your Collection comes complete with all of 


and 9 other disasters. 

SimCity 2000® CD Collection—three complete Urban Renewal Kit allows you to customize build- 

SimCity 2000 products on one CD. ings and graphics—you literally can paint the town. 

This cityscape is so real you can taste it. Go Scenarios Volume 1 makes it all too real—you'll 

wrestle with 10 real disasters in 10 real U.S. cities. 
r And bonus cities and scenarios further extend your 
skyline before supper. And see it city limits. So dig in to the ultimate city simulator. The 
from a variety of delicious 3-D angles. SimCity 2000 CD Collection is now served. 


ahead, expand your subway before breakfast. 

Terraform your landscape after lunch. Reshape your ' >a ' nt ^ et ‘ 



Three SimCity 2000 Products on One CD. 




all 1-800-33-MAXIS. 











JUST THINKOF US 
ONLY WE MAKE 



STARTER SET 

■ Big 9 1/2" 
monochrome screen 

■ 4MB OF RAM 
memory 

■ DX2/66MHZ 
processor 

■ 340MB hard drive 

. 0 $ 

$ 1739 

(Add SI 00 for DX4/75) 



Included With 

■ 16-bit stereo sound, speaker, microphone ■ Free handsome, rugged carrying case 

■ Free Microsoft(ware)—Windows 3.1.1, M/S DOS, Money and Works for Windows 3.0 

■ 30-day, money-back guarantee ■ Built-in graphics BitBLT engine and 1MB video RAM 

MAY WE PLEASE TAKE 


How about a 
powerful 486 
notebook 
computer 

with all these great 
features, but hold the active- 
matrix and DX4/100 chips? 



Won't become obsolete. 

Hot, new CTX EzBooks served 
up any way you want them now. 
And all ready for us to upgrade 


Shown above are three of our I 
most popular configurations you I 
can order by phone today and 
get two days later.** 

Beyond that, you have I 
a wide choice of Intels 
inside from 486SX/33s 


for you later as you need more 
power. We'll even pay the / Kfel.j 

overnight shipping costs.* I * :m 




















AS A DELICATESSEN. 
HERO NOTEBOOKS. 


COLOR 

■ Big 9 1/2" dual¬ 
scan color screen 

■ 8MB OF RAM 
memory 

■ DX2/66MHZ 
processor 

■ 520MB hard drive 
, 0 $ 

2369 

(Add $100 for DX4/75) 



MAX 

Big 9 1/2" TFT active- 
matrix color screen 

S 8MB OF RAM 
memory 

DX4/75MHZ 

processor 

520MB hard drive 
. otty 

$3269 

(Add $ 100 for DX4/100) 


Every EzBook 

■ Free 14.4 bits per sec. fax/modem PCMCIA card a Long-life, hot-swap batteries 
*■ Built-in floppy drives a 84-key, full-function keyboard a Serial and parallel ports 
a Upgradability—memory, disk, screens, CPU power a Two PCMCIA slots (III & II) 


YOUR ORDER NOW? 


to 486DX4/100s. RAM 
from 4 to 32MB. Hard 
disks from 260 to 520MB. 

Three screens. And a dock¬ 
ing station with optional CD- 
ROM and all the slots and ports 
you can gobble up. 



So get your VISA or 
MasterCard ready. Call 
MITRA to order your 
CTX EzBook 486 today. 
Nowhere will you get better qual¬ 
ity, more value, greater choice, 
or less risk. We guarantee it. 


Quantities Limited. 
Call MITRA Direct Now. 

800 - 324-1441 



Direct From Channel Group 


20504 Earlgate St., Walnut, CA91789 
Mon-Fri. 7 to 7, Sat-Sun 9 to 6 (Pacific Time) 


* Good for two times during the warranty period. “ After credit approval © 1995 MITRA. All 1 


i names are trademarks or registered trademarks of their respectiv 













best 


s 


buy 


SUPER VALUES FOR 


SAVVY SHOPPERS 


Make your PC shipshape—for free 

It’s frustrating enough to have 
to ship your computer equipment 
to the manufacturer for repair; 
wrestling with material 
t refuses to fit in 
the box just adds 
insult to injury. 
Mail Boxes Etc. 
understands; 
its new free ser- 
vice ends the re- 
/Cy packing blues for 

^ owners of cer¬ 
tain computer 
products. 

All of the post¬ 
al services chain’s 
2,500 stores will pack 
warrantied equipment 
from participating compa¬ 
nies (including Epson, Hewlett- 
Packard, Panasonic, Philips, 
Ricoh, Toshiba and Xerox) and 
ship it overnight; just call the 
manufacturer for authorization. 
When repairs are done, you can 
have the equipment sent to you 
or held at the store for pickup. 

If the PC isn’t under warranty, 
you’ll have to pay for the service 
(fees vary depending on what 
you’re shipping). But it sure 
beats Styrofoaming at the mouth 
over packing hassles. 

Mail Boxes Etc., (800) 949- 
6660, (619) 455-8800. 



Disc count determines your discount 

Can mail-order shopping be both 
entertaining and cost-effective? 
Check out Voyager’s 3Sixty , a 


BY JULIE COHEN 



breezy catalog that provides scores 
of in-depth CD-ROM reviews, 
dandy discounts and freebies. 

Buy two CD-ROMs and you’ll get 
a 10 percent discount on your order. 
Four purchases knock 15 percent off 
the bill, and six save you 25 percent. 
Spend more than $50 and you get a 
T-shirt; top $200 and Voyager sends 
you that shirt in a tote bag. 

Most products in 3Sixty are Voy¬ 
ager’s own, but you’ll also find soft¬ 
ware from Broderbund, Dorling 
Kindersley, Microsoft and others. 
Voyager’s 77 titles cater mostly to 
artsy tastes—from the deliciously 
macabre The Residents’ Freak Show 
to The Complete Maus, Art Spiegel- 
man’s award-winning tale of his 
parents’ Holocaust experience. But 
the catalog also features whimsical 
programs such as A Silly Noisy 
House (full of on-screen toys) and 
Sound Toy (a $14.95 music-making 
game) that appeal both to kids and 
those who are kids at heart. 

Voyager, (800) 446-2001, (914) 
591-5500. 









Keep safe without emptying the vault 

You can’t afford to leave your 
work on the computer unprotect¬ 
ed, so it’s a good thing backup 
options are becoming more cost- 
effective. Take the new Zip drive 



($199) from Iomega; it plugs into 
your PC or Macintosh and backs 
up your files onto 100-megabyte 
(MB) disks ($19.95 each). 

The Zip drive is fast, transfer¬ 
ring 1.25 MB of data per second 
(that’s about 80 seconds to safe¬ 
guard 100 MB of data). In con¬ 
trast, Iomega’s Bernoulli drives 
work twice as fast—but they 
cost more than twice as much. 

Besides saving you money and 
time, the Zip conserves space. It 
is about the size of a paperback 
novel and weighs only slightly 
more than a pound. It also in¬ 
cludes ZipTools software, which 
lets you easily organize, catalog 
and transfer your files. 

Iomega, (800) 777-6654, (801) 
778-1000. 

CD-ROMs boast a high book value 

Spring’s just around the corner, 
and if your thumbs are turning 
green at the thought of planting 
your garden, you’ll dig this deal: 
Buy the Better Homes and Gardens 
Complete Guide to Gardening 
(Windows and Macintosh CD- 
ROM) for $59.95 and you’ll get a 
free copy of the 550-page book of 
the same name. 

The two formats complement 


Top 

Education 

o 

o 

o 

o 

o 

o 

o 

o 

o 

0 


Games 

o 

o 

o 

o 

o 

o 

o 

o 

o 

© 


of the charts 


. Microsoft 

Compton’s Interactive Encyclopedia 

. Compton's NewMedia 

Where in the USA Is Carmen Sandiego?* 

... Broderbund Software 

Math Blaster: In Search of Spot 

. Davidson 


Bookshelf 


The Oregon Trail 


...Microsoft 
Mindscape 
. MECC 


Where in the World Is Carmen Sandiego? 

. Broderbund Software 

Dinosaur Adventure 3-D 

. Knowledge Adventure 

Just Grandma and Me 

. Broderbund Software 


Doom II* 


Myst 


5 Ft. 10 Pak Volume 2* 

’ Siriuspublishing 

5 Ft. 10 Pak 

Sirius Publishing 

Master of Magic* 


Sid Meier’s Colonization* 

Space Simulator* 

TIE Fighter 

SimCity 2000 

The 7th Guest 

. Maxis 


Personal productivity 


Quicken for Windows 


Quicken Deluxe for Windows* 


Quicken CD-ROM Deluxe for Windows* 


Quicken 6.0 (MS-DOS) 


Print Shop Deluxe CD Ensemble 


Quicken CD-ROM for Windows* 


3-D Home Architecture 


Street Atlas USA 


Source: PC Data (for October 1994). ' indicates first time on charts. 
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The road to multimedia heaven is paved 

with the latest computer technologies from Gateway 2000? 

We’re the leading direct market manufacturer of personal computers in the U.S. 

with a high-flying focus on family computing. Starting as low as $1,799, our full line of Family PC 
multimedia systems come totally equipped for today’s computer whiz-kids. Every Gateway 2000 Family PC 


multimedia computer includes a fast CD-ROM drive and high-quality sound system that runs the best programs and games with 
exciting sound, pictures, animation and video. There’s even a Messaging Center, featuring the new TelePath" IIv fax/modem — it will take the plac^ 
of a conventional answering machine! And connecting to the Internet has never been easier. 

When you take off with our winged P5-75 Family PC multimedia system, you’ll climb to a higher altitude in computing technology! Intel’s | 

Pentium processor for the future is here today in Gateway ’s P5-75 multimedia computer. Only Gateway 2000 combines the awesome thrust of a 
Pentium processor-based system with some of Microsoft’s best software programs. It’s a value package that will grow right along with your family’ 
computing needs. -s , 

Your kids will learn faster and fly further with software programs like Microsoft Fine Artist and Encarta’95 Multimedia Encyclopedia. 
Encarta’95 features over 17,000 multimedia elements and the complete 
Funk and Wagnall’s New Encyclopedia! You alsoget Microsoft 
Works and Money, the only software packages you’ll ever need 
for your home office. Your entire family will delight in Microsoft pentium 
Cinemania’95 and its star-studded history of Hollywood in photo# 



and sound clips. And for pure relaxation, enjoy the wonders of Torrey 
Pines with a round of Microsoft Multimedia Golf. 

As you prepare your children for the future, you’ll know you’re 
buying from a solid company that will be here to support you. All 
Gateway Family PC multimedia computers include a three-year warranty 
and toll-free telephone technical support for the life of your system. We 
accept most major credit cards, or you can apply for the Gateway 2000' 
DuoLine™ MasterCard” card issued by Dial National Bank in Des Moines, Iowa. 
Our friendly sales representatives are standing by at the home office in 
North Sioux City, South Dakota. ’Call us today and fasten your seatbelt for an 
exciting future in multimedia computing! 



((II GATEWW2000 


“You’ve got afriehim mousiness. 

0 0 - 8 4 6 - 4 5 0 7 


610 Gateway Drive • North Sioux City, SD • 57049-2000 
Sales Hours: 7am-10pm Weekdays, 9am-4pm Saturdays (CDT) i 
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FamilyPC 
P5-75 Family PC™ 

■ Intel® 75MHz Pentium™ Processor 
Intel Verified: Upgradable 

■ 8MB RAM, 256KB Cache 

■ 730MB 10ms IDE Hard Drive 

■ PCI Enhanced IDE Interface 

■ PCI Local Bus Graphics with 2MB 

■ Quad-Speed CD-ROM Drive 

■ 16-Bit Sound Card & 

Altec Speakers 

■ TelePath™ IIv 14.4K Fax/Modem 

■ 3.5" Diskette Drive 

■ 15"Vivitron™ Monitor 
I Desktop Case 

■ AnyKey® Keyboard & Mouse 

■ MS-DOS® 6.22 &WFW 3.11 
.1 Microsoft® Works, Encarta™’95 
, Money,Cinemania® ’95, Golf & 

Fine Artist pre-installed on the 
hard drive 

■ 3-Year Limited Parts Warranty 

■ Toll-free telephone technical 
support for the life of your system 

$2299 (Other models start as 
* low as $1,799) 


•GST and shipping not included. 

| © 1994 Gateway 2000, Inc. “G” logo, “You’ve got a friend in the 
business” slfigan, Gateway 2000 and AnyKey are registered trademai 
and Vivitron, DuoLine, TelePath and Family PC are trademarks of 
Gateway 2Q00, Inc. The Intel Inside Logo, Intel, and Pentium are 











% 









each other well. Use the CD-ROM 
to locate information quickly—say, 
all the tall yellow annuals that grow 
in partly sunny spots; then take the 
book with you into the garden as a 
handy reference. 

If gardening isn’t your fancy, 
Multicom Publishing and Meredith 
Books/Better Homes and Gardens 
have two other CD-ROM and book 
combos to choose from: BH&G’s 
New Dieter’s Cookbook and Healthy 



Cooking CD-ROM contain more 
than 400 recipes, meal-planning 
tips and cooking techniques, while 
BH&G’s Incredible Awesome Crafts 
for Kids book and Cool Crafts CD- 
ROM offer 101 projects for kids 
ages 3 to 12, complete with step- 
by-step video instructions. 

Multicom Publishing, (800) 
850-7272, (206) 622-5530. 

Free software —for a limited time only 

“This program will self-destruct 
in 45 days.” Nervous? Don’t be; 
this deal is short but sweet. Until 
it conks out, you can use the 
free Lotus Gallery CD-ROM to 
sample full working versions of 
12 of Lotus’s most popular Win¬ 
dows programs (and six OS/2 
versions), including the business 
utility Notes, the integrated pro¬ 
grams in SmartSuite, the com¬ 
munications program cc:Mail, 
and Improv, a 3-D spreadsheet. 

Install as many of the 12 pro¬ 
grams as you want; after 45 
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Top of the charts 


CD-ROM 

Q Doorr 
© Myst 

o 
o 
o 
o 
o 
o 
o 
© 


. GT Interactive 

. Broderbund Software 

5 Ft. 10 Pak Volume 2* 

. Sirius Publishing 

Quicken CD-ROM Deluxe for Windows* 

. Intuit I 

5 Ft. 10 Pak 

. Sirius Publishing 

Print Shop Deluxe CD Ensemble 

... Broderbund Software 


....Mb 


Corel Gallery 
The 7th Guest 


rosoft \ 
Corel I 


Macintosh education 

Q The New Grol 
0 Encarta 


... Microsoft I 

A Compton’s Interactive Encyclopedia 

W . Compton’s NewMedia 

0 The Oregon Trail 


0 New Math Blaster Plus 
0 Mario Teaches Typing 
0 Where in the 
0 Kid Pix 2 
0 Reader Rabl 
0 World Atlas* 


...Davidson 

....Interplay 


The Learning Company 
. Mindscape 


Macintosh games 

0 Myst 


. Broderbund Softwi 

0 Star Wars Rebel Assault 

W . LucasA 

0 SimCity 2000 

. Mar. 

0 Links Pro 


Macintosh personal productivity 

0 Quicken 

.... Intuit 

0 Print Shop Deluxe 

...... Broderbund Software 

0 Seasons Greetings PS Fonts* 

. Monotype Typography 

Q TypeBook* 

. Rascal Software 

0 WillMaker 

.... Nolo Press 

Source: PC Data (for October 1994). * indicates first time on charts. 


























































The OL400e. 

The perfect personal printer. 


The Specs. 

High quality 300 dpi output. 

LED printhead 
3-year limited warranty. 

Fast 4 page per minute 
print speed. 

Windows ™ capable. 

Expandable paper handling 
as needs grow. 

For more detailed information 
or a dealer near you, 
call 1-800-OKI TEAM ext. 561. 
(US. or Canada) 


The Word. 

“provides laser-quality output at a low 
price. — Home Office Computing 2/ 94 


“Best Of The Breed” 

“...produces crisp text and graphic 
documents.” _ pc Joday 2/94 


“...speedy printing and good print quality 
in a compact package.” 

“...the OL400e matched the competition 
head on.” 

“The Okidata OL400e offers you low cost 
and good speed...” 

“Tough to beat.” 

“For compactness and excellent through 
put, the OL400e distinguishes itself.” 

— Computer Shopper 3/94 



“...compact, sleek, and requires about as 
much desk area as an open magazine.” 
“...a lot of printer for the money.” 

“...low cost laser performance in a compact 
package...” 

“...better performance and one of the lowest 
prices around for a laser-quality device.” 

— PC World 11/93 
“...buy one and your printer woes will be 
gone. — Computer Shopper 12/93 


The 

OL400e 
Personal Printer. 


“Wonderfully compact and quiet. 

Call it the Bargain of the Year.” 

— PC Week 12/20/93 
“Laser output at unlaserlike price.” 

— BYTE Magazine 9/93 

“Take a good long look at this one.” 

— Compute 12/93 

“...The thing is so dam friendly!” 

— Computing Now, 12/93 

“Print quality is excellent.” 

“A quality printer that performs well and 
carries an affordable price. As ever, 
Okidafa nrnvidps annd valup ” 








days they’re simply erased from 
your system. Just remember to 
save your data in a separate di¬ 
rectory or on a floppy disk, or 
you’ll lose it all when the pro¬ 
gram disappears. 

Intuit takes a similar approach 
with its $9.95 trial version of 
QuickBooks, a Windows account¬ 
ing package. The software is dis¬ 
abled after 25 uses, although 
your work remains intact. If you 
buy the full QuickBooks program 
($199) after using the trial ver¬ 
sion, you’ll get a $10 rebate. 

Lotus, (800) 872-3387, ext. 
A172, (617) 577-8500; Intuit, 
(800) 624-9060, (415) 322-0573. 


600-dpi laser printers dip below $600 

Looking for a top-of-the-line laser 
printer at a midline price? Now, 
you’ve got a choice. First, the 
latest in black-and-white laser 
printers—NEC’s Silentwriter 
Superscript 660—offers crisp, 
high-quality 600-dots-per- 
inch (dpi) resolution for 
less than $600. 

The Silentwriter, 
designed for use 
with Windows 
PCs, is Hew¬ 
lett-Packard 
LaserJet-compati¬ 
ble and can be upgraded to the 
PostScript Level 2 printer lan¬ 
guage for $99. It prints six pages 
per minute. 

Also breaking the $600 barrier 
is Okidata’s OL410e, a four-page- 
per-minute, 600-dpi-class printer. 
It sold for about $650 in Decem¬ 
ber, but a list-price reduction to 
$739 means you’ll now find it in 
many stores for around $550. 

NEC Technologies, (800) 632- 
4636, (508) 264-8000; Okidata, 
(800) 654-3282, (609) 235-2600. • 


more than 1,000 government free¬ 
bies listed in Matthew Lesko’s In¬ 
formation USA ($49.95), a Win¬ 
dows CD-ROM delivering descrip¬ 
tions of government programs, 
addresses and telephone numbers. 

You can also check out Infor¬ 
mation USA on CompuServe (Go 
Lesko). You won’t get the CD- 
ROM’s video (featuring a bow-tied 
and bespectacled Lesko energeti¬ 
cally promoting his finds), nor will 
you be able to search for specific 
topics, but you will get a solid 
selection of tips. 

(And to get that letter from the 
Clintons, send a written request to 
the White House Greetings Office, 
Room 91, 1600 Pennsylvania Ave. 
N.W., Washington, DC 20500.) 

InfoBusiness, (800) 657-5300, 
(801) 221-1100. 


Ask what your country can do for you 

When your grandparents celebrate 
their 50th wedding anniversary, 
would they like to receive congratu¬ 
lations from the White House? You 
can make it happen; it’s one of 
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Before any 
basketball coach tries 
to emulate the 
winning ways of 
Coach Phil Jackson, they 
- may want to take a peek inside his computer. 

If they did, they’d see that Phil can do 
some pretty neat things. Like use his computer 
to review video 
of last night’s 
game against 
New York. At the exact same time that he’s 
e-mailing a respectful appeal to the League. 

Of course, being a game day, he’s also, at 
the same time, using a Windows™ graphics 
I program to jot down plays. 

They might also note that Phil never has 
to worry about totally losing it (his programs, 
that is) if an application ever goes down. And 


The new 32-bit, 


that Phil can get on the Internet and other 
on-line services incredibly fast and easy, 
so he can get up-to-the-minute stats and 
injury reports. 

In short, they’d see that Phil has OS/2 
Warp, a new multitasking operating system 
that gives DOS and Windows* programs 
amazing versatility. (And anyone who’s ever 

seen Phil coach, 
knows he likes 
versatility.) 

Now, just so there’s no confusion, 

Phil’s not letting anyone take a peek inside 
his computer. 

OS/2 Warp is available for under $90. 

(Or for just slightly more than the cost of a 
court-side seat.) To get warped, stop by your 
local software dealer, or call 1 800 3 IBM-OS2. 
Ask for a free demo disk. 


Windo ltltaslan g’ multimedia, Internet-acce 




' f riendh 


totally cool way to run y o1 


j crash-protected, 

alter. OS/2 


comp 1 


'NarP 



OS/2 Warp is available from your software dealer. It is also available from IBM for $89 by calling 1800 3IBM-0S2. 

Reseller prices may vary. OS/2 Warp consists of OS/2 Version 3 and BonusPak. IBM, Operating System/2 and OS/2 are registered trademarks of the International 
Business Machines Corporation.The OS/2 logo is a trademark of IBM. Windows is a trademark of Microsoft Corporation. *0n systems with Windows installed 
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REALITY? 

IT’S ALL 

HOW YOU 


LOOK 


THINGS. 



Open your mind. Then open your eyes. And live a world 
where virtually anything can become reality. Fast action 
CD-ROMs and great-sounding speakers. Vivid Digital 
Multiscan® Trinitron® monitors. The revolutionary new 
MD Data. All designed to inspire your imagination. And 
expand your reality. The new reality. Sony Multimedia. 

To find out more about Sony’s Multimedia Products, call 
1-800-352-7669 (ext. 108). 
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KEEPING TIME * KILLING TIME 


There are times when tearing out the 
heart of your opponent just isn't the right 
thing to do. 

Like when 



explore an art form with the family. 
For those times, nothing is more fun 
or rewarding than music software 
by Midisoft®. 


Many of our budget-priced Windows 
programs give your PC the capabilities of an 
in-home music recording studio. Others 


let you learn and explore the magical world 
of music. All offer endless hours of 
wholesome enjoyment. 

Our newest CD-ROM, Music Mentor- 
Maestro Edition™, for example, takes you 
on an ever-changing journey through 
composers, performers, musical 
instruments, and music basics. 

Or, there's Multimedia Songbook™, 
another new CD-ROM that's the next step 
beyond CDs and tapes, offering you a 
unique way to experience and creatively 
interact with hours of music. 

With Midisoft Studio™ you can record, 
compose, and print your own music. 


Our MIDI Kit includes the world's most 
popular recording and composing software 
plus a cable for 
connecting your 
sound card to a 
MIDI musical 
instrument. 

So, if spending 
more quality time with your computer 
sounds good, see your software reseller, 
or call us today. 



P.O. Box 1000 • Bellevue, WA 98009 USA 
Fax: 206-883-1368 • e-mail: salesinfo@midisoft.com 



Free Catalog, or CD-ROM Demo Disk* 1-800-776-6434 or 206-881-7176 



CompUSA • Computer City • Egghead Software • Electronics Boutique • Sears • Future Shop • Lechmere • Software Etc. 

‘CD-ROM Demo Disk includes $4.95 charge for shipping and handling. 

ights reserved. Midisoft and the Midisoft logo are registered trademarks; Music Mentor-Maestro Edition, Multimedia Songbook, and Midisoft Studio are trademarks of Midisoft Corporation, Windows is a tra 
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Panzer 

General 


(War games, 
strategy) 


If you fancy yourself a tactical 
genius or a World War II buff, 
Panzer General presents you with an 
unusual challenge. 

Unlike many war simulators, this 
program stages most of its action on 
the ground rather than in the air. 
And instead of handing you the 
familiar role of the Allies, Panzer 


★ ★ 


Spinning World War II strategy on its Axis 



General puts you in Nazi jackboots 
and tanks and sends you out to 
overrun Europe and North Africa. 
(If you prefer, you can switch the 
settings and play as the Allies.) 

Your mission starts in 1939 with 
the blitz of Poland and ends on 
the Eastern Front in 1943 as 
you march the Axis forces 
across the Soviet Union. 
With 38 campaigns—each 
a distinct mission that 
must be completed within a 
predetermined number of 
turns, from as few as 10 to 
more than 30—Panzer General 
has great replay value. 

During each turn, you’ll position 
your tanks and troops and attack the 
Allies. You’ll need to consider how 
the decisions you make now will pay 
off down the road. Of course, the 

i e cohen 


Allies counter with their own tactics: 
Your weaknesses will be attacked, 
and Allied troops will retreat and 
regroup when you’ve clearly won a 
batde. Plan on spending about five to 
10 minutes per turn; some cam¬ 
paigns can take as littie as 60 min¬ 
utes, while others take hours. 

But strategy is only half the bat¬ 
tle; smart resource management 
counts for a lot, too. You’ll have to 
maintain fuel and ammunition lev¬ 
els, purchase new equipment and 
replace damaged units. If you don’t 
plan carefully, the Allies will win 
and you’ll be unceremoniously 
tossed back to the DOS prompt. 

Expect to get the boot frequently 
at first; learning this game takes 
time. The tutorial in the manual will 
walk you through 

★ j #o hie first campaign 
turn by turn, but 
it doesn’t show 
you how to win. Losing, however, 
helps you learn, providing insight 
into effective troop movements and 
exposing strategies that improve 
your chances in the future. 

The disc’s graphics aren’t flashy, 
but they do enhance play. Black- 
and-white video clips of tanks and 
marching troops introduce each 
campaign, and the game punctuates 
attacks with fiery animation, in¬ 
cluding scenes of flaming tanks and 
infantrymen blown to bits. 

One other feature helps make 


Also reviewed in Fun and Games 

• Space Simulator 

• ESPN Baseball Tonight 

• The Mask 

• Flash Traffic 

• Gone Fishin’ 

• Tickeo 

• Reading the stars: Each program reviewed in 
this section is rated on a scale of 0 to 4 stars based 
on originality, puzzle difficulty, longevity, writing, 
characters, interface, learning curve, graphics, 
music and sound effects, user's manual and quirks. 


March 1995 HOMEPC 79 










this war game 
stand out from the 
pack: If you have 
an electronic mail 
connection, you 
can play Panzer 
General against 
opponents anywhere in the world. 
To find a partner, look in Compu¬ 
Serve’s Gamers forum (Go Gamers) 
or America Online’s Games area 
(keyword: Games). 

$69.95from SSI (DOS CD-ROM), 
(800) 245-4525, (408) 737-6800. 



Humming across the universe 


Space 

Simulator 

Microsoft 

(Flight 

simulation) 


★ ★ 


“And Dm floating in a most pecu¬ 
liar way... ” 

When David Bowie sang that line 
as "Major Tom” in the song “Space 
Oddity,” he added that his space¬ 
ship knows which way to go. He, of 
course, got lost. You—and probably 
Major Tom—are better off with 
Space Simulator. It puts you closer 
to the stars than any other software 
in the galaxy, but 

★ . leaves the fun of 

* 1 ^ navigation to you. 

Developed by 
the Bruce Artwick Organization, die 
group responsible for Microsoft’s 
popular Flight Simulator, the re¬ 
markably realistic Space Simulator 
lets you fly 10 ships to the farthest 



reaches of the Milky Way. There’s 
some game play—for instance, you 
can try to rescue the fictitious Zander 
Freighter, a 1,100-meter-long space 
station, from the inept pirates who 
captured it and sent it reeling out of 
control. But the program concen¬ 
trates on exploring distant worlds, 
not facing down space bandits. 

Space Simulator provides 60 
excursions, such as a tour of four 
moons of Jupiter, and seasoned 
space travelers can create then own 


flight plans. The program keeps 
score of how well you do for only 
two missions: the 1969 Apollo 11 
moon landing, and a shuttle mission 
to dock with Space Station Freedom, 
undock and return to Cape Canav¬ 
eral (which, in this virtual world, 
never closes for bad weather). 

But even if you sang along with 
Major Tom’s space adventure, don’t 
expect to hear the music that ac¬ 
companies this game on the radio. 



You can play any of 13 tunes, from 
the “Blue Danube Waltz” (as heard 
in 2001: A Space Odyssey) to a 
jazzy “Intergalactic Jam,” but all 
sound tinny and are limited to a 
simple melody line with a 16-bit 
sound card. 

Also, prepare for a steep learning 
curve. The 223-page “Star Pilot’s 
Guide” walks you through the basics; 
use it in conjunction with the pro¬ 
gram’s preloaded scenarios, and you’ll 
learn enough to create your own mis¬ 
sions. If you don’t study, however, you 
may find yourself hurtling through 
space, Ground Control calling, “Can 
you hear me, Major Tom?” 

$50 (DOS) from Microsoft, (800) 
426-9400, (206) 882-8080. 

Baseball comes back, back, back... 

The crack of the bat. The roar of 
the crowd. The organ pumping 
“Take Me Out to the Ballgame.” If 
you’re like millions of disappointed 
baseball fans, you’re wondering if 
you’ll ever hear these sounds again. 
Major-league stadiums haven’t seen 
any action since last August, but 
thanks to ESPN Baseball Tonight, 
you can break out the peanuts and 
Cracker Jack: The national pastime 


ESPN 

Baseball 

Tonight 

Sony 

Imagesoft 

(Sports) 


80 HOMEPC 















• EASIEST CREDIT SOFTWARE AVAILABLE! 

• Fill out master application for hundreds of credit cards. 

• Receive complete credit history and contest negative marks. 

• Compare The Credit Authority's money-saving alternatives 
to your present credit situation. 

• Clearly track your financial future with a detailed budget 

section. Sugg. Retail $49.00 


the^REDIT 

AUTHORITY 



CONNECT 


A Better Way To Keep In Touch 



MOVIE BUFFET 95 

THOUSANDS OF MOVIE TITLES at your 
fingertips! Ever spent hours at the video store 
looking for the right movie? Create a categorized 
list of movies instantly, choose your favorite, and 
GO! This easy-to-use program is updated semi¬ 
annually to bring you the most up-to-date video 
entertainment. Sugg. Retail $39.00 


CALL NOW and take advantage of our introductory pricing of $9.95 EACH! 

Buy any program and get the second HALF OFF! Buy three and get one FREE! 


1 800 549'IDEX 


Dept. C35 


t Idex Software, L.C. 

P.O. Box S0323 
Provo, Utah 84605-0323 
Telephone (801)373-3060 
Fax (801)373-3858 
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film (remember Jim Carrey’s big- 
screen facial flip-flops?), the CD- 
ROM is simply a panel-for-panel 
rehash of the original comic book. 

In the story, a nerdy bank clerk, 
Stanley Ipkiss (Carrey in the film), 
discovers a mask that rids its wear¬ 
er of all inhibitions and bestows 
indestructibility. Ipkiss puts on the 
mask and, thus empowered, seeks 
revenge on all those who’ve humili¬ 
ated him. In the film, he’s more 
interested in mischief than malice. 
Not so on this CD-ROM. Ipkiss i 
still a nerd, but he’s teetering on thi 
edge of sanity; his vengeance is ugh 
and violent. And when a second 
character, Detective Kellaway, puts 
on the mask, the story turns to vigi- 
lantism of the bloodiest kind. 

The multimedia elements includ¬ 
ed on the disc add nothing to what 
you’d see browsing at a comics 
store. The words ‘BLAM BLAM 
BLAM” materialize on a drawing of 
a shoot-out, and flat, expressionless 
voices read the word balloons. 
Crunching electric guitar chords 
punctuate the destruction, but they 
add only an irritating noise to the 
static visuals. 

The producers of this disc 
might want to hide behind 
their own masks. If the film 
was dumb, this CD-ROM is 
definitely dumber. 

$39.95 (Windows CD- 
ROM, Macintosh 
)-ROM) from 
brix Pub¬ 
is hing, (800) 
992-8781, 
(818) 992- 
8484. 


And for students of the game, ESPN 
Baseball Tonight includes the com¬ 
plete 1993 season statistics and pre¬ 
strike results for ’94. In the future, 
you’ll be able to load statistical in¬ 
formation for the season in prog¬ 
ress—assuming there is one—from 
any on-line service. 

$69.95 (DOS CD-ROM) from 
Sony Imagesoft, (800) 922-7669, 
(310) 449-2999. 

Don’t get Carrey’d away 

The Mask Parents whose kids loved last sum- 

Cambrix mer’s hit movie The Mask , be 

d hr h- warned: This disc, based on the 

9 comic book that inspired the light- 

(Comics, hearted film, is gory, violent and 

movies) mean-spirited. Even if that’s your 

idea of a good time, there’s no rea- 

★ son to buy The Mask on CD-ROM. 

Aside from the occasional cool mor¬ 
phing sequences borrowed from the 


card s 
Then \ 


is back on your home computer. 

There’s no labor strife on this 
CD-ROM, since you’re both player 
and management in this big-league 
production. Pick one of the 28 
major-league teams, for 
one game or a full season. 
Acting as the manager, 
you’ll fill out the lineup 
id make all the decisions. 
>u’ll don a mitt in the field 
and step up to the plate to hit, rim, 
steal bases, pitch, catch and throw. 
(A players’ strike wouldn’t have 
much impact on your virtual season; 
if you refuse to take the field, the 
computer will perform any or all 
roles in the game. This isn’t a bad 
option for couch potatoes; it’s simi¬ 
lar to watching a ballgame on TV, 
but without the commercials.) 

The inclusion of ESPN sports- 
casters Chris Berman and Dan 
Patrick, 15 major-league stadium 
simulations, and every team’s offi¬ 
cial logo and uniform adds realism. 



















F reef all over 

Experience 2.0 



f jxjwesome full-color 
video, photographs and 
interviews with daring 
atheletes in action 


4EDIO MULTIMEDIA, INC. 

Multimedia and Online Publishing 

i*f Available at your nearest reseller 
| For information call 1-800-788-3866. 


CD* ROM 





Just a nuclear waste of time 


Flash 

Traffic 

Tsunami 

Media 

(Interactive 

movie, 

mystery) 

★ 1/2 


Flash Traffic gives you just 24 
hours to save Los Angeles from a 
nuclear explosion. For anyone with 
decent logic skills, that translates 
into about three hours, real time. 
Not much value for your $40. 

Flash Traffic is just the latest 
example of a disturbing trend in 



CD-ROM-based entertainment: Disc 
producers are paying lots of atten¬ 
tion to glitz, but not so much to the 
games themselves. 

Flere, you take the role of the 
FBI official trying to find the mas¬ 
termind of a nuclear bomb that’s 
set to detonate and send the City of 
Angels to kingdom come. Talk to 
the two known suspects, uncover a 
third, and you’ll eventually find out 
where the bomb was planted. 
Bungle the investigation, and you 
can say good-bye to Hollywood. 

The good news is, the game is 
easy for beginners to follow, since— 
visually, at least—it resembles a 
movie. The live-action video—poorly 
acted but reasonably cohesive— 
occupies the top two-thirds of your 
screen; the bottom third contains the 
three “responses” from which you 
must choose whenever your partner 
asks you to make a decision. 

Unfortunately, you advance only 
if you make the right choice. Until 
you do, you have to go through the 
same video sequences over and over 
again. Reruns are bad enough on 



TV; they’re certainly not any more 
fun on your computer screen. 

$39.95 (DOS CD-ROM) from 
Tsunami Media, (800) 482-3766, 
(209) 683-8266. 


A little too much like the reel thing 


Gone 

Fishin’ 

Amtex 

(Sports 

simulation) 


Gone Fishin’ is a surprisingly accu¬ 
rate simulation of the freshwater 
fishing experience, which, depend¬ 
ing on your point of view, is either a 
blessing or a curse. 

The action is slow, the rewards 
few and far between: Get in your 
boat. Find your spot. Bait your line. 
Cast. Wait. Wait. Wait. Worry 
when scrawny sunfish gobble up 
your minnows. Wait some more. 
Hook a five- or 10-pound bass and 
fight to reel it in. 

Your fishing expedition takes 
place on Lake Ontario’s Bay of 
Quinte. You can choose any location 
in the bay, but before you go, visit 
the Fishin’ Lodge to meet an old salt 
who’ll share a fish story or two. It 
can’t hurt to read what he has to 



★ ★ 


say, since it often includes a useful 
tip or two. Then, drop into the bait 
shop to fill your tackle box with an 
allotment of both live bait and lures. 

Gone Fishin’ simulates the ways 
in which fish behave under different 
weather conditions, times of day and 
water temperatures. It even 
knows which bait works 
best. If you’re an inexperi¬ 
enced angler, consult your 
“fishin’ buddy,” an on-screen helper 
who will suggest the lure and loca¬ 
tions to attract your favorite catch. 
For even more specific detail, consult 
the paper map of “Fishing Hot 
Spots” that’s included with the disc. 

The first time I played the game, 
I caught two undersized sunfish and 
a perch. On a later trip, however, I 
landed a five-pound smallmouth 
bass. That may not sound like much 
of a haul to a serious angler, but in 
real life I’ve never caught anything 
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bigger than a waterlogged sneaker. 

$49.95 (DOS CD-ROM) from 
Amtex, (800) 810-7345, (613) 967- 
7900. 

Warning: This game has snide effects 

No one likes a sore loser; when the 
whiner is a computer, I draw the 
line. Tickeo never shuts up, even 
when it has nothing to say. 

The program assaults you with 
wisecracks throughout its three in¬ 
credibly mundane games: Tic Tac 
Toe; Overkill, in which you jump 
over and remove pegs from a 
board until a single, different-col¬ 
ored peg stands alone in the cen¬ 
ter; and Elimination, in which you 
try to remove marbles from an 
eight-row board. 

Has anyone who made the first 
move ever lost in Tic Tac Toe? Not 
likely. So with the outcome pretty 
much assured, do you really need a 
Mac taunting you as you play? “Oh 
yeah? Watch this!” it says, as it puts 
down an “0” on its way to defeat. 
When it loses, Tickeo promises, “I’ll 
get you next time.” Yeah. Right. 



Elimination and Overkill are no 
better. Lose, and Big Mouth might 
chide, “Bet you can’t do that 
again.” Win, and it’s “You think 
you’re pretty good, don’t ya?” 
Yeah, I do. And now I’m gonna 
erase you from my hard drive. 
Nyah, nyah... 

$39.95 (Macintosh) from Opti¬ 
mum Resource, (800) 327-1473, 
(803) 689-8000. • 

Note: Before you buy any software, check your 
computer owner’s manual to determine operating 
system, microprocessor, memory and disk space. 
Then read the software box or consult a salesperson 
to be sure your computer and the program are com¬ 
patible. All prices are suggested or estimated retail. 


Tickeo 
Optimum 
Resource 
(Board 
games) 


★ 


Smart parents have 
an answer for everything. 


Smarter parents help 
their kids find the answers. 


VkU, son, TKe 
reason daddies 
Can't hove babies 
iS because someone 
has to drive rnomrmes ; 
to the hospital., 




“Why do I have to go to the doctor?” “What happens to the food I eat?” Next time your kids ask you 
questions like these, we have the answer - What Is a Bellybutton? Memorable characters, colorful 
animations and health based learning activities make this story book format CD-ROM come to life. 

See your favorite software retailer or call (800) 432-1332, Dept.370. 


\v/ 
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ImaginationStation 


■ 



M eet the newest addition to Micron’s award¬ 
winning line of PC’s. The Home MPC : a powerful 
multimedia system bundled with great software for 
today’s home enjoyment. 


C hildren and adults of all ages 
will thrill to the latest CD games 
from LucasArts, including Rebel 
Assault, Day of the Tentacle, and 
Indiana Jones and the Fate of 
Atlantis. 


1 arents. Learning is more fun than ever with 
Encarta ® 95, Microsoft’s interactive multimedia 
encyclopedia. Even adults finish their homework 
faster with Microsoft Works and 
Quicken ® Deluxe Edition on CD, 
a built-in fax modem and trial sub¬ 
scriptions to CompuServe, 

Prodigy and America OnLine. 


433 Home MPC 

• Intel" 486SX 33MHz processor 

• Pentium' technology ready (ZIF) 

• 4MB RAM (expandable to 48MB) 

• 210MB 14ms Enhanced IDE hard drive 

• 2X CD-ROM drive, 3.5” floppy drive 

• 16-bit stereo sound card, joystick & speakers 

• 9600/2400 Fax/ Modem & WinFax Lite 

• Local bus graphics (1MB) 

• 14” Micron 14FG, 1024NI, .28mm 

• Low profile desktop case 

• Microsoft® Mouse, 101-key keyboard 

• MS-DOS® & Windows® for Workgroups 

• MS Works® Multimedia CD* 

• Microsoft Encarta® 95 CD 

• Quicken® CD Deluxe Edition 

• On-line trial services: CompuServe, Prodigy 

and America On-Line 

• 3 LucasArts CD games: Rebel Assault 

Indiana Jones & Day of the Tentacle 

* 1,399 


466 Home MPC 

• Intel 486DX2 66MHz processor 

• Pentium technology' ready (ZIF) 

• 8MB RAM, 128K cache 

• 420MB 14ms Enhanced IDE hard drive 

• 2X CD-ROM drive, 3.5” floppy drive 

• 16-bit stereo sound card, joystick & speakers 

• 9600/2400 Fax/ Modem & WinFax Lite 

• Local bus graphics (1MB) 

• 14” Micron 14FG, 1024NI, .28mm 

• Low profile desktop case 

• Microsoft Mouse, 101-key keyboard 

• MS-DOS & Windows for Workgroups 

• MS Works® Multimedia CD* 

• Microsoft Encarta® 95 CD 

• Quicken’ CD Deluxe Edition 

• On-line trial services: CompuServe, Prodigy 
and America On-line 

• 3 LucasArts CD games: Rebel Assault 

Indiana Jones & Day of the Tentacle 

‘ 1,799 


P90 Home MPC 

• Intel Pentium 90MHz processor 

• 8MB RAM, 256K write-back cache 

• 527MB 12ms Enhanced IDE hard drive (PCI) 

• 2X CD-ROM drive, 3.5” floppy drive 

• 16-bit stereo sound card, joystick & speakers 

• 14.4 Fax/Modem & WinFax Lite 

• PCI 64-bit graphics accelerator (2MB) 

• 14” Micron 14FG, 1024NI, .28mm 

• ‘Tool-free” desktop or mini-tower 

• Microsoft Mouse, 101-key keyboard 

• MS-DOS & Windows for Workgroups 

• Microsoft Works Multimedia CD* 

• Microsoft Encarta® 95 CD 

• Quicken® CD Deluxe Edition 

• On-line trial services: CompuServe, 

Prodigy and America On-Line 

• 3 LucasArts CD games: Rebel Assault 

Indiana Jones & Day of the Tentacle 

‘ 2,499 



Pentium 




■ NEXT DAY SHIPPING ON SELECTED SYSTEMS 

■ 30 DAY MONEY BACK GUARANTEE 

■ ONE YEAR EXPRESS PARTS REPLACEMENT 

■ LIFETIME TOLL-FREE TECHNICAL SUPPORT 



l^icnojN 

800-400-6576 


MON-FRI7AM - 8PM, SAT 8AM - 5PM(MT) • 900 E. Karcher Road • Nampa, Idaho 83687 • (208) 463-3434 • FAX (208) 463-3424 • Purchase Order FAX (208) 465-8992 





































by jeremy schlosberg 

In the mid-1970s, a little-known actor 
named Mark Hamill landed a lead role in a 
science-fiction film called Star Wars by a 
moderately successful director named 

hooray for 


HOLLYWOOD? 



Software 
makers and 
film studios 
are reaching 
for the stars 
in interactive 
CD-ROM 
games, but 
they still 
have a lot 
to learn 
about what 
computer 
owners want. 


Photo illustration by Jeff Berlin 


George Lucas. Nearly 20 years later. Ham- 
ill’s place in the galaxy of American pop- 
culture icons is fixed thanks to his role as 
Luke Skywalker in what became one of the 
most successful movies of all time. There’s 
just one problem: When you’ve had that 
kind of success, what do you do for an en¬ 
core? After years of sporadic roles in feature 
films, Hamill has embarked on a new acting 
mission. Portraying an intergalactic warrior 
once again, Hamill battles a race of giant 
catlike creatures known as the Kilrathi. But 
there’s one big difference: This time, The 
Force isn’t with him. You are. 

HamilTs character, Col. Christopher 
Blair, is the central figure in a computer 
game called Wing Commander III: Heart of 
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Hollywood 
vets Mark 
Hamill (left, 
from Wing 
Commander 
III) and Kurt 
Russell (mid¬ 
dle, from 
Secrets of 
Stargate) come 
to your 
computer 
screen. Under 
a Killing Moon 
(right) is 
flashy, hut 
will test your 
computer s 
memory. 


as bala in 

Jones movies. For Hamill, the 
chance to pioneer a new entertainment 
medium—interactive CD-ROMs—was too 
intriguing to pass up. "I feel that I may look 
back in 50 years and say, ‘Hey, I was in at 
the beginning of this phenomenon,’ just as 
actors at the end of the silent-film era may 
have felt when they began doing talking pic¬ 
tures,” he says. 

Executives from both the motion picture 
and the computer industries are betting on it. 
It’s an unlikely partnership, but the conspic¬ 
uously flashy moguls of Hollywood and the 
techno-nerds of Silicon Valley have suddenly 
discovered how much each has to offer the 
other—and presumably you, the consumer. 

In 1993, shoppers shelled out $6.5 billion 
on electronic games (including computer 
software), a figure that topped Hollvwood’s 
annual box-office receipts for the first time. 
Imagine, say the manufacturers of interac¬ 
tive software, what the two industries could 
do by joining forces. Game makers look at 
computer games that resemble movies and 
see huge dollar signs. So do the film studios, 
which bet that Hollywood’s aesthetic and 


- r .ons NewMedia recently released 

Secrets of Stargate, a behind-the-scenes look 
at the making of last year’s popular science- 
fiction film. 

But the most spectacular products are the 
games that employ Hollywood talent. A prime 
example is Under a Killing Moon, a live- 
action detective CD-ROM featuring Brian 
Keith, Margot Kidder and James Earl Jones. 
Another is Star Trek: The Next Generation— 
A Final Unity, due this spring, an animated 
action-adventure game that has the look and 
feel of the popular series and the voices of all 
the main stars (for a listing of current and up¬ 
coming Ilollywood-style CD-ROMs, see “Mul¬ 
timedia meets the multiplex,” on page 95). 

But for all the excitement about pooling 
the prodigious talents of Hollywood and Sili¬ 
con Valley, the arrangement strikes many as a 
marriage of convenience with a questionable 
long-term future. The union brings together 
two very different business cultures that 
speak different languages. 

When the folks at Starwave, a software 
company in Bellevue, Wash., first approached 
Clint Eastwood with the idea of doing an in- 
depth “interactive documentary” based on his 


the Tiger. His success in battle depends on 
your skill as a game player, and the choices 
you make dictate much of his behavior. 
When two women flirt with him, for instance, 
it’s like an interstellar episode of Love Con¬ 
nection: Col. Blair goes with the woman you 
choose, even if it’s not in his best interest. 
Spurn the spirited mechanic, for example, 
and the spaceship may suffer. 

This latest installment in the Wing Com¬ 
mander series employed Hollywood screen¬ 
writers, producers, crews and faces familiar 


storytelling flair can swing open the gate 
that separates interactive CD-ROMs from a 
mass audience. The studios can’t afford to 
ignore a potentially hot new technology re¬ 
lated to their business that conceivably could 
prove to be a cash cow. 

No one knows what will ultimately emerge 
from the Hollywood-Silicon Valley conver¬ 
gence, but the first offspring of this union are 
taking their baby steps. Some are action-ad- 
venture games based loosely on movies, such 
as Blown Away, a “sequel ” to the film that 
had a brief run in theaters last year. Others 
are “infotainment” titles—packed with cross- 
referenced, in-depth infor¬ 
mation on a single 
lubject 













career, their meeting didn’t get off to a very 
auspicious start. The CD-ROM, they ex¬ 
plained, would feature movie clips, still pho¬ 
tos, exclusive interviews, home-movie footage 
and lots more about the man considered to be 
one of the world’s top box-office attractions. 
At the first meeting between Eastwood and 
Starwave’s executives, the actor reportedly 


intention of bringing Hollywood-style cre¬ 
ativity into the software world, and he’s since 
learned that Hollywood attracts right- 
brained thinkers. “Getting the two groups of 
people to see eye to eye is, well, a unique ex¬ 
perience,” he says. 

During the making of Tuneland, a chil¬ 
dren’s program that features the voice of co- 


Holly wood execs love the potential of interactive software , but have 
a hard time accepting the limitations of the CD-ROM format. 


kept his distance from the computer, sitting 
too far away from the screen to see the demo 
product the company had produced. Ralph 
Derrickson, a Starwave vice president, recalls, 
“I asked him if he wanted to ‘drive’ the demo; 
he said, ‘No, no.’ ” 

But after awhile, Eastwood began warm¬ 
ing to the idea. He asked questions about 
how the program worked, and 


median Howie Mandel, Grayson recalls how 
he and his computer cronies cringed at the 
sound of some of the voices the movie folks 
developed for the animated characters. “They 
were pretty off the wall,” he says. When they 
saw the end product, however, they realized 
that the voices sounded fantastic. 

On the other hand, 


tQV, 




Charlton 
Heston’s bible 
voyage (left) 
begins this 
spring; 

Aero smith 
joins your 
Quest for Fame 
(middle); Star 
Trek’s Final 
Unity (right) 
uses the voices 
of seven TV- 
east members. 


eventually wrapped his hand around the 
mouse and started pointing and clicking like 
Dirty Harry. 

“In the end,” Derrickson recalls, “East- 
wood said, ‘This is cool; I can see what you 
guys are trying to do. Let me help you get 
what you need from the studios.’ ” 

Seismic culture shocks 

Once the folks at Starwave got the go-ahead 
from Eastwood himself, they worked mostly 
on their own. However, software companies 
that require continuous, hands-on input from 
Hollywood talent—from screenwriters to ac¬ 
tors to animators to musicians—may run into 
logistical roadblocks. 

“Let’s face it, we’re all left-brained here,” 
says George Grayson, president of 7th Level, 
a software company that divides its work 
force between Richardson. Texas, and Los 
Angeles. He founded the company with the 


there was plenty the 
Hollywood contingent didn’t com¬ 
prehend, either. “The idea of the microproces¬ 
sor as the engine as well as a pipeline through 
which you have to push everything is very dif¬ 
ficult to understand,” Grayson says. “And 
even when you understand it, that doesn’t 
mean you always know what to do with it.” 

The Hollywood people, he reports, had a 
hard time understanding that a computer 
monitor is fundamentally different from a 
TV or movie screen. Studio officials had to 
get used to the idea that the limitations of 
the CD-ROM format don’t allow routine TV 
and motion picture techniques such as full¬ 
screen panning or filling the foreground of a 
scene with action. “No matter how often we 
told these guys, ‘This is not a TV, it’s a com¬ 
puter, 1 ” Grayson says, “the next thing you 
know they’d say, ‘But we do these things on 
TV all the time!’ ” 

And that was just in animation. Working 
live actors into interactive computer games 


Film strip by James Keleher 


March 1995 HOMEPC 9‘ 




HOLLYWOOD 



has its own special challenges, beginning 
with the script. People with experience writ¬ 
ing scripts for computer-generated figures 
don’t necessarily know how to craft dialogue 
and action for living actors. 

Donna Burkons, the producer of Wing 
Commander III, comes from the Hollywood 


the actors ahead of time. From their point of 
view, shooting the game looked and felt like 
doing a movie, but there were important 
differences. First, there was a lot more 
“green screen” work than usual. Hollywood 
studios create all sorts of special effects by 
filming actors in front of a blank, green 
screen and then superimposing their images 
on another scene. Roberts shot most of the 


A producer saw a game script and offered immediate advice: 
‘You’re making a movie—make sure it looks like a movie.’ 



Eastwood's 
retrospective 
CD-ROM hits 
stores at 
Christmas 
(left); Malcolm 
McDowell 
from Wing 
Commander 
III (middle); 
Aero smith 
plays a few 
bars in Quest 
for Fame 
(right). 


community. She remembers meeting Chris 
Roberts, a vice president and executive 
producer at Origin Systems, which created 
the game software. Roberts showed her a 
script that had been written in-house. Her 


live action in Wing Commander III in this 
manner and then placed it in front of a 
computer-generated background. 

Another key difference in filming action for 
a CD-ROM is the need to reshoot the same 
scene again and again using dif¬ 
ferent dialogue. Game 


action right,” he says. “We didn’t want it to 
look amateurish.” The project’s logistics 
ended up mimicking those of a traditional 
Hollywood production—scripted by screen¬ 
writers, cast through a Hollywood agency, 
produced by a film executive. One key differ¬ 
ence was that Roberts directed the action— 
his first time at the helm of such a produc¬ 
tion, but a role not unlike his previous 
experience heading up computer game proj¬ 
ects, which also involved managing large 
groups of creative people. 

Roberts apparently slid into the director’s 
chair with ease. “It was an exceptional expe¬ 
rience,” says Burkons. “There was mutual re¬ 
spect throughout the project between the ac¬ 
tors and the director.” 

“It’s mostly a matter of being able to 
communicate,” Roberts says. For instance, 
he carefully explained the game’s format to 


at turning points in the narrative. In Wing 
Commander III, there are more than 300 
scenes in which the player makes a choice that 
affects the action later. 

In a theatrical release, notes Roberts, the 
director always knows where he is in the 
story, even when scenes are filmed out of 
order. When shooting an interactive script— 
which may be two to three times longer than 
a script for a feature film—schedules can 
get a little more confusing. The Wing Com¬ 
mander script pages were split vertically, 
with one version of a scene running down 
the left side and another along the right. 
“Sometimes,” says Roberts, “the actors 
would forget which side of the page they 
were on.” 

Continuity becomes crucial in this envi¬ 
ronment. If, for instance, six different 
filmed sequences branch off from one 
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PROCOMM PLUsTor windows. 


fax with data 


opens up a 
whole new world in 
communications software. 

PROCOMM PLUS for Windows 2.1 is here with 
new features which are above and beyond all 
other communications software programs. 

First up, you have access to complete fax capabilities includ¬ 
ing a fax viewer, scheduling, broadcast send, and the ability 
to receive faxes in the background; all from right within 
PROCOMM PLUS for Windows. 

Plus, you can access your local area net or the vast global 
village via the Internet with our TCP/IP support for Telnet 


management utility. With the fully-customizable Action Bar, 

you can easily activate frequently used features with 
immediately understandable icons. You'll find our 
new Dialing Directory smart enough to serve as a 
single phone source to organize voice, fax and data 
calls. Enhanced ASPECT | 
scripts automate on-line sessions 
with services like CompuServe and 
MCI Mail. Our GIF viewer displays 
graphics as you download them. 

And in the intuitive PROCOMM 
PLUS tradition, everything is 
extremely powerful and easy to use. 

Call us at 1.800.315.3282 
to upgrade for just $69. 

To start fresh, visit your computer 
retailer. PROCOMM PLUS for 
Windows 2.1...a whole world 
is waiting. 




PROCOMM 

PLUS. for Windows'" 















particular moment in the program, the pro¬ 
ducers must make sure that everything 
matches—characters must be standing in 
the same places, clothes need to be buttoned 
the same way, hair must be parted in the 
same place and so on—for all six scenarios. 

And there’s not a lot of room for Robin 
Williams-style on-the-set improvisation in 
an interactive production. “We were very 
prepared and organized in advance,” says 
Burkons. Of course, most Hollvwood 


solve is making the end product work as an 
interactive experience,” Snow says. "It’s a big 
mistake to assume that the video and audio 
side of things is more important, and that 
you just sort of add interactivity.” Producers, 
he says, must weave interactivity into the 
very fabric of the project or it won’t fly. 
Snow feels strongly that keeping Quest for 
Fame’s central character off the screen makes 
the interaction much more powerful. 

One of the first Hollywood stalwarts to 
anticipate the clash of styles between the 
entertainment industry and Silicon Valley was 


On the story¬ 
boards for the 
future: Full 
Throttle from 
LucasArts 
(left) and a 
Muppets CD- 
ROM from 

(middle). One 
of the Secrets 
of Stargate is 
now revealed 
on CD-ROM 
(right). 


telling and production values with com¬ 
puter interactivity. The company found the 
magic touch with the hugely popular Star 
Bare-derived games such as Rebel Assault, X- 
Wing and TIE Fighter fixed at the top of the 
software sales charts. 

The key to LucasArts’ success, however, 
is that the company’s software developers 
never set out merely to turn Star Wars into 
a computer game. They realized early on 
that a concept created for the big screen is 
unlikely to work as a CD-ROM without 
changes. For instance, the film leads inex¬ 
orably—and suspensefully—to the demoli¬ 
tion of the gigantic, predatory Death Star. 
In a movie theater, on a big screen, it’s a 
dramatic, uniquely cinematic event. But for 
a game player sitting in front of a home 
computer, the scene is an anticlimax. Lu¬ 
casArts discovered that a series of small, 
quick, elusive targets is much more com¬ 
pelling to an interactive gamer than one 
monstrous, sluggish spaceship. So the com¬ 
pany created a fresh Star Wars scenario for 
its games, complete with a new hero—Kyle 
Katarn—and a new class of enemies. 

“Film is about delivering a two-hour ex¬ 
perience,” explains Daron Stinnett, project 


tive shoot doesn’t allow. 


You are the guitar hero 

While Hollywood talent and production val¬ 
ues can make a CD-ROM more compelling, 
software manufacturers say it’s important to 
keep sight of what’s really the star attraction 
in a game—not the actors, not the writers, 
but interactivity itself. That’s the secret be¬ 
hind Quest for Fame, an unusual game that 
mixes live actors and animation, and stars 
the rock band Aerosmith in a plot centered 
on the music industry. 

A player triggers the game by strumming 
a “virtual guitar” that plugs into a computer 
and mirrors the look and feel of the real 
thing. The better you play in a variety of 
settings and situations, the higher you climb 
the music-business ladder. You’re the rock 
star; the actors and cartoon characters look 
right at you when they have something to say. 

Bert Snow, creative director for Ahead, the 
software company that produced the disc, 
acted as co-director on the set with Los An¬ 
geles-based film director Howard Woffinden. 
Snow spent the better part of a year in 
Southern California working on the produc¬ 
tion. “One of the most difficult issues to re¬ 
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MULTIMEDIA MEETS THE MULTIPLEX 

Quick peeks at CD-ROMs featuring Hollywood talent 


NOW PLAYING 
Blown Away 

An interactive action game “sequel” to the ’94 
theatrical release, which starred Jeff Bridges and 
Tommy Lee Jones. From IVI Publishing. 

Ghosts 

A chilling adventure game starring horror-movie 
veteran Christopher Lee and real-life parapsy¬ 
chologists. From Media Design Interactive. 

The Lion King 

A storybook and games for kids ages 3 to 7, with 
animation and music adapted from the block¬ 
buster movie. From Disney Interactive. 

Multimedia Celebrity Poker 

Put your cards on the table with Joe Piscopo, 
Jonathan Frakes and Morgan Fairchild. From 
New World Computing. 

The Pagemaster 

An animated adventure for children ages 8 and 
older, based on the Macaulay Culkin film of the 
same name. From Turner Interactive. 

Quest for Fame 

Featuring the rock band Aerosmitli, this interac¬ 
tive game lets you talk—and jam on a guitar- 
shaped device—with the rockers, Hve actors and 
cartoon characters. From Ahead. 

Secrets of Stargate 

Go behind the scenes of the hit science-fiction 
film. The disc raises the curtain on the movie’s 
special effect.-- and includes production stills, 

storyboard illustrations and interviews. From 

Compton’s NewMedia. 

Tuneland 

An animated songfest for kids ages 3 to 7 featur¬ 
ing the voice of comedian Howie Mandel. From 
7tb Level. 

Under a Killing Moon 

An interactive movie/detective game, starring 
Brian Keith, Margot Kidder and James Earl 
Jones. From Access Software. 

Wing Commander III: Heart of the Tiger 

Interactive goes interstellar with Mark Hamill 
and Malcolm McDowell in this battle-oriented 
action game. From Origin Systems. 


COMING ATTRACTIONS 
Black Diamond 

Live-action interactive mystery, shot on the 
streets of San Francisco. Scheduled release: fall 
’95 from Electronic Arts. 

Charlton Heston’s Voyage Through 
The Bible 

Hollywood’s Moses leads animated tours of bibli¬ 
cal settings and dramatized tales from the Old 
and New Testaments; based on the Arts & 
Entertainment miniseries. Scheduled release: 
spring ’95 from Jones Interactive. 

Clint Eastwood (not yet titled) 

Lots of color on the Pale Bider, including film 
clips, interviews and anecdotes. Scheduled 
release: December ’95 from Starwave. 

Conquerors 

A game of conquest that will be released concur¬ 
rently with the movie of the same name. Sched¬ 
uled release: TBA, from Trimark Pictures. 

Dark Forces 

A 3-D animated action game featuring a brand- 
new fantasy inspired by the Star Wars film 
series. Scheduled release: March ’95 from 
LucasArts Entertainment. 

Johnny Mnemonic 

Interactive game scheduled to debut alongside the 
Keanu Reeves movie of the same name. Scheduled 
release: spring ’95 from Sony Imagesoft. 

Jon Dark—Psychic Eye 

Mystery set in a 3-D world, featuring state- 
of-the-art animation. Scheduled release: spring 
’95 from CapDisc. 

Pocahontas 

An interactive storybook with animation and 
music adapted from the film to be released in late 
spring ’95. Scheduled release: fall ’95 from 
Disney Interactive. 


Star Trek: The Next Gen¬ 
eration—A Final Unity 

An animated action-adventure 
game featuring the voices of seven 
stars from the intergalactic series. 
Scheduled release: spring ’95 from 
Spectrum HoloByte. 
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Dark Forces 
(left) springs 
from Lucas- 
Arts later in 
’95; Marina 
Sirtis record¬ 
ing dialogue 
for Star 
Trek—A Final 
Unity (middle); 
in the trenches 
with Under a 
Killing Moon 
(right). 


play—interactive games? Many software 
manufacturers and Hollywood studios bet 
that the more computer games resemble 
movies, the more people who like movies— 
that is, most of us—will like computer 
games. Although hard-core gamers are pas¬ 
sionate about many of the games they play, 
their enthusiasm has yet to break through to 
the mass market. 

One problem is that most computer 
games are fun only if you have the time, 
equipment and know-how to play them. A 
compelling game should provide at least 40 
hours of fun. That amount of entertainment 
can justify the price of the CD-ROM, but 
how many of us have that much leisure time 
to devote to a game? At least one game 
manufacturer, Los Angeles-based Activi¬ 
sion, is now developing “short-form myster¬ 
ies” designed for busy people to squeeze in 
between appointments. 

Then, too, in their efforts to constantly 
top themselves, game developers continually 
push the envelope of PC power and memory 
capabilities. Even if you have the time to 
play Under a Killing Moon, it may not work 
on your home computer. Sure, the game box 
says you need only -t megabytes (MB) of 


locate and hook up with 
your sound card automatically. 

The complexity of most interactive CD- 
ROMs poses another obstacle for the general 
audience. It’s common to get a game up and 
running, only to find you have no clue how 
to play it. Under a Killing Moon, for exam¬ 
ple, comes with a 50-page instruction man¬ 
ual filled with lists of keystrokes to mas¬ 
ter—hardly a selling point for the casual 
player. If this seems too daunting, infotain¬ 
ment CD-ROMs are generally easy to install 
and navigate. 

Technical drawbacks and cultural clashes 
aside, executives from the motion picture and 
computer industries pronounce their budding 
joint venture as “the dawn of interactivity” 
and “a new frontier.” More quietly, perhaps, 
they talk of the “multimedia gold rush.” As 
these media prospectors pan for gold, sooner 
or later they may find a breakthrough inter¬ 
active CD-ROM game—the motherlode pro¬ 
gram that’s e.asy to play and exciting enough 
to enthrall an audience of non-gamers. And 
when such a success emerges, it’s likely that 
it won’t be because of the celebrities in¬ 
volved; the real star of these interactive 
games will be you, the player. That’s a notion 
that could really set Tinseltown on its ear. • 


RAM, but just try getting the program to run 
properly on a system with that kind of mem¬ 
ory. It’s not a pretty sight, no matter how 
advanced the game’s graphics reallv are. Go 
to the manual, and you’ll see the manufac¬ 
turer’s recommendation for a PC with 16 
MB of RAM. 

If you’re truly interested in playing interac¬ 
tive CD-ROMs, you shoidd consider a system 
with at least a 486DX, 50-MHz microproces¬ 
sor and 8 MB of RAM. Even then, before you 
can play the game, you have to be able to in¬ 
stall it on your computer so it works with 
sound card and, in some cases, your 


leader on an upcoming LucasArts game 
called Dark Forces. “You see it in one sit¬ 
ting, and that’s that. We don’t have that 
luxury. People spend a lot more time with a 
computer game, and so they expect more.” 
It’s the developer’s challenge to see past the 
special effects and focus on “keeping the 
person involved with what’s going on,” Stin¬ 
nett says. The time a player spends sitting 
back and watching the action passively is 
wasted, and must remain at a minimum. 
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Suppose you’re reading a fifth 


GRADE SCIENCE BOOK. Yawn, not 
much to excite the neurons in here. 
Now, turn a 180 0 on the fun scale. 


Windows,™ Encarta™ and Works. As 
well as Prodigy® and America Online.® 
Here’s a few more things you 
won’t find on any ordinary computer. 



I 


You’re seated in the cockpit of 
the space shuttle. Far below, moun¬ 
tains, continents and oceans spin by. 
Click the mouse and in the astro¬ 
naut’s own voice, history repeats, 
“...one giant step for man-kind.” 

With an AST Advantage!,® you 
haven’t just read the information. 
You’ve listened to it, relived it, 
opened your eyes and let your imagi¬ 
nation run away with it. 

You can run all the lat¬ 
est computer software. In 
fact, we’ve already 
loaded Microsoft® 

YOU'LL 


Our own AST Works. It makes 
everything easier, from start-up to 
getting help from a real person right 
on the screen. Now isn’t that the sort 
of ingenious thinking you’d expect 
from one of the world’s largest PG 
manufacturers? We’ve even built in 
the handy AST Teleworks. It’s the 
ultimate communication system 
with fax/modem, voice mail and 
speakerphone. For additional 
information please call us at 
800-876-4AST. Then turn on 
the Advantage! And 
open your mind. 
WE WORK 



LIKE THE WAY 


486DX2 or 
Intel Pentium 
Processor. 

Up to 8 MB RAM, 
and 1 GB 
hard drive. 

Quad speed 
CD-ROM, 
microphone, 
speakers, 
SoundBlaster® 

16-bit sound. 


AST 


■egbtered trademarks of AST Research, Iru 
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)to-CD Access 


37453 Sportster 3 

37454 Sportster: 


l Ext. Fax/Modem. 
t Int. Fox/Modem „ 


34923 MultiSpin 4XE EXT CDROM.IZ 

38058 MultiSpin 4X1 INT CDROM. 

37028 Multimedia Office INT CD-ROM.. 
37026 Omni 4X. 


CARDINAL WINDOWS FAX/MODEM 


AMORTIZER/EASY LANDLORD 


TV GUIDE/READER'S DIGEST 


JOYSTICKS/MICE 


•HUP-* 

Manipulate photographs by clipping, 
mirroring, rotating, zooming, or enlarging, 
and then export them to other applications! 


Complete on-line Catalog with over 5000 
software and hardware titles. 

Prodigy - Computer Express CompuServe - GO Express 

Internet - info@cexpress.com AOl - Computer Express 


800 - 228 - 7^49 

_ ext.348 _ 


:epted h ^ 9 So! 




s sutiject |g| gj pg | 

31 Union Ave. Sudbury, MA 01776 
lnfo:508-443-6125 Fax:508-443-5645 


The telephone voice mail system for youi 
home computer! Select celebrity message: 
or your own. Features speaker phone, cc 
screening, and more. V*rts with your moden 
soundcard, and microphone. 

~~ #38022 IBM CD #38021 


internet 


ake accurate blood pressure r 
tvery time! Connects to your computer's 
erial port. Checks for irregular heart¬ 
beats, and prints reports. Ideal for fitness 
thusiasts or people with hypertensio 
□c #38025 Windows #38024 


The first Windows compatible software to 
provide everything necessary to start 
exploring the Internet right away! Combine. 
lL r r line service with 

s of the Int 
Windows #38389 


i crossword buffs! Get t 
for only $22 each! Each contain 
iallv designed puzzles of varying 
. Clues can be colorful pictures, 
ig sound bites, or even video's! 

TV-#36819 Reader's-#36818 


Kids have fun while increasing their vocab- | 
| ulary with this multimedia picture dictio- I 
I nary. Loaded with animations and objects, 1 
I your child can learn 3045 words with each | 
I picture. For ages 3 to 6 years. 

Mrtr CP #37919 IBM CD #37918 j 


Capable of over 143,000bps through¬ 
put! Uses newest modem technology to 
eliminate hardware bottlenecks. Made 
exclusively for Microsoft Windows. Alsc 
includes EZ-lnstall software. 

Windows #38275 


Landlord 


sr Plusl Whether managing 
te property or dozens, Easy Landlord's 
dIs and shortcuts help make the job easier. 

- Windows and Mac available 


















































“With Automap Streets, I Can Find the Exact 
Locations of My Customers in Seconds.” 

-Mary O’Neill, Interior Furnishings Rep 


Mary O’Neill’s success relies on her ability to visit her out-of-town 
customers. Automap Streets is the CD-ROM mapping tool created 
for people like Mary and any traveler who can benefit from having 
street-level maps at their fingertips. 

Automap Streets is the highest quality, most affordable street-level 
mapping program available. You can choose from 200+ wide-area 
maps- we cover the entire USA (excluding Alaska). Each map 
provides you with nearly every street in a particular city or group of 
cities, its suburbs, and the surrounding area. 

It’s fast, easy-to-use, and saves you time and money. Automap 
Streets takes full advantage of the CD-ROM environment. Work 
right from the CD, or download individual maps onto your laptop 
to take on the road. With initial purchase you get your choice of 
one wide-area map, plus four smaller downtown maps-free! And, 
order additional maps foT $30 or less simply by calling Automap 
and 'unlocking' the city or cities of your choice. 

Automap Streets combines quality Etak data-the best in the 
industry- with our sophisticated mapping technology. So Automap 
Streets' maps are up-to-date, easy to read, and rich with details. 


Call 1-800-564-MAPS today to order! 

Or visit your local software store. 

PRODUCT 

PLATFORM 

SRP 

PRICE 

Automap Streets (first map) 

CD-ROM WIN 

+4+++ 

$39.95 

Additional Maps 

CD-ROM WIN 


$30.00 

Automap Road Atlas 

CD-ROM WTN C ° r 

49WS- 

$59.95 

Destination Europe 

Add-On DOS, WIN 

+++9S- 

$39.95 

Destination Campground 

Add-On WIN 

-$4*95- 

$39.95 

Destination Golf 

Add-On WIN 

■saws- 

$19.95 

Destination Ski 

Add-On DOS, WIN 

-SMS- 

$19.95 

Automap Pro 

WIN 


$99.95 


Automap Streets: 

• Is ideal for business travelers, travel agencies, delivery drivers, 
dispatchers, sales departments and anyone trying to find their way 
around town or produce high quality maps in documents. 

• Gives you detailed downtown maps of New York, San Francisco, 
Washington and Chicago in addition to the wide-area map you choose. 

• Delivers the capability to locate almost any street, address or intersection 
easily on large viewing area. 

• Can print clear, detailed maps of any area. 

• Links to Automap Pro (optional)-add your own sites to street-level maps 
and get database capabilities at street level. 

• Compatible with Automap Road Atlas (optional) 

Also from Automap: 

Automap Road Atlas": The World's Leading 
Computerized Road Atlas. Quickly and easily plan 
trips between any two points in the U.S. and 
Canada. See maps on-screen or print out colorful, 
detailed maps showing you the quickest, shortest 
or alternative routes to take. 

Automap Pro": Combine extensive database 
capabilities with detailed route planning. Business 
people and travel professionals who manage sales, 
distribution or any geographically related task will 
save time and money by locating their existing 
databases and sales routes on detailed maps. 


0 Automap Destination Series: Low-cost 
add-ons to your copy of Road Atlas. 

Get detailed information on 
Campgrounds, Golf courses, 

Ski resorts, and Europe. 


AUT9MAP 

The easiest way to get from here to there. 





* Add $5.50 for shipping and handling, plus applicable sales tax. 
Prices good for a limited time only. 


Automap, Inc., 1309 114th Ave. SE, Suite 110 Bellevue, WA 98004 Teh (206) 455-3552 Fax: (206) 455-3667 1 

















































To stay healthy, you have to eat right, exer- b y 

cise regularly and see your doctor from e d 

time to time. Your PC or Macintosh is no perratore 

different: It also benefits from preventive 

care and regular checkups. 

One of the most important steps you can 
take to keep your computer in the pink is to 



e e p i n g 

your pc 

stock its medicine cabinet with utility soft¬ 
ware. Not only will these programs help you 
keep your computer fit, but when something 
does go wrong they can help you remedy the 
problem—fast. 


computer 


a painless 
regimen 
for peak 
performance. 


by Bill Mayer 


You may not realize it, but your computer 
already has some utilities, courtesy of its 
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e e p i n g 


your 


pc fit 


4i2«hiK> DOS, Windows or Macintosh operating sys¬ 
tem. However, these built-in utilities usually 
have fewer features than software sold sepa¬ 
rately. That’s why you may want to start with 
an all-in-one utility package, such as The Nor¬ 
ton Utilities or a program in the PC Tools se¬ 
ries: PC Tools for Windows, PC Tools Pro for 
DOS or MacTools Pro. Think of any of these 
programs as a first-aid kit for your computer. 



Pick in" up the pieces: The Norton Utilities' defragging feature 
reorders your computer's hard disk for maximum efficiency. 


While utility programs can work medical 
miracles on your computer, you don’t have to 
be an M.D. to use them. In most cases, you 
simply select the utility fimction you want to I 
run by clicking on an icon, choosing an op¬ 
tion from a pull-down menu or by typing in- 1 
structions at the DOS command line. Some I 
utilities can be installed to sit in memory and I 
pop up automatically when a problem arises. i 

Toughen up your hard disk 

Your hard disk takes more punishment than I 
just about any other part of your computer. I 
Consider all the programs and files you in- I 
stall to, create on or delete from your hard I 
drive. It’s small wonder, then, that one of the 1 
most common hard-disk ailments is a loss of I 
speed resulting from a condition called I 
u hard-disk fragmentation.” While this term I 
may conjure up images of a platter shatter- I 
ing inside your computer, it’s simply an apt I 
description for the way a hard disk must 1 
often store a single file in several pieces. 

A hard disk stores data in blocks of space. I 
Let’s say you have a new hard disk that stores I 
10 kilobytes (KB) of data. If you save a doc- I 
ument that uses -+ KB, the hard disk stores it I 
in blocks 1 to 4; if you next save a 3-KB file, I 
it goes to blocks 5 to 7. But then you decide I 
to delete the first 4-KB file and save a 6-KB I 


Files hogging your disk? Here’s the skinny on data compression 


You’ve trimmed all the fat 
from your computer’s 
hard disk by deleting old 
and duplicate files and 
uninstalling unused pro¬ 
grams. Trouble is, you 
still don’t have enough 
space to install your lat¬ 
est software purchase. 
The solution? Wrap a gir¬ 
dle around the files on 
your hard drive by using a 
disk compression utility. 

A computer’s physical 
hard-disk capacity is limit¬ 
ed—your system, for ex¬ 
ample, may have a 200- 
megabyte (MB) or even a 
500-MB hard disk. While 
that’s a fixed size, you can 
squeeze extra information 
into the space you’ve got 


by using a compression 
utility, which will reduce 
the space your files take 
up by 50 percent or more. 
Software such as Word for 
Windows can be com¬ 
pressed on your hard disk 
when you’re not using it. 
When you open Word to 
write a letter, the soft¬ 
ware goes into memory, 
where it fits. 

File compression has be¬ 
come part of DOS itself. 
The latest version of Mi¬ 
crosoft’s MS-DOS, 6.22, 
uses DriveSpace (its own 
technology), while IBM’s 
PC-DOS 6.3 currently in¬ 
cludes SuperStor/DS. PC- 
DOS version 7.0, due to be 
released this spring, will 


feature a compression utili¬ 
ty called Stacker, which is 
also sold separately for 
DOS, Windows and the 



Stacker doubles the storage 
capacit y of your hard disk. 

Macintosh ($99.95 from 
Stac Electronics, 800-522- 
7822). Just how good is 
Stacker at squeezing data? 
In tests, it allowed a 340- 
MB hard drive, for example, 
to hold 719 MB worth of 
programs and files. — IIP. 












































document. There aren’t enough contiguous 
blocks to save the 6-KB file in consecutive 
blocks. Instead, it saves part of the file in 
blocks 1 to 4 and the rest in blocks 8 and 9. 

Thus, what begins as an efficient storage 
practice slows a hard disk over time. All 
that saving and deleting results in a longer 
wait to retrieve or store programs and data 
files, because the disk has to either piece 
them together or find enough nooks and 
crannies to tuck them away. 

Luckily, a number of utilities can help 
restore order. DOS, The Norton Utilities and 
the programs in the PC Tools series organize 
your drive so that all the pieces of each file 
wind up next to one another. This process, 
which is called “defragging,” makes it easier 
and faster for a hard disk to find a program 
or file or to quickly locate a contiguous 
space large enough to store a complete file. 
Defragging the files on your hard drive 
every two to three months helps keep your 
system running at a steady pace. 



It’s a good idea to ’defrag’ files on your hard drive every' few 
months with a utility program such as PC Tools Pro for DOS. 

Another way to keep your hard disk lean 
and mean is to perform the computer equiva¬ 
lent of liposuction: If you’re sure you’ll never 
use a file again, simply delete it. But some 
utility programs help you keep a file or pro¬ 
gram on hand and easy to find if you think 
you may need it in the future, without taking 
up hard-disk space. This helps get a sluggish 
hard disk back up to speed and makes room 
for adding more programs and files. 

One of the simple slimming operations you 
can perform requires assistance from a special¬ 
ist—a utility program such as Infinite Disk. 
Once you install the software and specify what 
you mean by an “old file”—say, one you 
haven’t used in six months—Infinite Disk mon¬ 
itors your computer and alerts you to files that 
are lolling on your hard drive. It then prompts 
you to transfer idle data or program files onto 
floppy disks—you just have to shuttle the disks 



Infinite Disk looks for files you haven’t used 
in a while and prompts you to remove them. 


in and out of your computer. A record of these 
files remains on the hard disk; if you need to 
retrieve a document, Infinite Disk will tell you 
the floppy disk on which it’s stored by the 
name you provide. Although any of the PC 
Tools programs, The Norton Utilities, or even 
DOS’s or Windows’ built-in utilities let you 
back up unused files on floppy disks, they 
won’t give you a timely reminder to do so. 

In addition to old files and programs, you 
may also have duplicate copies of a file on your 
hard disk. This often happens when you install 
new software and introduce files, such as those 
with .dll extensions, that your PC already has 
from another source, such as Windows. Utili¬ 
ties such as Personal Diagnostics, WinChecklt 
and WinProbe hunt down and eliminate dupli¬ 
cate and old files from the hard drive. 

Unlike Infinite Disk, these diagnostic utili¬ 
ties are general practitioners that also can iden¬ 
tify a range of computer problems. You can 
turn to them, for example, to figure out why 
the sound board you just installed won’t play 
music selections from a multimedia CD-ROM. 
But these utilities aren’t always detail-oriented 
when it comes to backing up your data; for in¬ 
stance, they won’t automatically prompt you to 
save the files they find to floppies. 

If you’re a Windows user, you can perform 
another type of nip-and-tuck operation: Use 
an “uninstall” utility to get rid of programs 
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► keeping your pc fit 

you no longer want. You might think this is 
as easy as eliminating the program directory 
and all the files in it, but some programs in¬ 
stalled under Windows scatter their files over 
several directories or even change files with 
.ini extensions. (These files store important 
information for Windows.) So when you 
delete a program directory, you may not have 
eliminated the entire program or all refer¬ 
ences to it, and that can slow Windows down. 
An uninstall utility removes all the files that 
make up a program and every change the 
program made to other files. 

WinChecklt and some other diagnostic 
utilities include uninstall features, but pro¬ 
grams such as Remove-It, Uninstaller and 
Uninstall-it! specialize in the procedure. 
You typically select a program icon or group 
to uninstall, review the uninstaller’s analysis 
of files it considers removable and accept ei¬ 
ther all its suggestions or as many as you 
like. The utilities usually keep a log of the 


programs you’ve uninstalled, and let you 
make backups in case you want to reinstall 
them later. 


Forget about memory problems 

When your programs are not in use, they cool 
their heels on your hard drive. But when you 
call them to attention, they march over to 



Uninstaller suggests Windows files you can 
remove to make better use of disk space. 


shopper’s guide 

Here’s how to get more information on the utility software mentioned in this article. 


DataSafe 

Landmark Research International, 

(800) 683-6696, (813) 443-1331 
$99 (Windows) 

Infinite Disk 

Chili Pepper Software, (800) 395-1812, 
(404) 339-1812 
$129 (DOS, Windows) 

MacTools Pro 
PC Tools for Windows 
PC Tools Pro for DOS 

Central Point Software, (800) 964-6896, 
(503) 690-8088 
$99.95 (DOS, Windows) 

$149.95 (Macintosh) 

Norton AntiVirus 
Symantec AntiVirus 

Symantec, (800) 441-7234, (503) 334-6054 
$99, Symantec AntiVirus (Macintosh) 

$129, Norton AntiVirus (Windows) 

The Norton Utilities 

Symantec, (800) 441-7234, (503) 334-6054 
$149 (Macintosh) 

$179 (DOS, Windows) 

OptiMem 

Jump Development Group, (800) 586-7622 , 
(412) 681-2692 
$129 (Macintosh) 

Personal Diagnostics 

Apple Computer, (800) 769-2775, 

(408) 996-1010 
$129 (Macintosh) 


Remove-It 

Vertisoft Systems, (800) 466-5875, 

(415) 956-5999 
$69.95 (Windows) 

Uninstaller 

MicroHelp, (800) 922-3383, (404) 516-0899 
$69.95 (Windows) 

Uninstall-it 

Landmark Research International, 

(800) 683-6696, (813) 443-1331 
$69 (Windows) 

VirusScan 

McAfee Associates, 

(800) 866-6585, (408) 988-3832 
$129.99 (DOS, Windows) 

WinChecklt 

Touchstone Software, (800) 531-0450, 

(714) 969-7746 
$49.95 (Windows) 

WinProbe 

Landmark Research International, 

(800) 683-6696, (813) 443-1331 
$99 (Windows) 

WinSleuth Gold Plus 

E Ware, (800) 743-8645, (212) 564-7791 
$99.95 (Windows) 


Note: Before you buy any software, check your computer 
owner's manual to determine operating system, microprocessor, 
memory and disk space, Then read the software box or consult 
a salesperson to be sure your computer and the program are 
compatible. All prices are suggested or estimated retail. 
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dungeon 


c he £egen6 of Skullkeep 


It's the role of a 
lifetime. The grand- 
daddy of all role playing games 
is back...bigger and badderthan 
ever. Introducing Dungeon 
Master II, a role playing game of 
epic proportions. 

| From storm ravaged villages 
to trap-filled dungeons you'll face 
creatures and characters that 
actually think for themselves and 
react to your actions. 
You'll encounter 



cunning traps and clever puzzles, 
plus amazing visual effects. 

Bolts of lightning and awesome 
displays of magic will make if all 
the more frightening. 

It's easy to learn and intuitive 
to play. No wonder it's the game 
everyone is talking about. 

Dungeon Master II. The 
ultimate quest J-~ JLt£ 
of dungeons, 
magic and 

monsters. by gamers, for gamers: 


Available for your IBM PC and Macintosh. Sec your local software retailer or call 1-800-969-C/AME. 17922 Fitch Avenue, Irvine, CA 92714 (714) 1553-6678 
© 1995 Interplay Productions and Software Heaven, Inc. All rights reserved. DUNC/EON MASTER is a trademark of Software Heaven, Inc. 




keeping your pc fit 

memory, where you can run them. Just as 
your hard disk can find and store data faster 
when the pieces of the file are all together, a 
program runs fastest when it is loaded into a 
contiguous block of memory. 



WinChecklt keeps your software running at top speed by 
organizing blocks of memory on your computer. 


The more frequently you open and close 
programs during a single computing session, 
the less efficiently the programs you’re using 
will rim. That’s because they’ve been forced to 
spread out over several unconnected blocks of 
memory. Here’s where utilities such as Opti- 
Mem, PC Tools Pro for DOS, WinChecklt, 
WinProbe and WinSleuth Gold Plus come in 
handy. These programs can help software run 
at top speed by reordering scattered blocks of 
memory into contiguous sections. DOS and the 
Macintosh operating system do some of this 
memory housekeeping, but they aren’t nearly 
as efficient as the utilities. 



Don’t let viruses bug your computer 

One of the biggest threats to a PC or Mac is 
computer viruses, which are often borne by 
tainted files and programs and can make 
your machine feel very ill in a hurry. To 
keep an annoying or even destructive 
strain from infecting your programs 
and data, administer regular anti¬ 
virus shots. Most anti-virus utilities 
can be installed in memo¬ 
ry, where they scan your 
computer for problems each 
you turn it on. You can 
set most anti-virus programs 
to scan new floppy disks and in¬ 
spect any files you receive over 
your modem from on-line ser- 
■ vices or bulletin boards. 

When an anti-virus utility de¬ 


tects trouble on a disk or in memory, it fights 
off the infection. Typically, the program will 
ask if you want to perform a procedure that 
destroys the virus and restores as many of the 
infected files as possible to their original con¬ 
dition. All you have to do is answer Yes. 

DOS includes anti-virus protection but it 
won’t detect as many threats as Norton Anti- 
Virus, Symantec AntiVirus, PC Tools for 
Windows, PC Tools Pro for DOS, MacTools 
or VirusScan. If you hook up to on-line ser¬ 
vices or exchange floppy disks with friends 
and associates frequently, it’s a good idea to 
use one of these specialized programs. In 
many cases, anti-virus software publishers 
will offer free updates to their database of 
known viruses. 

Emergency! Emergency! 

No matter how well you take care of your sys¬ 
tem, accidents happen. Many computer users 
inadvertently erase important files from time 
to time. If you make this mistake, keep a cool 
head and reach for one of the programs in the 
PC Tools series, The Norton Utilities or even 
DOS itself. All have an “undelete” feature that 
can bring most files back to life. When you 
delete a file, your hard disk simply removes 
part of its name from its list of files. But the 
information is still there—unless another file 
has taken its place. Be sure you run the un¬ 
delete function before you store another file. 

Another common accident is reformatting 
a floppy disk—or, even worse, your hard disk. 
When you format a disk, you organize its 
storage space so that you can find the infor¬ 
mation on it. If you mistakenly reformat a 



VirusScan checks programs for infection 
before they can spread throughout a system. 


floppy disk—say you’re not diligent about la¬ 
beling your floppies, and you forgot you still 
have some data files on them—all the old files 
on the disk are erased. While it’s more diffi¬ 
cult to reformat a hard disk accidentally, if 
you’re not paying attention you could type 
format C: at the DOS command line when 
you mean to type format A:. Even though a 
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warning message pops up, if your fingers are 
working faster than your brain, you could 
mistakenly answer that you want to plow 
ahead with the formatting. 

With PC Tools for Windows, PC Tools Pro 
for DOS, The Norton Utilities or even plain 
old DOS, you can reverse the formatting pro¬ 
cedure and restore your original data. 

These situations are just the tip of the 
emergency iceberg. Sometimes, for instance, 
a Windows program halts your work with a 
General Protection Fault (GPF) message. If 
this happens, simply reload the software that 



was open at the time, but any data you 
hadn’t saved will be lost. 

To help avoid this problem, install a utili¬ 
ty program such as WinProbe or DataSafe 
that resides in memory and keeps an eye out 
for trouble. Neither can stop a GPF, but 
both will step in and prompt you to save the 
data you’re working with before the software 
locks up. These utilities document the error, 
too, so you can take steps to avoid it in the 
future, such as not loading certain programs 
together. If you have PC Tools Pro for DOS 
and run it under Windows, a feature called 
CPR can help in such situations, too. CPR 
won’t intercept a Windows GPF message, 
but it periodically saves your work. If a GPF 
occurs, chances are good that much of your 
data already will have been saved. 

No computer problem is minor when it af¬ 
fects your work. With the right utility pro¬ 
grams, you’ve got a computer cabinet full of 
software remedies and potions that can pro¬ 
tect your computer against illness or make 
everything all better when sickness strikes. 
You’ll feel better, too—without even reach¬ 
ing for the aspirin. • 

Ed Perratore is a freelance writer in Mount 
Kisco, N.Y. 




o design stunning landscapes of any scale. Just u 


^/itll the new 3D Landscape , it’s 
little imagination, and an IBM PC 386. 

First, choose from five landscape types, from small city yard to formal landscape. Then click 
gardens, terraces, play areas, walkways, and much more. Choose from 400 kinds of plants, based 
visual texture, soil, climate, sun, size and price. The program helps you make all the right choices, 
even the perfect lawn grass. 

You’ll view your creation in 3D, from 
nearly any angle. Plan where shade falls as 
the sun crosses the sky with the unique 
Shadow Caster. And make printouts, too. 

No other tool encourages so much creativity 


Look 

WHAT 

MY 

COMPUTER 

DID 


all sorts of landscaping principles and techniques. 
Like accounting for the seasons. Just point and click, 
and watch summer turn into fall. 


you’ll start with 

blueprints, then i _,_ 

improvise, all with the drag of a . 
Imagine how much money you ’ll 

i when you 
! it right thi 
first time. 


What 3D Landscape does for landscaping, I 
Design and Build YOUR DECK does for I 

building decks. It lets you visualize your ideas, I 
then shows you precisely how to make them happen, with easily I 
revised blueprints, material lists, prices, cost- 
I cutting tips and detailed construction techniqui 
Both titles are at software retailers not 
Or call (800) 242-4546 ext.102. 

; Now seriously. Did you ever think you: 

' computer would be so good at yard work? 


























"Lite is full of little 


disappointments: 

don’t let Windows' 
be one of them! 1 


.**• 


It's a fact. Life is full of little disappointments. And Windows can 
be one of them. It can crash, lose your valuable data, run as slow 
as molasses, and consume your drive-space with unwanted pro¬ 
grams you can't remove. The good news is it’s not your fault. 
Landmark has the solutions for you. Our Windows software is 
strong enough for power users, yet easy enough for folks who are 
just starting out. 













What to do when Windows won’t work 

As if system crashes and lockups weren’t enough, you have to put up 
with your hardware and software breaking too. If you’re lucky 
Enough to have a repair technician as your neighbor, you’re all set. 

The rest of us need WINProbe, the Troubleshooter 
Toolbox for Windows. WINProbe helps you isolate 
iHCkW problem, whether it’s hardware, software or con¬ 
figuration. If you can’t fix the problem yourself, you’ll 
jknow exactly what’s wrong when you do call for help. You’ll slash 
downtime, telephone support time, and your repair bills. WINProbe 
[contains a virtual encyclopedia of Windows tune-up suggestions - 
lover 300 in all - that will speed up your PC and conserve your RAM 
| and hard disk space. And WINProbe automatically monitors and 
tunes your memory and Windows system while you work. PC 
[Computing called WINProbe “A bargain worth writing home about.” 

Octane booster for your PC 

[Just like STP Octane Booster cleans your car engine and boosts your 
horsepower, Uninstall-it! cleans your hard drive and speeds up your 
■system. You see, loading programs into Windows is easy. Getting 
them completely out is not. When you leave unused files or pro¬ 
grams on your hard drive you’re wasting storage space and slowing 
Windows down. Simple file or directory deletions still leave stray 
parts behind, hidden in obscure locations. Uninstall-it! scours those 
scattered locations and “uninstalls” the leftovers like no other soft¬ 
ware can. If you don’t want to totally delete something, Uninstall-it! 

lets you compress, back up and then 
restore again in seconds. Uninstall-it! 
even allows you to move Windows 
programs around between hard drives 
and directories without losing their 
JPjtl hidden references. Uninstall-it! 

■ 01 ! makes your system a clean, mean, 

high performance machine. 



Crashproof Windows 

It’s 2:30, you’ve been working through lunch on a multimedia 
presentation, the meeting’s in 30 minutes. You switch programs 
to FAX a quick note and “ZAP”, you’re locked up, staring at the 
Windows fatal error massage. You have to reboot and you’ve lost all 
your work. It happens to all of us sooner 
or later, that’s why you need Landmark 
DataSafe, the #1 most effective way to stop 
data loss due to fatal errors in Windows. 

DataSafe is simple to install, and even 
easier to use. Once loaded, it automatically 
goes to work every time you start 
Windows. You won’t even know DataSafe 
is there protecting you until disaster tries 
to strike. No matter what programs you use 

- graphics, database, spreadsheet, writing, games or communications 

- DataSafe carefully monitors their behavior as they interact with 
Windows. When DataSafe senses a fatal error coming, it intercepts 
and presents you with a simple screen that allows you to recover 
and save your open data to a new file. With DataSafe, you get 

the advance warning you need to feel safe and secure. It can 
mean the difference between successfully saving your work or 
laboring for hours to recreate it. Windows Sources called 
DataSafe “...a must have.” 



We’re here to help you 

„ Having the best products is just the start. 

, Landmark is committed to providing you 
with a total solution that’s guaranteed to work. 
That’s why we’re one of the few companies 
left that offers toll-free, no-fee product support 
and a 90-day money-back guarantee*. So don’t let 
Windows be one of life’s little disappointments. Get the products, 
help and support you need to make Windows work hard for you - 
only from Landmark. 



“Call for your FREE Windows Newsletter.” 

You can start avoiding those little disappointments right now, 
for FREE. Call today and we’ll send you a free copy of 
Landmark’s popular newsletter, 

The Windows Troubleshooter. 

In every issue you get the tips, tricks and 
up-to-date advice that take those little 
disappointments out of using Windows. 

It’s free for the asking. Call today. 

Call: 800-683-6696 

Outside U.S. (813) 443-1331 FAX: (813) 443-6603 

LANDMARK 

RESEARCH INTERNATIONAL CORPORATION 
703 Grand Central Street, Clearwater, FL 34616 




Copyright © 1995 Landmark Research InKl Corp. All Rights Reserved. Windows is a trademark of Microsoft Corporation. Other names are trademarks of their c 
’90-day, money-back guarantee offered by Landmark for direct purchases, reseller return policies may vary. 
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hide and 


Step 
into our 
showroom 
for a look 
at furniture 


No matter how much you love your PC, do you really want to look at it all day? If 
PC equipment cramps the style of your living room, dining room, bedroom or den, 
hideaway computer furniture can bridge the gap between your data and decor. 
The 12 pieces we’ve chosen show traditional, contemporary, country and modern 
styles. When open, each is a roomy home office, providing easy access to a desk- 


that stores top or tower PC, 17-inch monitor, keyboard, printer and accessories. Closed, each 

a PC—and space-saver makes the room a space to savor, by ellen frankel 


fits with 



(Q* The classic rolltop desk is a 
natural hideaway for a computer. This 
0 f tfj e rolltop for high-tech 
gear retains an authentic 
Victorian look thanks to a 
vintage medium-oak finish. 
The desk’s design and com¬ 
pact styling make it ideal to 
fit a small space in a bed¬ 
room or living room. 46 %" W 
x 28"D x 49A"H. $875 from 
Riverside Furniture, (501) 
785-8165. 


your decor. 













The Computer Pod gives your 
home a futuristic touch. The 
sleek, perforated aluminum oval 
stands on wheels, so it’s easy 
to position in different parts 
of a room. When you’re not 
I working at the computer, sin 
ply close it up and admire it as a 21st 
[ century metal sculpture. 73Vs”W x 28”D x 
56"H (open); 36"Wx 32"D x 56"H (closed). 
| $4,040 from Design Institute America, (812) 
482-4632. 


& Tuck the Computer Cabinet comfortably 
into a comer of any room in your home. With 
the doors shut, this elegant piece takes up lit¬ 
tle space—even the adjustable desk chair 
[ folds up and slides neatly into a knee-high 
| compartment. The wood is a blend of cherry 
I veneers and maple solids, and the design’s 
strong traditional lines are certain to com¬ 
mand attention. 58%"W x 24'/"D x 78"H. 
Cabinet, $1,599; des/c chair, $399 from 
Hooker Furniture, (703) 632-2133. 
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hide and go chic 

^ It takes about two hours to assemble the 
contemporary rolltop Workstation. But once 
it’s complete, all the parts lock together and re¬ 
main secure. The cabinet’s on wheels, making 
it easy to try the unit in 
different rooms to see 
where it looks best. 

37/2”W x 24"D x 48"H. 

$609.95 from Bush In¬ 
dustries, (800) 727- 
2874, (716) 665-2000. 

This hand-painted Italian Harlequin chest 
and its companion computer hutch call to mind 
an 18th century secretary. The sophisticated 
design of the two pieces, which features cream- 
and gold-paneled doors, complements both ca¬ 
sual and formal room decors equally well. 
Chest, 44"W x 18"D x 31 "H; hutch, 44" W x 
13"D x 47"H. Chest, $749; hutch, $699 from 
Domain Home Fashions, (800) 374-9446, 
(617) 769-9130. 





& The View-Thru Computer 
Workcenter makes the most 
of a new ergonomic design: 

The angled monitor shelf sits 
right below the desktop and 
adjusts to the appropriate 
height, and a palm rest is built 
into the unit. When you’re not 
using the computer, you 
can flip down the 
shelf to protect the 
monitor and clear 
an ample work¬ 
space. The contem¬ 
porary, compact 
unit, designed from 
stone-gray and 
ebony laminate 
components, is 
easy to assemble. 

53%"W x 23 3 A"D x 
48”H. $349.99from O’Sullivan In¬ 
dustries, (800) 327-9782, (417) 682-3322. 
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^ Renowned as advocates of the simple life, 
the Shakers might be surprised to find their 
charming furniture styles adapted to house 
state-of-the-art computer systems. This 
Chatham cabinet, with a country cherry finish 
and a V-shaped back, fits snugly into the cor¬ 
ner of any room, reflecting the Shakers’ love 
for practical design. 53"W x 22"D x 62"H. 
$3,510 from Drexel Heritage Furnishings, 
(800) 436-1986, (704) 433-3000. 


O Green accent pieces are filtering into home 
decor, expressing a taste for furniture that 
evokes the great outdoors. The traditional 
Hamilton House home office center, ideal for 
your living room or den, hides high-tech equip¬ 
ment in the arms of nature. Computer unit, 
44% "IV x 23 "D x 62'A "II; side units each 26 " W 
x 1T/”D x 57"H. $3,057 (for all three pieces) 
from Hammary, (704) 728-3231. 

^ This louvered-door, drop-lid computer 
desk looks compact from the outside, but it 
conceals a vast space for all your computer 
components and accessories. You’ll find three 
shelves hidden behind the upper doors, and 
the large storage area at 
the bottom has yet another 
shelf. The soft-white fin¬ 
ished maple exterior com¬ 
plements both contempo¬ 
rary and traditional decors 
and keeps the mood light. 
34”W x 22"D x 80”H. 
$1,349 from Dillon Furni¬ 
ture, (803) 774-4124. 
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hide and go chic 


^ Settle in at a computer 
housed in the French Chateau 
Computer Cabinet and you’ll be 
working in the lap of luxury. 
Crafted of poplar solids and 
maple veneer, the cabinet fea¬ 
tures graceful lines, a painted 
teal finish, an antique white in¬ 
terior and a beautifully detailed, 
hand-painted decorative floral 
motif on the doors. It’s a piece 
designed for a castle—that is, 
your home. 47" W x 24 9 /i6 w D x 
75/"H. $2,900from The Romwe- 
ber Company, (812) 934-3485. 


* Innovation lies behind this oak rolltop’s 
down-home guise. Take a seat and peer 
through the desktop’s glass surface to see your 
recessed monitor, pitched at an angle that 
promises less strain on your neck. And with the 
monitor under glass, you have more surface 
space free for paperwork. 62"W x 36"D x 
52"H. $3,600 from Winners Only, (800) 266- 
WOOD, (619) 941-9559. • 


Ellen Frankel is president of ECPM, a consult¬ 
ing firm in New York that specializes in home 
design projects. 

Note: All listed prices are approximate retail. 


Fold back the arched panel 
doors of the Computer Workplace, 
reach into its pocket compartment 
and pull out a comfy chair. The 
cabinet, made from hardwood solids and ve¬ 
neers with a Saratoga Cherry finish, stylishly 
[ houses a complete home 
office. Computer Work¬ 
place, 48”Wx 24%”D x 
68"H; chair, 19/"W x 
22”D x 35"H (seat 
height, 18%"). Work¬ 
place, $2,475; chair, 
$375 from Sligh Furni¬ 
ture, (616) 392-7101. 





































know the 


magic words 


that conjure 


information 


on your PC 


software. 


by Charles bowen 


can’t unlock 
the door to 
the internet’s 
treasures? 
here’s software 
that says 

sesame! 

OK, I admit it. The Internet has always scared the 
heck out of me. After logging thousands of hours 
on America Online, CompuServe, Prodigy and 
other commercial on-line services and writing a 
dozen books about the joys of life on-line, my 
deep, dark secret has been a severe and seem¬ 
ingly incurable case of Internet phobia. 

Big, cranky and confusing—that’s how the In¬ 
ternet appeared to me, and I suspect it looks that 
way to many of you, too. The idea of exploring 
that global computer network reminded me of a 
nightmare common in America’s interior—find¬ 
ing myself on 42nd Street in New York City, sur¬ 
rounded by strangers who speak a language I 
think I understand, but I’m too cowed by the 
enormity of the surroundings to find out. 

Well, I’ve got good news, my fellow Internet- 
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open sesame! 


phobes: The idea of exploring the com¬ 
puting equivalent of the Big Apple need 
not shake us to the core. Thanks to a 
new breed of software called “Web 
browsers,” getting around on one of the 
most tantalizing parts of the Internet, the 
World Wide Web, is far easier than hailing a 
cab in midtown Manhattan. 

The browsers build upon a free, no-frills 
communications program called Mosaic, de¬ 
veloped in 1993 at the National Center for 
Supercomputing Applications at the Univer¬ 
sity of Illinois to make it easy to access the 
World Wide Web. And just what’s on the 


cussion areas where folks post notes about 
everything from astrology to zoology—as well 
as for sending private electronic mail. 

Through the filter of the Web browsers, 
the Internet’s chaotic jumble of information 
takes shape as a civilized collection of neatly 
formatted “pages,” or screenfuls of text and 
photos. Some even include video and sound. 
Attractive opening displays, called “home 
pages,” introduce most information sites. 
Home pages contain headlines and subheads 
and can be navigated by scroll bars just like 
any other Windows or Macintosh screen. 

Each site connects to scores of related sub¬ 
jects throughout cyberspace by “hypertext” 
links. If hypertext sounds like a sci-fi term, 
don’t panic. Hypertext links are simply cross- 


Filtered through a Web browser, the Internet goes from a 

chaotic jumble to neatly formatted ‘pages’ of text and video. 


Web? It’s home to most of the fun stuff you 
read about these days as being “on the Inter¬ 
net.” You’ll find everything from up-to-the- 
minute news and financial data to information 
about health and medicine, music and litera¬ 


ture, pets and plants, cooking and cars. You 
can order airline tickets and travel guides to 
exotic places (real ones, not virtual), find free 
software and get technical support for your 
PC. You can play games with distant (and un¬ 
known) opponents and catch a play-by-play 
of the latest pro sports events, even check out 
the political scene. Most of these software 
packages also include options for accessing 
the Internet newsgroups—some 10,000 de¬ 


references, like the “see also” sections in ency- I 
clopedia articles. Instead of flipping pages in a I 
book, you simply use your mouse to click on f | 
the links—displayed in a different color or VJ 
typeface from the rest of the text on your 1 
screen for easy identifi- I 
cation—and you are I 
transported automati- I 
cally to the related ma- I 
terial. Best of all, the I 
software lets you back- I 
track to previously | 
viewed features or move I 
ahead with just another I 
click of the mouse. 

And given the Inter- | 
net’s estimated 30 mil- I 
lion users worldwide, I 
these links can make for j 
some pretty mind- I 
stretching, globe-strid- I 
ing leaps. Each click | 
Web I 
the 1 

world. Let’s say, for ex- | 
ample, that you’re I 
browsing an article | 
about pets when you | 
notice that the word I 
“cat” appears in blue. You click on the word, I 
and an article specifically about cats appears I 
on screen. There you find a link to a photo 1 
essay about, say, the big cats of Africa. From | 
there you’re guided to a travel database of in- j 
formation about nature tours of Kenya. 

Or, one moment you’re reading an electron¬ 
ic newspaper that was produced in Baleigh, I 
N.C.; two mouse clicks later, you’re reading a j 
page assembled in Oslo, Norway. (Most non- I 
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It’s going to change how people use computers. 








OOBE can be found only in Acer computers, including our full line of multimedia PCs, available at 
selected retailers across the United States. So even first-time PC users can get a fast and easy 
introduction to this exciting new world of computer sights and sounds. Each Acer multimedia 
system combines a powerful computer (from desktop systems to Pentiunf-processor minitowers) 
with these valuable audio, visual and communications features: 



• Double-speed CD-ROM drive 

• 16-bit Sound Blaster™-compatible stereo sound card 

• Magnetically shielded external speakers 

• Modem for communications and Internet access 

• Best-of-categoiy software bundle 
(valued at over $1,000) 


call 1-800-371-ACER 

for the Acer retailer nearest you. 


AceR 


The Industry Source Means Value. 























open sesame! 


English materials are labeled as such.) 

In minutes—sometimes faster, de¬ 
pending on how many folks are visiting 
an electronic neighborhood at one 
time—you can follow a hypertext high¬ 
way to dozens of topics on dozens of 
computers, a path you create by playing this 
digital game of free association. And if you 
don’t like where you’ve landed, just click on 
the Back button and retrace your steps. 


How the Web was spun 

The World Wide Web was developed in the 
early 1990s in Bern, Switzerland, by a group 
of programmers at the European Particle 


gopher av.eecs.nwu.edu and ftp nic.funet.fis. 

In contrast, those who want to share in¬ 
formation on the Web these days can do so 
using a relatively simple set of commands 
that turn any document into hypertext. One 
code turns a word or phrase into a hypertext 
link, another turns a sentence into a head¬ 
line or the beginning of a new paragraph. A 
document so encoded—whether it contains 
text, graphics, video and/or sound—can be 
retrieved and viewed using any Web brows¬ 
er software programmed to recognize a new 
universal addressing system. This means the 
on-screen pages look basically the same re¬ 
gardless of which browser you use, though 
each browser has different options for set¬ 
ting your personal preferences of type fonts, 
colors and highlighting. Some programs 


In minutes, you can build a chain of linked topics connecting 
dozens of information sites in a game of digital free association. 



Physics Lab (better known as CERN, the 
acronym for its French name) and has taken 
the Internet by storm. You’ll find an estimat¬ 
ed 9,000 sites on the Web from locations all 
around the globe today, up from a mere 50 
in 1993. It’s no surprise; before the Web’s 
arrival, there was good reason to be scared 
of Internet navigation. To get around, you 
had to know the Internet’s native tongue, 
based on the obscure commands of the Unix 
operating system. Internet veterans used 
text-based tools called Gopher, Telnet and 
FTP, which required commands composed 
of frightening character strings such as 


An information service of 
I the San Jose Mercury Ne 


Deadlocked Assembly returns for second day 


even let you build “hot lists” for quick ac¬ 
cess to sites you visit frequent! y. 

Typically, corporate programmers and 
technology-minded students at universities 
encode data and put it up on the Web. But 
there’s no governing body on the Internet— 
it may be the closest thing we’ve got to a 
true democracy—so anyone who wishes to 
create a Web site of his or her own can do 
so. (We’ll tell you how in a future issue.) 

‘Net’ surfin’ safari 

You’ve heard of “Net surfing”? “Net” is the 
widely accepted slang term for the Internet. 

And the Web—enticing you to 
click on its hypertext links and 
glide the globe on the wave of 
your curiosity—gave birth to the 
concept. Exploring the Web is un¬ 
like anything you’ve ever done. 
Until the new Web browsers hit, 
it wasn’t likely the average home 
computer owner could try to 
catch an information wave, even 
with the original public-domain 
version of Mosaic. While the soft¬ 
ware was free, it wasn’t easy to 
get your hands on it—you had to 
be on the Internet, know where to 
find the program and how to copy 
it—and it was no picnic to install. 

Fortunately for newcomers, 
nothing stays the same for long on 
the Internet. The biggest change to 
hit lately involves the moves by 
three major commercial on-line in¬ 
formation services—America On¬ 
line, CompuServe and Prodigy—to 


After you’ve seen the local papers, check the Web for out-of-toum editions. 
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deliver Web browsers to their subscribers. 

Prodigy introduced a Web browser in 
January for PCs running Windows (a 
Macintosh version is due later this year), 
enabling its members to tool around the 
Web at no extra cost (the five hours 
Prodigy members receive with their monthly 
$9.95 membership includes use of the 
browser, with additional hours billed at 
$2.95 each). America Online is hot on Prodi¬ 
gy’s heels with plans to launch its Web 


open sesame! 



Catch a wave and you’ll be riding on top of the World Wide Web. 


browser for Windows by spring, followed by 
a Macintosh version sometime thereafter. 
And CompuServe appears to be right behind 
AOL with a browser of its own. 

To use these services, you need a modem 
that transmits information at 9,600 bps (bits 
per second) or faster. The good news is that 
prices of 14,400-bps modems have dipped 
below $100, and even 28,800-bps modem 
prices are falling. The not-so-good news is 
that, for now, even if you have a faster 
modem, it can only access America Online and 
Prodigy at 9,600 bps in many parts of the 
country; Web wizards will tell you that 9,600 
bps is just barely fast enough for browser soft¬ 
ware to do its stuff. Both AOL and Prodigy are 
racing to expand their 14,400-bps access. 
CompuServe has several dozen 14,400-bps ac¬ 
cess lines; as we went to press, Spry, the com¬ 
pany that makes Internet in a Box (see page 
126), introduced a browser-only version of 
its program, called Mosaic in a Box. The 
$49.95 package includes a disk that lets you 
open a CompuServe account and use Air Mo¬ 
saic to get on the Web. 

Meanwhile, Apple plans to add a Web 
browser to its currently Macintosh-only 
eWorld on-line information service this sum¬ 
mer, and promises a Windows version of the 
service, complete with Web browser, in late 


summer or early fall. Delphi Internet Services, 
which has long offered the most extensive In¬ 
ternet access of the commercial on-line ser¬ 
vices, aims to introduce Web software in ’95. 

So, what’s your best bet? If you haven’t 
seen the Web yet, let Prodigy or another on¬ 
line service escort you on your first trip as 
they introduce their browsers. If you like 
what you see and think the Web merits a 
bigger investment, check with a local com¬ 
puter users group or bulletin board service to 
find a company that provides PPP (Point-to- 
Point Protocol) or SLIP (Serial Link Internet 
Protocol) accounts. These are phone services 
that let you dial into the Internet, typically 
at 14,400 bps or faster. Most local compa¬ 
nies offer better rates ($1 to $10 an hour on 
average) than their national competitors. 
And don’t think you have to live in a large 
city to find such a service. Ramnet, a 
telecommunications company in my home¬ 
town of Huntington, W.Va. (pop. 60,000), 
recently began providing Internet hookups in 
West Virginia, Kentucky and Ohio. 

But, just as you usually don’t get a free tele¬ 
phone when you sign up for regular phone ser¬ 
vice, most Internet service providers don’t sup- 


THE WEB, VIA WINDOWS & WARP 
The World Wide Web soon may be as 
close as your PC operating system. 
IBM’s OS/2 Warp includes an Inter¬ 
net CD-ROM in its “bonus package,” 
which began shipping with the soft¬ 
ware late last year. The current ver¬ 
sion of the software, called the In¬ 
ternet Connection, gives you access 
to Internet electronic mail and 
newsgroups, a test version of a Web 
browser called WebExplorer and a 
SLIP connection. At press time, IBM 
was planning to release the final 
version of its Web browser, which 
will contain a “hot list” feature that 
takes you to your favorite Web sites 
fast, and other custom features to 
make Web wandering more fun. 

Not to be outdone, Microsoft has 
promised that Windows95, the up¬ 
date of the Windows operating envi¬ 
ronment due later this year, will 
offer easy access to the Web as well 
as other Internet services. — C.B. 
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H I f anything merits a word home to the folks, it’s that at long last, there's an offer 
simply too good to be true—and it is true. Presenting INFOPEDIA, the most 
comprehensive multimedia reference program around. 

It combines the entire 29-volume Funk and Wagnalls New Encyclopedia with Merriam-Webster’s 



Dictionary, Webster's New Biographical Dictionary, The World Almanac & Book of Facts, 

Merriam-Webster's Dictionary of Quotations, Roget’s 
21st Century Thesaurus, Merriam-Webster’s Dictionary I 

{ Try fitting all of these into a space less than a millimeter thick. We did.} 


INFOPEDIH may be the most complete CD-ROM 
reference toolin existence, 
but you wouldn't iuant to mrite home about it. 

fit this price, you can afford to call. 


of English Usage and The Hammond World Atlas. In all, more than 200,000 entries. Plus countless 
animated sequences, video clips, audio files, maps and color photographs. 

INFOPEDIA also has an exclusive single-screen interface, 
making it easy to jump from one reference work to 
another All this, and still INFOPEDIA is priced below 



Watch historical 
events as if you were 
there but without 
all those cameras 
in your way. 


rings anc 

Perhaps he'a be speechless. J 

just $4.95 shipping and handling, we'll send you a free demo disk. Simply call us at (800) 472-8777 
ext. 110. That call is free. Any others you’ll want to make are beyond our control. 


BUY CgMPfpf;. MEP.IAmPJpAY. 
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ply the communications software you 
need to navigate the Net. The Netcom 
network, a national service, offers an at¬ 
tractive deal for Web browsing, supplying 
its NetCruiser software for Windows at no 
charge when you sign up. Netcom operates 
solely as a gateway to the Internet—unlike 
AOL, for example, it offers no forums of its 
own. Installation is relatively painless, and 
rates are $19.95 for 40 hours a month of 
prime-time access (weekdays from 9 a.m. to 
midnight), with unlimited access during the 
wee hours—that’s more expensive than AOL 
or Prodigy, but a bargain compared with the 


cial edition of Ed Krol’s popular The Whole 
Internet User’s Guide (O’Reilly & Associ¬ 
ates)—is especially appealing to us Netphobes 
because it’s full of clear explanations and il¬ 
lustrations, interesting background about the 
Internet and, last but not least, good humor. 

What’s more, the software is relatively 
easy to install, and the Air Mosaic browser 
looks good. Once you’ve reached the Web, 
you can set the program to take you directly 
back to your favorite home page the next 
time you log in. 

• llitchhiking on the Information High¬ 
way, a $99.99 CD-ROM, incorporates Net- 
com’s NetCruiser browser as well as film-clip 
demos of Netcom and several other on-line 
services—you have to sign on with Netcom 


Internet in a Bo.v doesn’t come cheap, but it’s savvy enough to let 
beginners dodge the technical questions some packages present. 


fees some Internet service providers charge. 

If your service provider doesn’t supply its 
own software, you’ll have to buy an Internet 
software package that includes a Web browser. 
The software that’s right for you 
depends on your level of com¬ 
puter expertise and, of course, 
your budget. The first commer¬ 
cial packages, which aim to im¬ 
prove on the original Mosaic 
software by adding enhanced 
graphics, sound and video capa¬ 
bilities, range in price from 
about $40 to $200. Here’s a 
quick look at the current crop of 
Internet packages with Web 
browsers, all on floppy disk un¬ 
less otherwise noted: 

• The authors of the origi¬ 
nal Mosaic recently formed a 
company called Netscape Com¬ 
munications and announced a 
$39 commercial version of Mo¬ 
saic called Netscape Navigator 
that figures to make a good 
thing better. (A free evaluation 
version is available on-line, but 
downloading it from the Mosa¬ 
ic Internet site proved to be a 
chore—after numerous frus¬ 
trating attempts, I gave up.) 

• Internet in a Box has the 
most promise for beginners 
right now. At $149 the pro¬ 
gram doesn’t come cheap, but it’s a good in¬ 
vestment: It helped me dodge many of the 
technical questions that cropped up when I 
tried to install some other Internet packages. 
The program’s user manual—actually a spe- 


to use NetCruiser, but the program includes 
free time on that service as well as on AOL, 
CompuServe and Prodigy. 

• Internetworks ($99) was bought by 


AOL late last year and can be expected to 
play a prominent role in that service’s Web 
browser developments. 

• Internet Connections, a $49.95 Windows 
version of a program originally available only 
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SEE YOUR PHOTOS ON YOUR PC! 

Digitized Photos From Any 35mm Film! Use Them In Any Document! 


Now you can keep all your 35mm photographs on 
floppy disks and display them with Photo Works™ 
Plus, the simple PC utility 
from Seattle FilmWorks, 

North America’s most 
famous name in premium 
photofinishing. 

PhotoWorks Plus works 
with any brand 35mm 
film. It’s completely 
Windows compatible and 
works with all your existing snapshots and negs. 


Make a slide show of your summer vacation for 
friends and family. Personalize a screen saver with 
shots of your family. Export photos to word 
processing documents and other print-capable 
programs. Use your communications software to 
send your pictures to a friend’s computer via 
modem. Make copies of your photos on blank disks. 
Spice up business presentations. Archive images for 
the future. PhotoWorks Plus comes with an easy-to- 
understand User’s Guide that will get you up and 
running in no time flat. And the best part is You 
Don’t Need A CD-ROM Reader! 



Store Your Snapshots On Diskette! 




Look At All You Get! 

• PhotoWorks Plus Software 

• Two Rolls of Color 35mm Film 

• Prepaid Processing for Pictures 
On Disk, Prints, Negatives and 
a New Roll of Film 

• Single-Use Flash Camera! 


processing, so you can get your photos on a floppy disk! 


Loaded With Features! 

• Exports photos to 
word processors and 
publishing programs 

• Uses any 35mm film 

• Screen saver 

• Slide show 

• Photo enhancer 

• Cataloging capability 

• Over 50 file formats 

Plus Stunning 640 x 480 
24-Bit Color! 


For Dealers or to Order: Call 1-800-445-3348 




Quantity 

Price Each 

AMOUNT 

„ 1UP 

#M579 PhotoWorks Plus for Windows 



$34.95 







Enclose Payment 

Shipping: FedEx 2-day add $3.95 



□ VISA □ MasterCard 




Subtotal 



Credit Card Number (All 14 or 16 digits) 


,A 8.2%Sta d 


Seattle FilmWorks 

PhotoWorks Plus Offer 

1260 16th Ave. West 

Seattle, WA 98119 

i i i i i i i i i i i i hf:i n 


TOTAL PAYMENT 









1 1 

-f: 1 



90101 


SYSTEM REQUIREMENTS: PhotoWorks Plus for Windows requires an IBM-PC or 100% compatible, running Windows 3.1 or newer in 386-enhanced mode. 

Minimum 4 Mb RAM recommended. 10 Mb physical and/or virtual memory required. Requires 4 Mb hard-disk space. 

















































open sesame 


for DOS, comes with the original Mosaic 
as well as another early Web browser 
called Cello, plus other Internet tools and 
on-line service discounts. 

• Explore OnNet, a $149 package sim¬ 
ilar to Internet in a Box, touts its ability to 
link Internet electronic-mail services with 
popular Windows programs such as Microsoft 
Word, Excel and Powerpoint. 

• Internet Chameleon, $199, is an early 
Web browser that the uninitiated may find 
difficult to install. (A stripped-down version 
called Chameleon Sampler is bundled with 
several Internet books and software packages, 
including the heavily promoted Internet Mem¬ 
bership Kit. It gets you onto the Internet, but 
it won’t take you directly to the Web. It does 
include directions for finding and copying the 
original Mosaic software.) 

Don’t be fooled into thinking that all the 
software or book/disk combinations now lin¬ 
ing store shelves and touting Internet access 
include a Web browser—for example, the In¬ 
ternet Membership Kit, which sells for 
$69.95, provides access only to Internet elec¬ 
tronic-mail services and the newsgroup dis¬ 
cussion areas, as well as the ability to copy 
Mosaic. Likewise, the software included with 
the book Internet Anywhere ($29.95) does 
not include a Web browser. 



Medical screening reaches a global audience. 


Also note that, with the exception of 
Netscape Navigator, the vast majority of Inter¬ 
net access programs now available are de¬ 
signed to run on PCs that use Windows, 
though many of the companies promise Mac¬ 
intosh versions in the future. MicroPhone Pro 
($129), one of the few communications pack¬ 
ages with Internet access for the Mac as well as 
Windows PCs, doesn’t include a Web browser, 
although its developer, Software Ventures, 
plans to add one in future versions. 

It appears that Internet in a Box may be 
the early leader of the pack among Web 
browsers for beginners, but it’s going to 
have plenty of company very quickly, and 
with competition comes falling prices. The 


very best Web browsers may well still be in 
development. At least a dozen companies 
have licensed the original Mosaic technology 
and arc planning commercial versions of the 
program, many of which will be rolling out 
later this year. It’s way too early to crown 
any winners in this race. 

Telephone and cable companies also are 
trying to get into the Internet act, experiment¬ 
ing with digital phone lines and fiber optics 
that promise to hook you into the Web at 
speeds approaching a blazing 500,000 bps. 

In the meantime, at least we former Net- 
phobes know that the Web will welcome us 
with open arms once we step across the 
threshold. So step in—once you find this 
Web, odds are you’ll be happy to stick 
around for a while. • 


shopper’s guide 

Here's how to get more information 
on the Web browser software 
mentioned in this article. 

Explore OnNet 

FTP Software. (S00) 282-4387, 

(508) 685-4000 
$149 (Windows) 

Hitchhiking on the 
Information Highway 

Moon Valiev Software, (800) 473-5509, 

(805) 781-3890 

$99.99 (Windows CD-ROM) 

Internet Chameleon 

NetManage, (408) 973-7171 
$199 (Windows) 

Internet Connections 

Morris Media, (800) 843-3606, 

(310) 533-4800 
$49.95 (Windows) 

Internet in a Box 

Spry, (800) 777-9638, (206) 447-0300 
$149 (Windows) 

Internetworks 

BookLink, (800) 453-7873, 

(617) ^33-0464 
$99 (Windows) 

NetCruiser 

Netcom, (800) 353-6600, 

(408) 345-2600 

Free with sign-up (Windows) 

Netscape Navigator 

Netscape Communications, 

(800) 638-7483, (415) 254-2619 
$39 (Windows, Macintosh) 

Note: Before you buy any software, check your 
computer owner's manual to determine operating 
system, microprocessor, memory and disk space. 

to be sure your computer and the program are com¬ 
patible. All prices are suggested or estimated retail. 
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In the next issue 
you’ll find... 



>• Home of the Future: A look at life in the year 
2005 and the changes we foresee in home PC 
technology. > SimCity 2000 Strategies: Tips for 
beginners, intermediate and advanced players of 
the popular game. >- Databases: How to use these 
powerful software programs and what to use them 
for. >- How Kids use Software: A look at the four 
stages kids go through with new software packages. 


> Nuts + Bolts: How to download compressed 
files. > Hobbies + Lifestyles: Flying programs. 

Personal Productivity: 

>- Financial Adviser: Retirement planning. 
>• Working at Home: Business card design. 

Resources: 

>• On-line Connections: Medical information. 


Buyer's Guide: 

>■ Consumer Lab: Real users test their design 
skills with the latest drawing programs. 

Education: 

>- Preschool - Grade 3: Keyboards for kids. 

>- Grade 4-8: New math. > Grade 9 - 12: College 
counselor. It really h its home 



To subscribe call 1-800-829-0119 or 904-445-4662 ext.420 


















Five reasons to buy Sportster V.34 now: 


Twice as fast means twice the savings. 


Thousands of sites are running at 28,800 bps right now. 


V.34? 


Sportster is number one at V.34. 


Compatible from the word go. 

Sportster accelerates to a screamin’28,800 bps with both V.34 and V.FC modems - and its compatible with other 
modems from 14,400 all the way down to 300 bps. You can count on superior E-mail and file transfer performance. 
Easy-to-use fax and communication software is included. And you get hours of free time on the major online services! 


The True V.34 Green Light Kit! 


economical to use. Just buy Sportster V.34 by June 30,1995, and U.S. Robotics will send you: 

' • A certificate for extended FREE online time 

• Easy-to-use Internet access software 

• An Internet Guide book, including thousands of Internet and World Wide Web addresses 

• A one-year subscription to an Internet or online magazine 

• An exciting interactive game 

PLUS: FREE membership in USR’s new Club V.34 - with even more special offers and services 



or call 1-800-845-0908 
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the news 


Desktop publishing lets 

you keep friends and family up to date 

with fun newsletters. Take it 

from a once-reluctant publisher: Today’s 
software makes it easier than ever. 


teachers, writing stories, asking parents to con¬ 
tribute items, pestering our busy school princi¬ 
pal for announcements and words of wisdom. 
Then, with all my material in hand—some on 
paper, some on floppy disk—I sat down at my 
PC to assemble the 14-page publication. 


Once upon a time—about five years ago, in 
fact—the president of the PTA at my son’s ju¬ 
nior high school cornered me after a meeting. 
“You’re a writer. Will you please put together 
our newsletter next year? ” she pleaded. “I 
know you can do it.” 

I wasn’t so sure. “I write, but I’m not a 
designer,” I pointed out. “I’ve never produced 
a publication from start to finish.” But no or 
else had, either. The job was mine. 



Almost immediately, my production sched¬ 
ule unraveled. Even when contributors were 
kind enough to send in articles on floppy disk, I 
wound up retyping everything because I 
couldn’t incorporate text from other writers’ 
word processing programs into my Word¬ 
Star 5.0 for DOS files. (I’ve since learned 
that I could have worked with files saved 
in ASCII, a universal text format—if I’d 
had any idea what ASCII was back then. Even 
so, I still would have had to insert all the for¬ 
matting codes, such as paragraph indents.) 


Of course, I had no idea what I was getting 
into when I agreed to produce The Glenfield 
Newsletter , which comes out five times a year 
with all the news that’s fit to print about the 
Glenfield Middle School in Montclair, N.J. So I 
just dove in—gathering news, interviewing 


As frustrating as that was, writing and edit¬ 
ing were a snap compared with turning my 
news into a newsletter, complete with columns, 
headlines and graphics. My word processor 
didn’t help much. For instance, to make the 
headlines prominent, I had to print them out, 


; by James Kaczman 
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trudge down to a local shop and enlarge 
them on a photocopier. As for the text, 
WordStar only let me format my stories 
in one column. To solve the problem, I 
had to set narrow margins, print the text 
in one long strip and cut it apart. Then I 
spread out the pieces on the floor and glued it 
all down—in order, I hoped—into two 
columns on 8!4-by-l 1-inch paper. 

To illustrate the stories, I left space within 
each column and glued in snapshots of teachers 
and students, as well as pictures taken from 
a hook of clip art. In fact, one piece of clip 
art—a boy proffering a newspaper—became 
the newsletter’s logo. I relied on a black Magic 
Marker for the lines around pictures or boxes. 

Assembling the newsletter wasn’t just low- 
tech, ii was like a scene from a Jerry Lewis 
movie. As I crawled around on the floor, rub¬ 
ber-cementing text and graphical elements into 
place, pieces of stories, a headline or maybe a 
photo would disappear, until I’d find them 
stuck to my knees. 

And my troubles didn’t end when I put the 
cap back on the glue. Each time I took my 
original newsletter to the print shop to run off 
675 copies, I’d pray that all the pieces stayed 
in place. Inevitably, a page number would fall 
off or a photo would be crooked. I liked to 
think it gave the newsletter’s look a certain 
“homey” charm. 




the news 


production easier. I could format my 
' words in columns, and what I saw on 
screen was more or less what I would see 
on the page. Also, instead of marching to 
the print shop to enlarge text for headlines, 
could size them right on my computer. I 
just called up a menu of typeface sizes, clicked 
my mouse and it was done. 

I had other new type options, too. WordPer¬ 
fect included lots of fonts, and the on-screen 
preview box showed me just what each one 
looked like. I set captions in fancy italic type 
and drew attention to announcements by put¬ 
ting them in boldface. 


PagePlus can be set for three levels of exper¬ 
tise: Intro, Publisher or Professional. 


Volume Two: The WordPerfect years 

My son, Zach, graduated and moved on to high 
school, but my daughter, Maggie, started the 
sixth grade in the fall of 1993. The PTA needed 
a volunteer newsletter editor again. Guess who? 

This time, I was ready. My new word pro¬ 
cessing software, WordPerfect 5.1 for Win¬ 
dows, had features designed to make newsletter 



PageMagic lets you get fancy with fonts and headlines. 


I retired the clip-art paperboy who’d graced 
the newsletter and adopted a more streamlined 
look for the logo, setting the title in a bold 
typeface and underlining it with a thick rule. 
The new logo popped out at the reader, and 
there wasn’t any danger it would pop off the 
page when I took it to the print shop. 

This time around, I had new opportunities to 
get artsy. WordPerfect included a slew of pic¬ 
ture files that I could easily incorporate into my 
text. For instance, when I had a story on the 
school lunch program, I scanned the graphics 
menu and popped in a nice drawing of an apple 
to illustrate it. 

I also bid farewell to my Magic Marker and 
those unruly hand-drawn lines. WordPerfect let 
me add lines of varying thickness—and they 
were always straight. The only time I broke out 
the rubber cement was to put the photos in 
place. Best of all, those little bits of paper no 
longer stuck to my knees. 

But not all of my production woes were over. 
I still had trouble incorporating material creat¬ 
ed in other word processing programs. Some¬ 
times I’d encounter formatting commands that 
had to be deleted manually. And even when I 
learned about the miracle of ASCII and asked 
contributors to save their text in that format, I 
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still had to insert all the formatting codes 
myself. Although I was no longer retyping 
every story, these fixes ate up a fair 
amount of my time. 

And while I was thrilled with the new 
design capabilities of WordPerfect, problems 
arose there, too. Sure, I was now creating and 
experimenting with columns, graphics and other 
visual elements on screen. But because the pro¬ 
gram linked the pages of the newsletter so that 
text would flow from one to the next, making an 
addition to, say, page one, sometimes pushed 
copy or a picture over to page two, and every¬ 
thing from that point on would have to be refit. 





Say the magic words and Microsoft Publisher’s 
PagcWizard designs your entire newsletter. 

There was no way, though, that I’d ever go 
back to cut-and-paste production. I loved the 
way WordPerfect let me straighten up The Glen- 
field Newsletter , giving its appearance a new 
charm. I liked to call it “clean and simple.” 

Volume Three: Publisher takes over 

Last September, Maggie entered the seventh 
grade, and still there were no volunteers clam¬ 
oring to take over the newsletter. Would I do it, 
just one last time? Sure, I’d had some success 
using WordPerfect. But the chance to produce 
the newsletter with one of the specialized desk¬ 
top publishing programs I’d recently heard 
about was what clinched the deal. 

As I skimmed the selection of desktop pub¬ 
lishing software in my local computer store, I 
was delighted to see that most of the programs 
promised to be kind to beginners. I also liked 
that they included features that would help 
with lots of other home projects (see “If a 
newsletter isn’t for you...” on the facing page). 

PagePlus’s box told me that I could use its 
Intro, Publisher or Professional level, depend¬ 
ing on my expertise. CompuWorks Publisher 
offered me a guided tour that would simulate 
the creation of the first page of a newsletter. I 
was intrigued by PageMagic’s PowerText, a 


the news 


tool that would let me easily rotate, 
curve, slant and adjust text just about 
any way I wished. Then again, I won¬ 
dered if The Student Writing Center, a 
program that helps young people create 

newsletters, wasn’t more my speed. 

I had trouble deciding, but I found myself 
drawn to the packages that emphasized page 
design. Aldus HomePublisher has an Auto- 
Create template: Just answer a few questions, 
and it will assemble a sample layout for you. 
But that software is designed for a Macintosh, 
and I use a PC. Microsoft’s Publisher has a sim¬ 
ilar feature, a “design assistant” tantalizingly 
called PageWizard. I decided to go with the 
CD-ROM version of the Microsoft program, 
even though it was the most expensive, because 
it seemed the easiest to install. Truth is, all of 
the programs had features to make it easier to 
produce the newsletter. But the PageWizard 
had me under its spell—I was ready for some 
desktop publishing magic. 

PageWizard was one of the five options that 
popped up when I launched the program (along 
with Use a Template, Start From Scratch, Open 
an Existing Publication, and Instructions). 
Eager for help, I clicked on PageWizard and 
clicked again to select a newsletter “specialist.” 
On the right side of the screen, a message 
flashed: “This design assistant will create the 
basic layout for a newsletter, tailored to your 
preferences.” That sounded good to me. All I 
needed to do was answer a series of questions: 

• “What style: Classic, Modem, Jazzy, Sea¬ 
sonal or Art Deco?” I peeked at each style using 
the preview option, then decided on Classic. 

• “How many columns: 1, 2, 3 or 4?” I 
chose 2 and PageWizard told me that this is a 
quick and easy layout to use. Perfect. 



Microsoft Publisher’s design tips are a big help, but its on¬ 
screen ‘Cue Cards’ don’t reveal all that’s in the $20 manual. 
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• “Which 2-column layout would you like?” 
The Standard layout looked easiest, with top- 
to-bottom columns and not a lot of rules. 

• The fourth request? 1 could handle this 
one: “Type the name of your newsletter.” 

• “Where do you want your title? Horizontal 
(across the top) or Vertical (down the left 
side)?” I clicked on the Vertical option. 

• “Will you be printing or copying on both 
sides?” Yes. 

• “Do you want a back cover that has room 
for a mailing label?” I do. 

• “How many pages do you need?” Um, 10, 
I think. I made my entry and took comfort in a 
message from PageWizard informing me that I 
could add or remove pages later. 

• “Choose the options you want: Table of 
Contents? Fancy First Letters? Date? Volume 
and Issue?” Yes, yes, yes and yes—as long as I 
wasn’t doing the work. 


“Now sit back and watch as your newsletter 
is laid out,” PageWizard commanded. I was 
really beginning to like this. My PC began to 
hum and click. On screen, pieces slipped into 



Aldus HomePublisher’s AutoCreate gives Mae 
users design help similar to PageWizard’s. 


If a newsletter isn’t for you, consider these publishing projects 


When I brought Micro¬ 
soft’s Publisher home to 
produce The Glenfield 
Newsletter, I had no idea 
how many creative uses 
my family would find for 
it. My husband designed a 
birthday card for his twin 
brother, my son turned 
out a jazzy-looking book 
report for his English 
class and my daughter de¬ 
signed labels for Big 
Baldy, an imaginary sham¬ 
poo she had dreamed up 
for a school project. 

In fact, my family was 
having so much fun with 
Publisher that after i sent 
my pages to the printer, I 
went back to the program 
to create stationery for 
Montclair High School’s 
ice-hockey booster club. 
The club’s members were 
so impressed with the re¬ 
sults that they asked me to 
design a flier promoting 


their annual Face-Off Party. 

Clearly, newsletters just 
scratch the surface of 
what desktop publishing 
programs can do. You can 
create scores of quick-and- 



easy projects for friends, 
relatives, school groups or 
charitable organizations. 
The programs include a va¬ 
riety of preset layouts. Pick 
a suitable design, add text 
in any font that catches 
your eye, choose a nice 
border and some snazzy 
clip art, and click OK. 


Here are some ideas 
that will help the whole 
family get in on the act: 

• Your kids’ creative 
juices will flow when they 
design professional-look¬ 
ing posters, calendars and 
school reports. 

• For your next dinner 
party, create customized 
invitations, place cards, 
menus and place mats. 

• Starting your own 
business? Create a logo, 
stationery, envelopes, 
business forms, memos, 
calling cards and bro¬ 
chures advertising your 
service. 

• Sports fans in your 
family can root for the 
home teams by making 
one-of-a-kind banners to 
take to the arena. Or, sur¬ 
prise your bowling team¬ 
mates with certificates 
celebrating your champi¬ 
onship season. — M.B. 
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place while message bars indicated what 
was happening. The logo rotated to run 
vertically per my request. Sample art 
popped in from the program’s selection 
of clip art. Dummy type full of helpful 
hints wrapped itself around a picture or ap¬ 
peared in a box. For instance, the type ad¬ 
vised me to “take a memorable quote from 
this article (a pull quote) to pique your read- 




The Glenfield Newsletter reflects five years of 
improvements in home publishing software. 

er’s interest. ' I sat with hands folded, intently 
watching the frenzied activity on screen. Min¬ 
utes later, PageWizard proclaimed, “Your 
newsletter is ready for you to add your own 
text and pictures.” 

I wish I could tell you that the next step— 
pouring my words into PageWizard’s wonderful 
layout—took five minutes and I was done. But 
I’d be lying. I sorely needed an overview of 
what I could do and how I could do it. Unfortu¬ 
nately, the Publisher CD-ROM didn’t include a 
printed manual, just on-screen Cue Cards, 
which were helpful, but didn’t answer all of my 
questions. I wound up sending away for the 
documentation, which cost $20 plus shipping 
and handling—but it was money well spent. 

Once I got my bearings, thanks to the manu¬ 
al and lots of trial and error, I discovered sever¬ 
al useful features. I was particularly delighted 
to learn that the program let me drop in text 
created in other word processing programs, and 
that I could type text right into the layout using 
the software’s word processor. 

Publisher also tied up lots of loose ends. By 
specifying, for instance, how I wanted the arti¬ 
cles to flow within the newsletter, the software 
linked a story from, say, page one to pages two 
and four, and it automatically added lines that 

say “continued on page_” when text jumped 

to other pages. Thin lines called rules, which 
separate page elements, were easy to insert, and 
headlines could be set in any number of fonts 


the news 


and sizes. I even used special effects, in¬ 
cluding shadows that gave the letters an 
illusion of depth. As a result, the newslet¬ 
ter got its most distinguished logo yet. 

I found the program’s clip art both so¬ 
phisticated and varied. It was easy to add clip 
t from other programs, too (see “Instant Art” 
in the February issue of HomePC for a look at 
10 useful clip art packages). 

I still stumbled a bit when tinkering with 
the layout. As in the WordPerfect software, a 
change to one page of the newsletter may trig¬ 
ger unwanted changes elsewhere, as text and 
graphics shift to new—and sometimes quite 
surprising—places. 

Despite the occasional frustrations, I’ve be¬ 
come a true believer in desktop publishing. 
After all, it transformed The Glenfield Newslet¬ 
ter from an ugly duckling into a publication 
that’s sleeker, if not yet a swan. The only thing 
I’m still doing the old way is gluing the photos 
in place—although I have my eye on a flatbed 
scanner, which will let me copy pictures right 


shopper’s guide 


Here's how to get more information on 
the desktop publishing software 
mentioned in this article. 

Aldus HomePublisher 

Adobe Systems, (800) 883-6687, 

(415) 961-4400 
$80 (Macintosh) 

CompuWorks Publisher 

CompuWorks, (612) 559-5140 
$49.99 (Windows) 

Microsoft Publisher 

Microsoft, (800) 426-9400, 

(206) 882-8080 
$139 (Windows) 

$199 (Windows CD-ROM) 

PageMagic 

NEBS, (800) 882-5254, (508) 448-6118 
$69.95 (Windows) 

PagePlus 

Serif (800) 697-3743, (603) 889-8650 
$59.95 (Windows) 

The Student Writing Center 

The Learning Company, 

(800) 852-2255, (510) 792-2101 
$60 (Windows) 

$70 (Windows CD-ROM) 

Note: Before you buy any software, check your 
computer owner's manual to determine operating 
system, microprocessor, memory and disk 
space. Then read the software box or consult a 
salesperson to be sure your computer and the 
program are compatible. All prices are suggest¬ 
ed or estimated retail. 
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Nobody makes the Internet 
easier than PRODIGY 

Send an E-Mail to Boston or Brazil. Visit the 
White House and send a message to the 
President or download annual reports from the 
SEC. PRODIGY’S Web Browser gives you full 
point and click access to the exploding world of 
the Internet-- and there’s no extra charges. 

Between USENET Newsgroups and PRODIGY 
Bulletin Boards, you’ll also have access to the 
largest number of Bulletin Boards in the World! 


PRODIGY 

No other online service 
gives you all this 

• PRODIGY live Chat 

• PRODIGY Bulletin Boards 

• The latest stock quotes 

• A regularly updated encyclopedia 

• Consumer Reports online 

• Computer games 

• Banking Online 


BUSINESS REPLY MAIL 




Getting started 
is simple 


PRODIGY may already be installed on 
your computer. Just look for the 
PRODIGY icon, point and click. 
Otherwise, call us at 1-800-PRODIGY 
or mail in the coupon and we’ll send 
you the free software. You can also 
download the software directly from 
the Internet at WWW location: 


^PRODIGY 

PO BOX 8667 
GRAY TN 37615-9967 
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Call I-800-PRODIGY 
ext.330 

•A PRODIGY. 


Service 

























spreading 


the news 


into my newsletter file (for more informa¬ 
tion on what these devices do, see “Scan¬ 
ners” in the February issue of HomePC). 

In my never-ending quest to make my 
newsletter more professional-looking, I con¬ 
sulted with graphic designer Arlene Hayden 
of Buckingham, Pa., who offered me these tips: 

• Newsletters must be easy to read. When in 
doubt, keep it simple. 

• Put personality into your title or logo by 
using clip art, an interesting font or shading. 

• Experiment with type, but be consistent. 
Stick with one or two fonts per publication, but 
feel free to vary the type size and alter the style, 


using italic, boldface and underlining to 
highlight the text elements. 

• Break up long stories with boxes con¬ 
taining quotes, tips or checklists. 

• Don’t put less than / inch (1 'A picas) 
of white space between columns. 

• Consider photos, diagrams and charts to 
accent your pages. 

Then, if you’d like the chance to give your 
newsletter a real beauty treatment, see the box 
below. And please, throw away those glue pots! • 

Maryann B. Brinley is a freelance writer in 
Upper Montclair, N. J. 




SEND US YOUR NEWSLETTER! 

Would you like to have your 
newsletter spruced up by a pro¬ 
fessional designer? If you publish 
a newsletter using your home com¬ 
puter, mail us a copy. We’ll choose several at 
random for a front-to-back graphic makeover, 
and publish the results—along with tips on how 


you can re-create the designs at home—in an 
upcoming issue. Send your newsletter to 
HomePC, Newsletter Makeover, 600 Communi¬ 
ty Drive, Manhasset, NY 11030. Please include 
your name, address and phone number; infor¬ 
mation on your readers and/or organization; 
which software you use; and why you think 
your newsletter needs a facelift. 


54100 YELLOW PAGES 

10 MILLION BUSINESSES 


COMPLETE INFORMATION - ON CD-ROM 



IMAGINE SEARCHING BY: 

Type of Business - Using Yellow Page Headings for any City, State, County or Zip Code 
Company Name - Across the entire U.S. 


IMAGINE WHAT THE AMERICAN YELLOW PAGES CAN DO FOR YOU 

• Find all the "Bed & Breakfasts" in Bennington, Vermont 

• Locate all the "Chevrolet” dealers in Minnesota 

• Learn what type of business the “Amalfe Brothers" from New Jersey are in 

• Discover how many "Child Care Centers" are in your work Zip Code area 


It’s Accurate, Affordable & Available Today for $119 
To Order Call 1-800-555-5666 or visit your local retailer 


March 1995 HOMEPC 













m w/w 

o A „ %. 

Beginners Guide c 

to the Internet 


on CD-ROM 


You have a life! 


HE0M.YDSC 


SOFTWARE 

BH 


MONTH 


Learn the Internet 

environment. 

















consumer lab 


YOU RATE THE PRODUCTS 


all the numbers entered in the cells for each 
expense. Every time you enter a new expense, 
your spreadsheet program would recalculate 
the total, giving you an up-to-date picture of 
how much you’re spending—and what you’re 
spending it on. 

You can just as easily create subcategories. 

Under expenses 

Which spreadsheet is No. 1 ? Our testers do the math for your car, 

say, you can 

and financial advisers rely on them to gener¬ 


Ugh. Spreadsheets. For many people, the 
word conjures up images of 9-to-5 drudgery. 
But we’ve got news for you: Spreadsheets get 
a bum rap. Just because scientists, engineers 


ate boring charts and graphs doesn’t mean 
you can’t find better uses for them. Believe 


track gas, tolls, repairs, loan payments and 
other outlays. By calculating subtotals, you’ll 
see just how much your car costs you each 
month and why. Then you can easily create a 
chart to determine how much of your month- 


b y s e 



it or not, spreadsheets can 


work wonders in your 


home; you can trust them 


to track your household 


expenses, manage your 


work and family schedules 


and, yes, spice up your fa¬ 


vorite pastimes. 


ly income was used to pay tolls compared 
with how much you spent on gas, or which of 
your two cars costs you more each month. 

With a few minutes of extra work, you can 
create a separate worksheet for each month 
and keep a running total of all your year-to- 
date spending. You’ll find all your worksheets 
grouped together in “workbooks”; tabbing 
through a workbook is as easy as thumbing 
through the pages of a paper notebook. 

Today’s spreadsheet programs also go be- 


Spreadsheet programs 
organize all sorts of infor¬ 
mation—not just the bor¬ 
ing stuff. They usually di¬ 
vide the screen into rows 
and columns that cross to 
form a grid of boxes, or 
“cells.” The spreadsheet 
lets you set up “work¬ 
sheets,” or templates, that 
perform predetermined 
calculations automatically when you fill in 
the cells with numbers. 

Say you decide to set up a worksheet for 
monthly household expenses. First, you’d list 
each type of expense (food, clothing, enter¬ 
tainment and so forth) in a column on the 
left side of the sheet. Then you’d enter simple 
mathematical formulas for addition and sub¬ 
traction; these let you keep a running total of 




t Chris Gould 
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yond the basics to provide features for users 
who deal with exacting calculations—mak¬ 
ing the programs more intuitive, for in¬ 
stance, or introducing software “wizards” or 


all the options you can get and how useful 
they all are. I had no idea what was avail¬ 
able out there.” 

We tested all three of the Windows 


‘I’m just overwhelmed by all the options and how useful they 
are,’ said one tester. ‘I had no idea what was available.’ 


“assistants” for much of the setup work— 
that are a boon for home users as well. 

To evaluate the wealth of new features, we 
invited five people with varying levels of ex¬ 
perience using both spreadsheets and com¬ 
puters into our Con¬ 
sumer Lab to put the 
most popular spread¬ 
sheet programs through 
their paces. (To learn a 
little about our testers’ 
backgrounds, turn 
page 146.) All five spent 
some quality time with 
Lotus 1-2-3 Release 5, 

Microsoft Excel 5.0 and 
Quattro Pro 6.0, the 
three top-selling spread¬ 
sheet programs for Win¬ 
dows PCs, according to 
PC Data of Reston, Va., 
which tracks computer 
product sales. 

“When you asked me 
what I was looking for 
in a spreadsheet prior to 
testing, I really didn’t 
know,” said James Sarrantonio, an actuary 
who uses Lotus 1-2-3 both at home and at 
the office. “Now I’m just overwhelmed by 



spreadsheets on a Micron Pentium 90 multi- ; 
media PC. All the programs ran smoothly on 
this system, which has much more power 
than our relatively straightforward number- I 
crunching projects required. 

Our tests included a 1 

series of tasks that simu- I 

late calculations an aver- I 

age user might tackle at I 

home. We presented our I 

testers with a set of data, I 

then asked them to ere- |l 

ate five charts and two I 

graphs. One chart and I 

one graph showed a list I 

of household expenses; I 

the others focused on 
creating a home invento- I 

ry, which our testers or- I 

ganized both by object 11 

type and value. 

After each tester com- I 

pleted a project with a I 

program, we interviewed I 

him or her for an assess- il 

ment of the product’s I 

ability to perform rou- I 

tine calculations, format text, draw charts, I 

and print, sort and categorize information. I 
We also asked the testers to scrutinize and I 
evaluate each program’s manuals, on-screen I 
help systems and any special guided tours or I 
introductory software. 

The testers then assigned letter grades (A I 
through F) reflecting how well they felt each I 
program rated in eight categories: automated 
help features; documentation manuals; abili¬ 
ty to draw charts; ease of use; setup and exe¬ 
cution of calculations; sorting data; tutorials; 
and overall value. Finally, we ranked the 
programs based on an average of our testers’ 
grades in each of these categories. (For a 
closer look at how the spreadsheets per¬ 
formed, see the chart at left.) 

Yes, one did Excel 

Our testers tapped Microsoft Excel as their 
pick of the three packages. The program 
earned a B+ overall and won praise for its 1 
varied mix of features. Quattro Pro, deemed 
the easiest of the three to use, came in second i 
with a B. Lotus 1-2-3 took third place (also 



Marilyn, a police dispatcher , seeks clues. 
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with a B) and was widely praised by our 
testers for its introductory tutorial. 

Our testers seemed not to be swayed by 
previous spreadsheet experience; two of the 
three testers who already own a spreadsheet 
rated at least one of the other pro¬ 
grams they used in the Lab higher 
than the one they use at home. 

Keep in mind, too, that the 
spreadsheet market is like a small 
neighborhood where everybody 
strives to keep up with the Jones¬ 
es. When one manufacturer de¬ 
buts a feature or improvement 
that users like, you can count on 
everyone else to quickly incorpo¬ 
rate it into their own products. As 
a result, the differences our 
testers cited among these three 
programs likely won’t remain dif¬ 
ferences for very long. Stephen 


All our testers paid close attention to the 
difficulty level of each program. They all 
wanted a spreadsheet they could learn and 
use with few hassles; no one wanted to pore 
over complicated manuals. And while our 


explores which spreadsheet features add value. 


Vital statistics: prices, requirements and features 


Manufacturer 


Lotus Development 


Microsoft 


Price 

Upgrade price 
Min. requirements 


$495 

$119 

386, Windows 3.1 


Min. RAM 

Min. hard-disk space 
No. of graph styles 

Drag-and-drop 
copy and move 

In-cell editing 

Interactive tutors 

Automated helpers 

Tech support hours 

Toll-free tech support 

Other formats 
available 

Customer service 


4 MB 

11 MB 

More than 200 
Yes 

Yes 

Yes 

12 hrs./day 

DOS, Macintosh, 
OS/2, Unix 

(800) 343-5414, 
(617) 577-8500 


$495 
$129 1 

386, Windows 3.1 
4 MB 
17 MB 
102 


12 hrs./day 
No 

DOS, Macintosh, 
OS/2, Unix 

(800) 426-9400, 
(206) 882-8080 


WordPerfect 

(Novell Applications Group) 

$395 

$49.95 2 * 


386, Windows 3.1 
4 MB 


10 MB 


50 


11 hrs./day 
Yes 4 
DOS 

(800) 321-4566, 

(801) 225-5000 


1 $30 rebole offer lor competitive upgrade until April 30. 

2 Competitive upgrade for $99.93 Icompeting package must be worth more than $2301. 

^ Toll-free live tech support for first three months. Thereafter, users can call a 24-hour automated toll-free service. 24-hour operator service plan ranges in price up to $200 per year. 

4 Toll-free tech support for first six months. Thereafter, users can call a 900 number billed at $2 per minute or an 800 number billed at $23 per call. 
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less experienced testers took longer to com- invited them to give these programs a whirl, 
plete the tests than those with more experi- You’ll find their impressions of what they 
ence, when they were done, beginners report- saw beginning on page 148. 


After the tests, even the less experienced PC users felt that they 
had enough knowledge to use a spreadsheet at home. 


ed that they had enough knowledge to feel 
comfortable using a spreadsheet at home. 

Nevertheless, several testers said after¬ 
ward that they wouldn’t recommend buying 
any spreadsheet without trying it out first . 11 
was for their benefit—and yours—that we 


Research and test design by Sun Ying Tam. 
Research assistance for this month's Con¬ 
sumer Lab was provided by' David Galletta, 
Patrick Gaynor, Melissa Gelb, Bill Manley' 
and Jennifer Triverio. Additional reporting 
by' Judy Hogan. 


Meet March’s Consumer Lab testers 


(From left to right) 

Rene Babich Dumas, 30, is 

a teacher and freelance writer 
who helps manage a newspaper 
written by and for teenagers. 
She uses Microsoft Excel on her 
Macintosh at home to keep track 
of budgets, payroll and sched¬ 
ules. If Rene were to buy a 
new spreadsheet, she says 
ease of use would be the most 
important factor in her decision 
about what to purchase. 

Stephen Rogers, 43, is a 

telecommunications consultant 
who has been using a personal 
computer for seven years. He 
uses his PC mainly for word pro¬ 
cessing and pays less attention 
to the database, voice mail and 
PC utilities loaded on his system. 
Stephen says that his main prob¬ 
lem with using spreadsheets is 


that they strike him as being 
difficult to use. 

John D. White, 58, is a col¬ 
lege professor who uses Quattro 
Pro for DOS on his Pentium 90 
computer at home to keep track 
of his students’ grades. He says 
he has “mathphobia” and hates 
working with numbers, including 
setting up formulas on a spread¬ 
sheet. John spends about 15 
hours a week using his PC, 
mostly for word processing. 

James Sarrantonio, 37, is 

an actuary who uses Lotus 1 -2-3 
at home on a Gateway 2000 
386SX-based computer to main¬ 
tain his family’s budget. At the 
office, he relies on Lotus 1-2-3 
on a 386-based PC to analyze 
insurance rates and other finan¬ 
cial information. James says he 


had never worked with a spread¬ 
sheet program other than 1-2-3 
before our tests. He’s comfort¬ 
able using 1-2-3, he says, and 
has no interest in shopping 
around for another program. 

Marilyn Chalmers, 45, is a 

police-department dispatcher 
who uses a multimedia computer 
at home, primarily to run educa¬ 
tional programs and games for 
her 5-year-old son. She doesn’t 
own a spreadsheet program—or 
use one at work—and when 
asked what she would look for if 
she were buying one, she said 
ease of use would be her prima¬ 
ry concern. 


(From l. to r.) 
Dumas, Rogers, 
White, Sarrantonio, 
Chalmers. 
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Encyclopedia of Sex to Sports Illustrated For Kids”, every Creative Multimedia 
title gives you the ultimate interactive experience on CD-ROM. No one else can 
offer you lifestyle and leisure CD-ROMs (starting at only $29.95) like 
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• Lotus 1 -2-3 Release 5 



Scorecard 

Highest grade: 
Tutorial: A- 

Lowest grade: 
Documentation: 

C+ 

Minimum 

requirements: 

386, 4 MB 
of RAM, 

11 MB 
of hard disk 
space, 

Windows 3.1. 



it. As a result, 1-2-3 feels very familiar to 
many users, even those who work with other 
programs. “I feel a lot more at home with 
True, Lotus 1-2-3 finished third in our field 1-2-3,” said a surprised John White, who 

of three spreadsheets, but don’t read too uses Quattro Pro at home. “I came in expect - 

much into that result: Its overall grade aver- ing to like Quattro Pro, but I preferred Lotus 
age was just a hair below that 

of second-pkce Quattro Pro. In “ The Umr is entertaining. I think it’s a good 

effect, the two products were 

nearly equal in our testers’ eyes, introduction. ’ — Rene Babich Dumas 
But that doesn’t mean they 


found the two products to be identical. Our 
testers roundly praised Lotus 1-2-3’s intro¬ 
ductory tutorial, which took the top grade in 
its category (A-). Quattro Pro, meanwhile, 
fared worst in that category, rating a B from 
our testers. 

“The tour is entertaining, although there’s 
too much promotional stuff like, ‘Lotus is 
better because...’,” said Rene Babich Dumas. 
“Still, I think it’s a good introduction.” 


1-2-3. It was very easy to use.” 

But that was a more experienced computer 
user talking. Marilyn, who had no prior expe¬ 
rience with spreadsheets, had a different 
opinion. She preferred the way the other pro- 


n count on Lotus 1-2-3’s tutorial for help, testers say 


Several testers complained about the print¬ 
ed manual, which drew a C+ from the group. 
Some testers thought it provided too little 
step-by-step information, while others said it 
was written over their heads. “This documen¬ 
tation is more for a real computer expert, not 
me,” said Marilyn Chalmers. 

While 1-2-3 finished behind the other two 
programs our testers examined in almost 
every category, it was typically very close to 
the number-two program. Testers rated it 
about even with Quattro Pro in, for example, 
its ability to sort information (B+) and in 
program calculations (B+). 

Lotus 1-2-3 for DQS became the popular 
standard for spreadsheet programs shortly 
after it was introduced in 1982, and many of 
the features people now take for granted in 
spreadsheet programs were either first intro¬ 
duced in 1-2-3 or developed to compete with 


grams handled most of the fea¬ 
tures she considered; it made 
absolutely no difference to her 
that many of those features were 
introduced by Lotus 1-2-3. 

Other testers were simply 
confused by Lotus 1-2-3’s ap¬ 
pearance and its on-screen navi¬ 
gational controls. “It’s geared 
toward the more experienced 
user, not the beginner like me,” 
said Marilyn. “The simple stuff was OK, but 
once you get into the [formulas] and stuff 
like that, it gets confusing. 

“I wouldn’t buy 1-2-3, but I would be 
willing to try it again,” she said. 


GOOD NEWS 

Excellent tutorial 
Interface looks familiar to all 
current spreadsheet users 


BAD NEWS 

• Poor manual 

• Many features confuse 
inexperienced users 
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EasyPainter 


EasyPainter from Genius is the best input device that performs better than 
a Mouse or Trackball, it's your personal 5" x 5" Drawing Pad. EasyPainter 
is superior for painting, tracing pictures and free-hand drawing. With 
EasyPainter, you can improve applications in both Windows and DOS. 
Add creativity to your PC productivity by enhancing visual aids, business 
presentations, school projects or simply-just doodle more imaginatively on 
your computer. For more information or for a dealer near you, call 
1 - 800 - 456-7593 


AVAILABLE AT: 

• PC Zone • Tiger Direct • COMPUTER] 
• Incredible Universe • 

KYE International Corp • 2605 E Cedar St • Ontario • CA • 

© 1994 KYE International Corp. All prducts and brand names mentioned are registered 








• Microsoft Excel 5.0 



B+ 


Scorecard 

Highest grades: 
Sorting data, 
calculations: A 

Lowest grade: 
Ease of use: B 

Minimum 

requirements: 

386, 4 MB 
of RAM, 

17 MB of 
hard disk 
space, 

Windows 3.1. 


Excel won our testers’ hearts by offering a di¬ 
verse set of tools in a complete, straightfor¬ 
ward, easy-to-use package. 

“I felt most comfortable with Excel,” said 
Rene Babich Dumas, who uses Excel on her 
Macintosh at home. “I m not mathematically 
oriented, and it works well for 
me,” she added, expressing a com¬ 
mon sentiment among our testers. 

The group rated Excel better 
than the other two spreadsheets in 
nearly every category we asked 
them to look at, including drawing 
a chart (B), sorting data (A), set¬ 
ting up and performing automatic 
calculations (A), manuals (B) and 
overall value (B+). 

“There were little features I was 
so impressed with,” said an enthu¬ 
siastic John White, who uses Quat- 
tro Pro at home. 

John especially liked an express 
function for moving around the 
screen: After typing in a chunk of 
data, hitting the Enter key in 
Excel causes the cursor to hop 


to wade through Excel’s guided tour, which 
they found cumbersome. As the program ex¬ 
plained how each task works, the testers had 
to perform the task before they were able to 
move on to the next topic. “It is a little an¬ 
noying,” granted Rene, the group’s chief 
Excel booster. 

"I’m tenacious about these things, and I 
found it forbidding,” added John, who com- 



Our testers reported that Excel had more ups than downs. 


down the column to the next cell. In other 
spreadsheets, pressing Enter after typing in¬ 
formation in a worksheet simply tells the 
program that you have finished entering 


plained that for all the annoyance, the pro¬ 
gram still didn’t adequately explain how to 
draft graphical charts. He had trouble creat¬ 
ing the charts after he had typed in the nec¬ 
essary information. 

“If you ignore [a few] printing problems, Our testers also wished that 

Excel had a help feature to 


this is fabulous. " —James Sarrantonio 

data in that particular cell; you then have to 
use the arrow keys or your mouse to move to 
the next cell. “Moving around the screen in 
Excel was slick as could be, almost like 
magic,” said John. 

Our testers mustered only a few signifi¬ 
cant criticisms of Excel. Printing problems 
drew the biggest complaints. For example, 
James Sarrantonio couldn’t figure out how 
to print just a single chart from his work¬ 
sheet without the name of the file at the top 
and its page number within the worksheet at 
the bottom. He had to print out the entire 
worksheet. 

Although it’s easy to find the printing op¬ 
tions that allow you to print selected text, 
selected worksheets or an entire workbook 
Tie controls for changing the default heade 
and footnote are hidden behind the page 
setup menu. “If you ignore the printing prob 
lems, this program is fabulous,” said James 
Even with those problems, he said, “I blud¬ 
geoned my way through it.” 

Our testers also complained about having 


make it easier to find any mis¬ 
takes in the calculations the 
user sets up. “I couldn’t get it to compute, 
and I finally figured out after 15 minutes 
that I had typed an extra space into the 
equation, which threw everything off,” Rene 
said. “Sometimes it was difficult to get the 
help that I needed. Microsoft should offer a 
more detailed aspect to the tutorial or on¬ 
screen assistance for problems like this with¬ 
in the program.” 


18T 


GOOD NEWS 

• Generous array of data- 
anaiysis tools 

• Excellent manuals 

• Great overall value 


BAD NEWS 

• Printing can be a chore 

• Frustrating introductory 
tutorial 
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PRINCETON 
REVIEW 
CAN TAKE YOU 
INSIDE THE SAT. 


The Princeton 
Review is the 
nation’s most 
popular SAT course. 
Our small classes, 
highly trained instructors, practice 
exams, and up-to-date materials 
help our students improve their 
scores dramatically. 

Now we’ve brought 
our techniques to 
your Windows™ PC 
or Mac® Inside the 
SAT puts our 
exclusive test-taking methods, 
practice exams, a personalized 
study plan, and much more at your 

You can also pick up 
Cracking the SAT, the 
only New York Times 
best seller that’s been 
classroom-tested on 
hundreds of thousands of students. 

Please give us a call or contact us on 
line. We’ll help you figure out your 
best path to a great SAT score. 
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• Quattro Pro 6.0 




Scorecard 

Highest grade: 
Sorting data: B+ 

Lowest grade: 
Tutorial: B 

Minimum 

requirements: 

386, 4 MB 
of RAM, 

10 MB of 
hard disk 
space, 

Windows 3.1. 


maybe they’re trying to do something for 
people who aren’t using it at home.” 

Drawing a graph, for example, proved to 
Quattro Pro landed right in the middle of a be especially troublesome for our testers, 
tight field. More than anything else, our testers “Graphing was a bit difficult for the begin- 
praised the spreadsheet program’s ease of use, ner, and the program wasn’t very helpful,” 
giving it the highest grade (B) of 

ihe three spreadsheets for that “There were nice soodies with Quattro Pro, 

categoiy. They gave it its highest 

grade for sorting data (B+), al- (Uld it Was easy to learn. ” —John White 
though Excel rated an A in that 


category, and that explains in a nutshell how 
our testers reacted to this program: While its 
grades were solid in every category, Quattro 
Pro didn’t turn our testers’ heads with any one 
feature the way the other two programs did. 


Quattro Pro - NOTEBK2.WB2 


■| File Edit View Block Notebook Graphics lools Window Help 
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said John, who uses Quattro Pro for DOS at 
home. Other testers agreed. “I especially 
needed help when it came to the pie chart; it 
was a job,” James said. “There should be 
much more specific help available.” 

But there’s good news, 


The group calculated Quattro Pro’s value as solid, if unspectacular. 


Its lowest ratings came for its tutorial and 
overall value (B’s). In fact, the opening tutor¬ 
ial—winch walks users through Quattro Pro’s 
various features—rated at the bottom of the 
three spreadsheet programs we tested. “The 
tour was much too simple to provide any vital 
information,” said James Sarrantonio. 

“In order to get any really useful informa¬ 
tion about the program,” James continued, 
“you have to read the book.” John White 
agreed: “The tutorial is too skimpy on the 
details.” If you rely on the tutorial, he said, 
“you’re really left out at sea.” 

While all our testers praised the product 
for its overall accessibility and ease of use, 
they complained that it offered too little 
help when they ran into problems or found 
themselves scratching their heads over an 
unfamiliar feature. 

Bene Babich Dumas wondered if Quattro 
Pro’s developers had thought much about 
the noil-technical user. “Maybe they aren’t 
interested in helping me, a beginner, or 


too. Our testers liked Quat¬ 
tro Pro’s data-entry and 
data-manipulation tools, 
which they felt helped 
make using the program 
fairly intuitive. 

“There were nice good¬ 
ies with Quattro Pro, and 
it was easy to learn,” John 
said. He particularly rel¬ 
ished the ability to sweep 
a large area of the screen 
with the cursor, the col¬ 
umn setup and the pro¬ 
gram’s layout. From his 
perspective, “There are no 
serious disadvantages to 
this program.” 

Although Quattro Pro 
narrowly missed taking 
the top grade for its docu¬ 
mentation and its auto- 
L wizard,” (it received B’s 
both categories), everyone 


mated helper, o 
from our testers 
in the group had kind words for these aspects 
of the program. 

“The book seemed to be laid out logically, 
and it was easy to find information,” John 
noted. “If you’re familiar with Windows, 
though, you probably shouldn’t even have to 
read the manual.” • 
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MuBrochures, Mailers & More for Windows 


Custom color marketing materials 
from your own black and white 
printer. Now you can create a professional 
image for your business without having to pay 
a designer! MyBrochures, Mailers & More is 
a new software program that works together 
with over 300 pre-printed color papers to give 
you great-looking brochures, business cards, 
postcards and much more for a fraction of 
the cost of traditional color printing. 

After creating your marketing materials with 
MyBrochures, simply place the color paper in 
your laser or inkjet printer and print however 
many you need. Paper samples and catalogs 
are included with the software for easy 
paper ordering. 



No other software product displays 
as many paper designs on screen! 

And no other software makes it easier to 
work with these papers. With MyBrochures, 
the papers are displayed on the screen 
making it easy to place text, graphics, and 
photos. 



Easier than word processors and 
desktop publishers. MyBrochures takes 
only five minutes to learn the basics and 
saves you hours of formatting. All of the 
formats, from brochures through business 
cards, are already set up and ready to go. 

Just click and type anywhere or easily 
import text from your word processor. 

Customizing and mailing your 
brochures is a breeze! The built-in 
mail merge prints names and addresses 
stored in MyMailList or any dbf format 
database directly on your marketing 
materials. Targeted marketing has 
never been easier! 


MySoftware Company 


Helping Your Small Business Get the Job Done 


MyBrochures, Mailers & More 
gives you better-looking output. 

With MyBrochures you get great graphics and 
design tools, and dozens of formats to choose 
from. Brochure formats include two-fold, tri¬ 
fold, and four-fold with options for landscape, 
portrait, rotary cards and self-mailers. 
MyBrochures also does business cards, 
postcards, signs, flyers, frames, certificates, 
programs, menus and much, much more! 

No other software program offers you all 
of these features and formats for creating 
your own 
professional 
marketing materials. 

I 

jj Now only 
\ $69.95 

S Try MyBrochures, 

I Mailers 8c More” 

No Risk 

S 30-Day Money-Back 

Guarantee 

I To order direct, call 

1 - 800 - 325-3508 

24 hours a day, 7 days a week 

Mention Code S5 to get special offer. 



























Give your child a 
head start on learning. 

Award-winning 
educational software 
from Sierra* uses bright 
graphics and engaging 
activities to make learn¬ 
ing fun for children 3-12. 

Several titles in Sierra’s 
critically acclaimed Talking 
Tutor™ series have rece^^H 
excellent reviews —Spelling 
Jungle recently won the 1 
Child’s Best award for 1994, 
and Early Math was 
awarded a five-star rating 
by Children’s Software 
Revue. Other titles in the 
series have received the 
National Parenting 
Center’s Seal of Approval. 

To find more smart ideas for 
kids, ask for Sierra’s entire 
line of highly acclaimed, 
award-winning educational 
software at your local 
software retailer or call 
1-800-757-7707, 24 hours 
a day, 7 days a week. 


Smart Ideas 
for Kids 


Works on PC or Macintosh, 
disk or CD-ROM 







education 


preschool-grarfe 3 


GIVING KIDS A GOOD HEAD START 



al treasures—all the sushi in Japan, for in¬ 
stance, or the color from Jamaica’s Blue 
Mountains. The standard Carmen games are 
designed for kids who can read on-screen 
clues; kids using the junior edition hear the 
hints read aloud and trace the clues by mov¬ 
ing a spyglass around the screen until it lights 
up. A simple puzzle reveals a picture of Car¬ 
men’s sticky-fingered friend; the clues, such 
as a flag or indigenous animal, help kids de¬ 
termine to which outpost the thief has fled. 
The same images also appear on pop-up 
maps, so kids can easily match the clue to the 
location. Of course, 

How to turn sibling rivalry into mousepad revelry as they chase the 


It’s my turn now!” shouted 3-year-old Kelsey 
after watching her big sister Jillian, 6, 
add a nose to the face taking shape 
on screen. Kelsey had been at the 
keyboard just moments before, but 
she seemed to feel that Jillian’s turn 
lasted an eternity. 

Tugs-of-war over the computer 
break out all the time when you 
don’t have enough machines to go 
around for all the children in your house. 
And sometimes, little brothers and sisters feel 
left out or I n ferior when they see older, more 


‘Myst’ the boat? 


The Manhole 


Masterpiece 


younger 

siblings 


game’s style. 


skilled siblings doing things at the computer 
that are still beyond their own grasp. Such 
emotions can bruise a child’s ego or, in the 
worst case, even discourage a young one from 
using the home computer at all. 

Parents must be sensitive to the special 
computing needs of preschoolers and chil¬ 
dren in the early grades. This requires plan¬ 
ning, the patience to me¬ 
diate younger kids’ 
disputes with older sib¬ 
lings and a library of 
software suitable for 
children at different 
stages of development. 

One way you can en¬ 
courage younger kids to 
join in the fun and feel 


thieves around the 
world, the young detectives get the opportuni¬ 
ty to learn about different cultures and hear a 
variety of local music. 

Another game, The Manhole Masterpiece 
Edition, will strike a chord with kids whose 
parents or older siblings are fans of the game 
Myst. Cyan Software, maker of both pro¬ 
grams, often calls The Manhole “Kid Myst” 


they have a place at the 
PC is through simplified 
“junior” versions of 
games they’ve seen their 
older brothers and sis¬ 
ters play. The versions 
for younger kids substi¬ 
tute spoken prompts and 
pictures for game clues that in the original 
programs require reading and more devel¬ 
oped logic skills. 

Just as in the original Where in the World 
Is Carmen Sandiego?, the Junior Detective 
Edition, for ages 5 to 8, asks players to track 
down the wily troublemaker’s henchmen, who 
are on the lam with a variety of stolen nation- 



b u c k 


Logo art by Steven Guarnaccla 


because it uses the panoramic scenery and vi¬ 
sual style that helped make its elder cousin a 
favorite of teens and grown-ups. The Manhole 
is a fairy tale to delight kids—and many 
adults, too. Uncovering the manhole reveals a 
giant vine. Players click the mouse to climb to 
a forest in the sky or slide into a sparkling 
blue sea to explore a magical sunken ship. 
They never know when they’ll run into a talk¬ 
ing walrus, a rabbit offering a cup of tea or a 
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To help kids feel at home with a PC, KidDesk is top-drawer. 


dragon with a biscuit. 

As kids explore the 
seemingly infinite world 
of The Manhole, the 
background changes 
from day to night. Every 
game unfolds differently, 
depending on how kids 
explore the scenes, en¬ 
counter the characters, 
open drawers, peer into 
mailboxes and so forth. 

When they’re ready 
to come back to earth, 
kids will get a kick out 
of SimTown, a scaled- 
down version of the 
popular SimCity urban-planning 
simulation game. Children build a 
village by dragging prefab houses, 
pizza parlors, hamburger stands 
and other elements into place. Sim¬ 
Town steers clear of zoning regula¬ 
tions, tax laws and other minutiae, 
concentrating instead on basic con¬ 
cepts such as supply and demand, 
ecology and city planning. For in¬ 
stance, kids learn why a town with 
nothing but pizza parlors won’t 
last. If fast food is their only indus¬ 
try, they’ll soon discover there isn’t 
enough business to go around. The 
surroundings will deteriorate— 
paint starts to peel, awnings tear, 
fires break out—and the owners 


won’t be able to afford repairs. 

SimTown is recommended for 
ages 8 to 12, but I think that’s too 
conservative—preschoolers will 
have fun assembling the city and 
choosing residents (known as 
“Sims”), even if they don’t master 
the skills needed to run City Hall. 

While junior versions of popular 
games are terrific for showing 
younger children that they have a 
place at the computer, you can 
build on that feeling in other ways, 
too. For example, try software that 
personalizes each child’s program 
menu with special icons that open 
his or her favorite games. KidDesk 
Family Edition and Faunch Pad 


both let you create a spe¬ 
cial screen for each child 
and include password 
protection so that your 
own program files re¬ 
main out of reach. 

KidDesk lets you dec¬ 
orate a virtual “desktop” 
for each child—if you 
have a scanner, you can 
even copy a picture of 
the child who “owns” the 
desk into an on-screen 
picture frame. Faunch 
Pad has six scenes—in¬ 
cluding outer space, the 
ocean and a haunted 
house—that kids can decorate with 
wacky icons and animated figures. 

Personal icons and programs 
help young kids feel at home at the 
computer, but what do you do 
when two or more kids want to visit 
their on-screen homes at the same 
time? One way to keep the peace is 
to encourage kids to collaborate on 
projects. For instance, suggest they 
work in teams to decorate cards or 
banners, or brainstorm solutions to 
an adventure game. 

Kelsey and Jillian’s father, Mark 
Orr, says it’s a good idea to enforce 
a finite play period. If an activity 
requires kids to take turns, the Orrs 
use a kitchen timer to regulate 
computer play. It also helps that a 
child eager to see a finished project 
rushes for the printer, leaving the 
keyboard free for someone else. 

Then again, for some preschool¬ 
ers, just sitting at the computer 
with friends and family is reason 
enough to be happy. My 3-year- 
old, Sarah, loves to sit with her 16- 
year-old cousin as he plays his 
games. He lets her help out by posi¬ 
tioning the mouse on the screen. 
She has no idea what the games are 
about—she’s just happy to spend 
time with her cousin. And when 
you get right down to it, that to¬ 
getherness in pursuit of a common 
goal may be the most valuable 
computer experience of all. • 

Warren Buckleitner 
is editor of Chil¬ 
dren’s Software Re¬ 
vue in Ypsilanti, 
Mich., and a former 
elementary school 
teacher. 


shopper’s guide 

Here’s how to get more information on the games and 
personalized-desktop software mentioned in this article. 


KidDesk Family Edition 

Edmark, (800) 426-0856, (206) 556-8400 
$41.99 (Windows) 

Launch Pad 

Berkeley Systems, (800) 344-5541, (510) 540-5535 
$49.99 (Macintosh, Macintosh CD-ROM) 

The Manhole Masterpiece Edition 

Cyan Software, (800) 718-8887, (509) 468-0807 
$49.95 (Macintosh CD-ROM) 

SimTown 

Maxis, (800) 336-2947, (510) 254-9700 

$44.95 (Macintosh CD-ROM; DOS CD-ROM due in March) 

Where in the World Is Carmen Sandiego? 

Junior Detective Edition 

Broderbund Software, (800) 521-6263, (415) 382-4600 
$40 (DOS CD-ROM, Windows CD-ROM) 

Note: Before you buy any software, check your computer owner’s manual to 
determine operating system, microprocessor, memory and disk space. Then 
read the software box or consult a salesperson to be sure your computer and 
the program are compatible. All prices are suggested or estimated retail. 
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Any computer information service 
that has a place for everything from software to hardware 
certainly has a place for you. 


Log on to CompuServe, and you’re 
logging on to the wide-open cyberspaces. 


Because on CompuServe, you join over two and a half 


business resources, and much, much more. 

And CompuServe is just $9.95 a month for 
1 unlimited connect time — dav r> r night — to a 


Free CompuServe membership kit 
for Home PC readers. 

To order, just mail this card, or call 1 800 487-0588 and ask for 
the Home PC representative. 
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As kids explore the 
seemingly infinite world 
of The Manhole, the 
background changes 
from day to night. Every 
game unfolds differently, 
depending on how kids 
explore the scenes, en¬ 
counter the characters, 
open drawers, peer into 
mailboxes and so forth. 

When they’re ready 
to come back to earth, 
kids will get a kick out 
of SimTown, a scaled- 
down version of the 
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popular SimCity urban-planning 
simulation game. Children build a 
village by dragging prefab houses, 
pizza parlors, hamburger stands 
and other elements into place. Sim¬ 
Town steers clear of zoning regula¬ 
tions, tax laws and other minutiae, 
concentrating instead on basic con¬ 
cepts such as supply and demand, 
ecology and city planning. For in¬ 
stance, kids learn why a town with 
nothing but pizza parlors won’t 
last. If fast food is their only indus¬ 
try, they’ll soon discover there isn’t 
enough business to go around. The 
surroundings will deteriorate— 
paint starts to peel, awnings tear, 
fires break out—and the owners 


won’t be able to afford repairs. 

SimTown is recommended for 
ages 8 to 12, but I think that’s too 
conservative—preschoolers will 
have fun assembling the city and 
choosing residents (known as 
“Sims”), even if they don’t master 
the skills needed to run City Hall. 

While junior versions of popular 
games are terrific for showing 
younger children that they have a 
place at the computer, you can 
build on that feeling in other ways, 
too. For example, try software that 
personalizes each child’s program 
menu with special icons that open 
his or her favorite games. KidDesk 
Family Edition and Launch Pad 


both let you create a spe¬ 
cial screen for each child 
and include password 
protection so that your 
own program files re¬ 
main out of reach. 

KidDesk lets you dec¬ 
orate a virtual “desktop” 
for each child—if you 
have a scanner, you can 
even copy a picture of 
the child who “owns” the 
desk into an on-screen 
picture frame. Launch 
Pad has six scenes—in¬ 
cluding outer space, the 
ocean and a haunted 


shoppe 



NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 

UNITED STATES 


BUSINESS REPLY MAIL 

FIRST CLASS PERMIT NO, 407 COLUM BUS, OHIO 
POSTAGE PAID BY ADDRESSEE 


COMPUSERVE 

NEW MEMBER DEPARTMENT 
5000 ARLINGTON CENTER BLVD. 
PO BOX 20961 
COLUMBUS OH 43220-9910 



house—that kids can decorate with 
wacky icons and animated figures. 

Personal icons and programs 
help young kids feel at home at the 
computer, but what do you do 
when two or more kids want to visit 
their on-screen homes at the same 
time? One way to keep the peace is 
to encourage kids to collaborate on 
projects. For instance, suggest they 
work in teams to decorate cards or 
banners, or brainstorm solutions to 
an adventure game. 

Kelsey and Jillian’s father, Mark 
Orr, says it’s a good idea to enforce 
a finite play period. If an activity 
requires kids to take turns, the Orrs 
use a kitchen timer to regulate 
computer play. It also helps that a 
child eager to see a finished project 

























Any computer information service 
that has a place for everything from software to hardware 
certainly has a place for you. 




Log on to CompuServe, and you’re 
o the wide-open cyberspaces. 


Because on CompuServe, you join over two and a half 
million members and gain nearly 2,000 different ways 
to make your life easier, more fun, and a lot smarter. 

For instance, just about every major 
hardware and software vendor is represented 
i on CompuServe, along with plenty of people working on 
| the same kind of equipment you are. So you can get the 
advice you need, quickly and easily. There are thousands 
of freeware and shareware programs available, too. You can 
also have lively discussions on subjects ranging from pets to 
woodworking in our forums, shop in the Electronic Mall* 

■ for the newest merchandise, take advantage of our many 


business resources, and much, much more. 

And CompuServe is just $9.95 a month for 
unlimited connect time — day or night — to a 
full package with more than 100 popular services. News, 
stock quotes, travel arrangements, movie and restaurant 
reviews, and 90 e-mail messages a month are just some of 
what’s available. Along with many other services for a 
nominal additional charge. 

So check us out. To get your free mem- 
9 bership kit, just see your computer dealer, or 
call 1 800 487-0588 (614 529-1349 for international 
inquiries). CompuServe. It’s just the places you’ve been 
looking for. 

S CompuServe 

The information service you won’t outgrow. 














An Ocean of Fun, Ideas 
and Knowledge. 


Interactive multimedia adventures 
that thrill, entertain and educate. 
For natural-born leaders who 
deserve more than video games 
(and the families who love them). 

When you're looking for the 
finest interactive experiences in 


CD-ROM, look to the leader in real- 
life, real-world entertainment— 
The Discovery Channel. Stunning 
photography. Eye-popping video by 
award-winning cinematographers. 
Compelling graphics. Rich, detailed 
audio. Distinguished scientific 


experts. Content-rich CD-ROMs that 
use over 90% of disk space. 

Available at your local software 
dealer or call 1-800-762-2189 for 
more information. 

Available in Windows and Mac 
formats. 



SWIM WITH WHALES 
Find yourself side-by-side with 
these majestic leviathans of 
the deep. Listen to their songs. 
Experience the power and 
intelligence of the world's 
largest mammals. 


DIVE WITH SHARKS. 

Hunt with the Great Whites. 
Talk to the experts. Challenge 
your myths and learn the truth 
about nature's moshrfficient 
predator. 


Discovery 

JIH^channel I 
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EVERY TRIP ISA 
NEW ADVENTURE 


OCEAN PLANET 


COMING SOON 













LEARNING 


education 


grades 4-8 

ENCOURAGING A LOVE OF 



My father jokes that everyone in our fami¬ 
ly must have been vaccinated with 
phonograph needles when we were 
kids: We’re all big talkers. But our 
family’s gift of gab isn’t likely to dis¬ 
appear now that the compact disc’s 
laser beam dominates the stereo. It 
really flows from a love of the Eng¬ 
lish language that’s common among 
my relatives and evident to the kids 
in our family from a very young age. 

I don’t believe we’re unique in this regard; 
language fascinates most kids. When young- 


Dictionary (best for ages 5 to 10), features a 
friendly voice that tells kids how to explore 
some 1,000 words in the program. Clicking 
on a letter of the alphabet reveals a group of 
words beginning with that letter. Words high¬ 
lighted in red encourage budding lexicogra¬ 
phers to uncover related terms. All the words 
are illustrated with photos, and some items 
are shown in detail that starts a trail to other 
words—under “car,” for instance, kids see 
pictures of a steering wheel, headlights, other 
auto parts and other motor vehicles. 

Merriam-Webster’s Dictionary for Kids, 



more than 33,000 electronic entries, five 
winning word games and a printed booklet 
called “The 1,278 Words Every Child 


Why is a PC dictionary spellbinding? It’s the wordplay 

includes 

sters enter kindergarten, their verbal vocabu¬ 
lary typically ranges from 3,000 to 6,000 
words. By the time kids tackle middle-school 
writing assignments, they 
have a much bigger arse¬ 
nal of words at the ready. 

Kids should relish op¬ 
portunities to expand their 
vocabularies. Everyday ac¬ 
tivities are full of sponta¬ 
neous discoveries about 
words and their meanings. 


Spelling 


Dictionary for 

Kids game, if - 

players don’t B f r , ote memorization in 
school, while effective, just 

pick the right doesn,t , excite kids ; DicB °- 
nary software, on the other 

letters, the har , ld ’ is a promising new 
tool that can hook kids on 

Monster in the t , hc . § race and P oetl 7 °[ 
their native tongue—and 
Box looks kick-start a love of words. 

these programs are much more engaging 
for <rreener dlan anything Samuel Johnson ever dreamed 
up to check spelling, parts of speech and pho- 
pastures. nedc pronunciations. Kids who use dictionary 
software can hear how words are pronounced 
rather than struggle to decode the mysterious 
accent and vowel marks in bound dictionar¬ 
ies. By clicking on highlighted words, they 
can check out related terms, browse richly il¬ 
lustrated or animated demonstrations of the 
word’s meaning, and play word games that 
help them retain what they’ve learned. 

One program, My First Incredible Amazing 


bell 


Should Know.” Children can pick words 
from an alphabetical list or use the pro¬ 
gram’s Surprise Me feature to see words se¬ 
lected at random. Besides showing kids a 
word’s phonetic spelling, part of speech, re¬ 
lated expressions and homonyms, the soft¬ 
ware offers several definitions, sound effects, 
animations and illustrations. 

The games in Dictionary for Kids can be 
downright habit-forming. In Monster in a 
Box, for instance, players see letters and try 
to guess the word before a furry creature 
breaks out of his padlocked box. And in 
DaniBot VI, kids build a chain of words by 
changing one letter at a time. For example, 


Logo art by Steven Gi 
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See and hear master photographer 
Bryan Peterson narrate secrets he’s 
taught to more than 12,000 people. 
Let him show you how professionals 
use exposure techniques to capture 
perfect shots. Practice yourself with 
over 500 photo subjects. See full 
color results instantly on-screen. 

Shoot for perfection I 
Call to order 
Understanding 
Exposure today. 


More trial and 
less error with this 
interactive CD-ROM. 



Macmillan ’s Dictionary illustrates 1,000 words. 


“top” becomes “bus” 
in five steps: top, pop, 
pap, put, hut, bus. 

Zak, an animated 
sheet of paper, guides 
players through the 
Macmillan Dictionary 
for Children’s 12,000 
words, 400 sound ef¬ 
fects, 1,000 illustra¬ 
tions and three word 
games. As kids ages 6 
to 12 learn new words, 
they can add them to 
My List—which keeps 
the words handy for 
reference and helps 
them become more familiar—or 
copy the words to other Windows 
programs. The software also fea¬ 
tures variations on the classic 
Spelling Bee and Hangman games. 

Electronic dictionaries make a 
fine start for creating fun games at 
home that build kids’ vocabularies. 
For example, ask kids to look up a 
word, select some clues (secondary 
definitions, parts of speech, num¬ 
ber of syllables, and so on) and 
then challenge you, a sibling or a 
friend to guess the word. Each clue 
counts as one point; the player 
with the lowest number of points 
wins the game. You can get several 
kids in on the action and treat it 
like a game show. 

Or, try staging a word-link con¬ 
test modeled on the old Geography 
game. Give kids a word and ask 
them to come up with another that 
begins with the first word’s last let¬ 
ter. Do the same for each succeed¬ 


ing word and write them all down 
to make a chain. See how long it 
grows and ask the kids to repeat the 
words in order and tell you what 
each one means. 

Even my father would agree that 
for sharpening youngsters’ commu¬ 
nication skills, today’s technology 
helps enhance any family’s love of 
words and language. One thing 
hasn’t changed, though: The sound 
of a growing vocabulary is just as 
sweet as it’s always been. • 

Sharon McCoy Bell 
is director of the In¬ 
formation Technol¬ 
ogy Center of the 
New Orleans Public 
Schools and a for¬ 
mer middle-school 
teacher. In 1993, she won the 
Computerworld Smithsonian Infor¬ 
mational Technology Leadership 
Award for Education. 



shopper’s guide 

Here’s how to get more information on the dictionary 
software mentioned in this article. 

Macmillan Dictionary for Children 

Simon & Schuster Interactive, (800) 983-5333, 

(212) 698-7000 

$24.75 (Windows CD-ROM, Macintosh CD-ROM) 

Merriam-Webster’s Dictionary for Kids 

Mindscape, (800) 234-3088, (415) 883-3000 
$49.95 (Windows CD-ROM) 

My First Incredible Amazing Dictionary 

Dorling Kindersley, (800) 356-6575, (212) 213-4800 
$47.96 (Windows CD-ROM, Macintosh CD-ROM) 

Note: Before you buy any software, check your computer owner's manual to 
determine operating system, microprocessor, memory and disk space. Then 
read the software box or consult a salesperson to be sure your computer and 
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Open your child’s imagination to fun, 
adventure and learning with 
Colorforms for Windows or Macintosh: 

• Computer Fun Set™ for ages 3-10 

• My First Colorforms® for ages 3-6 

• Suzy’s Zoo® for ages 3-10 

To take advantage of this special 
offer, call Gryphon Software at 
1-800-795-0981 and ask for Lee 
or visit your local computer store. 


Gryphon Software Corporation 
7220 Trade Street, Suite 120 
San Diego,California 92121 
(619) 536-8815 
(619) 536-8932 Fax GRYPHON 


The Colorforms® software family 
provides palettes of pre-drawn 
objects that your child can use over 
and over in endless combinations. 
Each package offers five different 
special effects options with sound 
and up to 12 pre-designed 
backgrounds—or your child can 
create totally new backgrounds. 


Your Child's Imagination 
Comes To Life With 
Colorforms 0 For The Computer 
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grades 9-12 


HELPING TEENS DEFINE THEIR FUTURE 



For all the ways computers im¬ 
prove high-school students’ lives, 
classroom note-taking in 1995 
looks a lot like it did in horse- 
and-buggy days. Every semester, 
high-school students fill hun¬ 
dreds of sheets of paper with 
handwritten notes. From history 
class to science labs, for math 
problems and literary discussions, 
teenagers put pen to paper and dutifully 
scribble lesson highlights day in and day out. 

But if kids flushed with anticipation and 
brand-new binders organize their notebooks 


gories such as Title, Subject, Author, Key¬ 
words and Comments. Filling in these fields 
also encourages students to think about the 
information and organization of their origi¬ 
nal notes. 

Suppose your daughter enters notes for five 
classes in five new files each day starting in 
January. Within weeks, she’s got a lot of files, 
and it’s no easy task figuring out what infor¬ 
mation they contain from their names alone. 
For example, to locate information on the 
Gettysburg Address in a series of files named 
civwarl.his , civwar2.his and so on, she’d have 
to open and examine them one by one. But if 


she had in- 

Reviewing classwork? Here’s some ‘noteworthy’ software eluded “Get¬ 
tysburg” as a 


Summary 
judgment: The 
more keywords 
kids put in 
Word’s 
document- 
summary box, 
the easier a 
search will be 


with care in September, by March these col¬ 
lections often retain only the vaguest sense of 
order. With final exams and term papers on 
the way, high-schoolers may have to scram¬ 
ble to turn their chicken- 
scratch into logical, legible 
English. That’s where the 
computer can help. 

If students haven’t been 
doing so all year, they should 
get in the habit of converting 


keyword in a document-summary screen, all 
she’d need to do is run a search, type in 
“Gettysburg” and hit Enter; the word proces¬ 
sor will locate and retrieve the relevant files. 


their paper notes into com¬ 
puter files on a regular basis. 

Retyping notes may seem a 
passive, time-consuming ac¬ 
tivity at first, but it offers 
kids a perfect opportunity to 
review coursework and shore 
up their understanding of 
what was discussed in class. 

What’s more, familiarity with 
class notes frequently reduces 
a student’s anxiety level when it’s time to 
take a test or start a research paper. 

Recent versions of two popular word pro¬ 
cessing packages, WordPerfect and Microsoft 
Word, include terrific features for note-tak¬ 
ers. Document-summary screens, for exam¬ 
ple, make it easy to look up notes on a given 
topic. The summary boxes, which either pop 
up when users create or save a file or are 
found in the pull-down menu at the top of 
the screen, contain fields to type in cate- 

rid hoffman 


Some of the biggest, brightest Union victories we’ve seen for generations ar 
happening Campaigns like Grant’s and other generals’ Ro6ter and Military Field 
strategy rallied | p"|j |jg "-»--.-.... 

But the camp fi) .||« lM 
personally visited t emmuny: 
he was riding to Ot V* 
address and it is re; w*«* 
number that isn’t u 
were very discouraj; s 
them to fight some! jf 
point 

The Lincoln -[V 


Quarters 
inspired 
heir lowest 


that was in the days Lefore television and not many people saw them. The debates 
were reported in the newspaper and Lincoln did so well he probably won the 
election because of how well he presented his positions on keeping the Union 
together and on abolition. 

Abolition was a big part of the reason we fought the Civil War but it was 
' the only reason. Lincoln’s main interest was in keeping the United States 


^together as one great big country and not allowing the South to se 


To ensure that vital information doesn’t 
slip through the cracks, students should con¬ 
sider all possible relevant keywords as they 
fill out their summary screens. For example, 
if a history teacher punctuates a discussion of 
the Middle Ages by referring to “medieval 
times” in one class and “Dark Ages” in an¬ 
other, students should take care to list “me¬ 
dieval,” “Dark” and “Middle” as keywords. 

Students who use word processors that lack 
summary and file-search features can still use 
software to reinforce their study skills. For ex¬ 
ample, they can create document-summary 
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headers for each file 
to make searches 
easier. (It helps to 
organize the listings 
as WordPerfect and 
Word do—by Title, 

Subject, Author, 

Keywords and Com¬ 
ments—in a stored 
template that’s al¬ 
ways ready to be 
pasted into the file.) 

Although kids can’t 
use the template for 
keyword searches, 
filling in the fields 
focuses their think¬ 
ing on the informa¬ 
tion in their notes and the way it’s 
been organized. Then, when they 
open the files, the header makes it 
a breeze to scan that information. 

High-schoolers can also boost 
their search power by using infor¬ 
mal i< ui-mnnag.in 'oliwan- < >ii' 

affordable package, Alki Seek, 
searches a hard disk and retrieves 
all files that contain a given key¬ 
word. After installation, Alki Seek 
indexes every word in every file on 
your disk automatically; it adds to 
that index whenever you create a 
new document or update a file. 

Alki Seek’s searches take longer 
than those conducted with Word¬ 
Perfect and Word’s document- 
summary screens, but even so, 
they rarely take longer than a 
minute. And students can learn to 
save time by narrowing the search 
parameters—a range of dates 
when the files they need may have 


been created, for example, or the I 
file extensions (such as .doc). 

By developing the discipline to ] 
type their notes into the PC regu- I 
larly, students can make more effi- ] 
cient use of their study time. I 
They’ll refine, organize and focus I 
on their notes, and the minutes or I 
even hours that once would have I 
been devoted to deciphering a I 
scrawl or figuring out where pa- I 
pers are squirreled away can in- I 
stead be spent reviewing and inter¬ 
preting information. And that’s an 
advantage worth noting. • 

David Hoffman is a I 
Philadelphia-based 
education writer. He I 
has held the posi¬ 
tions of senior editor 
at Learning94 and 
associate editor at I 
Technology & Learning. 



shopper’s guide 

Here’s how to get more information on the word-processing | 
and file-search software mentioned in this article. 

Alki Seek 

Alki Software, (800) 669-9673, (206) 286-2600 
$69.95 (Windows, Macintosh; $39.95 direct from Alki) 

Word 

Microsoft, (800) 426-9400, (206) 882-8080 
$495 (DOS, Windows, Macintosh) 

WordPerfect 

WordPerfect, (800) 451-5151, (801) 225-5000 
$395 (DOS, Windows, Macintosh) 

Note: Before you buy any software, check your computer owner's manual to I 
determine operating system, microprocessor, memory and disk space. Then 1 
read the software box or consult a salesperson to be sure your computer and I 
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Shadowboxes provides 
hours of fun while youi 
child learns to read. 
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For More 
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L then I started playing with 
Stradiwackius, The Counting Concert And listened to a funny 
song about circus pianos. And then I clicked on Albert 
and found out all about pianos. And then I clicked on Wendy 
and got to make my own music. And then I clicked 
on Pablo and... and got to paint a piano in lots of 
great colors and even make my own wacky instrument. 
And then I did it all again in French. And in Spanish. 
And in German. And then I did it nine more times with 
nine different instrument songs. And then I switched 
to a new one —Four Footed Friends. And started all 
over again, learning all about rhymes and animals and 
and spelling and lots of other fun stuff. 

And then my mom told me it was time for dinner. And 
that’s when she said to never start a sentence with and 
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HONEST APPRAISALS FROM OUR YOUNG EXPERTS 



Aladdin 

Activity 

Center 

Disney 

Interactive 

Ages: 5 and up 

(Games, 

creativity, 

movies) 


It never fails: If the children 
who test software in 
Kids’ Lab love a movie, 
they’ll race for any 
puter program based 
it. All eight kid: 
tested the Aladd 
Activity Center 
adored the film 
and regularly 
tune in to the 
cartoon series 
on TV. Needless 
say, the CD-ROM 
granted their wishes 
to interact with the 
Even 12-year-o 
who felt the disc’s games are 
“really for younger kids,” sang 
along with the music and got a 
kick out of the videos. “Look at 


1 go to the bazaar or visit the 
nd color in drawings of 
Aladdin’s adventures, tackle a puz¬ 
zle, wend their way through a 
maze, play a match game or 
xplore other activities. 

Each game features 
three difficulty levels 
and keeps kids 
interested by 
changing the 
challenges at ran¬ 
dom each time they 
y. But some games 
are designed better than 
others. Even at the easiest 
[ in the connect-the-dots 
game, for instance, kids found 
it tricky to position the pointer. 

“If it’s tough for me,” said 
Russell, 9, “it’s going to be really 
hard for younger 

Genie ology: for kids, it’s all in the family resemblance kids.” It was. The 4- 

and 5-year-olds de¬ 
cided to leave the dots alone and 
concentrate on the program’s other 
games. The disc played best with 
_, _ 0 _ _ kids ages 5 to 10. 

★ of the animation in the Aladdin also requires a fairly new 

Aladdin Activity Center is computer system with up-to-date 


the animation! It’s great!” she 
exclaimed. “It’s not exactly like 
the film, but it’s really good.” 

In fact, though much 
of the animation in the 
Aladdin Activity Center is 
adapted from the movie 
and re-animated for the CD-ROM, 
the likenesses are quite impressive. 

When kids tire of the video clips, 


Also reviewed in Kid Raves 

• Professor Iris’ Fun Field Trip: 



by carol ellison 


Animal Safari 

• Ozzie’s World 

• CyberBoogie! with Sharon, 
Lois and Bram 

• Recess in Greece 

• Brimax Learning Together: 
The Rabbits at Home 

• ColorForms Fun Set 

• The Little Turtle and 
Ocean Escape 


★ Reading the stars: Each program reviewed 
in this section is rated on a scale of 0 to 4 stars based 
on how well it sustained the interest of children in our 
Kids’ Lab, their enthusiasm about playing it again, its 
educational content, reference materials, graphics 
and sound quality, the program’s sensitivity to young¬ 
sters’ skills, and whether the kids just plain had fun. 









video drivers, 10 megabytes (MB) 
of hard-disk space and 8 MB of 
memory—which may pose a prob¬ 
lem for parents who own older 
machines (see the box at right). But 
if you’ve got the power to unleash 
Aladdin’s magic, you can bet your 
kids will cut a rug to board this 
magic carpet. 

$32.95 (Windows CD-ROM , 
Macintosh CD-ROM) from Disney- 
Interactive, (800) 688-1520, (818) 
543-4300. 


Delighting pupils 


The young experts in our Kids’ Lab 
sure were happy to see Professor Iris, 
the wacky puppet from The Learn¬ 
ing Channel’s Ready, Set, Learn 
series, who comes to the home com¬ 
puter in this interactive storybook. 

The professor describes his trek 
from the African desert to the grassy 
savanna in several languages, and 
kids can either read along or just lis¬ 
ten. Jamie, 8, tried the Japanese ver¬ 
sion; she didn’t understand the 
words, but she had fun trying to 



Professor Iris’ 
Fun Field Trip: 
Animal Safari 
The Discovery 
Channel 
Ages: 3 and up 
(Reading, math, 
creativity) 


★ ★ 


decipher their look and sound. Abbe, 
5, and her sister, Lisa, 8, decided to 
stick with English. No matter which 
language they choose, kids will have 
a variety of games, coloring 

★ books and videos to click 
on and explore. 

The program offers a 
rich collection of counting and 
spelhng games; in one, Professor Iris 
instructs kids in the spelling and 
definitions of natural-science terms 
like “desert” and “ornithology.” 
Abbe returned to the savanna 


-1 

SOS? Make a game plan 





Kids love the stunning videos 
and animation in software 
based on hit movies and TV 
shows—Disney’s Aladdin Ac¬ 
tivity Center and Professor 
Iris’ Fun Field Trip: Animal 
Safari from The Discovery 
Channel are just the latest 
examples. But many of these 
souped-up CD-ROMs require 
up-to-date hardware that 
many older systems lack. Al¬ 
though our kids gave the 
products rave reviews, moms 
and dads who have to deal 
with the technical difficulties 
are likely to get frustrated. 
Here are a few tips to mini¬ 
mize the headaches: 

• Before buying 
any program, read 
the hardware require¬ 
ments on the box. 

• Before you install 
the program, review 
the troubleshooting 
section in the soft¬ 
ware’s manual. This 
will tip you off to 
many of the problems 
you may encounter. 

• If a program does 
not run or performs 
poorly, don’t try to fix 
the problem yourself. 
Call the manufactur¬ 
er’s tech support line 
immediately. 

• If you need a new 
video driver, ask the 

tech staff to help you figure 
out which one you need and 
how to get it. 

• If the problem can’t be 
fixed, take advantage of the 
company’s customer-satis- 
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faction policy. All reputable 
manufacturers have one; most 
offer a 30-day money-back 
guarantee. Just call 
the customer service 
number (check the 
manual) for details on 
how to return the disc. 

Our testers were 
grateful when we up¬ 
graded the Lab’s ma¬ 
chines and let them get on 
with the fun. We’re grateful 
for our kids’ help in producing 
these reviews. Our thanks to 
preschoolers Sammy Colonna, 
Lauren Mahon, Phoebe Pun- 
dyk and Annie Waterhouse, 



and students Heather Ban- 
ninger, Victoria and Joseph 
Baston, Chrissie Boehme, 
Brian Corrigan, Diana, Dou¬ 
glas and Russell Garber, Abbe 
and Lisa Goldberg, Genna 
Grande, Brianna Kelly, Jamie 
Laudage, Matthew Musumeci, 
Megan Race and Christopher 
Ralph. Special thanks to 
teachers Debbie Doyle and 
Bonnie Sugal, and Ann Erbes, 
director of CMP Publications’ 
Child Care Center. — C.E. 


over and over to color a lion. “And 
that’s a cloud,” she pointed out, 
maneuvering the program’s electron¬ 
ic paintbrush to splash a blue circle 
above the beast’s head. The paint 
selections in the coloring book are 
limited, though, and it was some¬ 
times difficult for our young 
experts to move the paintbrush 
without running over the lines. 

The disc’s 3-and-up age rating is 
somewhat optimistic; kids ages 5 to 
10 liked it best. And, as with many 
new discs that use lots of animation, 
certain multimedia setups crossed 
up the program’s performance. It 
worked beautifully on our Compaq, 
IBM PS/1 and Macintosh computers 
but required a video-driver update 
to work on a Micron and a PC 
clone. The Discovery Channel offers 
a money-back guarantee if you 
encounter problems. 

$49.95 (Windows CD-ROM, 
Macintosh CD-ROM) from The 
Discovery Channel, (800) 762- 
2189, (301) 986-0444. 

Otter confusion 


Ozzie’s World 
Digital Impact 
Ages: 3 to 8 
(Science, 
ecology) 



Ozzie the Otter wants to teach your 
kids about the environment. His 
activity kit lets them explore five 
settings-—from Ozzie’s house 
(which looks like a typical subur¬ 
ban home) to the beach where his 
friend Rufus the Walrus is cleaning 
up junk that’s floating in the ocean. 
At each location, children click to 
activate animated scenes and call 
up stories, games, puzzles or step- 
by-step instructions for 40 science 
experiments they can try away 
from the computer. 

But most of the kids in our 
tests had trouble navigating the 
disc. Although Ozzie told them 
early on to click on a signpost to 
change locations, several 
young testers forgot and 
instead kept clicking on 
the icons they saw in each 
landscape. 

“I’m clicking, but noth¬ 
ing’s happening,” com¬ 
plained 6-year-old Genna. 
To make matters worse, 
the signpost calls up a map of 
destinations, but its icons don’t 
resemble the landscapes. Oz¬ 
zie’s house, for example, is 
represented by a bed. 
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The design is meant to promote 
deductive reasoning, but it proved 
too difficult for the 3- and 4-year- 
olds testing the disc. About half of 
them grew frustrated with the map 
and gave up on the program before 
getting to the activities. 

$49.95 (Windows CD-ROM, 
Macintosh CD-ROM) from Digital 
Impact, (800) 775-4232, (918) 
742-2022. 


The new zoo revue 


CyberBoogie! is the CD-ROM coun¬ 
terpart to Nickelodeon’s The Ele¬ 
phant Show , a musical revue for 
kids. It stars that show’s song- 
and-dance team, Sharon, Lois and 
Bram, and features the trio’s musi¬ 
cal hits—songs like “Skinnama- 
rink,” “Tingalayo” and “Rags.” 

“Oh! Look who it is!” declared 
6-year-old Matt, a Nickelodeon fan, 
when Sharon, Lois and Bram intro¬ 
duced the program and explained 



CyberBoogie! 
With Sharon, 
Lois and Bram 
Times Mirror 
Multimedia 
Ages: 3 to 9 
(Creativity) 


★ ★ 


how kids can use it to make their 
own animated musicals. When the 
intro ended, Matt got right to work. 

He selected a “super scene” of a 
field from a series of backgrounds, 
chose Clark the Crocodile as his 
main character and equipped the 
rollicking reptile with a briefcase he 
had selected from an animated 
library of “wacky things.” Then 
Matt pushed his mouse in the direc¬ 
tion in which he wanted Clark to 
move and wiggled the cursor near 
Clark’s head and hands. When Matt 
started the show to review his 
handiwork, Clark danced, bobbing 
his head and waving his hands. 
Meanwhile, the briefcase sprouted 
legs and ran across the screen. 

“Look at that!” declared Matt. 


“Let’s see what this does,” he con¬ 
tinued, plopping an egg onto the 
screen. The egg cracked open and a 
chick popped out, jumped up and 
ducked back into the broken shell. 

But while CyberBoogie! was an 
instant hit, it lost our young experts’ 
attention after the first hour. Matt 
and his friends giggled as they test¬ 
ed what each object did, but in the 
end they seemed to prefer The Ele¬ 
phant Show itself to their own 
movies. After making a handful of 
musicals, they tired of the exercise 
and brought down the curtain. 

$49.95 (Windows CD-ROM, 
Macintosh CD-ROM) from Times 
Mirror Multimedia, (800) 747-1787, 
(201) 307-8866. 


Monkeying around with history 



Brianna, 12, groaned when she 
heard “Old Haybreath,” the equine 
teacher in Recess in Greece, chastise 
Morgan, a monkey, for his lack of 
historical perspective: “Don’t you 
know that those who don’t learn from 
history are doomed to repeat it?” 

“That’s what my teacher always 
says,” Brianna replied. Then, look¬ 
ing at Morgan’s horse-faced in¬ 
structor, she added, “He even kind 
of looks like my teacher.” 

Morgan, who first appeared in 
Morgan’s Trivia Machine (reviewed 
in the January 

★ 1995 issue of 

^ HomePC ), returns 
in this journey 
through ancient Greece that looks 
suspiciously like the adventures in 
Homer’s Iliad —except that at the 
crossroads of Mount Olympus, 
Sparta and Troy, Morgan discovers 
a Parthenon lit like a disco, Zeus 
talking like John Wayne, and 
Apollo, the god of music and 
light, jumping and jamming with 
more energy than a punk-rock band. 

Morgan discov¬ 
ers more hilarious 
animations, running 
into Helen of Troy 
and the Frojan horse. 
Along the way, Mor¬ 
gan presents some im¬ 
promptu trivia games. 
Brianna, who had 
learned about ancient Greece 
in school, especially enjoyed 
the program, which seems 


Recess in 

Greece 

Morgan 

Interactive 

Ages: 7 to 12 

(History) 


172 HOMEPC 










Berenotain Bean) 

Prepare your kick fordchool withafun interactive 
dtory that teached personal anbdociol 
redpoudibilitied. On CD-i 



Richard Scarry d Budiedt Neighborhood Dice Ever! 
Your kidd can invedtigate Budytown d dhopd and off iced 
and encounter theirfavorite Richard Scarry characterd 
in fun-filled learning adventured. On CD-i 



Crayon Factory 

Kidd learn about colord and dolve problemd logically 
while touring a crayon factory run by lovable nobotd. 
On CD-i Coming doon on CD-ROM. 



|Bk Most children think an 

I\ 

.4 a ft ernoon filled with 
math and reading is 
about as much fun as, well, 
an afternoon filled with math 
and reading. That is until they 
feast their eyes on six exciting 
programs from The Philips 
Family Entertainment Library. 
Programs that will have 
them laughing and learning 


We work VERY 

HARD TO create 
quality educational 
PROGRAMMING. 
And dtill children 
JUST laugh at us. 


through hours of enriching 
interactive activities. Programs 
so fun and amusing your kids 
won't even mind the educa¬ 
tional part. Call the number 
below for more information 
or to order any of the discs 
shown. And who knows, you 
may actually live to hear the 
words "Please, Mom, just one 
more multiplication table." 



Stickybear Math 

Kidd learn badic math dkilld and play along with 

the Stickybear family through interactive gamed For more information or to order, call J-800-540-7888. 

that educate, motivate, and entertain. On CD-i 
Coming doon on CD-ROM. 



Sandyd Circud Adventure 
Kidd can create their own exciting cartoond and 
play enriching gamed with thid interactive 
dtorybook featuring Sandy d adventured. 

On CD-iand CD-ROM. 




PHILIPS 




























best suited for kids ages 10 to 14 
despite its 7-to-12 age rating. But 
while the mythology was lost on chil¬ 
dren who had not yet studied the 
subject, the disc’s humor and carica¬ 
tures were enjoyed by all. 

“He’s cool,” said Chrissie, 12, as 
Apollo worked his musical magic. 

$34.95 (Windows CD-ROM, 
Macintosh CD-ROM) from Morgan 
Interactive, (415) 693-9596. 

Side-splitting hares 


Together: The 
Rabbits at 


Interactive 
Ages: 3 and up 
(Discovery, 
creativity) 


★ ★ ★ ★ 



“Watch this, I’m going to spray his 
head. Everybody look,” declared 
Sammy, 4, as he clicked on the 
faucet that turned on the water 
that flowed through the hose that 
was aimed at the rabbit and cov¬ 
ered the hapless bunny with a 
faceful of water. A half-dozen 
preschoolers shrieked and clapped 
with glee. 

Activities in The Rabbits at Home 
complement basic preschool skills 
such as telling time, solving logic 
puzzles, and matching colors, num¬ 
bers, letters and 
words. The hose 
is part of a maze 
game in which 
kids must select the right hose from 
a knotted mass of tubes and turn on 
the correct faucet to water the 
Rabbits’ flower garden—or, as 
Sammy discovered—the rabbits. 

“That’s what my grand¬ 
ma’s clock does,” Lauren, 5, 
exclaimed when the Rabbits’ 
grandfather clock chimed to 
indicate it was time for lunch. 
Kids follow the Rabbit family 
through a day, exploring as 
they pitch in around the 
house. At noon, kids click on 
a cupboard to find cutlery 
for the table; at night, they 
go up to the bedroom to sleep. 

The software is sold with 
four hardcover books from the 
original Brimax Rabbit 
Family series: ABC , 123 , 
Find and Say and Read 
With Me. Each is handy to 
take where the computer 
can’t go: to a picnic, say, or into a 
real-life garden. 

$59.95 (Windows CD-ROM, 
Macintosh CD-ROM) from Reed 
Interactive, (800) 308-6353, (301) 
601-2159. 


Slicker than Stickers 


ColorForms 
Fun Set 
Gryphon 
Software 
Ages: 3 to 10 
(Creativity) 


The dog barks. The cat meows. The 
boy laughs when kids place his pic¬ 
ture into a scene. ColorForms, the 
popular stick-on art projects for 
kids, have come to the computer. 

As with traditional ColorForms, 
kids build scenes by placing shapes 
and pictures in ready-made back¬ 
grounds. But here, they can paint 



★ ★ 


the items and narrate or sing a mes¬ 
sage to accompany their handiwork. 

“Look at what I did,” Lauren, 
5, said proudly. She had quickly 
assembled a scene of a girl at the 
beach. But ColorForms’ estimation 
of the program’s suitability for 
younger kids seems off. Although 
Lauren had no trouble navigating 
the program, preschoolers got lost 
in the variety of tools, shapes and 
colors, and they had trouble click¬ 
ing on the small on-screen buttons 
that activate them. 

“Debbie, look what I did,” Annie, 
4, called proudly to her teacher after 
she had filled the screen with smiley 
faces. But when Annie clicked on an 
eraser in the Fun Set, it 

★ painstakingly removed the 
images one at a time, and 
she couldn’t interrupt the 
process to try something new. She 
waited impatiently for severed min¬ 
utes as the program erased some 50 
grinning faces. 

Three- and 4-year-olds who 
want to join in the fun will have an 
easier time with My First Color- 
Forms ($49), a simplified version 
designed for kids ages 3 to 6. 

$49 (Windows, Macintosh) from 
Gryphon Software, (800) 795-0981, 
(619) 536-8815. 
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KIDSOFT: 1-800-354-6129 


^**5^ J»>\ Shopping for childrens educational 
• software has always been a gamble. 
I Because until you buy a program 
f and try it at home, you never know 
rif it will be a hit. Or a stinker. 

If that doesn’t seem fair to you, 
we agree. We’re KidSoft, a company created by 
parents in search of a risk-free way to buy kids’ software. 


TRY AT HOME. BUY BY PHONE. DOWNLOAD SOFTWARE THAT YOU OWN. 

Try before you buy. It may not sound like a revolutionary 
idea, but in software shopping, it is. And only KidSoft offers 
it for so many titles , 
from so many top 
software publishers. 

Four times a year, 
we load up a new CD 
with best-selling 
educational software 
that is prescreened by 
our panel of experts, 

narpnrc anrl UrU KidSoft carries only national best-selling software 

parents anu kius. ^ qmlity pMlshm nke BroderhumL MECC 

There’s no shareware and The Learning Company. 

I or violent games, only quality programs. 

You can sample nearly 40 titles and learn about many 
more. Then, buy your favorite programs by phone and 
download them right off the CD. No modem required. 




MORE KID STUFF FROM KIDSOFT. 

Each CD also features the KidSoft 
ClubRoom™ full of interactive games, 
contests and multimedia activities. Plus, 
kids receive the Club KidSoft™ magazine, 
a colorful, oversized publication full 
of wacky stories, computer activities, 
contests and software reviews. 


GOODBYE STINKERS. HELLO KIDSOFT. 

So instead of calling software stores to complain about 
stinkers, call KidSoft at 1-800-354-6129 or fax or mail in 
the card to subscribe. And start trying 
software before buying. It’s a new idea. 

But you’ll get used to it. You never know until you try. 


KIDSOFT 


THE ONLY WAY TO TOP OUR CD — 

GIVE YOU ONE FREE. 

Get your first CD and Club 
KidSoft magazine FREE 
when you subscribe to KidSoft. 

Just call 1-800-354-6129 

I t 

j§ or mail in this card. Every g 

a i 

three months, you’ll receive 
a new Club KidSoft CD and 
magazine—all for just $7.95. 

MIiHnW 


FOLD ALONG THIS EDGE 


SUBSCRIBE NOW AND GET YOUR FIRST CD 
AND MAGAZINE FREE. 

To subscribe to KidSoft, call 1-800-354-6129, or fix this catd to 1-408-354-1033, 
or mail this card to: KidSoft, 718 University Avenue, #112, Los Gatos, CA 95030. 

YES! I would like to subscribe to KidSoft and receive the Club KidSoft CD 
and magazine every three months. When my subscription begins, I will receive 
my first CD and magazine FREE. 

Select subscription preference: 

_ $7.95 PER ISSUE SUBSCRIPTION 

After my first free issue, every three months I agree that $7.95 per issue will 
automatically be billed to my credit card. I may cancel my subscription at any 
time. (Credit card payment only.) 

_$29.95 YEARLY SUBSCRIPTION 

After my first free issue, I will receive four more issues, one every three 
months. (Credit card or check payment accepted. If paying by check, please 

CD Platform: _Mac _MFC* (‘Requires Windows 3.1 or greater) 

Credit Card: _VISA _MasterCard Exp. Dote:_/_/_ 

Credit Cord#:_ 



(PLEASE PXNT) 


CITY/STATE/ZIP: ___ 

DAYTIME PHONE: _ _ 

CHILD'S NAME:_BIRTH DATE_/ _/ 

Offer expires AAay 1,1995. Please aNow 4-6 weeks for delivery of first issue. 

Subscriptions to Conodo ml Puerto Rico, odd $10 pec yeor. Please remit In I1.S. currency. 

Allow 6-8 weeks for delivery. 
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Tired of 
kids software 
stinkers? 


CALL: 1 -800-l-WILL- 
NEVER-BUY- 
ANOTHER-PIECE-OF- 
SOFTWARE-THAT- 
MY-KIDS-CAN'T- 
TRY-FIRST-j 
SINCE-I- ___ 
END-UP-^i^ 
WASTING-MY-TIME- 
AND-MY-MONEY- 
BECAUSE-THEY-GET- 
BORED-AFTER-JUST- 
FIVE-MINUTES-AND- 
GO-BACK-TO 
WATCHING-TV-@#%! 





















Interactive books for the schoolhouse 

The Little For more than 20 years, Computer 

Turtle and Curriculum Corp. has developed 

reading software for schools. Now, 
with The Little Turtle and Ocean 
Escape Escape, sold separately, it brings its 

Computer programs to the home. 

Curriculum Each release combines reading 

lessons with listening, speaking, 
p " vocabulary and logic skills. Vachel 

Ages: 3 to 7 Lindsay’s charming poem “The 
(Reading) Little Turtle” is presented as an 

interactive storybook 
Ocean Escape is 
based on a song that 
invites kids to sing and 
read along. Each CD- 
ROM includes 35 activitie 
and contains a 320-word 
multimedia glossary. 

The software caters to 
kids across a wide age range, 
which is its main weakness. 

Three- and 4-year-olds in 
the lab had a hard time mastering 
the glossaries but enjoyed the sto¬ 
ries and activities; older children 
easily found their way around the 


glossaries but quickly tired of lis¬ 
tening to the stories. 

Like most instructional pro¬ 
grams adapted for home use, these 
lack the lively animation, get-up- 
and-dance sound effects 

★ m igy and fanciful humor you’ll 

1/^ find in other interactive 
books. But the flashier 
software can’t match these discs’ 
proven educational approach. 

The young experts of our Kids’ 
Lab enjoyed the stories and identi¬ 
fied with the characters. “I want 
to be the turtle,” said Sammy, 4, 
as he listened to Lindsay’s 
poem. When it was over, he 
declared with delight, “I 
am the Little Turtle!” 
$49.95 (Windows CD- 
ROM, Macintosh CD- 
ROM) from Computer Cur- 
•iculum Corp., (800) 858- 
3672, (408) 745-6270. • 

Note: Before you buy any software, check your 
computer owner’s manual to determine operating 
system, microprocessor, memory and disk space. 
Then read the software box or consult a salesperson 
to be sure your computer and the program are com¬ 
patible. All prices are suggested or estimated retail. 






LEARN SOFTWARE: THE CLICK & EASY WAV! 1-800-CDLEARN 


Never before has software training been so “Click & Easy!” We teach YOU how 
to use your software with very easy-to-follow interactive simulations, you won’t 
get lost or confused.You will learn your software, guaranteed! No more training 
manuals, inconvenient video tape lessons or costly seminars. 
ClassAct Multimedia gives you what you’ve needed all along, 
Windows software training on CD-ROM! With interactive 
step-by-step instructions, audio and video tips, and quizzes, 
the ClassAct system includes a 
complete training curriculum of 
the most popular software pro¬ 
grams the “Click & Easy” way. 
you’re a beginner learning a 
newsoftware program or a professional polishing 
your skills, ClassAct gives you the ultimate interac¬ 
tive on-line help system. ClassAct’s exclusive naviga¬ 
tional features allow you to select the functions you want to learn in the 
order you want to learn them. Look for ClassAct Multimedia at 
your local software 
retailer or call us. 


SOFTWARE TRAINING 

Microsoft Windows 3.11 
Microsoft Word 6.0 
WordPerfect 6.0 6 6.1 
Microsoft Excel 5.0 
QuattroPro 6.0 
Microsoft Access 2.0 
Microsoft Powerpoint 4.0 
Quicken 4 

WP Presentations 3.0 
Corel Draw 
Microsoft Access 2.0 
Lotus and More! 


inde^ 
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Create customized cards, posters 
and banners in minutes-it’s easy 
with Greetings for Windows! 


For your FREE* copy of 
Greetings for Windows, Call 

1-800-710-1222' 


Greetings for Windows is simple, high-performance 
software that turns your PC into your own printing press— 
and it’s FREE!* 

It’s easy to create professional-quality cards, posters and 
banners that say just what you want them to say. Just select 
a layout, insert any of more than 60 included graphics, 
customize your text and print! It’s easy enough for the whole 
family to use! 

You’ll use Greetings for everything! 

Holiday greetings, thank-you cards, welcome-home 
banners, school projects, business materials, party 
invitations—your options are virtually limitless! 

But what’s the catch? 

There isn’t one. We’re giving you Greetings (a $39 value) 
FREE to introduce you to our family of more than 50 excit¬ 
ing, high-performance products. So take advantage of this 
great offer and pick up the phone or mail or fax the attached 
coupon. Greetings is FREE—all you do is pick up the $8.95 
shipping and handling charges. 


24 hours a day, 7 days a week or fax the attached 
order form to 1-319-395-7449 or mail it to the address below. 

srYes! Send me Greetings for Windows FREE! 

*Please add $8.95 lor shipping and handling (f11.95 for Canadian orders 
and $20.95 for all other orders outside North America). No purchase orders, please. Includes 
detailed User's Guide and expert technical support. 


ning Phone ( _)_ 

I Disk Size: □ 3.5' or □ 5.25' (We will ship HD 3.5' disks, 


unmarked.) 

Payment Method: □ Check or Money Older enclosed QVisa □ MasterCard 
□ Discover □ American Express 


iur FREE software catalog! 


Your priority code is 771295C | 


I_I 


SYSTEM REQUIREMENTS: Greetings for Windows requires an IBM® or compatible PC, 4MB RAM, Microsoft® Windows 3.1 or later running in standard 
or enhanced mode, and 4MB hard drive space. Mouse required. Shipping and handling are non-refundable. Copyright © 1995 Parsons Technology, Inc. 
All rights reserved. Greetings is a trademark of Parsons Technology, Inc. 
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ELECTRONIC BOOKS AND KNOWLEDGE FOR EVERYONE 



The 

Everything 
You Want To 
Know About 
Sports 

Encyclopedia 

Sports 

Illustrated 

for Kids and 

Creative 

Multimedia 

lSports) 


You think the Trix rabbit had a 
problem going after a cereal that 
was “for kids”? Wait until you start 
racing your kids to the keyboard to 
run The Everything You Want To 
Know About Sports Encyclopedia. 
Sure, they’ll tell you the CD-ROM 
comes from the publisher of Sports 

What did Casey Stengel 

Illustrated for Kids, and insist that 
gives them first dibs at the PC, but 
the disc’s deep well of reference 
material will make it hard for moms 
and dads to stay on the sidelines. 

The research is serious, delivering 
an up-to-date compendium of sports 
facts and figures, but the presenta¬ 
tion is pure fun. From the start 
of the disc’s flashy, animated open¬ 
ing (a high-speed, 

★ 4/0 three-dimensional 

•t~ parade of athleti¬ 
cism, from track 
stars clearing hurdles to basketball 
players living out their hoop 
dreams), you know this is a first- 
class multimedia production. 

The program, based on a new 

tries bowen 


paperback book (Bantam Double¬ 
day Dell) of the same name, goes 
beyond obvious targets such as bas¬ 
ketball, baseball and football to 
introduce viewers to more than 50 
sports, including cricket, wind surf¬ 
ing, fencing, snowboarding, skate¬ 
boarding, rugby, darts and bowling. 
Most entries include the sport’s his¬ 
tory, brief bios of its stars, a run¬ 
down of the rules, a glossary and an 
index. The disc includes 700 photos 
(from black-and-white shots of Jesse 
Owens and Babe Ruth to full-color 
snaps of the 1994 Winter Olympics) 
and more than 30 minutes of video. 

Searches are fast and flexible. The 
keyword “horse,” for example, calls 
up information on equestrian com¬ 
petitions; typing in “Charlie Hustle” 
delivers material on Pete Rose, the 
baseball legend whose aggressive 
style earned him that nickname. 

The disc has games, too. In one, a 
cartoon quiz-show host serves up 
500 trivia questions. But the pro¬ 
gram’s one misstep is a dreadful 
game involving a robot’s search 
for jigsaw-puzzle pieces that form 
pictures of 

say? You could look it up! athletes 

1 Luckily, 
you can easily ignore it. All Hall-of- 
Famers made an error once in a 
while; like them, this disc comes up 
a classy winner most of the time. 

$29.99 (Windows CD-ROM) from 
Creative Multimedia, (800) 262- 
7668, (503) 241-4351. 


Also reviewed in Home Library 

• America’s Civil War: A Nation 
Divided 

• History Through Art 

• Coral Reef! The Vanishing 
Undersea World 


ig the stars: Each program reviewed 
is section is rated on a scale of 0 to 4 stars 
d on its ease of use, content, reference tools, 
id and graphics, and presentation, in terms of 
entertainment value and usefulness. 


1 1995 HOMEPC 














Searching in vain for a Gettysburg address 

The producers of this remarkably 
annoying CD-ROM seem to have 
taken the “house divided against 
itself” theme to heart in a way that 
has nothing to do with the War 
Between the States: The disc shows 
how a clumsy user interface can rip 
asunder a very promising multime¬ 
dia historical reference. 

America’s Civil War contains an 
estimable amount of information: Its 
text covers 2,300 key events of the 
era (battles, political debates, atroc¬ 
ities against civilians), supplement¬ 
ed by 100 maps and 1,200 pictures, 
many taken by the pioneering pho¬ 



tographer Mathew Brady. A narra¬ 
tor helps you follow the events, and 
you’ll find a dozen film clips of 
reenacted battle scenes. 

Unfortunately, the intractable 
on-screen navigation tools force you 
to jump through so many hoops to 
get to the good stuff that it’s almost 
impossible to enjoy any of it. Get 
comfortable with the program’s 20- 
page manual—you’ll need to read it 
very carefully. Typically, multivol¬ 
ume CD-ROMs employ a simple 
search prompt, but this disc—with 
fewer than 3,000 records—instead 
adopts an elaborate system of 
menus and submenus detailing more 
than 40 categories, each with its 
own icon. Symbols are supposed to 
be a shortcut; having so many of 
them defeats their purpose. It’s hard 
to memorize everything, so you can 
expect to check the manual fre¬ 
quently to see what each click will 
do. In fact, you’d do well to tape 
that hefty tome to the side of your 


PC monitor for handy reference. 

Unfortunately, that’s not what 
most of us have in mind when we I 
think of “multimedia.” 

$59.95 (Windows CD-ROM) from I 
Softkey International, (800) 323- 
8088, (617) 494-1200. 

Kinetic aesthetics 

History is more than a collection of 
names and dates; what makes it fas- | 
cinating is its record of how ideas ! 
evolve. The changes are especially 
captivating when seen in the work of i 
the world’s great artists over time. 

History Through Art is a nine-disc 
series (each sold separately) begin¬ 
ning with ancient Greece and Rome, 
moving into the Middle Ages and the 
Renaissance, Baroque and Enlighten- I 

merit eras, and finishing | 

★ with Romanticism, the Pre- 
Modern Era and the 20th 
Century. Throughout, it I 
relies on well-known images to illus- 
trate not only important historical 
players and events, but the changing 
philosophies of Western civilization. 

For instance, the meticulous 
detail of Baroque painting, pictures 
celebrating the architecture of the 
Palace of Versailles and clips of I 
the rigorously timed Bach compo- I 
sition “The Musical Offering” 
beautifully capture the idealized I 
orderliness of the European mind j 
in the Age of Enlightenment. 

When the series reaches the 20th I 
Century—a period, says the narrator, I 
when “such orderliness was no longer I 
perceived to be at the j 
basis of experience”—t ho I 
changing tenor of the I 
times is reflected in the I 
music, such as a wander- 1 
ing, raucous jazz piece, I 
and on-screen images I 
ranging from Andy War - - 
hoi’s pop-art soup cans I 
to the great, unsettling j 
images of Pablo Picasso, I 
Jackson Pollock and 
Marc Chagall. 

Taken together, the I 
discs provide an artful j 
travelogue through time. j 
$25 per disc (DOS ] 
CD-ROM, Windows CD- I 
ROM, Macintosh CD-ROM) from ZCI I 
Publishing, (800) 335-4059, (214) I 
746-5510. 


America’s 
Civil War: 

A Nation 

Divided 

Softkey 

International 

(History) 


★ 


History 

Through 

Art 

ZCI 

Publishing 
(History, artJ 


★ ★ 
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Diving into the ecological currents 


Coral Reef! 
The 

Vanishing 

Undersea 

World 

Arnowitz 

Studios 

(Science, 

nature, 

environment) 


★ ★ 


Has winter got you down? Maybe it’s 
time to sail away to the Caribbean 
via this richly illustrated disc, com¬ 
plete with hours of stunning video 
and photography. But if escapism is 
the lure, once you’re hooked you’ll 
find multimedia with a message: The 
world’s coral reefs—“the ocean’s rain 
forests”—are in jeopardy. 

The disc, produced with the New 
England Aquarium in Boston, con¬ 
tains 134 film clips, 800 photo¬ 
graphs and 2 'A hours of music and 
narration. Take a variety of tours 
that explain various topics subtly 
tied together by environ- 
. mental issues. The “sto- 

l/fc ries” section explores con¬ 

servation and development 
from the viewpoints of businesspeo¬ 
ple, scientists, locals and others. 

This issue-oriented approach 
makes for a rather humorless disc, 
but one that has plenty of heart. 
Few viewers will quickly forget the 
voice of a local fisherman: “The reef 
is sick,” he says quietly. “The wa¬ 



ters are sick. They’re sick from peo¬ 
ple who think they’re God.” 

$54.95 (Windows CD-ROM , 
Macintosh CD-ROM) from Arnowitz 
Studios, (800) 336-2947, (415) 
332-5555. • 


Note: Before you buy any software, check your 
computer owner’s manual to determine operat¬ 
ing system, microprocessor, memory and disk 
space. Then read the software box or consult a 
salesperson to be sure your computer and the 
program are compatible. All prices are suggest¬ 
ed or estimated retail. 


IN TIMES LIKETHESE, 
WESHOULD ALL 
TIGHTEN OUR BELTS. 



In this fast-paced, fast-track world, 
everyone should buckle their safety 
belts and buckle them firmly. 
Because you never know when you 
might need a little extra security. 


YOU COULD IfARN A LOT FROM A DUMMY 
BUCKLE YOUR SAFETY BELT. 


fin ^ Pu ~' < 2. Se ™ ceof US.Department 

TtaPUjtato of Transportation 



Kids have questions. What Is a Bellybutton? has the answers. Ages 3*8. 
See your favorite software retailer or call (800)432-1332, dept.371. 
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It’s about the size of a dollar, 
and it keeps track of every penny. 


It's called Pocket Finance’,“ and that’s what it 
does. It lets you manage every penny that 
comes out of your pocket by keeping track of 
where it goes. So you know exactly who got 
paid, how much, when, where and for what. 
That makes everything from balancing your 


incredibly powerful. Easy to use features— 
like SoftKeys that give you instant access to 
all your records, and FastFill that remembers 
your transactions and fills in the details— 
make entering, viewing and reporting a snap. 
You can reconcile accounts, summarize 



checkbook to filling out tax forms 
a heck of a lot easier. And because Pocket 
Finance is so small, a heck of a lot more 
convenient, too. 

All your financial information, 
all in one place. 

Pocket Finance can hold over 800 different 
financial transactions—in an unlimited num¬ 
ber of accounts. You don’t dread dragging 
home a bunch of receipts to enter into your 
computer later because you enter your trans¬ 
actions as they happen. And by creating 
your own personal categories, you quickly 
see how you spend your money. 


business or personal income and expenses 
by category, and figure out your total finan¬ 
cial picture in less time than it takes to tell 
you about it. What more could you want? 
How about computer compatibility. 

Pocket Finance is Quicken' Compatible. 
Already using a personal finance program 
like Quicken? No problem. Whenever you 
want, just use Pocket Finance’s optional 
serial link cable to send all your transactions 
right to your computer. You don’t have to 
reenter anything because Pocket Finance is 
totally compatible with every major personal 
finance program that imports QIF files. 


It’s very small. It’s also very smart. 

A lot of really bright people spent a lot of time 
thinking Pocket Finance all the way through. 
It's simple and straightforward, but still 


It fits everywhere, 
including your budget. 

Actually, you can find other machines that 
do what Pocket Finance does... for more 


than $500. But you’ll never find one — at j 
any price — that’s as smart, simple and 
convenient as the $99 Pocket Finance. Just] 
try it. What can you lose? After all, we’ve gotj 
a rather famous no excuses, no apologies, I 
no problem 30-day money back guarantee, j 
And you don't do that unless you’re selling a 
pretty darn good prod¬ 
uct. One that’s perfect 
for a small business 
owner, busy professional 
or someone who simply 
needs a little help 
managing their money. 

In fact, you’ll wonder 
how you ever got along 
without it. 

Say, what’s that in 
your pocket? 

For a limited time, buy the $99 Pocket I 
Finance with its optional $59 serial link j 
computer cable and get a free copy of the 
I. “New for ‘95’’ Quicken, all for.only $139. 
1 Hey, we don’t have to tell you that’s a 
I deal. So call — now, today — before you 
forget where you read this... and where 
you left last week's receipts. 

Pocket Finance. If you’re on the go, the 
best personal financial organizer is the 
one that goes with you. 

It's a great gift to help 
on track . And it's easy 

1-800-900-0968, Ext. 700 

30-day Money Back Guarantee 

Order 24 hours a day, 7 days a week 
Visa and MasterCard accepted 

Free Quicken offer extended to February 28,1995. 

*Price includes $10 manufacturer's rebate for current 
Quicken users. New user price is $149. Alt orders shipped 
2nd day air, $8.95, non-refundable. Or send a check to: 
TouchSofT 953 Industrial Avenue, Palo Alto, CA 94303 j 

CA sales tax applicable. Other products are reps tend trademarks of their ’ 
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hard drive and make room for data 


STEP-BY-STEP TIPS 



Unplug the power cable 
from your computer and re¬ 
move the cover. Ground 
yourself by touching the 
power supply for a few 
seconds. Locate an empty 
bay for the new drive; 
you’ll need one right next 
to your existing hard drive, 
which on most PCs looks 
like a black box. 



Remove any plates or pan¬ 
els blocking the drive bay. 
Store them; you may need 
them in the future. 


Multimedia and other whiz-bang programs give your com¬ 
puter extra pizzazz—but they also eat up lots of disk 
space. Luckily, there’s a simple way to give your comput¬ 
er a boost: Add a second hard drive. 

The second drive should be the same type as the one 
already in your machine (a new drive costs about $200 
to $700, depending on its capacity). Most PCs sold in 
the past three years use IDE hard drives. Check your 
computer manual to see which kind of drive you have. 

The following steps will make adding a second IDE 
hard drive a snap. Before beginning the installation, 
you should be familiar with terms like “jumper, ” “CMOS 
settings” and “data cable. ” Back up all the files on your 
old drive and read our instructions carefully—after you 
open your PC, you may find that you need an extra 
data cable or mounting rails to hold the drive in place. 
When you buy your new drive, the salesperson at the 
computer store may ask you if you want a drive installa¬ 
tion “kit, ” which includes a controller card for the drive, 
plus documentation and cables. Pass on it; you don 7 
need the kit, which typically costs $100 to $160. 

All you need for this installation is your computer 
manual and a screwdriver. Then sit back, rev up your 
new hard drive and get rolling. 


Photographs by Oliver Poiss 
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0 Locate the gray data cable con¬ 
nected to your current hard drive. 
Note whether the data cable has a 
black connector available in the 
middle of the cable. If it does, 
check to see whether the cable will 
reach the back of the empty bay for 
your new drive. If the cable doesn’t 
reach, or if it lacks an available 
connector, you’ll need to buy a new 
cable. Tell the salesperson at the 
computer store that you need an 
IDE data cable for two IDE drives. 



0 Your drive may require rails to hold 
it in place. If your computer didn’t 
include spare rails, you can buy 
them at your computer store. 



Q IDE drives have three settings: 
“single,” “master” and “slave.” Set 
your new IDE drive to the “slave” 
setting using the jumpers typically 
found on the back or ends of the 
hard drive. To locate the jumper 
configuration that will set the new 
drive in “slave” mode, check the 
drive’s documentation. 



Q Change the jumpers accordingly. 
In the photograph above, we re¬ 
moved a single jumper with a small 
pair of tweezers. 



o 


Your old drive is probably now set 
in “single” mode; check its docu¬ 
mentation to find out how to 
change it to “master.” If you can’t 
find any such reference in your 
computer’s manual, call the drive 
manufacturer and ask for the nec¬ 
essary information. Changing the 
setting will be similar to what you 
did in Step 6: You’ll need to remove 
your old drive and change one or 
more jumpers. 
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Be a Computer Programmer! 

Only NRI gives you everything you need for success 



SEND CARD FOR YOUR FREE COLOR CATALOG 


Another window of 
opportunity from NRI 

> NRI at-home training begins with the 
basics, then moves step-by-step to 
cover advanced programming tech¬ 
niques. 


NEW! Get hands-on experience with a powerful 
486DX2/66 MHz computer, Windows 95, and more! 

See other side for more highlights 


You learn to design, code, run, debug, 
and document programs in QBasic, C, and 
Visual Basic, the language designed 
specifically for creating Windows applica¬ 
tions. 

Best of all, you train with a state-of-the- 
art multimedia computer system, including: 

• 486DX2/66 MHz Intel-based 
computer 

•8megRAM 

• 420 meg hard drive 

• Super VGA color monitor 

• CD-ROM drive, 16-bit sound card, 
and speakers 

• Fax/modem for accessing on-line 
services 

• Professional software 

• And more! 


OR CALL 1-800-321-4634 EXT. 1082 

# Schools 

McGraw-Hill Continuing Education Center 
4401 Connecticut Avenue, NW, Washington, DC 20008 lillll 

YES! Send me the FREE catalog I’ve checked and show me how NRI can give me the 
skills and confidence to earn good money in an exciting new career or business of my own. 

lif Check one FREE catalog only □ Microcomputer Servicing 

□ Computer Programming □ Computer-Aided Drafting 

□ PC Applications Specialist □ Database Managejpent 

□ Programming in C++ □ Bookkeeping and Accounting 

1 LAN Specialist □ Multimedia Specialist 


And all this leading edge hardware and 
software is yours to train with and keep for 
ill your personal and professional needs. 


City/State/Zip 


Accredited Member, National Home Study Council 


5542-0395 


















Train with a state-of-the-art MPC-2 
computer system, software, and more!] 

of Windows and the rise of exciting new ] 


NRI, the leader in at-home 
computer training, shows 
you how to take advantage 
of today's opportunities in 

-Tie - ^- 1 — 


computer programming 

Now, you can succeed in this high- 
growth career field with NRI train¬ 
ing - and your own ambition. 

The Bureau of Labor 
Statistics predicts job 
opportunities for 
programmers 
will increase 


significantly in the next 10 
years, with as many as 
400,000 new jobs opening up 
by the year 2005. Indeed, the 
fastest growing segment of 
programming jobs will 
be PC programming, 
fueled by the 
widespread use 



That’s what NRI’s team of develi 
had in mind when they updated the 
Computer Programming course: tr 
that at once is exciting yet relevant 0 
NRI training gives you the exact skills y(j 
need to build a top-paying career in a to 
growth field. Whether you make a a 
move or pursue a full- or part-time 
business of your own, NRI hands-on 
training can get you started fast. 


Here's what makes your 486DX2 Multimedia PC 
the ideal tool for programming and personal use: 


Full IBM compatibility 
High-speed Intel 80486DX2 
CPU with 66 MHz clock 
Pentium Overdrive-ready socket 
420 megabyte hard disk drive 
8 meg RAM installed; 64k ROM 
14" Super VGA color monitor 
with .28mm dot pitch 
Fax modem installed 


>■ High-density 3.5" floppy disk drive 

>■ CD-ROM drive, sound card, and 
speakers 

>• Three-button mouse 

► MS-DOS 6.21 operating system 
with QBasic interpreter 

► Windows 95 graphical interface 

► Professional compilers for pro¬ 
gramming in C and Visual Basic 



>- No previous 
experience necessary 

NRTs step-by-step lessons and hands-oii 
programming projects help you first I 
master the programming design concepfl 
used every day by successful PC pro¬ 
grammers. With your experienced NRI 
instructor on call and ready to help, you j 
on to learn programming in three of 
today’s hottest languages: QBasic, C, 
Visual Basic. 

You get first-hand experience with 
powerful Intel-based 486DX2/66 MI' 
computer system with 8 full megab> 
of RAM, 420 meg hard drive, 3.5" floj 
drive, fax modem, mouse, plus CD-ROj 
drive, sound card, and speakers! 

By the time you complete your cours 
you’ll have complete confidence in yor 
abilities and knowledge of programme 
methods, languages, and techniques. J 

And now you can complete your 
training even faster with NRI’s new 
TeleGrading system that lets you take 
your tests and get your grades by phoi 
24 hours a day. 


► Send today for your 
FREE catalog 

Send today for your free, full-color catalo 
and start preparing tomorrow for a high- 
paying career as a computer programme 
Find out how NRI can give you the 
equipment and experience to get started 
fast in this exciting profession. 

If the card is missing, write to us: 


'Schools 


McGraw-Hill Continuing Education Cente 
4401 Connecticut Avenue, NW _ , 

Washington, DC 20008 rVjt 








































Connect an available power cable 
to your old drive. 


Q When your computer starts up, it 
may complain about “incorrect 
CMOS settings.” Check your com¬ 
puter’s manual for instructions on 
how to change your CMOS set¬ 
tings. Your computer may also rec¬ 
ognize your new hard drive auto¬ 
matically, as ours did; we simply 
pressed FI to continue. 


Put your old drive back into the 
computer. Depending on the length 
of your data cable, you may be able 
to return it to its original bay, or 
you may need to move it and your 
new drive to a different set of bays. 
Plug the connector located on the 
end of the data cable into the old 
drive. You’ll notice a red stripe 
along one edge of the data cable; 
line it up with the numeral “1” 
that’s stamped on one end of the 
data-cable connector on the drive. 


0 Fit your new drive into its drive bay 
and plug the middle connector on 
the data cable into the back of the 
new drive. Connect an available 
power cable to the new drive. Then 
plug in your computer’s main power 
cable and turn on the power. 
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0 Select “Create Primary DOS Parti¬ 
tion” from the menu (Option 1) and 
press Enter. 


Go to the DOS command line and 
type fdisk, then press the Enter 
key. You’ll see a menu like the one 
pictured above. Choose Option 5 
to change the “current” fixed disk, 
or the disk you want fdisk to work 
on, from your primary (old) drive to 
the new drive. Press Enter. 



Next, you’ll see a listing of hard 
drives and their storage capacities 
on screen, with your new drive list¬ 
ed second. Note that some com¬ 
puters will refer to your old drive 
as drive “0” and your new drive as 
drive “1.” Others will refer to the 
old drive as drive “1” and your new 
drive as drive “2.” Just remember 
that your new hard drive will al¬ 
ways have the higher number, so 
pick the higher of the two drive 
numbers, which in our case is 
Drive 2. Press Enter. 


FDISK Options 


Cui:ent fixed disk drive: 2 


Choose one of the following: 


1. Create DOS partition or Logical 





Choose “Create DOS Partition” 
(Option 1) from the fdisk menu 
and press Enter. 



0 The fdisk program will ask if it 
should create the maximum DOS 
partition on this new drive. Type 
“Y” for yes and press Enter. 


Esc to exit FDISK 


© When fdisk has finished creating a 
DOS partition on your hard drive, it 
will prompt you to press Escape to 
exit the program. 


C format d 


0 Run the DOS format command on 
your new drive by typing format d: 
at the DOS command prompt. This 
will format your new drive, which is 
now drive D. If you have a CD-ROM 
drive, it may have been defined as 
drive D; you’ll need to change that 
to drive E. Check the documenta¬ 
tion for your CD-ROM drive or com¬ 
puter for information on how to do 
so. (You may then have to change 
the drive reference in some of your 
CD-ROM programs and applica¬ 
tions.) Turn off your computer’s 
power, put the cover back in place, 
and the next time you boot up, you 
can begin stretching out in your 
new hard disk space. • 
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3. Exciting Mew Educational Software. 

For both your kids AND you. Reading 
programs, language programs, even a 
program to help manage your career. 


Our gift to you...if you call 
1-800-788-8055 today! 


The New Way To Buy Software: 

See 'em. Feel 'em. 
Trylem. Then Buy'em! 


Use 60 Complete Programs Right Mow! 

Imagine 60 of the hottest programs on 
your computer. New Multimedia software. 
Graphics programs. Games. Educational 
software. The latest in personal productivity 
boosters and much, much more. 

Imagine pitting the top programs from 
big manufacturers 
like Lotus, Borland 
and WordPerfect 
against each other 
in a head-to-head 


And imagine exploring the latest break¬ 
throughs from little-known (but not for long) 
manufacturers before anyone else. 

Stop imagining. There are over 60 full 
(not demos) programs on this one CD-ROM. 

And you can test, torture, and put all of 
them through their paces right on your own 
computer. Plus, you'll have complete product 
information and demos for 140 additional 
programs at your fingertips. 

The cost? fust $9.95. 

Which Ones Will Meet Your Standards? 

Compare each program's features. Rate per¬ 
formance. Examine all the bells and whistles. 
At 2:00 in the afternoon. Or 2:00 in the a.m. 

See which games are really the coolest. 
Which graphics programs are the easiest to 
use. And what multimedia software you feel 
is definitely a "must-have". 

Instant Electronic Delivery. No Waiting! 

If you want to purchase a program, 
simply call the toll-free number. It's just 


like ordering from a catalog...except you'll be 
given an unlock code...and you can use your 
new software as often as you like right away! 

Plus, the complete retail package with 
disks and manual will arrive at your home 
or office in just a few days. 

BONUS: Over $250 of FREE Software! 

Plus, order your TestDrive CD-ROM 
now and we'll include over $250 worth of 
programs FREE. They're yours to keep as 
our present to you just for trying us out. 

Call 1-800-788-8055 now! 


TestDrive 


MORE 


System Requirements: Windowr3.1, DOS 5,6, or 6.2, CD-ROM drive, 4MB of System RAM, 10MB free disk space. 

TestDrive Corporation’s encryption and decryption technologies are Patent Pending. All products and trademarks listed herein are the 
property of their respective owners. Contact TestDrive Corporation, 2933 Bunker Hill Lane, Santa Clara, CA 95054. 


1. The Latest From 
Borland & Lotus. 

1-2-3: Ret. 5, Freelance Graphics 
2.1, AmiPro 3.1, Quattro Pro 5.0 
for Windows, Paradox 5.0 for 
Windows and more. 


2. Games Galore! 

From Battle Chess to PinBall 
for Windows and everything 
in between! 


5. New Demos From Microsoft. 

Bookshelf, Encarta, Publisher, 

Works for Windows and mi 


CODE:T010409 











Search 80 Million AT&T's Toll-Free Reverse Search 
Residential & Directory for Canada’s White 
Business by Name Home & Business & Yellow Pages 

*99 *29 *79 

Forget phone directories. Forget 
operators. Forget list brokers. 

Forget all the things that used to 
slow you down or just plain stop 


Look! 
Find, Locate, 
Download, 




(The only thing it won’t do is 
appear on your phone bill.) 


you from locating the person or 
business you are seeking. Such 
roadblocks are history. Paying 
for lists is history. Wondering 

how to find or 

business, or group 
of businesses, is history. With 
Select Phone, the award winning 
reverse search Phonebook on 
CD-ROM, you can now look up, 
find, count, locate, 
tag, download, 
call, mail 
and even 
map anyone 
or any group 
of residential or 
business listings in 
the blink of an eye. Not 






just locally. Or even statewide. 
Nationally. Yes, now you can access 
80 MILLION 
telephone directory 
listings using any 
search criteria you 
want. Find anyone, 
or any business, by 
name, part of a name, street address, 
city, state, zip, area code or business 
heading/SIC code. Select Phone 
gives you instant access to the 
world's most valuable database. 

Even more important, it gives you 
the freedom to use this information 
by allowing you to download one, 
one thousand, 
or all 80 
million listings 
into your own 
database, 

While others restrict spreadsheet, 

downloading or word processor 

charge per name, 
these offer you 

unlimited and management 

unrestricted , Tf 

downloading Of all software. If 

80 million listings you've ever 

dreamed of being able to locate and 
reach anyone or any business any¬ 
where in the U.S. by phone or mail 
(listings come with 
ZIP+4 appended), 
you've found it. And 
now you that you've r'HHi 
found it, you can 
find everyone else! 

The Ultimate Utility for CD-ROM™ 

CompuClassics 


800-377-2001 

818-734-3800 
FAX 818-734-3999 
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WAY 


d o • i I • y o u r s e I I 

hobbies + 
lifestyles 

In the darkroom? PCs help you get the picture 


Ever flip through your photo 
albums and wonder why all 
those pictures looked so much 
better through your viewfind¬ 
er? There’s Grandma and 
Grandpa with glowing red 
eyes that resemble characters 


one to snap a snowy scene on a sunny day 
knows how easy it is to fool a light meter. 

So, while your memories may be perfect, 
your ability to capture them on film needs 
help. What’s a frustrated shutterbug to do? 
Point your camera at your PC and click your 
mouse on a computerized photo workshop. 

Photography software fits neatly with, if 
not into, any camera bag. After all, even if 
our lens work doesn’t always meet our ex¬ 
pectations, that hasn’t stopped most of us 
from trying to get it right. In an average 
year, Americans shoot nearly 700 million 



in a Stephen King novel; over¬ 

A sense of 

exposed landscapes from your 

color and 

Hawaiian vacation; and the 

composition 

out-of-focus highlights of your 

doesn’t come 

daughter celebrating her soc¬ 

in a flash; 

cer team’s championship. 

photography 

Your pictures come back too 
light one time, too dark the 

software 

next; some shots are poorly 
composed, others cut off the 

helps you 

subject’s head. Even the pop¬ 
ular, fully automatic point- 

focus your 

and-shoot cameras don’t 
guarantee flawless prints; 
anyone who has ever used 

ene johnson 

skills. 


rolls of film, then spend $5.5 billion to have 
them developed, according to the Photo Mar¬ 
keting Association, in Jackson, Mich. We 
throw even more money at cameras, lenses, 
tripods and other photographers’ accessories. 
And yet, many of us still can’t tell an f-stop 
from a truck stop and shudder at the 
thought of picking the right shutter speed. 

Whether you’re a rank amateur or picture 
yourself as Ansel Adams’ as-yet-undiscovered 
protege, photography software can help you 
polish your lensing skills. As an alternative to 
expensive photography classes, these pack¬ 
ages allow you to learn at your own pace. 
Best of all, they let you experiment with dif¬ 
ferent techniques right on screen. 

How does photography software improve 
your technique? We picked two CD-ROMs 
that offer on-screen instruction from a profes¬ 
sional photographer to see how well they make 
their points. And, with the soaring popularity 
of home video cameras—particularly among 
parents—we look at a package that aims to 
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matographer, too. 

Valuable ‘Exposure’ 

Understanding Exposure, based on 
a book by award-winning photog¬ 
rapher Bryan Peterson, scores with 
its easy-to-use design. The screens 
go light on the button bars and 
icons that clutter many other pro¬ 
grams. Here, you simply click on 
the Introduction box in the open¬ 
ing screen to reach any of four 
main sections: Interactive Theater, 
Workshops, PhotoLab and Gallery. 

In the Interactive Theater, you’ll 
find three in-depth lessons—Pho¬ 
tographic Triangle (explaining how 
aperture, shutter speed and film 
speed relate to each other), Quality 
of Light and Special Techniques. 
Workshops revisits much of the 
material in Interactive Theater, but 
here the user may shorten the 
lessons and skip around the mater¬ 
ial more easily. 

It helps to have at least a working 
knowledge of photography basics 
before diving into Understanding 
Exposure’s lessons, which feature 
short, easy-to-read blocks of text 
and photo illustrations. Follow the 
program’s advice on choosing the 
best settings for good exposure, or 
handling special situations such as 
extremely low light or glare from 
snow-covered surfaces, and you’ll be 
on your way to photo-album bliss. 


Take your inspiration from the 
beautiful photographs that decorate 
nearly every screen—more than 
500 pictures in all. Forward, Back 
and Quit buttons let you navigate 
the program, and a Go To box 
takes you to the main menu. Click 
on the small question-mark button 
by each photo to find out what 
f-stop, shutter speed and film speed 
were used to produce the image. 

After you’ve completed either 
Interactive Theater or Workshops, 
go to the program’s PhotoLab sec¬ 
tion and experiment with images at 
various camera settings. Try a slow 
shutter speed on a picture of a Fer¬ 
ris wheel, for example, and watch 
the wheel become a blur of motion; 
at a faster shutter speed, every de¬ 
tail becomes crystal-clear. 

The pictures in the 
Gallery, taken from 
Peterson’s portfolio, 
appear in four cate¬ 
gories: Scenery, Peo¬ 
ple, Closeups, Motion 
and Action, and More 
Scenery. Again, just 
click on the question 
button to see the set¬ 
tings Peterson used 
for each shot. 

Understanding 
Exposure’s one draw¬ 
back is its limited use 
of multimedia; it 
contains just one 


brief video clip of Peterson wel- I 
coming you to the program. It I 
makes somewhat better use of I 
sound: Click on the speaker button I 
that pops up on selected photos I 
and you’ll hear background infor- I 
mation about the picture and, I 
sometimes, a helpful hint. For in- I 
stance, Peterson explains that he I 
shot a seemingly endless field of I 
tulips in the Netherlands (see I 
screen at left) on his knees: ‘‘Be I 
sure to adjust your point-of-view I 
by getting down low or up high,” I 
he counsels. “The new perspective I 
clearly adds possibilities.” 

‘Easy’ is hard on the eyes 

For a program geared to a visual I 
subject, Photography Made Easy is I 
surprisingly hard to look at. The I 
so-called “VCR Interface” at the I 
bottom of the screen is a messy I 
array of buttons that stop, play, I 
fast-forward and rewind the pro- I 
gram, among other things, plus I 
boxes that let you choose between I 
Classroom and Freeform modes 1 
(similar to Understanding Expo- I 
sure’s Interactive Theater and I 
Workshops). Worse, the program I 
superimposes the active window on I 
a distracting background photo, I 
such as a water scene or a close-up I 
of fern leaves. 

Unlike Understanding Expo- I 
sure, however, this program uses I 
video and sound extensively. The I 
lessons appear almost exclusively I 
in full-motion video (about 65 I 
clips in all) featuring your instruc- I 
tor, professional photographer I 
Brian D. Ratty. A quiz follows each I 
segment in Classroom Mode (Hint: I 
The odds are with you if you pick I 
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Here’s a light moment from ‘Easy. ’ 


“all of the above”), and Freeform 
Mode lets you skip from lesson to 
lesson. Topics range from setting 
apertures to loading film to the 


origin of the word “photography.” 
Unfortunately, you’ll see fewer 
than 20 sample photos, which offer 
little inspiration. 

Novice shutterbugs will probably 
feel most comfortable with Photog¬ 
raphy Made Easy; more advanced 
students must wade through a lot of 
simplistic material, such as Ratty’s 
lecture on why people take pictures, 
to find the occasionally expert in¬ 
formation contained here. 

Some program glitches are also 
bound to annoy detail-oriented 
users. For instance, if you’re eager 
to learn why your pictures are blur¬ 
ry, you’re in luck: It’s the first topic 


listed in the glossary. Otherwise, 
you might have had a tough time 
finding it, since “blurred pictures” 
is misspelled as “blured pictures.” 

One perplexing feature allows 
you to record video segments and 
play them back later. But you can 
easily go to any segment at will, so 
it’s hard to understand the point of 
this feature. If you do use it, 
though, at least you won’t be sav¬ 
ing a memory-hogging video file on 
your hard drive; the program stores 
only the “pointers” that quickly re¬ 
trieve the disc segments you want. 

The software’s Equipment 
Notes feature makes a bit more 


Take two images and call us when you’re morphing 


Ever wonder how actor 
Jim Carrey transformed 
into that pop-eyed, green¬ 
faced ssssmokin’ creature 
in The Mask? Or how 
Tinseltown created a man 
out of molten metal in Ter¬ 
minator 2? The technique 
used in both films, called 
morphing, relies on a type 
of software you 
can use on your 
own computer. 

MetaMorph 
3-D ($49.95 from 
Villa Crespo Soft¬ 
ware, 800-521- 
3963, 708-433- 
0500) is one of 
several inexpen¬ 
sive morphing 
programs avail¬ 
able to consumers. The 
Windows CD-ROM includes 
more than 200 images to 
play with, but you can also 
use your own pictures 
from a photo CD or import¬ 
ed by a scanner. (Some 
professional-quality graph¬ 
ics programs, such as 
CorelDraw 5, also have 



morphing capabilities—but 
using a $700 software 
package for morphing is 
like using a diamond- 
edged cutting tool to open 
a can of tuna.) 

How does morphing’s 
magic happen? No matter 
which program you use, 
the basic process works 
like this: 

• Pick two images; for 
the best results, choose 
photos that are roughly 
the same size and were 
snapped from the same 
angle (say, two head-on 
shots or two profiles). You 
can use drawings, too. Im¬ 
ages of animals, people, 
even inanimate objects 
will all work. 

• Let’s say you decide 
on two head shots: one of 
a girl and another of a kit¬ 
ten. The next step is to 
apply a matrix, a complex 
grid of curved lines that 
allows the computer to 
compare the two faces 
feature by feature. For in¬ 
stance, the point at which 


two lines intersect on the 
girl’s right eye corre¬ 
sponds with the intersec¬ 
tion of two lines on the 
kitten’s right eye. Meta¬ 
Morph 3-D has built-in ma¬ 
trices that work with the 
software’s image library, 
but if you’re using your 
own photos, you’ll have to 
build your own matrix 
(don’t worry—it’s easier 
than you think). 

• Decide how many 
frames you want to use 
(the greater the number of 
frames, the smoother the 
transformation). 

• Now, begin the mor¬ 
phing process. The two 
images will disappear, re¬ 
placed by a single image 
of the girl. The transfor¬ 
mation begins as your 
computer rapidly com¬ 
pares each set of points 
and adjusts the shape and 
color of her face, pixel-by- 
pixel, frame-by-frame, re¬ 
shaping it before your 
eyes until you’re looking 
at the kitten. — SJ. 
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sense. It records your camera’s 
brand, model and serial number, 
plus information on your lenses 
and accessories. If your equipment 
is damaged, lost or stolen, the list 
makes a handy resource for a po¬ 
lice report or insurance claim. 

Let’s go to the ‘Video’ 

Shoot Video Like a Pro probably 
won’t turn you into an Oscar win¬ 
ner, but it will help you capture 
the sights and sounds of your 
son’s birthday party or your par¬ 
ents’ anniversary dinner. 

The software’s main attraction 
is a “virtual camera” that lets you 
manipulate various light sources 
on screen—such as sunshine, tung¬ 


icon; to check the cre¬ 
dentials of the program’s 
creators, click on the 
credits box. Mini-icons 
for the four main sec¬ 
tions quickly steer you 
around the program. 

Instruction relies on 
text, diagrams and a 
few video clips. In the 
Sound section, a wed¬ 
ding video illustrates 
how to boost a faint 
audio source by moving 
an external microphone 
progressively closer to 
the happy couple. An 



’irtual camera' helps amateurs see the light. 



accompanying diagram shows the 
placement of the mike, and you’ll 
hear the difference 
through your com¬ 
puter’s speakers. 

For advice from the 
pros, click on the 
Trade Secrets button. 
Most of the tips are 
practical and valu¬ 
able. The lighting ex¬ 
pert even tells you 
how to make your 
own lights and reflec¬ 
tors for a home studio. 
Of course, no soft¬ 


i Simple icons let you navigate Shoot Video Like a Pro. 


sten lamps and fluorescent fix¬ 
tures—to see how each combina¬ 
tion casts different colors on your 
subject. You can vary the number 
and placement of light sources to 
produce a range of moods, from a 
shadowy, “sensuous” atmosphere 
to a brightly lit “corporate” look. 
Or, you can test basic techniques, 
such as panning and zooming, on 
screen. Click on the Ask the Pro 
button for an evaluation of your 
efforts—if lighting or focus is off, 
you’ll get an improvement tip. 

Shoot Video Like a Pro is re¬ 
freshingly easy to use. From the 
opening menu, just dick on one of 
four TV-screen icons: Camera, 
Composing, Lighting or Sound. You 
can choose from several topics in 
each section, and a button bar at 
the bottom of each screen launches 
basic functions. To reveal a com¬ 
plete table of contents, click on the 
map symbol; to define an unfamil¬ 
iar term, choose the open-book 


ware program guaran¬ 
tees perfection. If you 
want to salvage your 
shakier shots, consider a photo-edit¬ 
ing program. To edit your photos, 
you’ll first need to scan them into 


your PC or have your film proces¬ 
sor put them on a photo CD. (For 
more on photo editing, see “Photo 
CD Opportunities” in the Novem¬ 
ber 1994 issue of HomePC.) Then, 
you might choose a program such 
as Picture Window, which offers 
pull-down menus and easy-to-use 
functions. The Transformation 
menu, for instance, contains 
“Geometry,” which resizes photos; 
“Sharpen,” which adjusts image 
sharpness; and “Color,” which 
touches up die depth and balance of 
almost every shade in the rainbow. 

So, with your technique in 
focus, get your camera and go to 
town—and maybe buy a few extra 
photo albums while you’re there. • 

Sharlene Johnson is a writer based 
in Fort Collins, Colo. 


shopper’s guide 

Here’s how to get more information on the photography 
workshop and editing software mentioned in this article. 

Photography Made Easy 

Villa Crespo Software, (800) 521-3963 , (70S) 433-0500 
$49.95 (Windows CD-ROM) 

Picture Window 

Digital Light & Color, (800) 577-7090, (617) 497-9027 
$199 (Windows) 

Shoot Video Like a Pro 

Zelos Digital Learning, (800) 345-6777, (415) 788-0566 
$49.95 (Windows CD-ROM, Macintosh CD-ROM) 

Understanding Exposure 

Diamar Interactive, (800) 234-2627, (206) 340-5975 
$59.95 (Windows CD-ROM, Macintosh CD-ROM) 

$79.95 with book (Windows CD-ROM, Macintosh CD-ROM) 

Note: Before you buy any software, check your computer owner's manual to 
determine operating system, microprocessor, memory and disk space. Then 
read the software box or consult a salesperson to be sure your computer and the 
program are compatible. All prices are suggested or estimated retail. 
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The Only Thing That Matters 
Mere Than What They Think 


tke Mill 


America Online: A big winner 
on fundamentals like e-mail, 
f America Online was also 
rated “exceptionally easy” 
when it came to finding and 
i downloading files. **-*-* 


To rind Out, Try 
America Online For 
10 Hours-FREE! 

See for yourself why PC 
■Imputing Magazine named 
taierica Online the “most usable” 

, online service. Send us the 
attached reply card and you’ll get 
0 hours online - absolutely free. 

^1-800-827-6304 

I Preferred Customer #10859. 




| SCORECARD 

| AMERICA ONLINE CROSSES THE FINISH LINE FIRST j 

Factor 

America 

Online 

CompuServe 

Prodigy 

1. Exchanging E-Mail 

Weighing Factor: 35% 

****Easyto 
navigate, attach files. 

*** Step-by-Step 
instructions, but too 
cryptic. 

** Road closed to 

without add-on software. 

2. Downloading Files 
Weighing Factor: 20% 

**** Straightforward 
and user-friendly. 

***14 Lots of files; 
hard to find among 

search capabilities. 

3. Accessing Data 
Weighing Factor: 20% 

**** Top choice for 
up-to-date information. 

Unmatched depth 
of information. 

*** Testers rated 
these sections highly 
intuitive. 

4. Accessing the Internet 

Weighing Factor: 15% 

**'A The only one with 
true Internet access. 

*14 No Internet info, 
and even sending mail 

*14 Only Internet info is 
a glossary and a BBS. 

5. Working Offline 

Weighing Factor: 10% 

pose mail offline. 

*** Need Navigator 
software to work offline. 

No can do without 

Verdict 

100% 

**** 

So Easy, it’s hard to 
believe youVu online. 

*** 

Database depth, but not 
always easy to use. 

** 

Rock-solid for data, 
but thati it. 

***** Excellent **** 

Good *** Acceptable **Poor 

* Unacceptable 
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Is llllhat Thu Think. 



YES! I’D LIKE TO TRY AMERICA ONLINE - F R E E. 

Send me the free software and trial membership. I understand there’s no risk - 
if I’m not completely satisfied, I may cancel without further obligation. 


COMPANY/DEPT./AFT. NO. 



SELECT DISK TYPE AND SIZE - 
Windows*: Q3.5 

DOS: Q3.5 


□ 5.25 


□ High Density □ Low Density 

Maaniosn - : ujj 

' To use America Online for Windows, you must have a 386 PC or higher, 4 MB of RAM, a VGA monitor (256 color support recommended), a mouse, 
a modem, and a working copy of Windows 31 

Use of America Online requires a major credit card or checking account Limit one free trial per household. America Online is registered service mark 
oi Amenca Online, Inc. Other names are service marks or trademarks of their respective owners. 






























Try Thelflost Usable," Most Exciting 
Online Service-Free For 10 Hours! 


PC Computing Magazine just named 
mhmihiihm America Online the “most usable” 
online service. But as much as we 
appreciate what they say, what we’re 
really interested in is what you say. So, 
we’d like you to try America Online absolutely free—for 
10 hours! Here’s what PCC said about us. 


''Exchanging E-Mail between online ser¬ 
vices and the outside world is key. 
America Online took top honors for 
ease of communications—both within 
the service and to external addresses.” “Simplicity, 
power and logic were all cited by testers as among 
America Online’s strengths when it came to mail han¬ 
dling. Our usability testers noted particularly how easy 
it was to send attachments and files with messages.” 
- PC Computing, September 1994 

■n I Downloading Files from America Online’s 

[ I computer to yours. “Graphics and data 
feaHnaj I files are the meat and potatoes of online 
bZEsSmJ access. Our testers deemed America 
Online the winner here, thanks to the ease with which 
they could find what they wanted.” “Our testers cited 
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America Online’s excellent search tools and point-and-1 
click access.” - PC Computing, September 1994 


Staying Infopmed. “Why wait until day’s 

end for news, weather and stock 
reports? Online data is updated as 
frequently as every 15 minutes-and 
America Online takes the cake for 
delivering information sweetly and 
succinctly.” “...you can [also] get text of everything from! 
The New York Times and Chicago Tribune to Atlantic! 
Monthly, New Republic and Wired.” - PC Computing,\ 
September 1994 

Working Offline. “A majority of our users! 
didn’t know working offline was possi¬ 
ble, so they just logged on and started 
working. If you’re using America Online 
you can write as many messages as you 
need to before you log on and ship them off-a big 
money saver.” - PC Computing, September 1994 




Easy To Use. Easier to try. Get your 

free 10-hour trial today! We’d like to 
know what you think. We’ll send 
you software 



NO POSTAGE 
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and let you try it, absolutely fre 
You’ll be impressed by every¬ 
thing you can do with Americ 
Online and how easily you cai 
doit. 



Complete and mail the card or 

M 1-800-827-6364 

Preferred Customer #10859. 

Today! 

Ak. 

AMERjLCA 


8619 Westwood Center Drive 
Vienna, VA 22182-9806 




































YOU’D BE SURPRISED AT HOW 
LITTLE IT TAKES TO CREATE 
PROFESSIONAL-LOOKING VIDEOS. 



How little trouble. How little time. How little investment. 

All you need is your PC, a video source (camcorders, 

VCRs, and laser discs work great) or PC graphics, and the 
very affordable Studio Magic " Personal Video Studio for 
Windows® With that, you have everything that’s required to 
create exciting videos and multimedia shows with stunning 
special effects and titles. Personal Video Studio is so easy 
to use that within minutes, you’ll have output ready for video 
tape or a television set. 

No additional storage space necessary. 

Personal Video Studio enhances video in real-time. 

So there’s no need to add costly hard disk storage 
space to your computer. Video simply passes 
through your computer where it is enhanced and 
then out to video tape or a TV-without losing a 
generation in quality. 


Multimedia action is waiting to happen. 

With a sound card, multimedia PC or upgrade kit, you’ll be 
able to experience true multimedia performance. Select 
music and sound effects from your favorite CDs and add 
them to vacation and home videos. Pump up your footage 
with Personal Video Studio’s dozens of special effects-or 
create your own. You can even time sequence multiple sound 
sources and graphics to your video for dramatic multimedia 
presentations and in-house training videos. In fact, if it’s in 
your computer, it can be added to your video. 

Start making your own videos today. 

Personal Video Studio is available for $499.95 MSRP 
and comes with its own easy-to-follow installation and 
instructional video, so you can get started quickly and 
easily. For more information, or for the name of the deal¬ 
er nearest you, call 408-378-3838 or 1-800-314-MAGIC. 


STUDIO 

1 

MAGIC 


Here’s a sampling of what you can do with Personal Video Studio. 













CPA 

READER-CHOSEN 

AWARDS 


The Computer Press Awards, 
co-sponsored by 3M Data 
Storage Products and the 
Computer Press Association 
(CPA), honors top journal¬ 
ists who excel in their 
coverage of information 
technology. As the oldest 
and most coveted honor of 
its kind, the Awards provide 
a forum for technology jour¬ 
nalists to be recognized by 
their peers. 


SEND OR FAX ENTRIES TO COMPUTER PRESS AWARDS, 2 FLOYD 
DRIVE, MOUNT ARLINGTON, NJ 07856, FAX (201) 663-5140. 
NOMINATIONS MUST BE RECEIVED BY MARCH 15,1995. 

BEST INSTRUCTIONAL OR 
EDUCATIONAL ARTICLE OR SERIES 

Publication/Broadcast: _ 

Appearance Date: __ 

Article or Series Name:_ 

Author/Host: 

BEST FEATURE OR REVIEW 

Publication/Broadcast: _ 

Appearance Date: __ 

Article or Series Name:_ 

Author/Host: _ 

FAVORITE PUBLICATION 

REMEMBER! YOU CAN VOTE FOR A TELEVISION 
PROGRAM, RADIO SHOW, OR ON-LINE SERVICE, TOO. 

Publication/Broadcast: _ 

Appearance Date:__ 

Article or Series Name:_ 

Author/Host: _ 

PLEASE TAKE A MOMENT TO ANSWER THESE QUESTIONS. 

Name/Title:_ 

Company:_ 

Address:_ 

City/State/Zip:_ 

Phone (Voice):_ 

Phone (Fax): __ 

Age:_ Sex: M □ FQ 

Income: $25,000-$40,000 □ $75,001-$100,000 □ 

$40,001-$60,000 □ Over $100,001 □ 

$60,001-$75,000 □ 

Besides the publication containing this ballot, where do you get 
information about computing?_ 


SPECIAL OFFER! Become a CPA Associate Member. Join now 
for only $30, and save over 50% (Regular membership fee is 
$75)! Associate Members receive the CPA Network News, a 
CPA membership card and member directory, plus access to 
the CPA’s BBS. 


Computer Press 
Association s. x 


□ Yes! Sign me up as a CPA Associate Member for only $30. 

MC/Visa Number_ 

Exp. Date:_ 


OR enclose a check made out to Computer Press Association 







































personal productivity 

financial adviser 


TAKING CARE OF HOUSEHOLD BUSINESS 


Unless you’re very lucky or a Zen 
master, you probably worry about 
money. Nagging financial questions 
echo in your head: Am I spending 


too much of my salary? Do my in¬ 
vestments make sense? Can I af¬ 
ford my kids’ college bills? Will I 
be able to retire comfortably? Will 
my family be financially secure no 
matter what happens to me? 

These are tough questions, and 
the answers may be elusive for 
breadwinners who aren’t expert in 
finance. But even if you’re not an 
. economics whiz, now you can con¬ 
sult one under your own roof; a 
raft of financial programs featur¬ 
ing the sage advice of financial 
professionals lets you gather the 
information you need to make 
sound decisions about your money. 
With just a few clicks of your 
j mouse, you can call up quizzes or 
! worksheets that help you assess 
your financial picture or create a 
budget, read up on ways to mini- 
[ mize your tax bill, ask how IRA 
j rollover rules work or figure out 
j how much you should spend on in- 
| surance or save for retirement. 

These programs fall into two 
main categories: personal finance 
managers, such as the CD-ROM 


version of Quicken Deluxe 4 for 
Windows or Managing Your Mon¬ 
ey; and dedicated financial-advice 
software, such as the Charles J. 
Givens Money Guide and Jonathan 
Pond’s Personal Financial Planner. 

You may know multimillionaire 


Givens from his best-selling book 
Wealth Without Risk, and Pond 
from his numerous books of finan¬ 
cial advice. The other programs 
also feature financial heavy-hitters: 
Marshall Loeb, editor-at-large for 


Fortune magazine and author of 
the amiual Marshall Loeb’s Money- 
Guide , co-hosts Quicken’s financial 
advice section with Jane Bryant 
Quinn, columnist for Newsweek 
and author of Making the Most of 
Your Money. And Managing Your 
Money has featured some input 
from Andrew Tobias, author of The 
Only Investment Guide You ’ll Ever 
Need , from the first version of the 


software in 1983 to the present. 

The strategies Givens and Pond 
outline in their respective books 
form the basis of some of the advice 
included in Money Guide and Per¬ 
sonal Financial Planner. But the 
software format enables you to lo¬ 
cate the specific 
information you 
need much more 
quickly than you could using a book 
index. And the programs’ work¬ 
sheets do the math for you when, for 
example, you want to calculate the 
long-term savings of refinancing 
your mortgage against the short¬ 


term closing costs. Givens’ and 
Pond’s packages also feature cus¬ 
tomized financial advice. Quicken 
and Managing Your Money have a 
different advantage: After you get 
the information you need, you can 
often easily jump to another feature 
in the program and put what you’ve 
just learned into practice. 

All the experts except Tobias 
appear in video clips in the CD- 


In four packages, experts’ advice is on the money 



by jo-ann johnston 


nifer zaino 


i by Lloyd Dangle 


and j e n 
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ROM programs. (Managing Your 
Money comes only in a Windows 
floppy disk format; Money Guide 
and Personal Financial Planner are 
also available in Windows floppy 
disk versions without video.) In 
most of the clips, the experts ap¬ 
pear simply as “talking heads,” 
but Money Guide also includes 
more active segments—for in¬ 
stance, clips of a man writing out 
his financial wish list in a park. 

Don’t expect the money mavens 
to wow you with a surefire way to 
rake in untold millions. Rather, 
they offer sensible advice about 
managing your money responsibly. 
They all teach their lessons well, 
and they effectively hammer home 
the most important point of all: The 
ultimate goal is to learn enough to 
become your own financial expert. 

Managing Your Money 

Andrew Tobias’s commentary in 
Managing Your Money’s text-only 
financial adviser is solid (and free if 
you’re already using the software to 


balance your checkbook or track 
your savings). You reach the adviser 
from the program’s main menu; the 
advice nicely balances general infor¬ 
mation about finances with tips on 
how to use Managing Your Money to 
apply Tobias’s advice. Search for 
“about escrows,” for example, and 
you’ll get both a summary of what 
escrows are and helpful hints on 
how you can use the program to set 
up a mortgage escrow 
account. Other tips, 
such as how to buy 
bonds, offer specific 
information to help 
you decide if the strat¬ 
egy is right for you. 

Tobias sprinkles 
his advice with useful 
resources (including 
phone numbers) for 
more information 
mutual funds, auto 
insurance, deep-dis¬ 
count stockbrokers 
and more. Managing 
Your Money’s finan¬ 


cial adviser is somewhat more thor¬ 
ough than Quicken’s Ask the Ex¬ 
perts feature (see below), and it’s as 
easily accessible, encouraging users 
to look for financial advice as they 
handle regular money management. 

Quicken Deluxe 4 for 
Windows CD-ROM 

The CD-ROM version of Quicken 
uses its Ask the Experts feature to 



Terms of investment: a brief glossary offinancial phrases 


Can’t tell the difference 
between a Keogh and a 
SEP? Confused when fi¬ 
nancially savvy friends tell 
you to diversify? These 
definitions from Jonathan 
Pond’s Personal Financial 
Planner will help you get a 
leg up on the lingo. 

401 (k) plan: Employees 
contribute pretax dollars 
to a company-sponsored 
program; the money is in¬ 
vested in stocks, bonds or 
money market accounts. 

Cash-equivalent invest¬ 
ment: A short-term, inter¬ 
est-earning investment 
such as a Treasury bill or 
money market fund. Re¬ 
turns are fairly reliable and 


typically can be converted 
into cash on short notice. 

Diversification: Investing 
in several different types 
of stocks and bonds. This 
strategy helps counteract 
a decline in any one type 
of investment. 

Keogh plan: An arrange¬ 
ment in which the owner 
of an unincorporated busi¬ 
ness provides tax-de¬ 
ferred retirement benefits 
to all eligible employees— 
including the owner. 

No-load mutual fund: In¬ 
vestors in this type of 
mutual fund can avoid 
paying a broker’s fee by 
purchasing their shares 


directly from the mutual- 
fund companies. 

Renewable-term life insur¬ 
ance: This type of policy 
covers you for a fixed pe¬ 
riod or until you reach a 
specified age. (Term life 
insurance provides death 
protection only.) In most 
cases, you can renew the 
policy each year without a 
medical examination. 

Simplified Employee Pen¬ 
sion (SEP) plan: A retire¬ 
ment savings plan for self- 
employed people. A SEP, 
unlike a Keogh, does not 
have a separate pension 
plan; contributions are de¬ 
posited into an individual 
retirement account (IRA). 
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[ There are certain financial goals we all seem to have in SJ 

jcommon although to totally different degrees. Your goals H 
jshould depend on what you value most in your Hfe. Don't just 

(write down each of the goals you have chosen in each 
jcategoty but don't just make your lists and then file them gj 


Portfolio Goal 


mm\ 


S' 



i*»l 


Givens’ program tries to help you face the future. 


deliver sound financial advice 
that’s well integrated with the 
program’s money management 
tools, such as Quicken’s estimates 
of the benefits of various home or 
auto loan options. 

Jane Bryant Quinn and Marshall 
Loeb dispense advice in five cate¬ 
gories: Financial Basics (saving, 
borrowing and so on), Long Term 
Goals (financing your retirement 
and the kids’ college education). 
Home Ownership, Investments and 
Taxes. You can click on questions 
that highlight major financial con¬ 
cerns for each topic (such as “How 
do I develop a plan for savings?”), 
and the answers are concise and 
explicit. For example, Loeb offers 
an excellent 90-second explanation 
of mutual funds. A narrator then 
directs you to Quicken’s mutual- 
fund register to see how such funds 
are currently performing. 

While this quick question-and- 
answer format makes it easy to di¬ 
gest the program’s advice, it pre¬ 
cludes in-depth study of any single 
topic. And, despite the tie-in to the 
main program, it doesn’t use the 
data you’ve entered into your own 
Quicken accounts to make recom¬ 
mendations about how much 
money to put into mutual funds 
and how much to keep as cash. 

One of the best things about 
Ask the Experts is that Quinn and 
Loeb occasionally agree to dis¬ 
agree. There’s no better way to re¬ 
alize the importance of financial 
self-reliance than to see that even 
the mavens don’t have magical ac¬ 
cess to all the right answers. 


version uses text instead 
of video clips). 

For example, Givens 
details the pitfalls of 
buying credit-life 
ability insurance for a 
loan. The deals sound 
good—credit-life pays 
the loan if you die, and 
disability insurance pays 
if you can’t work. But 
there’s a catch, and it’s a 
big one—you’ll overpay 
by up to 800 percent for 
the insurance you get 
when you could have 
bought annually renewable term life 
insurance for the same benefit. You 
can then call up a sobering work¬ 
sheet to calculate how much you’re 
spending on credit-life and disabili¬ 
ty insurance each year. 

After the shock wears off, you 
can hop into the Ask Charles 
Givens section by simply clicking 
on a button. Here, you can get 
quick answers to some common fi¬ 
nancial head-scratchers as well as 
more specialized questions. Parents 
whose children work as models, for 
example, may want to know if their 
child can file a tax return as the 
head of the household. If you’re 
eager to expand your financial 
knowledge, this section can help. 

The program’s Wealth Manage¬ 
ment feature lets you jot down your 
financial dreams and goals, learn 


about record-keeping and analyze 
your fiscal picture. It’s useful, but 
not as well integrated with the rest 
of the program as it could be. Nev¬ 
ertheless, even if you skip this part, 
your money has been well spent. 

Jonathan Pond’s Personal 
Financial Planner 

If you’re seeking a detailed plan for 
managing your finances, Jonathan 
Pond’s Personal Financial Planner 
fits the bill. The software blends ex¬ 
tensive financial information with 
quizzes, checklists, worksheets, per¬ 
sonalized strategies and action 
plans. In the CD-ROM, video clips 
highlight and augment tips pulled 
from the accompanying text. 

The program is organized into 
chapters on topics such as taking 
stock of your financial situation, 


shopper’s guide 

Here's how to get more information on the financial- 
planning software mentioned in this article. 


Charles J. Givens 
Money Guide 

You know you haven’t done a per¬ 
fect job managing your finances, 
but you’re not exactly sure how to 
make it better. Charles J. Givens 
wants to help. He’s going to tell 
you exactly how financial plans 
often go awry, warn you about 
some costly errors you could make 
in the future and explain ways you 
can avoid them. In the invaluable 
Ten Biggest Money Mistakes sec¬ 
tion, Givens comes on screen to 
tell you about common mistakes 
people make when buying a home, 
car or insurance, filling out a W-4 
form and more (the floppy disk 


Charles J. Givens Money Guide 

Friendly Software, (800) 96S--t654 , (419) 868-6090 
$30 direct from company, $49.95 retail (Windows) 

$35 direct from company, $59.95 retail (Windows CD-ROM) 

Jonathan Pond’s Personal Financial Planner 

Vertigo Development, (800) 942-2848, (617) 225-2065 
$39.95 (Windows) 

$49.95 (Windows CD-ROM) 

Managing Your Money 

Block Financial Software, (800) 537-9993, (203) 255-1441 
$39.95 (Windows) 

Quicken Deluxe 4 for Windows CD-ROM 

Intuit, (800) 624-8742, (415) 322-0573 
$59.95 (Windows CD-ROM) 

Note: Before you buy any software, check your computer owner's manual to 
determine operating system, microprocessor, memory and disk space. Then 
read the software box or consult a salesperson to be sure your computer and the 
program are compatible. All prices are suggested or estimated retail. 
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Pond's Planner explains each topic in detail. 


reducing personal risk with insur¬ 
ance and profiting from wise in¬ 
vestments. The answers you supply 
to the quiz questions deliver a cus¬ 
tomized financial strategy. The 
first quiz, for example, grills you 
about everything from your short- 
and long-term financial goals to 
whether vou’ll need to collect So¬ 
cial Security benefits before age 
65. Your score determines the 
order in which Pond suggests you 
read the chapters; they might be 


shuffled so that if, say, you 
indicate you’re comfort¬ 
able with tax regulations 
and tax-advantaged in¬ 
vesting, you won’t have to 
read the chapter on mini¬ 
mizing taxes until the very 
end of the session. 

The advice isn’t always 
finely tuned to your par¬ 
ticular situation—for ex¬ 
ample, Pond recommends 
that you pay off your 
monthly credit-card bal¬ 
ance, whether it’s $20 or 
$2,000. But in other cases, 
his tips are splendidly specific— 
he’ll tell you, for instance, that your 
life or disability insurance coverage 
doesn’t really meet your needs, and 
he’ll spell out the amount of addi¬ 
tional insurance you need. 

The program, which includes a 
financial glossary (see sidebar on 
page 200), ends with a Smart 
Planner Report that summarizes 
your financial goals, why they’re 
important and how to reach them. 
It’s a good idea to print out the re¬ 


port and keep it on hand as you 
plan a financial strategy. 

In fact, the best way to build a 
solid financial plan may be to 
choose more than one of these pro¬ 
grams. At the very least, personal fi¬ 
nancial management software such 
as Quicken and Managing Your 
Money can help you track your 
spending and savings, even if the ex¬ 
pert advice they offer isn’t always 
specific enough for your needs. 

In that case, it may be worth¬ 
while to spend a few extra dollars 
to add a dedicated financial adviser 
such as Money Guide or Personal 
Financial Planner to your software 
collection. The detailed information 
in these packages can be a wise in¬ 
vestment to help you and your 
family live comfortably now and in 
the coming years. Even more im¬ 
portant, you can finally put an end 
to those nagging financial questions 
echoing in your head. • 

Jo-Ann Johnston is a personal fi¬ 
nance and business writer based in 
Turners Falls, Mass. 





Receive HealthByte™ Software, the nation’s 
only Interactive Monthly Health Information 
Service for FAMILY HEALTH & FUN! 


H HealthByte™ is a family health resource created for 
the PC. It’s filled with over 100 pages of health & well¬ 
ness articles and features each month like: 

EDUCATION™ Hi. 

zles designed 

TRACKER™: Helps you_ 

health by tracking daily calorie balance. 

ACTION VIGOR & THE FOOD PYRAMID™: (5-12 yrs) 
Enlist with Action Vigor as he battles Vita-Witch to 
retake the food pyramid and restore healthy eating in 
this exciting game. 

Plus the latest in health information for all ages 
and much, much more! 

We’re offering this Free issue absolutely Free - no 
obligation/no shipping and handling. Because, we 
know, once you see HealthByte™... You’ll love it! 


and your FREE issue will be on its way! 

Requires DOS 386 or higher and VGA 


Software that’s good for you! 
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personal productivity 

working at home 


TOOLS FOR GETTING THE JOB DONE 


It’s 11 p.m., and Michael is scram¬ 
bling to finish his department’s 
quarterly sales report, due first 
thing in the morning, when he re- 

Go to the office PC? 

alizes he left a vital file at the of¬ 
fice—a one-hour drive away. 

Grace is on deadline for a cru¬ 
cial presentation. When she arrives 
at the office, she discovers that she 
copied her presentation file onto a 
corrupted floppy disk. Her only 
backup copy is at home. 

On a business trip to build his 
client base, Ken tries to update a 
contract, only to discover it 
was created with software 
that isn’t loaded on his lap¬ 
top computer. 

If you think this trio can 
do nothing but panic, think 
again. With a remote soft¬ 
ware package, all these 
predicaments would be solved 
easily. Remote software lets 
two computers connected by 
phone lines access each other’s 
data, copy the other’s files and 
even run one another’s programs. 
That’s good news if you’re a part- 
time telecommuter who’s tired of 
loading up floppy disks like a pack 
rat every time you hit the road, a 

by d a v i d d . 


traveling businessperson who 
wants to be prepared for any emer¬ 
gency, or anyone else who works 
from multiple locations. 

Rob Cosgrove, 39, an engineer 
in Memphis, Tenn., shuttles be¬ 
tween his home and downtown of- 


is considered the “host” computer. 

Most remote software gives you 
two connection options. With the 
“remote access” method, you can 
retrieve files from a faraway com¬ 
puter, work on them and then send 
them back. With “remote control” 
you actually 

No, thanks, I’ll use it from here operate the dis¬ 
tant comput¬ 
er—running its programs or using 
its printer, CD-ROM drives and 
more—from the screen in front of 


frees. “I like keeping my key files 
on the PCs at home, where the 
data is safe,” he says. When he is 
working downtown and needs that 
information, Rob simply “phones 
home” using the Norton pcAny- 
where remote program. 

To set up a remote system, each 
of the computers you want to link 
together must be connected to a 
modem and have a copy of the 
remote software installed on 
its hard drive. Now for 
some tricky yet vital 
semantics: Typi¬ 
cally, remote 




programs refer to the machine that 
you’re actually sitting in front of 
as the “remote” computer. The 
distant system you’re connecting to 

b u s c h 


you. Either way, it’s best to use 
modems that transfer data at 
14,400 bits per second (bps) or 
faster, although slower mo¬ 
dems will work, too. 

The remote access feature 
works best when you need 
to fetch small or medium- 
^ sized files from a distant 
' computer to work with at 
ft your current location. 
Dial in to the faraway 
computer to get the file, 
end the modem connec¬ 
tion and make your 
changes. Then reconnect 
I the modem to send back the 
revised file. By ending the 
modem connection, you free 
your phone line and keep your 
telephone charges down. Remote 
packages such as pcAnywhere, 
LapLink for Windows and Reach- 
Out Remote Control compare your 
revised file with the previous ver¬ 
sion on the computer it came from 
and transmit only the changes in¬ 
stead of the entire document. 
Even multi-megabyte files can be 
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transmitted in just a few minutes. 

Most remote access modes use a 
split-screen design that makes it a 
breeze to exchange files. The two 
computers’ disk and file directories 
or folders appear side by side on 
the screen of the computer you’re 
at. To transfer a file, just highlight 
it with your mouse or select it 
using the cursor keys, then simply 
move the file from one side of the 
screen to the other. 

Here, there & everywhere 

If files are too large to send over 
phone wires easily—say, a docu¬ 
ment that takes more than 10 
minutes to transfer, such as a de¬ 
tailed color sales presentation—re¬ 
mote control makes a great alter¬ 
native. Dial into the faraway 
computer and run the program 
that created the file. On your 
screen, you’ll see the software run¬ 
ning on the other computer. When 
you use remote control, the other 
computer opens and reads the file 
much more quickly than it can 
send it to you. Even better, your 
changes will be recorded instantly 
on the computer where the file re¬ 
sides. You will have to leave your 
modem connected the entire time, 


however, so don’t be 
shocked by the num¬ 
bers in front of the 
decimal point on your 
phone bill. 

Even if a program 
isn’t loaded on the com¬ 
puter you’re working at, 
you can get to it if it’s 
installed on a computer 
linked to yours by using 
remote control. Suppose 
that you’re on a busi¬ 
ness trip; just dial into 
the computer back at 
your home office, 
launch your CD-ROM 
telephone directory and 
browse through it to 
check for potential 
clients in the area. It 
doesn’t matter if the 
computer you’re using 
on the road has a CD- 
ROM drive or not. 

Similarly, remote 
control lets you take 
advantage of other de¬ 
vices attached to a dis¬ 
tant computer, such as 
a tape drive or a print¬ 
er. For instance, you 
can compose a busi- 



LapLink lists two computers ’ contents side by side. 



Remote Access take bytes from a distant Mac. 


Peek performance: how technicians see and fix PCs from afar 



Just as remote software 
lets you use your faraway 
programs and data, many 
PC hardware and software 
manufacturers’ support 
technicians use 
similar tech¬ 
nology to fix 
PC problems 
1=1=1= ' from a dis¬ 
tance. Hard¬ 
ware conflicts, 
glitches that pop 
up after you install a hot 
new game for the kids and 
other PC problems can be 
diagnosed by PC trouble¬ 
shooters who dial in to 
take a look. 

Gateway Computers 


and DiagSoft give their 
customers the option of 
having technicians exam¬ 
ine their systems from a 
distance. Gateway com¬ 
puters and DiagSoft 
QA/Plus for Windows diag¬ 
nostic utility ($99.95, 800- 
342-4763) both include a 
program called CoSes- 
sion. When a problem 
crops up that stumps you, 
you can run the manufac¬ 
turer’s diagnostic pro¬ 
grams, which perform a 
range of evaluation tests. 
CoSession then sends the 
results, along with the 
contents of important 
setup files such as your 


config.sys file, by modem 
to the company’s techni¬ 
cians. The troubleshoot¬ 
ers study the information, 
then send you their sug¬ 
gestions by phone, fax, 
electronic mail or even 
through the remote pro¬ 
gram itself. 

For more challenging 
problems, the technical 
support staff can even 
use the remote software 
to take control of your 
computer and experiment 
with different ways to 
solve the problem. It’s the 
next best thing to having 
a technician looking over 
your shoulder. — D.B. 
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Introduce Your Family to the 
World of ImagiNation! 


Discover a new world! 

Join the network that’s bringing families together. 

So what if your brother lives in Boston, your 
grandmothers in Seattle and your cousin is two states away? 
Now, you can really connect with them 
every day, at any time. 


Your Brother in Boston 


The ImagiNation Network offers a unique 
entertainment experience. Play dozens of games, and 
chat in real time with real friends and real family 
across town or clear across the country. 





Entertainment, fun and friends... 

ImagiNation has the classic board and card games we all 
grew up with, like bridge, chess, and hearts. But that’s 
only the beginning. Spend time with a noted actor or 
writer in one of our regular forums. (It’s your chance to 
ask that burning question the 
talk show host forgot.) 

Attend classes at our 
University. Meet new friends 
you didn’t know you had when 
you share your interests and hobbies. 

Special Introductory Offer... 

Come join us for a free tour of the community that thousands 
of families throughout the country like to call home. 





Sign me up for 5 FREE HOURS 
on the ImagiNation Network. 


Get 5 FREE hours 
on The 
ImagiNation 
Network! Mail 
this card or fax it 

to 209-642-0885. 


□ CD-ROM □ 3.5” diskettes 


YOUR SIGNATURE_ 

Offer Source Code: 857. Offer expires 3/31/95. Offer valid to new members o. 
© 1994 The ImagiNation Network. All tights reserved. Limit one free trial pel 
The ImagiNation Network reserves the right to change features, rates, or specif 


The ImagiNation Network requires at 
least a 386 IBM PC compatible comput¬ 
er, a 2400 baud modem, a mouse, a 
keyboard, and at least 580 kb of available 
memory. Use of The ImagiNation 
Network requires a major credit card or 
checking account. I understand that my 
first month’s membership is free and that 
it allows me five hours of network access. 
I understand there is no risk. If I am not 
having fun, I can call anytime to cancel 
my membership. Otherwise I’ll just keep 
having fun! 


IMAGINATION!. 














Start Exploring Your Own 
ImagiNation With 5 Free Hours! 


Here’s What You Get... 


Here’s All You Need... 



Mail in this card and in less than a week you will receive 
your software. 

%% A brand new membership with 5 free hours of network 
time to use within the first 30 days to get acquainted with new 
friends. After you use your free hours, you’ll be billed at a 
rate of $3.50 per hour during the first 
month. Each month you 
remain a member, you’ll 
be billed just $9.95 
which includes 5 free 
hours; additional hours 
are billed $3.50 each. 

A free subscription to 
Imaginings, the members-only 
full color newsletter that 
highlights coming attractions 
and features profiles of 
members and on-line celebrities. 


The 


I have at least a 386sx or better with a hard drive 
and 4MB RAM. I also have VGA graphics and a Microsoft- 
compatible mouse. 

You bet I have at least a 2400 baud modem. You think I 
want to have all this fun by myself? 

To use ImagiNation requires a major 
credit card. I have one! 

ImagiNation. Of course I have that. 
Are you crazy? 

And if you need help installing your 
ImagiNation Network software, 
or using it, just give us a call. 

Were available at 

1 - 800 -IMAGIN-l 

(1-800-462-4461) from 8:00 AM to 
10:00 PM, seven days a week. 


NO POSTAGE 
NECESSARY 
IF MAILED 
IN THE 

UNITED STATES 


BUSINESS REPLY MAIL 

FIRST-CLASS MAIL PERMIT N0.8 0AKHURST CA 

POSTAGE WILL BE PAID BY THE ADDRESSEE 

ATTN: MEMBER SERVICES 
THE IMAGINATION NETWORK 
PO BOX 1550 

OAKHURSTCA 93644-9850 
































Most remote-control software adds safeguards to prevent unauthorized u. 


ness report at home, send it to the 
printer hooked up to your office 
computer and ask a co-worker to 
drop it on the boss’s desk. 

Opposites don’t attract 

Bear in mind that remote hookups 
are always easier between similar 
computers than across formats or 
operating systems. It’s simpler to 
link two PCs or two Macintoshes 
than to tie a PC to a Mac. Most re¬ 
mote software packages—including 
Carbon Copy, Close-Up, CoSession, 
pcAnywhere, ReachOut Remote 
Control, Remotely Possible/DIAL 
and Takeover—only work for DOS 
and Windows. Apple’s Remote Ac¬ 
cess Personal Server connects Macs 
to each other. Timbuktu Pro is one 
of the few packages that hooks up 
two Macs, and, in conjunction with 
Timbuktu for Windows, a Mac to a 
PC. Similarly, remote software 
works best between two PCs when 
both run Windows or both run 
DOS—otherwise, it struggles to 
convert Windows’ graphical display 
for a character-based DOS PC. 

Some remote packages use sepa¬ 
rate software for the host machine 
and the remote computer. In these 
cases, you’ll have to install both 
pieces of software on each machine 
if you want flexibility. LapLink for 
Windows and some other programs 
use the same software for both the 
host and remote computers. 

Whether you use remote access or 
remote control, you can’t dial into a 
distant computer if its power is off. 
If you know when you’re going to 
make a remote connection in ad¬ 
vance, install a plug-in timer on the 
computer that isn’t where you are. If 
you can’t pin down a specific time, 
Server Technology’s Remote Power 
On/Off ($169 from Microware¬ 
house, 800-367-7080) lets you acti¬ 
vate a computer over the phone. 

Many remote users worry that if 
they can dial into a system for in¬ 
formation, other people can do the 
same. It’s a valid concern, so most 
remote software includes password 
protection to prevent unauthorized 
access to data on either computer. 
You can even have the computer 
you’re accessing from a remote lo¬ 
cation call you back when you dial 
in, for an extra measure of safety. 
And callback systems offer an 


added advantage for telecom¬ 
muters—when the host dials your 
computer, the phone charges go on 
your company’s bill, not yours. 

As we near the year 2000, com¬ 
puters are rewriting a longtime rule 


Carbon Copy 

Microcom, (800) 822-8224, 
(617) 551-1000 
$199 (DOS, Windows) 

Close-Up 

Norton-Lambert, 

(805) 964-6767 
$199 (DOS) 

CoSession 

Triton Technologies, 

(800) 322-9440, 

(908) 855-9440 
$179 (DOS) 

$199 (Windows) 

LapLink for Windows 

Traveling Software, 

(800) 343-8080, 

(206) 483-8088 
$140 (Windows) 

Norton pcAnywhere 

Symantec, (800) 441-7234, 
(408) 253-9600 
$179 (DOS, Windows) 


of nature: With remote software, 
you can be in two places at once. • 

David D. Busch author of 48 com¬ 
puter books, has worked from a 
home office since 1974. 


ReachOut Remote Control 

Ocean Isle Software, (800) 677- 
6232, (407) 770-4777 
$199 (DOS, Windows) 

Remote Access Personal 
Server 

Apple, (800) 776-2333, (408) 

996-1010 

$249 (Macintosh) 

Remotely Possible/DIAL 

Avalan Technology, (800) 441- 
2281, (508) 429-6482 
$199 (Windows) 

Takeover 

SoftKlone Distributing, (800) 
634-8670, 

(904) 878-8564 
$199 (DOS) 

Timbuktu for Windows 
Timbuktu Pro 

Farallon, (800) 425-4141, 

(510) 814-5000 

$199 (Windows, Macintosh) 


Note: Before you buy any software, check your computer owner’s manual to determine oper¬ 
ating system, microprocessor, memory and disk space. Then read the software box or con¬ 
sult a salesperson to be sure your computer and the program are compatible. All prices are 
suggested or estimated retail. 


shopper’s guide 

Here’s how to get more information on the remote-control software 
mentioned in this article. 
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TECHNOLOGY UPDATE 


ADVERTISEMENT 


New device turns any 
electrical outlet into 
a phone jack 


Engineering breakthrough gives you unlimited 
phone extensions without wires or 
expensive installation fees 




ou don't have to have a teenager to 
appreciate having extra phone jacks. 

■ Almost everyone wishes they had more 
phone jacks around the house. 

When I decided to put an office in my 
home, I called the phone company to find 
out how much it would cost to add extra 
phone jacks. Would you believe it was $158? 


Today, there 
thousand i 
get an extra phone jack 
and a thousand excus¬ 
es not to get one. Now 
an engineering break¬ 
through allows you to 
add a jack anywhere 
you have an electrical 
outlet. Without the 
hassle. Without the ex¬ 
pense. And without 
the miles of wires. 
Like plugging in an 
appliance. Now you 
can add extensions 
with a remarkable new 
device called the Wire¬ 
less Phone Jack. It 
allows you to convert 
your phone signal into 
an FM signal and then 
broadcast it over your 
home's existing elec¬ 
trical wiring. 

Just plug the trans¬ 
mitter into a phone 
jack and an electrical 
outlet. You can then 
insert a receiver into 
any outlet anywhere in 
your house. You'll be 


Is the Wireless Phone Jack 
right for you? 

The Wireless Phone Jack works with 
any single-line phone device. Almost 
anyone could use it, especially if... 

■ Few jacks. You want more phone 
extensions without the hassle and ex¬ 
pense of calling the phone company. 

■ Bad location. You have jacks, but 
not where you need them most, like 
in the kitchen, garage, home office or 
outside on the deck. 


able to move your phone to rooms or ai 
that have never had jacks before. 

Clear reception at any distance. The 

Wireless Phone Jack uses your home's e> 
ing electrical wiring to transmit signals. This 
gives you sound quality that far exceeds cord¬ 
less phones. It even exceeds the quality of pre¬ 
vious devices. In fact, the Wireless Phone Jack 
has ten times the pow¬ 
er of its predecessor. 

Your range extends 
as far as you have elec¬ 
trical outlets: five feet 
or five hundred feet. If 
you have an outlet, 


ig. You want to add exten¬ 
sions, but you don't want to pay each 
time you move. 

i Other phone devices. You have 
an answering machine, modem or fax 
machine you want to move to a 
more convenient place. 


transmitter 
(right) and a 
receiver (left). 
One trans¬ 
mitter will 

unlimited num¬ 
ber of receivers. 


W 

u 


phone jack—no matter 
how far away it is. The 
Wireless Phone Jack's 
advanced companding 
noise reduction fea¬ 
tures guarantee you 
crystal-clear reception 
throughout even the 
largest home. 

Privacy guarantee. 
You can use The Wire¬ 
less Phone Jack in , 
electrical outlet in 
around your home, 
even if it's on a differ¬ 
ent circuit than the 
transmitter. Each Wire¬ 
less Phone Jack u 
one of 65,000 different 
security codes. You a 
be assured that only 
your receiver will be 
able to pick up trans¬ 
missions from your 
transmitter. 


Unlimited extensions—no monthly 
charge. Most phone lines can only handle 
up to five extensions with regular phone jacks. 
Not with the Wireless Phone Jack. All you 
need is one transmitter, and you can add as 
many receivers as you want. Six, ten, there's 
no limit. And with the Wireless Phone Jack, 
you'll never get a monthly charge for the ex¬ 
tra receivers. 

Works with any 
phone device. 

This breakthrough 
technology will 
fulfill all of your 
single-line phone 
needs. It has a spe¬ 
cial digital interface 
for use with your 
fax machine or mo¬ 
dem. You can even 
use it with your an¬ 
swering machine 
just by plugging 
it into the Wireless 
Phone Jack receiver. 

Special factory- 
direct offer. To 
introduce this new 
technology, we are 
offering a special 
factory-direct pack¬ 
age. For a limited 
time, the transmit¬ 
ter is only $49. One 
transmitter works 
an unlimited num¬ 
ber of receivers 
priced at $49 for the 
first one and $39 for 
each additional re¬ 
ceiver. Plus, with 
any Wireless Phone Jack purchase, we'll throw 
in a phone card with 30 minutes of long dis¬ 
tance (a $30 value) for only $9.95! 

Try it risk-free. The Wireless Phone Jack 
is backed by Comtrad's exclusive 30-day risk¬ 
free home trial. If you're not completely satis¬ 
fied, return it for a full "No Questions Asked" 
refund. It is also backed by a one-year manu¬ 
facturer's limited warranty. Most orders are 
processed within 72 hours and shipped UPS. 
Wireless Phone Jack transmitter ...$49 $4 S&H 

Wireless Phone Jack receiver.$49 $4 S&H 

save $10 on each additional receiver—$39 

30-minute long distance phone card.$3CT 

$9.95 with Wireless Phone Jack purchase 

Please mention promotional code 017-HG-1108. 
For fastest service, call toll-free 24 hours day 

800 - 992-2966 

m m s ra 

amount including S&H (VA residents add 4.5% sales tax). Or 
charge it to your credit card by enclosing your account num- 



INDUSTRIES 

2820 Waterford Lake Drive, Suite 106 
Midlothian, Virginia 23113 



The Wireless Phone Jack lets 
you add a phone, modem, 
fax machine or answering 
machine almost anywhere. 



















on-line connections 

EXPLORING THE INFORMATION HIGHWAY 


It’s Thursday night, and the f unn iest half- 
hour of your week, the 30 minutes when 
Seinfeld airs, just ended. Unfortunately, you 
got home late and missed the first 10 minutes 
of what you’d swear was the best episode 

With great fan fare, viewers flock 

ever. Your family’s no help—when you men¬ 
tion the show, they only want to know what’s 


find someone who thinks these questions are 
as important as you do when you start fre¬ 
quenting the TV forums in cyberspace. 

Some participants in the on-line TV fo¬ 
rums clue in almost too deeply. Kristen, a 
devotee of Beverly Hills 90210 , notes, 
“Sometimes I spend so much time on [the In¬ 
ternet] talking about the show and reading 
about what might happen in the next episode 
that I feel like I’ve 
to TV forums already seen it when 

it finally airs.” For 
Chuck, a 43-year-old freelance writer, the 
thrill of connecting with kindred spirits who 
share his tastes and interests makes logging 


b y 

Illustration 



wrong with that Kramer 


guy. This is no laughing 


matter: You’ll never get 


to sleep until you find out 


what you missed. 


Luckily, you know a 
surefire way to reach 
Seinfeld fans on a Thurs¬ 
day night. You turn on 
your computer, go 
and post an SOS: 

Over Seinfeld] ” 

More and more TV 
are sharing their delight 
anger and general obsessivi 
ness about their favori 
shows and stars in discus¬ 
sion areas on the com¬ 
mercial on-line services 
and the Internet. The 
eyes of the computing commu¬ 
nity seem never to blink when it comes to the 
tube. Have you got a theory explaining why 
Seinfeld's writers waited five years to reveal 
wacky neighbor Kramer’s full name? Did 
you miss David Letterman’s latest Dan 
Quayle Top 10 list because you were count¬ 
ing sheep? Or did you notice something 
amiss in the Heather Locklear character’s 
latest scheme on Melrose Place and want to 
see if anyone else noticed it? You’re sure to 


in worthwhile, no 

matter what’s being discussed. “If someone 
watches The Simpsons and The X-Files , I 
tend to think they’re a bit like me,” he says. 

The creators of some shows are just as in¬ 
terested in finding out what’s on the minds 
of the viewers. J. Michael Straczynski, co-ex¬ 
ecutive producer of the syndicated sci-fi se¬ 
ries Babylon 5, and Chris Carter, executive 
producer of Fox’s The X-Files, often eaves¬ 
drop on the on-line banter about their 
shows. The chats give series creators imme- 


by David Cowles 
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8. When you give him Al 


;n concussions from toilet seat falling on his 
4. Thinks "Snausages" is a real word 

3. Voted for Fred Grandy. Love Boat's Gopher, because he really thought 
he'd be a good Congressman 

(A man is laughing excessively and the camera cuts to the audience. The 
laughing man is Gavin MacLeod. Captain Stubing of the Love Boat, making 


If you were counting sheep before 11:30, just download Letterman’s Top 10. 


diate feedback on how an episode 
was received by the faithful. And 
passions can run high: ABC re¬ 
portedly received nearly 3,000 
postings from fans of the series My 
So-Called Life urging the network 
to keep the critically acclaimed 
but ratings-poor show on the air. 
(At press time, the network appar¬ 
ently had decided to shelve the se¬ 
ries despite the on-line petitions.) 

The four broadcast networks 
and individual series producers 
court such dialogue, sponsoring 
several of the on-line TV forums 
and giving hard-core fans a 
chance to peek at scripts and 
download still images and video. 
Some forums sell merchandise, in¬ 
cluding T-shirts and caps, and 
offer tickets to tapings. 

Active forum participants essen¬ 
tially assemble their own electronic 
“fanzines,” with reviews, news and 
gossip. So make a list of your fa¬ 
vorite shows, then check out these 
on-line destinations to network 
with fans who share your tastes. 

Sci-fi rules cyberspace 

Science-fiction fans and series 
dominate the on-line TV forums, 
probably because many sci-fi 
fans happen to be longtime com¬ 
puter users. Trekkers, X-Filers 
and followers of Babylon 5, Dr. 
Who , Earth 2 and Highlander , 
among other shows, are in good 
company on all five major com¬ 
mercial on-line services. 


If, for instance, you’re hooked 
on the witty asides of The X-Files’ 
Special Agent Fox Mulder (David 
Duchovny) and Agent Dana Scully 
(Gillian Anderson) during their 
weekly searches for the paranor¬ 
mal, check out America Online, 
CompuServe and Delphi for infor¬ 
mation about past episodes, star 
bios and “spoilers,” or advance in¬ 
formation on upcoming episodes. 
In the X-Files special interest 
group (SIG) under the Entertain¬ 
ment section on Delphi, for exam¬ 
ple, “believers” and those on the 
fence find information on the gene¬ 
sis of the show; character, cast and 
crew bios; and the “official FAQ 
sheet,” with answers to some fre¬ 
quently asked questions about the 
series. (It’s no surprise that Delphi 
pours on the information about The 
X-Files ; media mag¬ 
nate Bupert Murdoch 
owns both the on-line 
service and the Fox 
network, which airs 
the weekly series.) 

Delphi’s confer¬ 
ence area hosts three 
real-time chats about 
the show each week, 
as well as the unoffi¬ 
cial discussion that 
launches spontane¬ 
ously on Fridays after 
a new episode airs. 

X-Filers post hun¬ 
dreds of messages 
every day in the 


forum area. Fans who want to 
know more about extraterrestrials 
and other paranormal subjects can 
hook into related Internet discus¬ 
sion groups and World Wide Web 
sites on the Internet directly from 
the X-Files forum. 

If you’re one of the legion of 
Star Trek fans, America Online’s 
Star Trek Club may be as close as 
you’ll get to a United Federation of 
Planets meeting. The group con¬ 
venes several times a week to so¬ 
cialize, chat about the adventures 
of the various Enterprises and play 
trivia games. (AOL Trekkers can 
also play Starfleet Online, role- 
playing simulations based on the 
show and its sequels.) 

CBS, which sponsors the TV 
forum on Prodigy, recently pro¬ 
vided Trek fans with a section 
dedicated to the network’s Star 
Trek: A Captain's Log special. 
Besides generating enough Trek 
trivia to satisfy the most ardent 
fans, the temporary service of¬ 
fered interviews with cast mem¬ 
bers and many photos. 

Genie’s Science Fiction & Fan¬ 
tasy Roundtables are hot spots for 
discussions about several shows, 
including those mentioned above 
and some golden oldies, such as 
Beauty and the Beast and Dark 
Shadows. Topics include maga¬ 
zines and newsletters published 
by the fans, costuming, and clubs. 

CompuServe’s SF Fantasy 
Median- Forum hosts more than 20 
discussion groups dedicated to the 
mainstream sci-fi and fantasy 
shows, as well as cult favorites, 
such as the BBC’s Red Dwarf se- 



Tarafirma: CBS’s Scarlett forum on Prodigy. 
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ries. The service costs $5 to $10 an 
hour, depending on the speed of 
your modem. 

Pass the soaps 

Whether you follow one or all of 
the daytime or prime-time soaps, 
the major commercial on-line ser¬ 
vices let you chat with other fans 
and ask questions about past and 


future story lines for a long list of 
shows, including All My Children , 
Another World., As the World 
Turns, Beverly Hills 90210., The 
Bold and the Beautiful , Days of 
Our Lives , ER, General Hospital , 
Guiding Light , Loving , One Life 
To Live , Melrose Place and 
Sisters. Bulletin-board postings, 
electronic news reports and still 


images of the stars help you keep 
up on the plots, plans and private 
lives of all the soap opera charac¬ 
ters you love—as well as those 
you love to hate. 

CompuServe offers sections cov¬ 
ering soap nostalgia and soaps 
abroad. In January, Jonathan 
Reiner, editor of Soap Opera 
Weekly., visited CompuServe as 


Kids say the darndest things? TV forums let them speak up 


Your teenage daughter’s 
focused on the computer 
screen, itching to see if 
anybody’s got the goods 



Topics: 49 Total Posts: 5220 Postings Created Latest 
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on the next episode of 
Party of Five. While she’s 
cruising around on-line, 
she thinks she’ll download 
a picture of hunky Scott 
Wolf, who plays Baily on 
the show. She clicks the 
button and leaves the 
computer for a while. 
When she returns, she 
clicks open the file and... 
her little sister jumps for 
joy! That’s not handsome 
Baily on screen—it’s that 
blubbery dinosaur Barney. 
Someone did a little down¬ 
loading of her own. 

Yes, the on-line TV fo¬ 
rums have something for 
kids of all ages, from Bar¬ 
ney and the Mighty Mor- 
phin Power Rangers to 
Sesame Street and Full 
House. America Online, 


CompuServe and Prodigy 
all offer forums where 
children can discuss their 
favorite shows’ top stars, 
review programs and 
download images. Each of 
the services hosts celebri¬ 
ty interviews, giving kids a 
chance to chat in real 
time with actors from pop¬ 
ular shows. Below are a 
few of the sites that cater 
to kids’ programming and 
give parents their say 
about what kids watch. 

• The Talk About Televi¬ 
sion area in America On¬ 
line’s Kids Only Forum 
(Keyword: Kids) contains 
two bulletin boards. In one, 
kids chat about shows 
such as Ghostwriter, The 
Tick and Lois & Clark. The 
other provides parents and 
teachers with a forum 
about children’s program¬ 
ming, TV violence and how 
to survive episodes of Bar¬ 
ney. (Those with anti-dino 
impulses may vent in the 
ait.barney.dinosaur.die.die. 
die newsgroup on the In¬ 
ternet, which has more 
than 2,000 postings about 
Barney’s extinction.) 

In the future, America 
Online says, the forum will 
offer parents and kids di¬ 


rect links to other on-line 
forums of interest, such 
as National Geographic’s 
Television area. 

• CompuServe’s Youth 
Drive Forum (Go: Ydrive) 
will appeal mostly to older 
kids, and especially teens; 
they’ll find more about rau¬ 
cous Ren & Stimpy than 
Barney here. The Youth 
Forum hosts a real-time 
conference every Tuesday 
night; topics cover all 
forms of entertainment as 
well as kids’ issues. 

• One of the best fea¬ 
tures in Prodigy’s Just 
Kids area (Jump: Kids) is 
a direct link to Nick¬ 
elodeon’s U to U show, 
which invites kids and 
teens to post their opin¬ 
ions on timely topics. Past 
bulletin-board discussions 
have covered fashion, the 
Power Rangers and the 
suicide of Kurt Cobain, 
lead singer of the band 
Nirvana. U to U also polls 
kids on Prodigy about sub¬ 
jects such as how they 
spend their allowance. 
Each week the TV show’s 
hosts, Ali Rivera and 
Sertrone Starks, log in to 
Prodigy and read postings 
on the air. — J.M. 
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NBC Online gires fans a chance to network with each other and the brass. 


host of SoapScoop Live, dishing 
the dirt and answering fans’ ques¬ 
tions. (To reach the Soap Opera 
Forum, part of CompuServe’s ex¬ 
tended services, hit Go: Soap- 
forum.) Prodigy got into the act 
with a forum on Scarlett , the TV 
miniseries that dusted off Ms. 
O’Hara’s old hoop skirts. 

Delphi offers devotees of Fox’s 
Melrose Place and Beverly Hills 
90210 areas similar to The X-Files 
special interest group, with discus¬ 
sions, conferences and Internet 
connections. At press time, the saga 
of “Jo’s Baby” was all the rage on 
Melrose Place. Fans demanded to 
know: Just how many more times 
can she lose Baby Austin? 

Today’s topic: Talk shows 

Can Ricki Lake’s rising star in the 
daytime talk-show ratings wars 
withstand the upcoming chal¬ 
lenges of ex-Cosby kid Tempestt 
Bledsoe and pop singer Carnie 
Wilson? Margaret, a 3-t-year-old 
work-at-home mother who sneaks 
an occasional peak at Ricki’s day¬ 
time gabfest, stood up for Ricki 
during an on-line chat session on 
Prodigy: “I feel like Ricki under¬ 
stands what it’s like to be me,” 
she wrote, adding that she intends 
to keep watching. For Margaret, 
on-line discussions about TV offer 
a chance to interact with adults 
during the day while she is home 
with her three children. 

Fans of after-hours talk have 
put David Letterman’s nightly 
Top 10 lists among the most fre¬ 


quently downloaded files in the 
TV forums. You can access a data¬ 
base of Letterman’s top Top 10s 
from alt.fan.letterman.top-ten on 
the Internet; insomniacs might re¬ 
member Top 10 Signs You Ar e Ad¬ 
dicted to Caffeine (No. 3: When a 
Maxwell House commercial comes 
on, you actually lick the TV screen). 

If vou want to connect directly to 
The Late Show With David Letter- 
man’s discussion site on the Inter¬ 
net, sign on to alt.fan.letter man. 
The CBS-sponsored forum on 
Prodigy and the fan forums on the 
other services provide detailed news 
about upcoming guests on The Late 
Show as well as some choice Dave 
lore (including a full report on the 
episode in which Dave ate wet dog 
food) without charging extra fees. 
CompuServe’s CBS Forum has a 
Letterman area, but it’s part of the 
company’s extended services, which 
cost $5 to $10 extra per hour de¬ 
pending on your modem’s speed. 

Laughing out loud 

If you need a Seinfeld fix, or 
you’re hankering to know the plot 
of the next episode of Frasier , visit 
the NBC forum in America On¬ 
line’s Entertainment area. Or, if 
you subscribe to one of the other 
on-line services, count on fans of 
both NBC shows to be actively dis¬ 
secting their favorite plots. 

In addition to the usual discus¬ 
sions and souvenirs, NBC’s forum 
offers ticket information, film clips 
and schedules of upcoming guest 
appearances by NBC performers on 


the forum. Fans who require less of¬ 
ficial information, such as Seinfeld’s 
philosophy on mixing cereal, can 
check out the TV BB Archives on 
Prodigy. (It should come as no sur¬ 
prise that Jerry, culinary adventurer 
that he is, mixes brands to find the 
best “textural” experience.) 

Sweetie-darling, you say your 
tastes are a bit more, shall we say, 
refined? How about a soup con of 
humor from across the pond, via 
Comedy Central on-line? How ab¬ 
solutely fabulousl The 24-hour 
comedy channel is home to cult fa¬ 
vorite Absolutely Fabulous and 
other series from the U.K., Canada 
and the U.S. that inspire a lot of on¬ 
line action, such as The Kids in the 
Hall, The Young Ones, Mystery Sci¬ 
ence Theater 3000, Monty Python S 
Hying Circus and The Benny Hill 
Show. Discussion groups are active 
on AOL and Prodigy. 

AOL’s Comedy Central Forum 
(Keyword: Comedy) provides de¬ 
lightful, if a tad bawdy, excerpts 
from shows such as Absolutely 
Fabulous and Mystery Science 
Theater 3000 (which starred Joel 
Hodgson in early seasons and now 
Mike Nelson as guys marooned in 
outer space and forced to watch— 
and talk back at—bad movies 
such as Bride of the Monster). 
Fans of MST3K, as it’s known to 
the faithful, are invited to vote on 
their favorite episodes via America 
Online and Prodigy (Jump: Televi¬ 
sion). After tabulating the re¬ 
sponses, Comedy Central shows 
the most requested episodes on 
Fridays and Saturdays. 

So, whether you’re stuck on a 
current hit or a show that’s been in 
reruns for 20 years, chances are 
good there’s someone eager to 
chew the fat about it on-line, al¬ 
most any time of the day or night. 
And if you don’t see your favorite 
program listed on the service of 
your choice, stay tuned. New TV 
forums crop up frequently, and it 
may be only a matter of time until 
there’s a bulletin board about your 
show of shows. If you can t wait, 
don’t just sit there—start a forum 
of your own. You’ll probably have 
plenty of company in no time. • 

Janice Maloney is a San Francisco- 
based writer. 
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Free 


Personal Inventory Manager 





Will you know what you had when it’s gone? 
Could you prove it? 


Finally, Personal Inventory 
Software That Is Quick, Easy, 
And Fun. 

Armed only with a mouse and 
Fusion Software's Value Vision, 
you can capture the contents of 
your home or office, and it's quick, 
easy, and fun. Now you can have 
the peace of mind you've always 
wanted, knowing that you are prop¬ 
erly insured. And filing an insur¬ 
ance claim with Value Vision is as 
easy as clicking a mouse button. 
What used to be a boring, tedious, 
text operation with a database, 
word processor, or spreadsheet, is 
now fun, easy, and graphical with 
Value Vision. If you can drag and 
drop an icon, you can create a list 
of the contents of your home or 
office. It’s that simple! 


A Personal Inventory Manager 
That Has Expert Insurance 
Advice. 

Over 500 colorful icons to help you 
identify rooms and items in your 
home or office. You may enter as 
little or as much information about 
each item as desired. You can 
even assign an heir. Value Vision 
will help you by highlighting insur¬ 
ance company requirements. 


fu/H»n 


To prove how important we think your 
records are we are giving away thousands of 
copies. But you have to act fast. Order your 
FREE * copy of Value Vision now. That’s 
right, get this $99.99 product FREE. 

All mail-in orders postmarked on or before 
May 15, 1995 will be GUARANTEED to 
ship for the shipping and handling charge 
only. 


ORDER TODAY! 

Call: 800-856-8566 

713-465-6363 (Houston) 
713-465-9749 (fax) 

Mail: Fusion Software 
9337-B Katy Freeway, Suite 444 
Houston, TX 77024 
TX residents add 8.25% sales tax 


•There is a $9.95 nonrefundable shipping and handling charge. Have your Mastercard or Visa ready. One copy per household. This offer only 
available in the U.S. andCanada. IBM PC or compatible running Windows 3.1, VGA or better, mouse or compatible device, and minimum 2MB ram 
required. This offer is subject to availability. Fusion Software reserves the right to end this offer at any time. Canada add $3. 

© Fusion Software.lnc., Houston, TX 77024-2618. Value Vision is a trademark of Fusion Software. Windows is a trademark of Microsoft 0 Corporation. C503 

































































From the publishers of HOMEPC... 

The ultimate online navigation tool! 


POWER TOOLS: 


THE TOP PCS, 


MODEMS 


MONITORS 


-AND MORE 


CONFESSIONS 
OF A PC 


SECRET 


CONNECT 


THE WIZARDS 
OF WALL STREET 


EXP lore 

CVbep ifg e 


witt the new 
Monthly guide 
tt the online 
world or 
Information and 
entertainment! 


hat's new online? Which Internet news- 
groups, chat lines, and bulletin hoards 
are hot? Where's the online action - 
how do I get there? 


Software! • Games! * Romance * Lifestyles! 
• Politics! • The Media! • And much more! 


Those a 


in't ordinary list 


Find out with NetGuide, the first-ever program 
guide to Cyberspace! 


There's never been a magazine like NetGuide! 
Every month NetGuide points you to the best and 
brightest places to be and things to see online - 
more than a hundred listings broken down by 
areas of interest for quick and easy access. 


• News, Arts & Entertainment! • Sports! 

• Business & Finance! • Travel! • Reference 
Sources! • Science & Technology! • Computers & 


thay're reviews. 

Before we publish them, our expert staff 
researches each listing. How easy is it to 
access? If it's a bulletin board, is the line always 
busy? How expensive is it? Is it worth the cost? 
Navigate like a pro... 

NetGuide isn't only a "where to" guide. It's 
also a "how-to" manual. You'll learn how ^ 
to get around cyberspace and valuable 
techniques to make you a more cost- 
effective explorer on the information 
superhighway. 


Be one of the first to toy NetGuide! Just complete end 
mail the capd, or call 1 - 800 - 238 - 6644 . 


Charter 
Offer 

3FKEE 

ISSUES! 


' j j \ | 

additional issues (15 issues in all) for only $14.97 - less than a dollar an issue, and a Charter savings of $5% off the newsstand rate. If you aren't ' 1411 HS J 

razed by what NetGuide shows you, return the invoice marked "cancel." You will owe nothing and your three free issues will be yours to keep. ^ ’ v I 


t > * * 
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bookstore 


what’s new on the shelf 


The Multimedia Home 
Companion 

Edited by Rebecca Buffum Taylor 

Warner Books, 1994 

$21.95 


1 Almost everyone with a home com¬ 
puter seems fascinated by multi- 
media these days, but even those 


Creative Side of Multimedia” ex¬ 
plores the ways in which CD-ROM 
technology has stretched the 
boundaries of educational and en¬ 
tertainment software. 

The book does gloss over one 
important hardware issue, howev¬ 
er: Upgrades are often an exercise 
in frustration because CD-ROMs 
designed for speedy newer ma¬ 
chines perform poorly on a cob- 
bled-together older system. The 


A multimedia partner that’s with you to 


who own a multimedia system 
i don’t have all the answers about 
what their systems can do. Some 
aren’t even sure of all the questions, 
f The Multimedia Home Compan¬ 
ion changes that. Regardless of 
where you are on the learning 
curve, get ready for a speedy ride 
to the top. The book’s opening sec¬ 
tions provide solid technical back- 


point merits greater emphasis than 
it receives here. 

The bulk of The Multimedia 
Home Companion is a 215-page 
review section that offers incisive 
write-ups of more than 400 multi- 


Lultimedia 
'HOME 
[COMPANION 



software packages. And one pro¬ 
gram deemed tops in each catego¬ 
ry receives the “Eppie Award” 
(presented annually by Epicenter 
Communications, which produced 
The Multimedia Home Companion 
for Warner Books). 

The reviewers give readers lots of 
facts to chew on, particularly for the 
products that get the full-page 
treatment, which includes a pair of 
screen shots that let you actually see 
some of the program 
the end for yourself. Shorter 
descriptions run at 
the back of each section; unfortu¬ 
nately, some of them cover so-called 
“vaporware”—software that’s been 
promised forever but hasn’t hit the 
stores yet. Nevertheless, the reviews 
can help multimedia newcomers de¬ 
termine which companies produce 
quality products, and which pro¬ 
grams look useful or stimulating. 

So many CDs, so little time 

With some 400 titles on display, 
you may be inclined to treat the 
review section as a giant must- 
have list rather than a reference 
guide. If nothing else, The Multi- 
media Home Companion subtly 
delivers the message that unless 

1 and hrenthc mnlti- 


Charter 
Oiler 
3 FREE 


THEN, if you want, continue 
with 12 more issues for just 
*14.97 - a 6G% CHARTER 


FINALLY, if you ever want to 
Stop your subscription, you ge 
A full refund on your entire 


3 FREE ISSUES! 

O YES, enroll me as a Charter subscriber lor 3 FREE 
ISSUES oi NetGuide. Then send me an invoice for 12 addi¬ 
tional issues (that's 15 issues in all) for only $14.97 - less 
than a dollar an issue, and a Charter savings of 66% off the 
newsstand rate. I'll send my check if I want NetGuide. If not, 

I'll write "cancel" on the bill, return it, and keep my 3 sample 



rial Subscription 
fastest service, 
1 - 800 - 238-6644 


Mail to: NetGuide, PO. Box 420355, Palm Coast, FL 32142-0355 


SAVE! 15 issues of NetGuide 
will cost $44.25 on newsstands. 
You get them for the low Charter 
introductory rate of $14.97! Send 
no money. We ll bill you later! 

O Please send me information 
on subscribing to HOMEPC 
magazine. 
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From the publishers of HOMEPC... 


The ultimate online navigation tool! 




POWER TOOLS: 


THE TOP PCS 


MODEMS, 


MONITORS 


--AND MORE 


CONFESSIONS 
OF A PC 


miOPe 

Wwspace 


with the new 
monthly guide 
to the online 
world or 
information and 
entertainment! 


hat's new online? Which Internet news- Software! • Games! • Romance • Lifestyles! 
groups, chat lines, and bulletin boards • Politics! • The Media! • And much more! 
are hot? Where's the online action - These aren't o 


BUSINESS REPLY MAIL 

FIRST CLASS MAIL PERMIT NO 60 FLAGLER BEACH, FL 

POSTAGE WILL BE PAID BY ADDRESSEE 

NetGuide 

P.O. Box 420355 


NO POSTAGE 
NECESSARY 
IF MAILED 
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UNITED STATES 




Palm Coast, FL 32142-9371 
























bookstore 


WHAT’S NEW ON THE SHELF 


The Multimedia Home 
Companion 

Edited by Rebecca Buffum Taylor 

Warner Books, 1994 

$21.95 


Almost everyone with a home com¬ 
puter seems fascinated by multi- 
media these days, but even those 


Creative Side of Multimedia” ex¬ 
plores the ways in which CD-ROM 
technology has stretched the 
boundaries of educational and en¬ 
tertainment software. 

The book does gloss over one 
important hardware issue, howev¬ 
er: Upgrades are often an exercise 
in frustration because CD-ROMs 
designed for speedy newer ma¬ 
chines perform poorly on a cob- 
bled-together older system. The 


A multimedia partner that’s with you to 


who own a multimedia system 
don’t have all the answers about 
what their systems can do. Some 
aren’t even sure of all the questions. 

The Multimedia Home Compan¬ 
ion changes that. Regardless of 
where you are on the learning 
curve, get ready for a speedy ride 
to the top. The book’s opening sec¬ 
tions provide solid technical back¬ 
ground information about multi- 
media hardware and creativity 
that gives you a firm foundation 
in the basics. Then you’ll set out 
on a journey to multimedia’s new 
frontier: the burgeoning CD-ROM 
software business. 

Whether you want to add bells 
and whistles to your current com¬ 
puter or buy a multimedia setup 
from scratch, this book can help 
you. The writers’ advice is pithy, to 
the point and practical. The first 
three chapters offer a tempting ap¬ 
petizer: “The Changing Multimedia 
Landscape” and “Choosing the 
Rest Platform” prepare you to take 
the multimedia plunge, and “The 

by pam kane 


point merits greater emphasis than 
it receives here. 

The bulk of The Multimedia 
Home Companion is a 215-page 
review section that offers incisive 
write-ups of more than 400 multi- 


Multimedia 

StHOME 

COMPANION 



media programs. The reviews come 
from five writers—Gareth Bran- 
wyn, Gregg Keizer, Peter Scisco, 
Charles Taft and Sandy Reed— 
who cover multimedia for maga¬ 
zines that span points of view from 
the avant-garde Wired to the fami¬ 
ly-oriented Parent and Child. 

The reviews fall into five cate¬ 
gories—Edutainment, Games, 
Kids’ Corner, Reference and How- 
To. Each section offers a tasty 
smorgasbord of the good, better 
and best of today’s multimedia 


software packages. And one pro¬ 
gram deemed tops in each catego¬ 
ry receives the “Eppie Award” 
(presented annually by Epicenter 
Communications, which produced 
The Multimedia Home Companion 
for Warner Books). 

The reviewers give readers lots of 
facts to chew on, particularly for the 
products that get the full-page 
treatment, which includes a pair of 
screen shots that let you actually see 
some of the program 
the end for yourself. Shorter 
descriptions run at 
the back of each section; unfortu¬ 
nately, some of them cover so-called 
“vaporware”—software that’s been 
promised forever but hasn’t hit the 
stores yet. Nevertheless, the reviews 
can help multimedia newcomers de¬ 
termine which companies produce 
quality products, and which pro¬ 
grams look useful or stimulating. 

So many CDs, so little time 

With some 400 titles on display, 
you may be inclined to treat the 
review section as a giant must- 
have list rather than a reference 
guide. If nothing else, The Multi- 
media Home Companion subtly 
delivers the message that unless 
you eat, sleep and breathe multi- 
media 24 hours a day, you’ll never 
get to see or do it all. And even if 
you could, good luck paying for it 
all; my wish list of CD-ROM titles, 
while not numbering in the hun¬ 
dreds, still totals almost $3,000 at 
current retail prices. A few hours 
spent with The Multimedia Home 
Companion will help you become a 
discriminating consumer of the 
programs that are worth your time 
and money. 

The book’s appendixes make it 
an even better value. Every soft¬ 
ware title is listed in an alphabeti¬ 
cal index, including information 
about the publisher, platform and 
category. Each publisher’s address 
and telephone number is listed in a 
separate appendix. 
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Most handy, however, is Appen¬ 
dix D, a two-page worksheet to 
help you zero in on the multimedia 
system that’s right for you. The 
worksheet lists important questions 
to ask retailers, and provides 
spaces to record price quotes from 
up to five sources. Even though it’s 
at the back of the book, it’s really 
the start of something big—your 
multimedia future. 

Photo-surrealism 

Playing in the Digital Funhouse 

by Michael Cuthbertson 
and Phillip Robinson 
MIS: Press, 1994 
$21.95 

Outrageous PC FX: Tools and 
Techniques for Outrageous 
Graphic Effects 

by David D. Busch 
MIS: Press, 1995 
$34.95 

Everyone should spend some time 
just goofing around at the comput¬ 
er. Two new books not only en¬ 
courage fiddling, diddling and gig¬ 
gling, they tell you how to do it 
and provide the tools you’ll need to 



mess around in style. Playing in 
the Digital Funhouse is a good in¬ 
troduction to computer graphics 
that focuses on one program, Sym- 
soft’s Digital Funhouse; Outra¬ 
geous PC FX provides in-depth in¬ 
formation about several programs. 

If you’re a stranger to graphics 
software, Playing in the Digital 


Funhouse is the easier book to un¬ 
derstand. It teaches you how to use 
Digital Funhouse to manipulate 
photos and other images on your 
PC. A floppy disk that comes with 
the book contains a “lite” version 
of Digital Funhouse, with three im¬ 
ages to get you started. 

The book’s excellent black-and- 
white illustrations and screen shots 
provide a useful preview of Digital 
Funhouse. Screen photos also dis¬ 
play the right and wrong ways to 
use the program’s tools. 

The book shows how to create 
Digital Funhouse’s exclusive ef¬ 
fects, such as “bulging” (exagger¬ 
ating graphical elements in a bal¬ 
loon-like manner) and “squinching” 
(constricting those elements). You 
also learn how to pull off more fa¬ 
miliar tricks such as stippling 
(adding a dot-like texture) and 
blurring a picture. Digital Fun¬ 
house has its limits, however; it 
won’t let you morph (blend two 
photos into one; see this issue’s 
Flobbies + Lifestyles story) or ex¬ 
periment with color. 

After playing with Digital Fun- 
house’s scaled-down version for a 
while, you may pine for the full¬ 
blown program—plus a scanner 
or photo CDs so you can work 
with your own pictures. The book 
can’t help you obtain those items, 
but it does have a coupon good 
for a $30 discount on tbe regular 
version of the software, which 
lists for $79. Once you finish 
reading Playing in the Digital 
Funhouse and exploring its visual 
trickery, the odds are pretty good 
you’ll want the whole digital 
amusement park. 

Image and reality 

Here’s where Outrageous PC FX 
comes in. Using this book, you 
can create sophisticated special ef¬ 
fects on your PC that you may 
have thought were possible only in 
a professional darkroom. You can 
concoct images from scratch, 
make color separations, retouch 
and mix images, and more. 

Although computer novices will 
find this book valuable, author 
David D. Busch, a frequent con¬ 
tributor to HomePC , assumes the 
reader has at least a passing fa¬ 
miliarity with basic photography. 


You’ll need to digest some spe¬ 
cialized vocabulary (for example, 
the difference between “burning” 
and “dodging,” two photo-print¬ 
ing processes), so settle into a 
comfy chair and read the first 



part of the book closely. Pay spe¬ 
cial attention to chapter two, 
“Arming Yourself for the Imaging 
Battle.” This comprehensive sec¬ 
tion describes in detail everything 
you need to do if you want to be¬ 
come an FX whiz—whether you 
own a $2,500 486-based PC or a 
$25,000 lollapalooza with scads 
of memory and a 16.7-million- 
color display. 

Unlike the disk that accompa¬ 
nies Playing in the Digital Fun¬ 
house, tbe CD-ROM included with 
Outrageous PC FX is a sophisticat¬ 
ed sampler of several commercial 
software programs, including 
Adobe Photoshop and the Elastic 
Reality drawing package. All the 
software is save-disabled, however, 
which means you get merely a taste 
of what the programs can do. Still, 
there’s plenty to play with here, 
from a wide range of PostScript 
and TrueType fonts to 24-bit 
(16.7-million-color) versions of the 
exquisite color pictures found in 
the book itself. 

If you’re a beginner, an expert 
or somewhere in between—and 
particularly if you’re involved in 
desktop publishing— Outrageous 
PC FX is more than just a guide to 
goofing off; it’s a must-have refer¬ 
ence that can help jump-start your 
creative juices. • 
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the 

HOMEPC 

connection 


An exciting section where you'll discover a world oj inviting products to fulfill your demands and wish lists. 

Products that will help you gam maximum productivity as you work, and peak enjoyment as you learn, play and relax. 
Just look for the distinct red border and you'll find The HomePC CONNECTION. 


Business Opportunities 

Best Personalized Books.223 

Hefty Publishing Co., Inc.227 

Marquette.223 

National Claims Services.227 

National Computerized Business Services Inc. ..227 

PCDI.223 

Precision Data.223 

CD ROM/Multimedia 

Computer Gallery .233 

Consolidated CD ROM.231 

E 2 Soft.233 

EDUCORP.241 

Emerald Software, Inc.232 

Mr. CD-ROM.243 

NeoSoft Corp.238 

Vicarious.233 

Computer Checks 

Designer Checks .221 

Education 

Grantham College.222 

Institute of Technical Studies.222 

Integrated Education .222 

Fitness/Muscle 

AlphaSport.230 

Kids Korner 

Lawrence Productions.237 

The Edutainment Company.237 

ERGOkids.240 

Language 

TransLanguage Inc.237 

Lottery 

Smart Luck Software.223 

Medical Reference 

Pixel Perfect.231 

Music 

The Blue Ribbon Soundworks, Ltd.239 

Twelve Tone Systems .239 


Problem Resolution 

CyberMedia .227 

Screen Savers 

Fishpot Images.231 

Sewing 

M&R Enterprises .220 

QuiltSOFT.220 

Shareware 

The Source .228 

Instructional 

User's Choice .229 

On-The-Net 

Global Gallery .228 

Specialty Data & Communications Corp.228 

CD ROM Accessories 

MacTec, Inc.231 

Computer Covers 

CPM Merchandising, Inc.228 

Touch Screen 

KEYTEC, Inc.222 

Computer Insurance 

Safeware, The Insurance Agency, Inc.220 

Voicemail 

Connect America.228 



































INSURANCE/SEWING 


t h e 


HOMEPC 


e c t i o 


Design Your Own 


TOMrOrJ pt 

The Software for Cross Stitch Pattern Design 

Fmtums 


l Full, Half, Quarter, and Outline stitches supported, 
■ Any pattern is sizable up to 500 x 500 Stitches, 
l Use mirror mode for drawing symetrical objects, 
i Use up to 64 different colored threads per pattern. 


■ Drawing tools include copy, move, paint, center flip and 


■ Quality pattern printouts on any Windows supported printer. 

■ A full pattern window for viewing your entire pattern at once. 
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Sure it's Insured? 

Most computers are not insured. And ordinary policies 
may exclude or limit the coverage you need. Do you 
have the ready cash to replace stolen or damaged equip¬ 
ment? You will if you have SAFEWARE's compre¬ 
hensive COMPUTEROWNERS coverage. It provides 
replacement of hardware, media and purchased soft¬ 
ware for just pennies a day! Your protection includes theft, fire, accidental 
damage, and more. Even costly power surges are covered. Just select your 
system value and premium from the table below. Use the coupon or call for 
immediate coverage. Now available in Ontario. 

Call for immediate coverage or mformation 
-800-S AFEWARE. 

'© 1 - 800 - 800-1492 

FAX: 1-614-262-1714 
On CompuServe, "Go SAF" 

SAFEWARE, The Insurance Agency Inc. 
2929 N. High St. PO Box 02211 
Columbus, OH 43202 

- -n 


8 8.001 -$ 11,000 


8 109 


; te ro K y j' yby 


Underwriting require_ 

state. Void where prohil 
Call for rates in TX, N 

10 DAY TRIAL. Review your policy for 10 days after 
you receive it. Satisfaction guaranteed or your money t 
Narr 


Addrei 


Phone (Daytime) _ 


I Total value of hardware, media and purchase software $_ 


I Mail to: SAFEWARE, The Insurance Agency Inc., 2929 N. His 
, PO Box 02211, Columbus, OH 43202 
I Underwritten by American Bankers Insurance Company, 

11222 Quail Roost Drive, Miami, FL 3: 
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SAVE*-SAVE*SAVE*SAVE*SAVE*SAVE*SAVE 


COMKJIER CHECKS 

QaiCKEN, SIMPLY MONEY, MICROSOFT MONEY AND MANY MORE! P^Sf KC 
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EDUCATION/TOUCH SCREEN 


the HOMEPC 


MAGIC TOUCH 

Turns Your Monitor 
Into a Touch-Interactive Device 

It’s EASY, POWERFUL, 
FUN AND AFFORDABLE 


m 


Now you can run all your Window© mouse 
driven programs with the touch of yourfinger 
or any round-pointed stylus. Magic Touch 
simply attaches to your 13 or 15 inch moni¬ 
tor to create a touch interactive device. 
Beginners can enjqy the fun of using touch 
to interact with their software. Experts 
can explore the infinite solutions created 
by touch interaction. 

Magic Touch —• the most affordable touch 
product on the market. Wie also offer a full 
range of integrated touch monitor and soft¬ 
ware utilrtiesfortouch application development. 

ft KEYTEC, INC. 

where you find the magic touch 

TO ORDER 

Call Toll-Free 1-000-MAGIC 09 
or Fax 214-234-6542 
or Mail Coupon Today 

fKEnECJNC I 

[ 1293 N.Plano Rd. 1-000 MAGIC 691 

I Richardson, TX 75061 j 

j Rush FREE Facts on MAGIC TOUCH i 

i i 

I NAME _ I 

I I 

I I 

I ADDRESS _ I 


CITY _ 

STATE_ ZIP_ 

TEL_ FAX. 



OBTAIN YOUR COMPUTER 
DIPLOMA AT HOME 


Earn your diploma to become a 

• Computer Applications 
Specialist (learn spreadsheet, database 
& desktop publishing,) 

• Computer Programming 
Specialist (learn C/C++ & Visual 
Basic) 

• Multimedia Specialist (learn 
how to create multimedia (sound, 
animation, etc.) applications) 

• System Analyst /Certification 
(become a certified computer 
professional in just a few months) 

All courses home 
study and accredited 

by the International 
Association of 
Continuing Education 
& Training. Unique 
learning method 
includes videos, all needed software, 
tutorials, textbooks, & day/night instructor 
assistance all at a very affordable price. 

Call for FREE catalog today! 

1-800-9-ITS-ITS 


Institute of Technical Studies 


State Licensed & Bonded 


Home Study 

Computer Science 

ACCREDITED 
B.S. DEGREE 

Our 44th year. B.S. degrees in computer 
science and other fields. All teaching is 
by home study. Grantham lesson 
materials. Personal help by mail, phone, 
fax, BBS. 

You are a class of one when asking for 
assistance from your instructor, all 
included in the regular tuition. Profes¬ 
sional software, no additional charge. 
Our emphasis is on teaching you 
computer science and guiding you to 
professional competence as well as your 
B.S. degree. Our degrees are accredited 
by the Distance Education and Training 
Council, Washington, DC. 

Free Catalog: 1 (800) 955-2527 

GRANTHAM 
College of Engineering 

34641 Grantham College Rd. 
Slidell, LA 70469-5700 




Comprehensive coverage of 

Basic Algebra and Intermediate Algebra. 


IE Algebra, 

For Microsoft Windows 3.1 

• Each lesson has lectures, examples, and 
exercises. All in hypermedia format. 

• Unlimited number of exercise problems with 
answers prepared by computer. 

• Math Lab can graph any function. You can 
experiment with functions with parameters too. 

• Easy to read lessons with real-life examples. 

make things easy 
to understand in the 
multimedia edition. 

• Slide shows are 
used in the standard 
edition to get ideas 

• Teacher's edition enables a teacher to write 
hypermedia materials for students with specific 
needs, supplementing her classroom lecture. 

For more information 

call: 800-917-3338 or 801 -355-7624 

Integrated Education 

P.O. Box 3415, 

Salt Lake City, UT 84110-3415 



Q IE Algebra, multimedia edition, $42.90 

□ IE Algebra, standard edition, $35.90 

□ IE Algebra, teacher's edition, $72.90 

Tax (Utah residents only, 6.125%)_ 

'"our Address 1 Shippi " 8 a " d haDdling $6 -°° 
30-day money back guaranteed ! - 



























































the HOMEPC 


conn 


c t i o n 



Be a computer 
repair expert! 

Career-level home study. Learn 
all about PC repairs, installa¬ 
tion, troubleshooting, upgrad¬ 
ing, servicing, and much more. 

Open your own business or 
become a more valuable em¬ 
ployee. Free career literature: 
send or call 24 hours a day. 

Call 800 223 4542 


The School of PC Repair 

PCDI, 6065 Roswell Roaf 
Dept. JJC275, Atlanta, Georgia 30328 


Home study—earn great money : 

Become A Medical 
Transcriptionist! 


Experienced transcriptionists — 
can make up to $25,000 trail- l^i 
scribing MDs' notes from tapes. [DM 
Be in demand; work in doctors’ 
offices, hospitals, or clinics—or 
at home. Free career literature: . ___ 

send or call 24 hours a day. I 

CALL 800-223-4542 ■■ ’ 


>n.<_L_ 


the School Of Medical Transcription 

PCDI, 6065 Roswell Road 
Dept, YYC275, Atlanta, Georgia 30328 


Take ESI 
Charge.™ 

Of Your Own Success 

Electronic Claims Processing 

is fast becoming the most profitable home- 

based business opportunity available today. 

Marquette is the industry leader in medical 

claims billing software and expertise. 

The Marquette Difference 

• No experience required. We provide full, 
one-on-one training. 

• Excellent income potential, working 
full- or part-time from home. 

• Package includes Marquette’s own 
4-program success system: Marqsman, 
TraqMarq, CodeMarq and CostMarq. 

• First year free software updates and 
24-hour technical support. 

• A sizzling marketing plan. 

• Physician leads provided for your area. 

• Minimum investment: $4,995. 

Call Now For Free Information 


1 800 474 6000 



SytSmy MAKE MONEY 

\ ^ .With A 
Computer! 

«ik 

1 Start A Business $|§ 
At Home Creating H 
1 Personalized Books I 

[sum BOWL 

-g 

| • Disney,® Barbie,® Power Rangerd? NFL® 

Warner Brothers,® and Where’s Waldo?® 

• 30 Book Titles 

1 • Religious and Ethnic Themes 

• Books, Business Cards, Clocks and Stationery 

• 500% Profit With A Small Investment 

(214)250-1000 
FREE Book and Kit 

5est Personalized Books’ 

- * SIb: 

est Plaza* 4201 Airborn • Dallas, Tx 75248 


Won 39 Lotto Jackpots 
Worth $79.2 Million Dollars! 
ADVANTAGE PLUS™ 

COMPLETE drawing results for ALL 59 pick 5,6, & 7 # Lotto 
lames FREE • Over 50 scientific charts & reports to zero in 
in winners • Automatic SMART PICKS™ selects best Lotto *s 
instantly • Test past accuracy of SMART PICKS™ with one 
key stroke! • Detailed 62-page manual shows how to identify 
finning patterns ■ A $295.00 value. Your introductory price for 
limited time only: $79.95 + $3 S/H. 

COMPUTER WHEEL™ 

Has 252 Lotto Wheeling Systems with specific win guarantees. 

flawless. Find one system that fails its win guarantee, 
and you get DOUBLE your money back! $39.50 + $3 S/H 

ADVANTAGE PLUS™ and 
COMPUTER WHEEL™ 

SAVE $20! Buy BOTH for only $99.95 + $3 S/H 
(IBM/Comp. 5.25 or 3.5) 


Use this system and you will trash 
all your other lottery software! 


1-800-876-4245 

SMART LUCK® SOFTWARE 

■n Dept. E-6, P.O. Box 1519 I^EI 
«"■ White Plains, NY 10602-1519 

1-800-876-GAIL (4245) or 914-761-2333 . 


Revolutionary A/ewT 
High-Tech Business 1 

almost runs itself! \ 

Your computer and modem will work all 1 
night providing a profitable service to busi- y 
nesses in your area. With this totally new ,i 
service, your computer will automatically m 
do off-site data backups for your clients W 
at night, while businesses are closed, us- ffi 
ing our special software It's an ideal | 
home-or office-based business. 

Y The RBS Book shows you how to se. _ 
and run your own Remote Backup Service. R 
Includes 3 Bonus Diskettes - 70 RBS S/W ® 
& PD programs, and Home-Office support! T 

Y Our exclusive RBS Software runs the I 
service for you automatically while you sleep. | 

$329 rt-- tjh? - ln - f ° 


this exciting new industry, call for your 

Free Information Package \ 


901 - 681-0445 Exile 

24-hr Automated info/Faxback line 


Sales 800-833-4732 


3 J Computer Business Kits\ 
by Precision Data Corporation 
1720 Harbor; Memphis, TN 38113 1 



BUSINESS OPPORTUNITIES/LOTTERY 
























































Return your completed survey before March 31, 
1995 and qualify for the drawing to win one of 
three Back-UPS or one of eight Surge Protectors 
from American Power Conversion. 

No purchase is necessary. Simply fill out 
and return the survey at the right to 
CMP Publications, Inc. 


It's been said that there are two types of 
computer users: those who have lost data 
because of a power problem, and those who 
are going to. Protect yourself from software 
bugs, hardware damage, and even data loss 
from power disturbances. 

American Power Conversion Back-UPS give 
you instantaneous power preventing loss 
caused by outages and brownouts. Put simply, 
UPS products switch on when the AC power 
goes off. Surge Protectors protect against power 
surges and spikes, providing you with clean, 
consistent power. 

The suggested retail price for Back-UPS is 
$139 and $49.95 for the Surge Protectors. 
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HOMEPC JSS “ ' 

To help us better understand how you use the comput¬ 
ers in your household and what your software prefer¬ 
ences are, we would appreciate your participation in 
this confidential survey. Your responses will help us 
provide the stories and information most important 
to you and will make you eligible to win a free prize! 
Please complete the following Irequired for prize eligibility): 


Address: _ 

City:_ 

State: 


Phone: (_ 


Zip Code: _ 


1. Please check one of the following. Are you: 

□ A subscriber to HomePC! □ A newsstand buyer of HomePC! 

□ Reviewing a sample copy of HomePC! 

2. Are you male or female? What is your age? 

□ Mole □ Female Age_ 

3. What is the total household income at your residence? 

□ Under $20,000 □ $80,000-599,999 

□ $20,000 $39,999 □ $100,000-5124,999 

□ $40,000-559,999 □ $125,000+ 

□ $60,000-579,999 

4. What is the highest level of education you've completed? 

□ High school graduate □ Post-graduate study/no degree 

□ Some college/no degree □ Post-graduate degree(s) 

□ College graduate 

5. Do you have children currently living in your household 
and/or attending college? 

□ Yes □No 


e in your house 
computer as a holiday gift in 1994? 

□ Yes □ No (skip to Q. 15) 

7. Including your new computer, how many computers are 
currently in use in your household? 

□ 1 □ 2 Q3 Q4or more 

8. How would you describe your new home computer? 

□ 486 multimedia PC (inch CD- □ Performa (from Apple) 

ROM drive, speakers, etc.) □ Macintosh computer (other 

□ 486 PC models) 

□ Pentium multimedia PC find. CD- □ 486 laptop/notebook 

ROM drive, speakers, etc.) □ 386 laptop/notebook 

□ Pentium PC □ Apple laptop/notebook 

9. What company makes your new computer? 


10. How long did it take you to unpack your computer and get 
it working? 

_hours 

11. Did you have any problems setting up your computer? 

□ Yes □ No 

1 la. If "Yes," what problems did you encounter? 


12. Did you have to return to the store for assistance to get your 
computer to run properly? 

□ Yes □ No (skip to Q.l 2b) 

12a. Were you satisfied with the assistance you received? 

□ Yes □ No 

12b. Did you have to call the computer manufacturer for 
assistance to get your computer to run properly? 

□ Yes □ No (skip to Q.l3) 

12c. Were you satisfied with the assistance you received? 

□ Yes □ No 

13. Have you had any problems using your computer? 

□ Yes □ No (skip to Q.l4) 

13a. If "Yes," what problems did you encounter? 


14. Based on your use of your new computer so far, are you 
satisfied with it? 


□ Yes □ No 

14a. Would you recommend this computer to a friend 
or neighbor? 

□ Yes □ No 


15. Did anyone in your household buy (or receive) software or 
CD-ROMs as a holiday gift in 1994? 

□ Yes □No (skip to Q.l 8) 


15a. Please indicate how many titles of each type of PC 
software or CD-ROM software your household bought/ 
received during the '94 holiday season, and what types you 
plan to buy in 1995 to use on your new computer. 


Number of lilies received 
or purchased as gift 
PC software CD-ROM 

Game/entertainment 
Education (for kids) 

Education (for adults) 

Reference 


Types of software you 
expect to buy in 1995 
PC software CD-ROM 

□ □ 

□ □ 

□ □ 


Productivity (spreadsheet, word processing, database, financial, office suite) 
_ _ □ □ 

Hobby 

_ _ □ □ 

Other (specify below) 


16. Have you had any problems installing the software? 
□ Yes □No (skip to Q.17) 

16a. If "Yes," what problems did you encounter? 


17. Have you had any problems using the software? 
□ Yes □ No (skip to Q.l8) 

17a. If "Yes," what problems did you encounter? 


Please complete other side (•“ 


TO MAIL THIS CARD: FOLD CARD AT CENTER AND TAPE CLOSED 


NS03 
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18. Which of the following best describes the way you 
read HomePC? 

□ Read cover to cover □ Read table of contents and articles 

□ Read articles of interest and look of interest only 

through remaining pages □ Skim or look through quickly 

19. What percentage of the pages in this issue do you expect 
to look at? 


23. If you subscribe to HomePC, are you satisfied with the 
information you're receiving? 

□ Yes □ No 

If "No," what additional type of information do you need from HomePC ? 


□ 6756-100% □ 34%—66% □ 156-33% Q0% 


20. Which articles in this issue did you like best? (Please check 
all that apply.) 


□ Ask Dr. PC 

□ Hot Stuff! 

□ Best Buys 

□ Consumer Lab 

□ Preschool—Grade 3 

□ Grades 4-8 


□ Grades 9-12 

□ Fun and Games 

□ Kid Roves 

□ Home Library 

□ Nuts + Bolts 

□ Hobbies + Lifestyles 


□ Financial Adviser 

□ Working At Home 

□ On-line Connections 

□ Bookstore 

□ Finishing Touch 

□ Other (Print titles below) 


24. If you could change anything about the editorial content of 
HomePC, what woula you change? 


21. If you bought HomePC on the newsstand, do you plan to 
buy it again? 

□ Yes QNo If "Yes," why? If "No," why not? 


22. Would you recommend HomePC to friends or colleagues 
who have a home computer or an interest in home computing? 
□ Yes □ No If "Yes," why? If "No," why not? 



FOLD HERE TO MAIL 


Place 

Proper Postage 
Here 


HOMEPC 

CMP Publications, Inc. 
600 Community Drive 
Manhasset, NY 11030-9811 
Attn: Michael DeMilt 
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Wur HOME-BASED 
BUSINESSES! 


V17 ork at home and be your own boss with our 
W wide selection of high income, computer 
based opportunities. 

Go with the nation's leading marketer 
of proven home-based businesses. 
You can own several of 
America’s highest rated 
home-based businesses 
for less than most 
people pay for just one. 

• Travel Consulting e Mortgage Acceleration 

• Utility Bill Auditing • Home Inspection 

• Employment Sourcing • Medical Billing 

• Desktop Publishing • College Financial Aid 

• Information Broker ...and more! 

Start part time and retain the security of your present job. 
Excellent earning potential. Programs from $2,495. Call 24 
hours a day for a FREE Audio Tape & Information Packet. 

NCBS 800 - 616-6227 

Business Services Inc. GXt* 210 



Make Money 

Personalizing Children's Books 



Exclusive New Safety-Bind System 

• Use Your Home Computer 

• No Experience Necessary 

• Original Patented Processes 

• Interactive Sticker Books 

• Quality Handcrafted Books 
McGruff • Thumbelina • Little Mermaid 
• Raggedy Ann • Cabbage Patch Kids 


1 - 800 - 732-3009 


nx Windows 

at the Touch of a Button 


MS Windows is great. 

But robust? Not always. 

Lost drivers, bad .It 
files, misplaced DLLs and application 
components, printing and network 
problems... they're all capable of stop¬ 
ping your productivity dead in its tracks. 

Then, you get to either put on your 
own ‘tech support' hat and wrestle with 
the problem, or call for tech support. 
And wait. 

Forget that. Now you can avoid 


Introducing First Aid 
for Windows Users ™ 

This simple, automatic program runs in 
the background and monitors Windows 
behavior, anticipating problems. 


When it finds a prob¬ 
lem, it pops up, alerting you 
to the situation, explaining 
it, and providing the solution. One key¬ 
stroke or mouse click, and it’s fixed. 
That's all there is to it. 

First Aid for Windows Users fixes 
over 1,000 common problems with 
Windows and most popular Windows 
applications. 

Ask your favorite 
software dealer today, 
or call us direct. 

Reach for Priced at less than 

our First Aid $50, it will pay for itself 
package. the first time you use it. 

First Aid for 

Windows Users is the application you 
can't afford to be without. 


Instant Support From :|n > 

CybertMia ■ 1 

1800 Century Park East, Suite 1145, Century City, CA 90067 

800-5CYBER-D Fax: (310) 843-0120 


Work At Home & 
Be Your Own Boss 


Electronic Claims Processing 

"One of the Hottest & Most Profitable Businesses of the 90's" 

—Entrepreneur Start-up Business Guide 



National Claims Service offers the most complete package 
available, including a two day training seminar, video train¬ 
ing courses, software and a professional start-up package. 
Previous computer or billing experience are not required. 
Electronic Claims Processing has excellent income 
potential, working part or 
Capital required: $3,495 i 


full ti 

o $7,995 


For our Free Information Packet , 
Cat! us TotI Free 


1-800-697-1569 ext. 210 


NATIONAL CLAIMS SERVICE 


BUSINESS OPPORTUNITIES/PROBLEM RESOLUTION 
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You’ve got connections... 

with friendly people from all over 
the globe. Stop in anytime to 
chat, swap ideas, match wits in a 
game or tele-trivia, network on 
forums around the world, and 
much, much more. 

Free membership. Free 
usage, free downloading, free 
access to MajorNet forums and 
Interlink chat. Pay for only the 
phone call. 

Load up. Download as much 
as you want from our huge 
file library-no limits, no 
restrictions. 

Link up. FidoNet news- 
groups-information overload ! 

Join in. Open your mailbox to 
Internet mail-we provide the con¬ 
nection to the world ! 

Fast Talk. Up to 14.4 Kbps 
transmission on 32 quality lines. 

Call by modem: 

( 715 ) 445-6000 

Voice line-. ( 715 ) 743-2669 


mmy m mm 

or mn MODEM 

mommimmi 

Complete and Immediate Access to the Internet 

• Very easy to navigate 

• No special software 
•Low cost- SUPER CHEAP! 

THE PERFECT SOURCE FOR THE BEGINNER 
AS WELL AS EXPERT USER 

The only service you'll ever need 
in CYBERSPACE 



Call 

rF O r 

IREE 

inroRAATion! 


5 Great DEsiqi\ 


Golfer • Musician • Cat & Bird 
Dog & Bone • Spider Web 



CaII CPM MERCHANDISING INC. 

fon Free PRoducT iMfoRiviATioN 

killllKIVIHl 

INo ObliGATioN i 


A Must for a Homebased Business 
Nationwide Voicemail 
$5.00 A Month 

• Free nationwide 800 number <<v70som» 

• Unlimited amount of calls 

• No per call charge 

• No per minute charge 

Will work with pager and voicemail you have now 
No pager necessary for service 
No need to switch pager companies 
I minute greeting 


Holds messages for 7 days 

Stores up to 50 messages at a time 

Works with any pager on any frequency 

Change password remotely 

Enable and Disable paging 

Get connected today over the phone foaucMownoa^ 

For Information On SkyMail Call 

Connect America 

l-(800) 84-GET-INFO Sales 


SOURCE 


- The HIGHEST quality 

shareware available 

- 100% Virus Free 

- Windows, DOS, and OS/2 

- Entertainment, education, 

business, clipart, 
fonts, and much much 
more 

- LOW prices 

- GREAT service 

For a FREE catalog on 
disk: 

MAIL: P.O. Box 773, 

Kirksville, Mo. 63501 

(Specify 3.5" or 5.25" disk) 

CALL: 1(800)700-4597 OR 

FAX : 1(816)665-0941 

Business Hours: 


Mon.-Fri. 10am - 6 pm CST 











































A must have 
for any Novice! 


FULLY INDEXED ON SCREEN 


from the makers of GETTING CONNF 


Send E-mail anywhere - in seconds 
Connect to computers all over the world 
Easy Windows software 


Why buy a book or sweat through 
a boring manual when you can sit 
down arid watch a video? 

A video jpde to aid you in the installation 
of everyiiing you need to vault onto the informa¬ 
tion highway. No prior experience necessary. 

The Interhensn’t just for geeks anymore. Its op^f 
to anyone wifflU PC ? a Modem and the “Internet 
Boot Camp'"”vid mJTS EASY! 


To Order Either Video Call ® ,SEN0 

1-800-413-TAPE ? 

24 HOURS A DAY 




ONLY 


2 FREE DISKS 

Loaded with easy Windows software. 
Entire video text included! 

© 1995 User's Choice Inc. 
Windows™ is a trademark of Microsoft Inc. 


You’ll Travel the World Over Without 
Ever Leaving Your Home. 

once you’ve been through the... 

INTERNET 
BOOT CAMP 


A VIDEO GUIDE for the RAW RECRUIT 


Learn about the Internet 
What it is, What it costs, 
How to use it, and 
How to cruise it! 


HP395 


INSTRUCTIONAL VIDEO 


















Step-by-Step Plans To BURN OFF FAT 

MASTERLIFT Software plans your weightlifting workout and diet. Achieve Complete Definition! 




60-Day Risk Free Trial r 

60-Day Money-Batk Guarantee! 

You can work with MASTERLIFT & NUTRAPOWERI 
for 60 days at no risk! During that time, MASTERLIFT . 
will have an incredible effect on your muscularity and • 
definition. If you are not 100% satisfied, you can send | 
it back for an immediate refund, no questions asked. 
(You may still keep the training guides.) 


SUPER BUNDLE SPECIAL OFFEB 


1 - 800 - 850-3777 

FAX (619) 457-7779 


WHAT IS MASTERLIFT? 

Computer Aided Design for you body is 
here! The awesome power of WINDOWS 
allows you to achieve any growth you 
want— with complete muscle definition! 
MASTERLIFT is Virtual Software that 
takes weightlifting to the next level. The 
fastest gains possible are computed and 
graphed. MASTERLIFT allows you to 
lose fat while gaining muscle definition 

HOW DOES MASTERLIFT WORK? 

The MASTERLIFT system is based on 
IRepMAX Technology At the start of 
every growth period you tell the computer 
your "fail points"- and it automatically 
calculates your "Max. Lift". Then 
carefully researched periodization 
percentage tables are calculated, and your 
workout is designed! With this plan you 
will always be working out at the edge of 
your training envelope! 

ON THE EDGE - LIKE THE PROS! Do you 
ever wonder "Exactly what should I do to 
make the most gains?" You can safely 
turn to MASTERLIFT for instant 
answers. MASTERLIFT is like a 
substitute brain. It’s the permanent answer 
to guesswork. When you use MASTER¬ 
LIFT you don’t think.. .you just lift, grunt 
and sweat. The results will excite you! 
Your personal muscle growth and fat loss 
can surpass your dreams! You’ve 
dreamed about it...now you can do it! 

DO YOU EVER WONDER "Exactly what 
should I do to burn off fat?" Just use 
the high-tech nutrition module called 
NUTRAPOWER! This is a 

point-and-click food computer! There is 
NO OTHER program like it! 
Point-and-click the perfect custom diet, 
with the exact % of Carbs, Proteins and 
Fats your body requires t 
super-lean an' 
super-muscular. 

No one can keep \\\ 
fat on while usingU \ 

NUTRAPOWER! \\fc. 

The C.H.E.K. fatVVfcr Xi4M\ 
recognition system is "\ i - ^ ^ \ 

like an intruder alert\ : - ' 

for your body. Just\\ 
try to eat something 
bad for you: NUTRAPOWER spits it 
back in your face! EVERYTHING PRINTED 
ON A CHART! As you use MASTERLIFT 
with NUTRAPOWER, you will quickly 
strip away layers of ugly 
~ fat to expose new muscle. 
Everything is printed on 
easy-to-follow charts. 
Follow the printed plan to 
add muscle and lose fat 
quickly! MASTERLIFT 


CompUSA, Computer City, 
Egghead, Micro Center, 

Best Buy and software stores 
across the country. 

Or order direct: 


Use science to make it happen for you! 


/( MASTERLIFT Virtual Workout.!49.95 

l) NUTRAPOWER Nutrition.49.95 

Supplement Data Disk.2SL95 

Workout/Diet Training Manual.19.5(5 

Abs Training System.19.95, 

ALL FOR JUST 59.95! 


Please Include 5.05 Shipping Handling 


_ AlphaSport 

-fottfr©© 6725 Mesa Ridge Rd. #208 


You can plan your dream physique 


Stop FAT fur' * > ,<> f * 


I 

I 

I 

I 


Lee Apperson 


MASTERLIFT was designed by strength 
researchers and extensively tested in the 
gym. Thousands of athletes credit it 
with their muscular success. 


with NUTRAPOWER sets up the 
careful balance between training and 
nutrition that is the key to your 
muscularity. It couldn’t be easier! 

Purchase MASTERLIFT at: 























































































660 MEGABYTES OF REAL MEDICINE! 


FULL MOTION VIDEO 


IMAGE LIBRARY 


MENU 


QUESTION SCREEN 


TEL (407) 779-0310 • FAX (407) 777-0323 • 10460 South Tropical Trail 


The Doctor Will See You Now! 

Endorsed By The American College Of Emergency Physicians 


Stephen.). Schueler, M.D., F.A.C.E.P 

srritt Island, FL 32952 i 


Same dAy 
shippimq on 
most tuIes 

CD ROM SoFtware 
For tIie Whole FAiviily 

: CaII For Current PRiciNq 
on TFiese Hot UtIes 

• Encarta • Bookshelf 

• Myst • 7th Guest 

• Corel Draw • Cinemania 

•Rebel Assault • Mequrace 

•Arthurs Teacher • Just Grandma 

Trouble & Me 

• Carmen Sandiego • Outpost 

- Plus 100's more - 
We also buy, sell & trade memory 
CaII ToU'Free to OrcIer or For a Free updATE 

1 800 8 CD ROMS 

jaiaMi UNcoNdirioNAlly GuaranteecI /Dtdjjb, 
DeaIer iNQuirtiES WeIcome 'tH(Hr 


CoN Soli dATEd CD 


ROM 




More than 70 Full-Motion Videos 

Pronounces Medical Terms for You 

1,500 "Real Life" Photo Images, Censor Capable 

The Only CD that Can Diagnose! 

Low Cost Updates Annually 
Over 30,000 Embedded Hypertext Links 
Complete Personal Record Keeping 
Complex Drug Interaction Analysis 
Includes CPR & First Aid Videos 
Full Print Capability 


HOME MEDICAL ADVISOR 
PRO • V4.0 


Customized 
Screen Saver 


PC Portraits 

screen saver slide show 


Only $19.95 + $3.50 
end photos (photos returni 

Fishpot Imagi 

Dept H, Box 438, Ballwin, 


Free Info 


0036 




Competitve Upgrade • Mail us ANY Medical CD, 
and get the Home Medical Advisor Pro for only $39.95 
See your software dealer or call us today 1-800-788-2099 
Money Back Guarantee! 


CD-ROM/CD-ROM A C C E S S O R I E S / M E D I C A L R E F E R E N C E / S C R E E N SAVERS 































the HOMEPC connect! 


CD-ROM Multimedia Super Hits! 
New 1995 Update New for ' 95 

of The Biggest 

1994s Best Seller! Kid's Hit Ever! 
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We Make Learning & Playing More Fun! 



T 2 Soft 


TO ORDER CALL 1.800.631.7638 


235 Chatham Drive, Colorado Springs, CO 80906 719-576-0672 F 


Satisfaction Guaranteed: 

• 30 Day Money Back 

• Expert Advice 

• Free Technical Support 

• Special Promotions 



, (800)317-0224 ^ 

400+ Titles in Stock_ 24-Hour Order Line! 


Aegis Guardian of the Fleet. 

Armord Fist. 


Central Intelligence. 

Chessmaster 4000 . 

Crime Patrol. 


Fate of Atlantis (Ind Jones). 

Gabriel Knight 


Journeyman Project Turbo. 

Kings Quest V. 

Kings Quest VI 

Legend of Kyrondio 2. 

legend of Kyrondio 3. 

leisure Suit lorry VI. 

Mod Dog McCree. 




Adorn Inside Story 

Animals (Son Diego Zoo).. 

Bible Software Colled. (Logos)... $39 
Compton's Inter. End. 95 ... con 
Dead Sea Scrolls (logos) .... 

Family Doctor-3rd addition 


History. 

ily Health. 


.$19 


Mayo Clinic Family He 
Microsoft Encodo 95. 

Monarch Notes.SI 
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Phone:(419) 874-0288 Fax:(419) 874-2944 * 


Get the news that changed your world 
in 1994 - captured for life on CD-ROM! 


Time Capsule 



li® 8 multimedia yearbook of the 

■ - most exciting people, places, 

I faces, names, & events of 1994 
-available now on CD-ROM! 

A riveting review of 100 of CNN’s top-ranked stories plus 
hundreds of articles, graphics, photos, and political cartoons from 
U.S. News & World Report and other sources make this a must for 
your CD-ROM collection! From the transfer of power in South Africa 
to the devastating Los Angeles earthquake, from Nancy Kerrigan’s 
Olympic Silver medal to the passing of Jacqueline Kennedy Onassis- 
these and many more exciting stories are preserved forever in more 
than 90 minutes of brilliant full-color video. Order yours today! 

Only $29.55 plus $4.55 shipping & handling. 

ORDER NOW 
1-800-696-0507 x 600 

24 hours a day, 7 days a week 


f»i! 
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CHARTER 

SAVINGS 

ON 

HOMEPC 

The computing 
magazine for the rest of 
us-- home PC users 
who want to learn more 
and get greater use 
from their computers. 



Subscribe today 
l and take advantage of 
our special charter offer. 
You'll see what 
a difference 

HOMEPC 



M'yes ! I want to get more out of the entire home computing experience. 
Start my CHARTER subscription to HOMEPC today. I'll get 12 issues for just$12.97. 
That's a savings of almost 41% off the basic annual rate. Plus, I'll receive a free gift 
with my paid subscription, the "HOMEPC FunPak" disk full of fun and useful software 
programs. 


Address 
City _ 


Send no money now. We'll gladly bill you. 

Basic annual subscript 
Foreign subscription ra 


i TTTyTarf 

M'yeb ! I want to get more out of the entire home computing experience. 
Start my CHARTER subscription to HOMEPC today. I'll get 12 issues for just $ 12.97. 
That's a savings of almost41% off the basic annual rate. Plus, I'll receive a free gift 
with my paid subscription, the "HOMEPC FunPak" disk full of fun and useful software 
programs. 


Address 
City _ 


Send no money now. We'll gladly bill you. 

Foreign subscription rate is $s 


KTves ! I'd like to give a one-year gift subscription of HOMEPC to the 
special person named below. My cost is just $12.97- that's a savings of almost 41% 
off the basic annual rate. Plus, they'll receive a free "HOMEPC FunPak" disk after 
payment has been received. 

Bill Me : 


Please begin a gift subscription for : 


My Name _ 


Gift Name _ 


City _ 
State 


9 money now. We'll gladly bill you. 

il subscription rote is $21.97. Canadian subscription rate is $22.97 (Canadian GST is indud 
scription rate is $39.97, U.S. funds, prepaid only. Please allow 6-8 weeks for delivery of first iss 
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the HOMEPC connection 


Award Winning Software 



Lost Tribe™ 

A modem game 
of strategy in a 
prehistoric world. 
•Builds decision 
making and 
leadership skills 
•Full motion 
video clips 


•Ages 8 and up 
•DOS, MAC, 
Apple Ilgs 


Nigel’s™ 

World 

Adventures in 
world geography. 
•Four challenging 
levels of play 
•International 
folk songs and 
digitized speech 
in 17 languages 
•Nearly 1,000 
fascinating facts 
•Ages 7 and up 
•DOS, MAC, 

MAC CD-ROM 


LAWRENCE 


McGee™ 
Triple Pack 

No Words 
Preschool Software. 
Parent’s Choice 
Award Winner 
•Money-saving 
triple pack: 
McGee® Katies 
Farm® and 
McGee at the 
Fun Fair™ 

•Ages 2-5 
•DOS, MAC, Apple 
Ilgs, Amiga 
•Programs also 
available sepa- 


SOFTWARE 
YOUR KIDS 
WILL LOVE! 

The Edutainment Catalog offers over 
200 best-selling children’s educational 
software titles for DOS and Macintosh 
computers on diskette 
and CD-ROM. 

Tree Consultaion 
*30 Day Guarantee 
*Discount Prices 

800 - 338-3844 

The Edutainment Company 

932 Walnut Street, Louisville, CO 80027 303-661-0799 Fox 661-9303 



Foreign Language Software xix 

^ Translators-Word Processors-Tutorials-Fonts & More!^-^ 


^y^n ntib 2.0 




O Best Arabic DTP & WP 
O 20 True Type Arabic Fonts 
O Great for Newsletters and flyers 

*V«xhe vAegnr 2.0 

O Best Farsi DTP & WP 


Hanme Hangul 



Supports Hangul and Hanja 


le Type Fonts 
& Powerful To Use 
:h to Korean or Englii 



cAm igo 




© Powerful easy-to- 
O Never leave your WP 
© 150,000 word dictionary 
O Add words to dictionary 


Free $29 Spanish Keyboard utility 
anish Accented Characters in any Windows Appll 

Spanish To/from English Translator 



, [©(Kite 8 

^Chinese or Japanese Windows translation dictionary $29! 

▼ Learn Russian, Japanese or French multimedia tutorial $29! 


FREE CATALOG 
Same day delivery 

TransLanguage Inc. 

JratisJactionGuaranteed 


■Korean/English-Hebrew/English Keyboards $39 


h-ue Type Fonts- Hebrew, Russian, Greek& 50+ Languages $29! 


B3 800 - 308-8883 E3 


FREE CATALOG 
PO Box 18024 
Anaheim CA. 92807 
Fax (714) 998-1296 




KIDS KORNER/LANGUAGE 















































































the HO M EPC connection 



I sang to my computer last night... 

Then it sang back! Better than I ever imagined. 
Melody Maestro wrote an entire song around my silly little 
melody. (All I did was hum into my mic!) 


With just a click, I was a 
rock star, . .then Mozart... 
then a country singer... 

I’ve sung in the shower, 
but never to my PC... 

Melody Maestro. 

It’s music to your ears. 


HOMEPIX 

Where you’ll find 
product and service 
information 
you can use 
to help you make 
your buying decisions. 


Cakewalk 

home studio" 



Turn On, 
Play In, 
Print Out. 


With Cakewalk Home Studio™, 

making music on your PC has 
never been easier. 

Play along with MIDI files. Improve 
your musical skills. Create and print 
original compositions. Even add voice or sound effects to your MIDI tracks 
for multimedia presentations. 

► 256-track MIDI sequencer for Windows 3.1 
*■ Works with sound cards and MIDI instruments 

Staff view, piano roll, faders, tempo map, more 

► Prints up to 16 staves per page 
**■ Fast drag-and-drop editing 

► Plays back digital audio wave files 

*■ Includes load-and-play Sony files and rhythm patterns * 


"Now Only $129!" 

To order, or for more information, call 

800-234-1171 or 617-926-2480. 

H Demo pack $5. Song file collections 
and drum patterns also available. 


■ 


Twelve 

Tone 


P.O. Box 760, Watertown, MA 02272 
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ADJUSTABLE HEIGHT 
MONITOR SHELF 
ADJUSTABLE 
KEYBOARD, CPU 
& MOUSE 
WORK SURFACE 
COLORFUL,DURABLE 
MATERIALS WITH 
SOFT EDGING 
SEAT AND BACKREST 


Your kids are spending more time learning and playing at their computer. ERGOkids® computer desk and chair have been created by 
parents like you, concerned about your child's comfort and posture. Based on ANSI ergonomic design standards, our furniture is safe, I 

I comfortable, durable and cool looking. Fully-adjustable seats and 
work surfaces grow and adapt to the changing size of any j—m , ; 

child ages 3-10 and can accommodate all computer models. ijy 

818 - 896-6333 Ok ids 


$299.95 ! 

hiMMaiad 


:ill 3/31/95. ® ERGOkids 
















with 18 different characters as you 
roam freely between 23 locations. 
Mature audience. 

MAC #50316 
MPC #2-50316 


Over 800 color and black/white 100 royalty-free backgrounds 
professional EPS images. high-resolution. 

WIN/DOS/MAC #1680 KODAK Photo CD #50204 








































o t product HO M E P I X highlights 


CyberMedia 

First Aid automatically detects and FIXES most 
common configuration problems with Windows, 
multimedia, networking, printing, and major applica¬ 
tions ranging from Microsoft Office and Lotus 
SmaitSuite to Quicken and CorelDRAW! All you 
need to do is push the FIX button! It’s like having a 
full-time technical expert at your command 24-hours, 
seven days a week. 

"Pretty Amazing " - Steve Bass, PC WORLD! 


. REPAIRS PC PROBLEMS . 
AUTOMATICALLY! I 


1-800-PC-1 STAID 


ERGOkids 

Computer Desk That Grows With Your Child! 

A unique new Computer Desk & Chair Set for 
Children ages 3 to 10. It not only allows adjustments 
of desk top, monitor, seat and backrest heights for 
proper posture and complete computing comfort, but 
also can be adjusted as your child grows! Finished in 
durable and colorful materials with soft edging. Easy 
5-minute assembly. For further information see our 
ad on Page 240 or call u 


Grantham College 

Learn through home study and get ahead faster with | 
an accredited degree offered through Grantham 
College. All of our degrees are accredited by the 
Accrediting Commission of the Distance and I 
Training Council, which is listed by the U.S. j 
Department of Education as a nationally recognized j 
agency. Grantham College offers you the ability to j 
get your Bachelor or Associate Degree in Computer ; 
Science or Engineering Technology. You are in a j 
class of one with Grantham College. Call today for 
our FREE catalog. 



818-896-6333 


1-800-955-2527 


Integrated Education 

Algebra made Easy 

Someone in your family is taking Algebra? We have 
an exciting software that will help slow students to 
catch up and average students to excel. IE Algebra is 
an interactive multimedia software for Windows™. 
It covers Basic Algebra and Intermediate Algebra. 
Each session has lecture, examples and exercises 
with pictures, videos, etc. IE Algebra can graph any 
function and automatically generate exercise prob¬ 
lems and answers. Non-multimedia edition is also 
available. 

rpcjl Integrated® 

I——I Education 

Personal & Practical 

1-800-917-3338 


Precision Data 
Corporation 


Our revolutionary new computer-based business will 
have your computer working automatically all night 
while you sleep, providing a valuable data protection 
service for businesses in your area. Remote Backup 
Services are growing by leaps and bounds all across 
the country. Get your part of this amazing new busi¬ 
ness now for only $329, complete. Uses your own PC 
computer and modem. Call our 24-hr automated 
Information/Fax-On-Demand system for complete 
information. 

Computer Business Kits m 

by Precision Data Corporation 

1-901-681-0445 ext. 116 


M&R Enterprises 

Cross Stitch Software 

Use your home PC to generate your own cross stitch 
patterns with PCStitch for Windows 2.0. This unique 
Windows based application allows users to transform 
their own ideas into printed cross stitch patterns by 
either importing graphic files, drawing freehand, or 
both. Drawing tools include copy, move, paint, cen¬ 
ter, flip, and rotate. We support 390 DMC thread col¬ 
ors as well as full, half, quarter, and outline stitches. 
All this and much more for only $79.95. Call today 
or look for us at your local software store. 




1-800-800-8517 

SMART LUCK® Software 

Winning Lotto Systems 

The jackpot winning systems created by America’s 
original lottery expert, Gail Howard, can help you 
beat the odds and cash in winning tickets. Her 
unprecedented success in creating dozens of lottery 
millionaires has led to hundreds of appearances on 
radio and TV, including The Today Show and Good 
Morning America. Gail Howard’s Smart Luck® 
Software is fast, flexible, easy to use, professional, 
superior to any we have seen. Unquestionable the 
Rolls Royce of lottery software. 


1-800-876-4245 


IMeoBook 

Now anyone can quickly create state-of-the art elec¬ 
tronic publications such as multimedia books, 
active training aids, disk-based brochures/newslet¬ 
ters, and other projects using NeoBook Multimedia 
Pack. Although NeoBook contains many powerful 
features, it is simple to use—requiring no program¬ 
ming skills or complicated scripting to produce a pro¬ 
fessional-looking, graphical interface. Your work 
may be easily compiled into a self-contained program 
which may be distributed royalty-free. 




'NeoSoft 


Corp. 


1-800-545-1392 


STUDIO MAGIC 
CORPORATION 

Personal Video Studio is the next step in multimedia. 
It is virtually a videotape production studio in a box 
It lets you connect two video sources as input, cut 
between them, and add graphics, images, sound, 
music, and animations from your PC. You can cre¬ 
ate titles, special effects, and overlays and use includ¬ 
ed transitions to sequence the events for final output 
to your video tape and/or TV. Create exciting videos 
for home and business use. 

STUDIO 


MAGIC 

1-800-314-MAGIC 
















hot product HOMEPIX highlights 


The Blue Ribbon 
Soundworks 

You can be a Melody Maestro! 

Turn that tune you’re humming into a song. Create 
original music around your melody in five easy steps. 
Start by selecting a musical style. Next hum that tune 
you’ve got in your head into a microphone. Then 
select from several melody enhancements, and final¬ 
ly create an accompaniment. Build an introduction 
and a close into your song and Abracadabra, you 
have become the Melody Maestro! Order Melody 
Maestro for just $79.95, or call and ask about our 
other fabulous music products. 

THE BLUE RIBBON 
SOUNDWORKS LTD - 

1-800-226-0212 


The Edutainment Catalog 

Call now to receive your FREE catalog of today’s 
best-selling software for the whole family. The cata¬ 
log features hundreds of children’s educational soft¬ 
ware programs as well as entertaining and informa¬ 
tive titles for grown-ups - all from leading publishers 
such as Microsoft, Broderbund, Davidson, The 
Learning Company, Disney Software, The 
Discovery Channel, and many more! We offer dis¬ 
count prices, a 30 day satisfaction guarantee, free 
technical support, and expert consultation from our 
knowledgeable customer service representatives. 



1-800-338-3844 


User's Choice 

THE INTERNET BOOT CAMP ™ 

The Video Guide For The Raw Recruit 

The video that guides you through the EASY instal¬ 
lation of everything you need to vault onto the 
Information highway - NOW! Learn about the 
Internet. What it is, what it costs, how to use it and 
how to cruise it right from your home! Also includes 
2 FREE disks loaded with easy Windows software 
so you can get started in minutes! 2 Hours! ONLY 
$29.95. 30 day money back guarantee. 



1-800-413-8273 



i mrCD r °m 


VISIT A MrCDRom STORE IN YOUR AREA! CALL FOR LOCATIONS! 


THE BEST SHAREWARE AVAILABLE...ANYWHERE! 

PLATINUM 

SHAREWARE 

SERIES 

WIN PLATINUM 

300 WINDOWS SHAREWARE PROGRAMS 

UTILITIES PLATINUM 

TOOLS FOR ENHANCING WINDOWS 

GAMES PLATINUM 

1 OO'S OF WINDOWS SHAREWARE GAMES 

FONTS PLATINUM 

1500 WINDOWS TRUE TYPE 


HOME & 
BUSINESS PLATINUM 

APPS TO HELP HOME/BUSINESS RUN SMOOTH 

MULTIMEDIA PLATINUM 

CLIPS AND PROGRAMS FOR WINDOWS 

EDUCATION PLATINUM 

EDUCATION/REFERENCE MATERIALS-ALL AGES 

PUBLISHER PLATINUM 

5,000 CLIP ART IMAGES-PCX FORMAT 


I TAKE ADVANTAGE OF OUR NEW LOW, LOW PRICES! 

CALL & ORDER NOW! ASK FOR OUR LATEST CATALOG! 

1-800-444-ivir CO mmmm 

123 WOODLAND ST., WINTER GARDEN, FL 34787 FAX: (407) 877-3834 


FOREVER GROWING GARDEN 




















finishing touch 

REFLECTIONS ON HOME AND TECHNOLOGY 



Turn on the TV, scan any newspaper or maga¬ 
zine, or just watch your kids use the PC and 
you’ll get the message that home computers are 
changing society. Computer and software mak- 


that furnish us with hardware and software. I | 
call the first of these trends “icon toppling”: As a 
result of major societal changes—in this case, the 
wide availability of affordable home comput¬ 
ers—we question certain beliefs we used to take I 
for granted, such as the notion that technology is 
only for the elite. The second, related trend is the 
“vigilante consumer”: Smart shoppers enter a 
market and, if we don’t like what we see, we j 
convince marketers to change by the way we 
choose to spend our dollars. 

I recently visited a computer superstore. It 1 
was huge, and a^ noisy as a video arcade. The I 
signs were no help. It was like walking into a j 
strange church with language and rituals clear j 
only to the faithful. I visited a few more stores 
and noticed something else about the sales 
floors: I counted a total of 54 men and just one 
woman among the sales assistants, yet I’d esti¬ 
mate the ratio of j 
female I 
customers I saw 
was 3-to-2. Here’s where yet another key trend 
hits home for computing. I call it “female think”: 
Businesses owned by women will employ more 
people than the Fortune 500 in the next decade— j 

and, in many cases, the businesses women set up I 
will encourage “telecommuting,” or working at j 
home and connecting to the office by computer. 
Female entrepreneurs will buy a lot of equipment 
and software. Will they be comfortable at the 
stores I visited? Probably not, but you can count j 
on new outlets springing up that do make 
them—and many men—happy. 

The same trend applies to soft- I 
ware. We’ve seen hundreds of CD- 
ROMs targeted to men, nearly none 
women. Part of the problem is j 
the residual “old-think” spirit of 
the traditionally insular computer 
culture. Think of the aggressive 
language: hard drive, flame, crash. 
Think of the inspiration of so much 
entertainment software—action 
movies like The Terminator and j 
Robocop. If computer businesses 
don’t pay attention, there will j 

be action aplenty: “Female I 

think” will hit them like a 21st j 
century Thelma and Louise. • 

Faith Popcorn is president of 
BrainReserve, a business consultant j 
firm based in New York. 


Shopping for a PC: The ‘trends’ don’t justify the means 


ers and retailers are quick to encourage this 
thinking. But when you track societal trends as 
closely as I do, it’s just as clear that these busi¬ 
nesses may be in for a shock: You, the home 
consumer, will change computing, too. 

Take a quick look at some of the emerging 
patterns in consumer behavior and it’s easy to 
see why home computers excite us. For exam¬ 
ple, the pace of change in the world gives rise to 
a trend I call “cocooning,” our desire to spend 
more time enjoying the comforts of home, a space 
we can control. What better way, then, to interact 
socially than through an on-line service, protect¬ 
ed by our PC screens? We also show an intense 
desire for “fantasy adventure”: From the safety 
of our cocoons we crave new experiences, and 
super-realistic multimedia games deliver. Or, 
consider a trend I call “egonomics,” an in¬ 
dividual’s urge to stand out from the 
crowd. There are many ways we make 
personal statements with our PCs. 
from our own startup screens to tak¬ 
ing a stand in on-line discussions. 

But for all the ways PCs fit 
some of today’s trends for con¬ 
sumers, others aren’t being ad 
dressed at all by the businesses 


By 

Faith 

Popcorn 
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Those PCs you were 
looking at yesterday 
have just become 
yesterday’s news. 




It’s a speakerphone, a fast modem. 

It’s listening to voicemail while 
you’re sending a fax. 

It’s how to eat the Big Boys’ lunch. 

Welcome to the new world of Personal Computing and 

Communications - PC&C. And the powerful task management 

capabilities the AT&T Globalyst" 360TPC 

brings to your w'ork at home or small 

business. We listened to what people like I 

you said about how they work. And SSBHHlI I 

created a solution that works like an fa 

entire office. Complete with secretary. 

It starts with a fully featured multi-media 1 r " |p 

platform. And adds a single-board communications 
command center. Including fax. Voicemail. Online access. 
Answering machine. Speed dialing. Autodialing. Phone book. 
Music on hold. And a whole lot of things no one else can offer. 

The Globalyst 36 OTPC is also a full duplex speakerphone. 
(That’s technospeak for brilliantly clear, natural sounding, naturally 
overlapping conversations with your client or your boss.) 

The speaker/microphone not only has AT&T Bell Labs’ 
unparalleled acoustics, it sits anywhere you want it on your desk. 
So you don’t have to hang over the monitor on conference calls. 

What’s more, the 360TPC searches its built-in personal phone 
directory to match up Caller ID numbers with a name, so you 
know who’s calling you before you answer. 

There are three ways to order your AT&T Globalyst PC&Cs. 
From America’s premier resellers, from the finest PC retail outlets, 
or direct. Call 1 800 848-5489 to find out more. Or call our fax-back 
service at 1 800 438-4282 and ask for document 7360. 


GET] 

■novel 


Now that NCR and AT&T are one, computing 
and communications have come together to help you 
get, move, and use information. 


AT&T 


: Global Information 
Solutions 



















You’ll Find aWealthof Retirement 
Expertise in These Two 3%" Squares. 


Fidelity Retirement Planning Thinkware is 
your guide to retirement investing. If you’re ready 
to get serious about saving for retirement, here’s the software 
that can show you the way—and help you fine-tune your 
investment strategy. 

Thinkware makes it easier. 

Using the experience of Fidelity’s retirement professionals, 
Thinkware makes it easy to calculate how much you may 
need to save to achieve your retirement goals and then help 
you determine the mix of investments that may work for you. 

Try some “What if” scenarios. 

What if you assume higher or lower interest or inflation rates? 
What if you want to retire early? Or change the amount you 
invest each month? Thinkware can “crunch” your numbers 


and present the various scenarios so you can save those that 
work best for you. 

With Thinkware, you get the practical information you 
need to make wise investment choices — plus explanations 
of fundamental investing concepts that you can apply to all 
your investing decisions. 

Set up your investment strategy. 

Finally, your Thinkware Action Plan will summarize the 
results of your input and create (and print out) a possible 
investment strategy that you may want to adopt to achieve 
your retirement savings goals. 

And once you’ve reviewed your Action Plan, you can 
peruse Fidelity’s product catalog to see how you might put 
your Action Plan into practice. All this for just $15.00 plus 
$2.50 shipping and sales tax, where applicable. 


To order Fidelity Retirement Planning Thinkware, call us anytime. 

1 - 800 - 457-1768 


Fidelity 


investments 


Jr more comnlete information on any Fidelity fund, including charges and expenses, please call for a free prospectus. Read the prospectus carefully before you invest or send money. The soft¬ 
ware renuires an IBM PC or compatiWe computer with DOS, a hard drive, a 286 processor, and at least 640K of available RAM. An EGA or higher resolution color monitor is recommended. 
Thinkware™ is a trademark of FMR Corp. Microsoft® is a registered trademark and Windows ™ is a trademark of Microsoft Corporation. IBM is a registered trademark of International 
Business Machines Corporation. Fidelity Distributors Corp. Fidelity Investments Institutional Services Company, Inc. 
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